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Agenda

14h00 - Abertura
14h05 - Visdo Geral e Posicionamento

14h20 - Tese de Investimento

15h15 - Solidos Resultados Financeiros e Balango
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15h25 - Alavancas de Crescimento e Estratégia
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15h35 - Principais Mensagens
15h40 - Q&A
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Disclaimer

Esta apresentacao contém consideracgoes futuras referentes as perspectivas do negocio, estimativas de resultados operacionais e financeiros, e as
perspectivas de crescimento da Kepler Weber (“Companhia”). Estas sédo apenas estimativas e projecdes e, como tais, baseiam-se exclusivamente nas
expectativas da administracdo da Companhia. Tais consideracdes futuras dependem, substancialmente, de fatores externos, além dos riscos
apresentados nos documentos de divulgacao arquivados pela Kepler Weber e estao, portanto, sujeitas a mudangas sem aviso prévio.

” 113 ” 13 ” 113 ” 113 ” 113 ” 13

Os verbos “antecipar”, “acreditar”, “estimar”, “esperar”, “projetar”, “planejar”, “prever”, “visar” e outros verbos similares tém como objetivo identificar
estas declaragdes prospectivas, que envolvem riscos e incertezas que podem gerar resultados reais que venham a diferir materialmente daqueles
projetados nesta apresentacao, assim como ndo garantem qualquer desempenho futuro da Companhia. Os fatores que podem afetar esse
desempenho corporativo incluem, mas nao estao limitados a: (i) aprovacdes e licengas necessarias para homologacao de projetos; (i) condigdes de
mercado, mais notadamente do agronegdécio; (¢) desempenho da economia brasileira e dos mercados internacionais onde a Companhia tem atuacao,
incluindo taxas de juros e de cambio; (d) ambiente competitivo; e (e) riscos divulgados nos arquivos da Companhia junto a CVM — Comissao de Valores
Mobiliarios.

Todas as declaragdes prospectivas nesta apresentacao tém como base as informacdes e dados disponiveis na data em que foram emitidas, e a Kepler
Weber ndo se compromete a atualiza-las com o surgimento de novas informagdes ou de acontecimentos futuros.

Medidas ndo-GAAP

A Companhia divulga algumas medidas financeiras nao-GAAP, que n&o sao reconhecidas de acordo com o IFRS, incluindo “divida liquida”, “liquidez
total” e “EBITDA". A administracao da Kepler Weber acredita que a divulgacéo de medidas ndo-GAAP fornece informagdes uteis para investidores,
analistas financeiros e o publico em geral na realizacao de analises de desempenho operacional, e na comparagao desse desempenho operacional
com o de demais empresas. No entanto, essas medidas ndo-GAAP nao tém significados padronizados e podem nao ser diretamente comparaveis as
medidas de nome similar adotadas por outras empresas. Investidores em geral ndo devem confiar em informacdes nao reconhecidas no IFRS como
substitutas para as medidas do IFRS de lucro ou fluxo de caixa, quando da tomada de uma decisao de investimento.
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+62%

Receita Liquida
(9M22 x IM21)

v X
/4

+16 p.p.
Margem EBITDA

(9M22 x IM21)

107,5% ROIC
+51 p.p.

(9M22 x 9M21)
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Mercado

40%

Market Share Brasil
Lider em pés-colheita
América Latina

68

(@il

Presenca em
53 paises, com
130 agentes
comerciais

W%

7 centros de
distribuicao no
Brasil

Operagoes

&

Capacidade de
fornecer equipamentos
para armazenar 5
milhoes t graos / ano

M

Duas fabricas
estrategicamente
localizadas no Brasil

e
X
Capacidade de

administrar 300
obras simultaneas

2.030 colaboradores
(Incluindo aprendizes,

terceiros e temporarios)
(set/22)

&

83 mil horas

de treinamento
(set/22)




Historico da Kepler

25%

Receita Liquida CAGR
(R$ milhdes)

1.730

1.226

671

2016 201 7 2018 201 9 2020 2021 UDM-Set22
e "’JEAN ! sync ! i SELETRON MAX i
Rio Verde Implantagao Panambi (RS), Industria Cuiaba Pos- Secagem Balsas (MA) e
(GO) Lean Campo Grande 4.0 (MT) Colheita +Eficiente  Paragominas
Manufacturing (MS) e Cascavel (PA) >
(PR) ° f(



0O 0 0 0O 0 0O 0O

A Kepler esta presente em toda a cadeia de pos-colheita
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Mercado Gigante
e Pujante

Alta Competitividade do
Agronegdcio Brasileiro

Lideranga de Mercado e
Marca Forte

Crescimento de Receitas
Recorrentes

Pessoas, Cultura e Comprometimento
com ESG

Fabricas e Infraestruturas
Modernas
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Tese de
Investimento

Piero Abbondi
Diretor Presidente

Bernardo Nogueira
Diretor Comercial
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Mercado Gigante
e Pujante

Alta Competitividade do
Agronegdcio Brasileiro

Lideranga de Mercado e
Marca Forte

Crescimento de Receitas
Recorrentes

Pessoas, Cultura e Comprometimento

com ESG

Fabricas e Infraestruturas
Modernas
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Mercado
Gigante e
Pujante




Crescimento populacional e demanda global por alimentos

Onde nascerao 0s proximos

1.000 bebés?

A ol Paquistao

Asia 511

Africa 326 @ BangladeSh

Américas 106 @ Flllpmas

Europa 52
Indone3|a
Oceania 5 Angola | Republica
T do Congo
32
Estimativa 2022

Fonte: CIA World Factbook



Crescimento populacional e demanda global por alimentos

Q 7.975 | 8.546

Europa

744|737
Populagao '

2022 | 2030E 4.723 | 4.959

+ Urbanizacao

+ Renda 660 | 698
& LEMEfEIeEes
+ Padrdes de Consumo 1.427 | 1.711

45| 49

Populacéao
MilnGes de Pessoas W 2022 ] gg%gtwa Fonte: Banco Mundial
, ) {} &
Até _ //307
2030: +35% +40% +50%
alimentos energia agua



O efeito do China: evolucdo do déficit de soja graos
crescimento (Producéo - Demanda) em milhdes de toneladas

populacional na
necessidade por
-alimentos

-10
13 .14

-18
22 23

-27

-36 -36

-50 51

China

Fonte: FAS/USDA




Q © > . /Q\ ) =
A{? COMMOD'TY PRODUQAO EXPORTACAO ? ’i A) EXPORTAQOES PRESENCA
I 7o

o (]

o

GLOBAIS KEPLER

Brasil @ o celeiro

do mundo, e a Soja 1° 1° 51% K

Kepler tem A Miho . ” 1% X

presenca

relevante o® Cafe 1° 1° 26% ) ¢
Aglicar 1° 10 41% K
Arroz g° 7° 2% K
Carne Bovina 2° 1° 22% K
Carne de Frango 3° 1° 35% K
Carne Suina 4° 40 11% K
Trigo 23° 26° 3% ¢
Etanol (cana e milho) 2° 2° 8% K

Suco de Laranja 1° 1° 72% -

Algodéo 4° 2° 22% -
15




Armazenagem na fazenda Armazenagem na fazenda

G rande oportu n idade CapaCidade instalada (% relacéo ao total de cada um dos paises)
(+) canaas 85%
% Estados Unidos 65%
Norte @ Unido Europeia 50%
-6,2 mm t _
o Nordeste : Argentina 40%
11,3 mm t :
@ Brasil 14%
Centro Oeste e e
-50,8 mm t
i Maior renda
@ +82U:Si18;1et Cadeia Agro @E agricultor
Déficit 2021 .
76 mm t Q
sul %_?E; E/:N
Estimativa 2023 -10,4 mmt . LD |
132 mm t Maior Maior capacidade de

eficiéncia armazenamento

16
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Competitividade
do Agronegaocio
Brasileiro

=
)

i '® i
H -f”,l
& i
T O ‘
:
|
{
L
]
o 9
&7
-4
40



CAGR da produtividade entre 2000 e 2019 (%)

Estados Unidos

Brasil

Mundo

Fonte: Ipea

Alemanha

Argentina

China

Australia



Producao total de graos no Brasil M

(milhdes de toneladas)

£ @
2.3% 3,2% 5.5%

~ CAGR CAGR CAGR
Area Plantada Produtividade Producao de Graos

, 257 257 2
189 194
, 163 165
123 119 444 119 |
81 8 g g4 100 97 -
76 78 77
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Fonte: Cogo Inteligéncia em Agronegdcio



Producao total de graos no Brasil
(milhdes de toneladas)

580

545
513
483
454

404

257257
189194
165
146134 163
100 o7 123119114119
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Fonte: Cogo Inteligéncia em Agronegdcio



Calendario Agricola antes de 2000
Milho ou Soja (ciclos de 150 dias)

ENTRESSAFRA SAFRA / CHUVAS ENTRESSAFRA
Maio - Setembro QOutubro - Abril Maio - Setembro

% JUL AGO SET OUT NOV DEZ JAN FEV. MAR ABR MAI  JUN

Safra (veréo)
(soja ou milho)

T ¢



Calendario Agricola antes de 2000
Milho ou Soja (ciclos de 150 dias)

ENTRESSAFRA SAFRA / CHUVAS ENTRESSAFRA
Maio - Setembro Qutubro - Abril Maio - Setembro

% JUL AGO SET OUT NOV DEZ JAN FEV. MAR ABR MAI  JUN

Safra (veréo)
(soja ou milho)

Calendario Agricola 2020

Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)
ENTRESSAFRA SAFRA / CHUVAS ENTRESSAFRA
Maio - Setembro Outubro - Abril Maio - Setembro

JuL AGO SET OUT NOV DEZ JAN FEV. MAR ABR MAI JUN
2 Safea (i EEEEEEESE

22 K




A segunda
safra brasileira

ultrapassa a
producao de
milho da uniao
europeia

Calendario Agricola 2020
Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

12 Safra (soja)

22 Safra (milho)

260
240
220
200
180
160
140
120
100 -
80
60 -
40 -

20
0

89/90
90/91
91/92
92/93
93/94
94/95
95/96
96/97
97/98
98/99
99/00
00/01

JUL

AGO

01/02
02/03
03/04
04/05

m 12 SAFRA

SET

OuUT  NOV

FEV

MAR

ABR

MAI

+

Milho: projecao da producgao das 3 safras anuais no brasil até 2032/2033
Milhées de toneladas

B 23 SAFRA

W 37 SAFRA

AN



Calendario Agricola 2020

Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

JUL AGO  SET
12 Safra (soja)

22 Safra (milho)

Producao

Crescimento da Producao
de Graos
(CAGR 13/14-22/23E)

5,8%
o

Consequéncias para Kepler:

. Mercado
== abundante

OUT NOV DEZ JAN FEV. MAR ABR MAI JUN

+

24



Calendario Agricola 2020

Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

JUL AGO
12 Safra (soja)

22 Safra (milho)

SET

OUT NOV DEZ JAN FEV. MAR ABR MAI JUN

+

Competitividade

Farmer Return
(2022 — US$/Ha)

953
I
=

Consequéncias para Kepler:

@g Cliente resiliente

s K



Calendario Agricola 2020
Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

JUL AGO SET OUT NOV DEZ JAN FEV. MAR ABR MAI JUN

2 Safra (1o I 6

Velocidade e eficiéncia

Consequéncias para Kepler:

ar + Valor agregado
%;} * Atualizagao unidades

existentes

26



Calendario Agricola 2020
Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

JUL AGO SET OUT NOV DEZ JAN FEV. MAR ABR MAI JUN

2 Safra (1o I 6

Velocidade e eficiéncia

Consequéncias para Kepler:

ar + Valor agregado
%;} * Atualizagao unidades

existentes

27



Calendario Agricola 2020
Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

JUL AGO SET OUT NOV DEZ JAN FEV. MAR ABR MAI JUN

2 Saa (miho I 6

F1
Indianapolis
(1950) -

57 seg.

F1
Melbourne
(2020) —

2 seg.

Consequéncias para Kepler:

ar + Valor agregado
%_:\?} * Atualizagao unidades

existentes
s K



Calendario Agricola 2020

Soja (ciclos de 100-120 dias, podendo chegar a 90 dias)

JUL AGO
12 Safra (soja)

22 Safra (milho)

SET

OUT NOV DEZ JAN FEV. MAR ABR MAI JUN

+

Velocidade e eficiéncia

Anos 60:
y 6ton/h

Atual:
300 ton/h

Consequéncias para Kepler:

ar + Valor agregado
%;} * Atualizagao unidades

existentes
T ¢



A evolucao da logistica agricola brasileira

Exportacao de Soja no Brasil

(mmt)

Exportacdes Arco Norte 116
+50% em 3 anos

Porto de Santarém Porto de Belém

7,0mm t ¥ 13,7 mm t
Porto de Itacoatiara Porto de Itaqui/S&o Luis
4,5mmt 12,1 mmt
L e 20/21 30/31E
V Porto de Salvador
) 4,6 mmt

Porto de Vitdria 7 Exportagéo de Milho no Brasil

5 7mmt (mm?)
42

Porto de Santos

42,2 mmt

< fy

Exportacoes Arco Sul
+12% em 3 anos

Porto de Paranaguéa
22,5mmt

= Rodovias

+H Ferrovias Porto de Rio Grande

12,1 mmt

Porto de Sao Francisco do Sul
6,5mmt

20/21 30/31E

~~ Hidrovias

. Portos

Fonte: Ministério da Agricultura do Brasil 30 K




Portos, terminais e agroindustrias

0
0 QO 0
1 I
+100 obras implantadas com sucesso o o
Q Q a
© 9
¢ o
B Obras em portos o oo o
B raaorda Q

Ultimos 10 anos o

Projetos sob medida para

agroindustrias e tradings

Rio Brilhnte - MS Dourados - MS Paaﬁagué —»PR



Brasil ultrapassou os EUA em competitividade logistica para China
Custo total para transportar soja dos EUA e do Brasil para Shanghai (em US$/t)

240
220

200

180 Do Norte/BR para Shanghai
160 f ~) De Davenport/EUA para Shanghai
140 ‘
120 ’§ A ‘\ /
100 [—) A
. J [— m b/‘\ v A ‘ ,«
AR A
60 De Minneapolis/EUA para Shanghai \7/
Do Sul/BR para Shanghai
40 2008 2010 2012 2014 2016 2018 2020
Marco/2008 (US$/t) Marco/2021 (US$/t)
B De Davenport/EUA para Shanghai  $145,23 B De Davenport/EUA para Shanghai  $110,36
B De Minneapolis/EUA para Shanghai $145,92 B De Minneapolis/EUA para Shanghai $113,41
B Do Sul/BR para Shanghai $125,69 B Do Sul/BR para Shanghai $75,58
Do Norte/BR para Shanghai $188,01 Do Norte/BR para Shanghai $97,94

32
Fonte: USDA - U.S. Department of Agriculture
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Armazenagem > Pos-colheita

Posicionamento premium: Conhecimento + Relacionamento

Queréncia - MT

Producao de soja
(mmt)

B >0-02

Bl >02-32
>3,2-17,8

B >178-357

e . “~A¢ =
T oy ¥
gl !‘ 2 b tlhes, 70 {

Amandina - MS

O Agentes comerciais KW

| L1 !

W TR

Baixa Grande do
Ribeiro - PI

S&o Miguel do
Araguaia - GO
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Exportacao > Negocios internacionais
Exposicao global

Ultimos 5 anos

» Desde a década de 70 exportando solucdes

- Crescente atuacio na Africa, América Central e Eurasia

38
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Crescimento de
Receitas
Recorrentes




Novos negocios
Benchmarking Disney

O case Disney

Hollywood
Pictures

Marvel

Motion %
: . Picture
Tlme Guided S
Travel |str|bU|t|on -

Real Resort
Estate Hotels ¢
Development & Family

Motion
Pictures
Theme Parks /

Sports { Animated | Travelling Y Multi-mediaY Broadway Broadway
[peinEs Feature Films ' ' Theater
Team
Consumer S Television Disney
Direct W5 iucts QS P rogramming Channel g Adult
ElClilgle] Cable
Media {
Disney § Channels
Records N
REEN
Stores

Hollywood
Records

Books

Youth Books
& Educational

LLACE] TeIeV|S|on
) Television Stations
/ Shared characters Network
Shared brand
r hard Famil I
f“ Shard amily value Radlo

Cross-promotions
Hyperion Statlons

Adult
Publishing /

Newspapers B Acquired through Cap Cities / ABC Merger

Recent

Fonte: Institute for Strateqy & Competitiveness, Harvard Business School

O case Kepler
Negocios que podemos capturar

EQUIPAMENTOS
SEGUROS CONECTADOS

o A\

E-COMMERCE F ‘

REPOSICAO
DE PECAS

CENTROS DE
DISTRIBUICAO

SERVICOS

TREINAMENTO SERVI C 0s
FINANCEIROS

MANUTENCAO ‘/
PREDITIVA / AN
v TECNICOS

iy

K



Reposicao e Servicos — R&S

Receitas recorrentes

By & ¥ 2 HE 2

Adequacoes AmpliacOes e Assisténcia Treinamentos Inspecdes e Reformas de
de unidades Modernizagbes Técnica Manutengoes Equipamentos




Estamos ampliando
Nossa operacao logistica

2018

* Goias \

» Mato Grosso do Sul
e Parana

* Rio Grande do Sul

Mato Grosso
» Mato Grosso do Sul
* Parana

* Rio Grande do Sul

» Para

* Maranhao

2025 /

* Goias

* Mato Grosso
» Mato Grosso do Sul
« Parana

* Rio Grande do Sul
+ Para

* Maranhao

* Bahia*

* Minas Gerais*

*Em avaliacao

Centros de Distribuicao e
desenvolvimento

) Agentes comerciais/Técnicos

43




Ja iniciamos

no e-commerce

AGORAVOCE PODE COMPRAR L

WA AGROFYY




Evolucédo da Jornada KeiolerWebe’r

- Jecnologia para receitas recorrentes crescentes ~——

' ’Sca;rvigo,de mdnitpramento e
(Conservacédo.de gréo)

véhda de pecas de reposicao
(Desgaste e programacao)

Dados para agentes financeiros
(Seguradoras, bancos)




Pessoas, Cultura e
Comprometimento
com ESG






Composicao acionaria

BM&F: KEPL3
Grupo Tarpon Morgan Stanley Data-base 10/11/2022
Investimentos

10,1%

Familia Heller

Free Float

Trigono Capital

0 K



Conselho e governanca

Estrutura de apoio a decisao

Comité de Financiamento

Apoio ao cliente para crédito e
financiamento

Comité de Estratégia

Apoio estratégico aos novos
negocios

Conselho Fiscal

Revisdo de contas e transparéncia
para 0s acionistas minoritarios

Composicao do Conselho de Administracao

Marcelo Guimaraes Lopo Lima

Julio Cesar de Toledo Piza Net
(Presidente, Tarpon) ulio Cesar de Toledo Piza Neto

(Vice-Presidente, Independente)

Maria Gustava Brochado Heller
Britto (Conselheira, Familia Heller)

S

Milre Felix Neto

(Conselheiro, Banco Classico)
Arthur Heller Britto

(Conselheiro, Familia Heller)

Daniel Vinicius Alberini Schrickte :
(Conselheiro, Grupo CTM) ®

Vasco Caréalho I(r?li.vei;a Neto Pedro de Andrade Faria
(Conselheiro, Tarpon) (Conselheiro, Tarpon)

0 K




executivos

Misiara de Alcantara

Gerente Executiva
Gente & Gestao
(2005)

Piero Abbondi Paulo Polezi Bernardo Nogueira
CEO CFOeRI Diretor Comercial
(2018) (2020) (2021)

Karine Olczevski

Gerente Executiva Juridica,
de Governanga e Compliance
(2005)

Diego Wenningkamp

Gerente Executivo de Implantacao
de Projetos e Servigos Digitais
(2010)

I EEEE——

Fabiano
Schneider
Gerente Executivo

Industrial & Produto
(1999)

50

K
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Desenvolvimento Consciente e Sustentavel
ESG esta no DNA da Kepler

0 W

Cuidado Seguranca
com a vida alimentar
85180
Tecnologia Gestao
com produtos integrada e
inovadores certificacoes
e digitais

Agricultura
responsavel

V Producao
responsavel

* 62% de consumo de
energia elétrica a partir

de fontes renovaveis

- R$ 2 milhdes de

economia de ago em

2 anos

- -4611CO, na

atmosfera em 1 ano

51



Grandes realizacoes "l “H“

@&ﬂﬂ Uma das melhores empresas para se trabalhar — selo Great Place to Work Brasil (GPTW)
Desenvolvimento de liderancas em 3 niveis

Criacao do espaco de Inovacdo em Panambi "Kepler Lab"

Inicio da jornada de M&A com MOU para aquisicao de 50% da Procer Automacéao

Lancamento em 2022 do primeiro Fundo FIAgro exclusivo para financiamento a clientes
Lancamentos do novo Secador KW Max e do KW Robust

Consolidacao da linha Seletron no portfolio de produtos

Aprovacao da nova Linha de Pintura ecoldgica a Pé na Planta Panambi (Capex de R$ 31 milhdes)

Migracao Novo Mercado

BOSRNY B B

52 K



Fabricas e
Infraestruturas
Modernas



o

o illl

(0]

Infraestrutura operacional

0O 00 0 0 0 0 0

+
Sede Centros de
Fabricas Q Administrativao Distribuigdo |
Y + Panambi (RS) + Sao Paulo (SP) + Unidade Paragominas (PA)
R 55000 mz + Unidade Balsas (MA)
+ Unidade Cuiaba (MT)
+ Unidade Rio Verde (GO)
+ Campo Grande (MS) ,
R * Unidade Campo Grande (MS)
33000 m2 + Unidade Cascavel (PR)
[ B - Unidade Panambi (RS)
LB . “Planta de Panambi (RS) -
o
[ B
O

v K






Empresa Premium
Nossa diferenciacao

Produtos Servicos
e b * Qualidade - Implantag&o de Projetos
e - N e 7 - Confiabilidade + Suporte na Jornada do Cliente

P Relacionamento : Zzgias?énciaTécnioa

Pessoas no centro dos negocios Digital
*  Presenca
+  Proximidade
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Solidos
Resultados
Financeiros
e Balanco




Crescimento acelerado nos ultimos 3 anos
Receita liquida (R$ mm)

14%

N N CAGR

Mercado Interno Mercado externo

1.730

1.226

671

595 578 576 583

422 424 PFYH

22% 23% %

475

23% 10%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDMSet22 55 K

16% 10%



Atuacao em segmentos diversificados permite crescimento M

em diferentes ciclos do agronegocio J:[I:L
Receita liquida (RS mm)

1.179

697

897
454 467 382 391 410
) ) 288 285 240 353
Pos-Colheita puu mm [N . B =_amE = B

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDM
Set22

Negobcios 166
Internacionais 92 96 78 113 95 108 95 60 62 106 127 .

exportacso) N Nl wm HH BN B OB e == B

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDM
Set22

108
66
Porto_s e 26 23 40 . 36 31 36 36 36 18 24
Terminais - e mm B = O O N e ==
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDM

Set22 59




Atuacao em segmentos diversificados permite crescimento M

em diferentes ciclos do agronegocio
Receita liquida (R$ mm)

163
. L 4
0 Agroindustrias 0 0 0 0 0 5- & 41 23 20 16 .
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDM
Set22
. . 170 198
Reposicao e 100
. 72
Servigos 16 20 23 2 35 3 48 =8 o o N
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDM

Set22

60




Lucro bruto (RS mm) e margem bruta (%)

Forte resultado operacional e disciplina na alocacao de capital ‘

35,8%
27,0%

27,29
22.6% e 24,1% 24,9% 24,2%

20%
CAGR

(2011-UDMSet22)

20,3%

621

331

218

162 145 163

33

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 UDM-Set22 61 K




Forte resultado operacional e disciplina na alocacao de capital [[I

EBITDA (R$ mm) 20.6%
% 134% 165% 17.8% o, 143% 162% 1900 o
12,4/ 4’1% o 8,4/0 230/
W ® 16 o
52 57 98 161 29 48 83 109 — . ((2:661\ 1(-3URDM-Set22)
-23 -13

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021  UDMSet22

ROIC 107.5%
79.4%
40.4%
27.2%
14.6% 13.2% 22.0% 12.7%
I —o ] 3.6% mmm N

1.0%  .7.8% -10.9%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021  UDM-Set22 - K
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Robustez financeira com geracao de caixa 4

e otimizacao do capital de giro

Caixa e Aplicacoes

Capital de Giro

-50,3%
Set/22 vs.

Dez/21
Capital de Giro

(R$ mm) (R$ mm)
I +127%
Set22 / Dez21 0 Set/22 vs.
+1 27 A) Necessidade de gez/z\;s
81 60 capital de giro Caixa Bruto
291,7 (7 8) 43
. (31,1) . 1325 32 26 26
081 5 (66,4) HL . 298,7 o . 10
(108,6) Ciclo financeiro . +104%
Set/22 vs.
115,1 1318 -50 Dez/21
I 72,7 849 I Caixa Liquido
HE 109
g g g § % éé) g (ul—/3 § lgé § § 2017 2018 2019 2020 2021 9M22
N d e R 03 Z o & 3
O v w pa w <5
2O 0O = o =
B2 2 = g °
o E S F
o <
o =




Investimentos

Capex (R$ mm)

27,0 28,1

I I I
N N
PP P

64,7
| 47,3
(19'\“‘ (19\@

13,2

©
N
>

18,0
q§<\

11,013’211,9

) &) Q
N N Q

45,3
39,9 I
& &
o&

DG

S

Distribuicdo de R$45,3 mm UDM-Set22:

14,9%

Reformas/ Legislagdes - NRs
2020: 4,1%

69,4% 2021: 10,4%

Aumento Capacidade Fabril 2022: 6,5%

13,8%

1,8%

Novos Produtos

64
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Flexibilidade financeira +

Relacao Divida Liquida /
EBITDA (UDM) (x)

0.8 0,4

- I N — I
(0,0) 04 02 (0,1) (0,5) (0,3) (0,9

(2,9)

Dez/11 Dez/12 Dez/13 Dez/14 Dez/15 Dez/16 Dez/17 Dez/18 Dez/19 Dez/20 Dez/21 Set/22

65 K



Fluxo robusto de dividendos

Retornos crescentes para nossos acionistas

I I I 243%
Dividendos JCP Reducio de Capital Payout
(R$/agao) (R$/agao) (R$/ac&o) Percentual
do lucro liquido —= 109,4%
distribuido Payout
109%
43%
——E- 0,10 |
2015 2016 2017 2018 2019 2020 2021 UDM - 66 K

Set2022



Desempenho superior e consistente
lbovespa x KEPL3

KEPL3 Ibov

1.0

2011 2012 2013 2014 2015 2016 2017 2018 2019

107 091 0.88 0.76 106 1.35 1.48 2.04 210 1.85

2020 2021

1.94

2022 LTM

-—=1.94

Ibov

67



Desempenho consistente

Volume Financeiro médio
R$ (mil por dia)
]

1.825 1.449
912 533 1.045 815 716 672 1.106 I.

2011 2012 2013 2014 2015 2016 2017 2018 2019

i

15.291 —= R$ 1 5,3

milhoes
10.860
4.776

2020 2021 2022
YTD

% do free float

Set/22 R$609,4 milhdes

67,1%

UDM-Set2?2 R$3,7 bilhoes 1,5x 0 market value

68
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.
Gestao de precos Forte Geracéao de Foco no retorno Abordagens
& Rentabilidade Fluxo de Caixa ao acionista estrategicas
— = = via M&A
Balanco Clean Flexibilidade para Dividendos = JCP =

crescimento Recompra de acoes

69 K
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Alavancas de
Crescimento e Estratégia

Piero Abbondi
Diretor Presidente



Macro tendéncias e oportunidades

O setor de Armazenagem esta atrelado ao forte crescimento de demanda global por alimentos
Q| V4

| \.\ »

] \ ' + \ +

- N
) A o d ) N Gréaos para
Crescimento da umento da Urbanizacao e racdo animal e
populagdo Mundial Classe media mudancas culturais biocombustivei

S

Q Y 0
&> = T
Proteina animal Soja e Milho 290 milhdes T ~50%

Suinos, aves, ovos, gado e peixes Industria alimenticia Producao Graos 2021/2022 Exportacdes brasileiras

Farelo para racao animal
Biocombustiveis

e 1>



e

Trés grandes
avenidas de

crescimento

Crescimento do mercado

+ Déficit de Armazenagem — Grande potencial
« Melhoria da logistica de escoamento da safra
* Po6s-colheita gerando maior valor ao produtor

Valor agregado

* Inovacao em produtos e servicos
* Produtos de maior valor agregado
« Terminais, portos e obras industriais

Digital
« Alavancar Pds-Colheita 4.0

+ Servicos e relacionamentos recorrentes
* Novos negdcios e oportunidades em servicos

72



Maior participagao dos negocios Internacionais além
da América Latina

30% Market Share na América Latina @

Adequada cobertura de assisténcia técnica em 27

[ Centros de Distribuicado, vendas em 21 Estados
Estados

Distribuicao de Negaocios 75 (Pos Colheita) (SRSBIE iglelv[(o=ToNe /RN TeloleilelEoToN (e X ®fel g l=11 )]
., allofl L
/ 25 (demais areas) / 45 (demais areas)

75% - 80% de Mercado no Pipedrive 100% de Mercado no Pipedrive

Zero vendas em e-commerce. @ = Aumento de vendas em e-commerce
13% vendas recorrentes » Evolugcao de Vendas recorrentes

Hoje temos 10% de unidades instaladas conectadas (@@= =R b X Re(0r Ko RNl o LR NS CIE e LRSS EER

s K
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Kepler Day 2022

o
receitas recorrentes crescentes

Mercado

Elevado
forca na precificacao




Kepler Day
2022
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Disclaimer

This presentation contains forward-looking statements concerning business prospects, estimated results of operations and financial results, and the
growth prospects of Kepler Weber (“Company”). Those are only estimates and projections and, as such, they are based exclusively on the expectations
of the Company’s management. Such forward-looking statements substantially depend on external factors, as well as the risks set out in the reporting
documents filed by Kepler Weber, and are therefore subject to change without prior notice.

The verbs “to anticipate,” “to believe,” “to estimate,” “to expect,” “to plan,” “to foresee” and “to aim,” as well as any other similar verbs, are intended to
identify such forward-looking statements, which involve risks and uncertainties that can lead actual results to materially differ from those projected for
this presentation and are no assurance as to the Company’s future performance. Risk factors that can affect that corporate performance include, but
are not limited to: (a) approvals and licenses needed to have projects approved; (b) market conditions, especially in the agribusiness; (c) the
performance of the Brazilian economy and the international markets in which the Company does business, including interest and exchange rates; (d)
the competitive environment; and (e) the risks disclosed in the Company’s filings with the Brazilian Securities Commission (CVM).

All forward-looking statements in this presentation are based on the information and data available on the date when they were made, and Kepler Weber
makes no commitment to update them as new information or future developments arise.

Non-GAAP Measures

The Company discloses certain non-GAAP financial measures that are not recognized under the IFRS, including “net debt,” “total liquidity” and
“EBITDA.” Kepler Weber’s management believes that disclosing non-GAAP measures provides helpful information to investors, financial analysts and the
public at large, as they do their operational performance assessments and compare that operational performance to those of other companies.

However, those non-GAAP measures have no standard meaning and may not be directly comparable to similarly termed measures used by other
companies. Investors at large should not rely on information that is not recognized under the IFRS as substitutes for the IFRS measurement of profit or
cash flow while making an investment decision.
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B
b Robust g w,'l i@i
~ foundations for il 6
growth Earnings Market Operations
N -
.v" .S e o ':.. {}

' : "’ +62% 40% Capacity to supply 2,030 on staff

i IV AN Net Revenues Brazil Market Share equipment for storage  (including apprentices,
E ’ LT (OM22 v IM21) Post-harvest leader in ~ of 5 million tons of third parties and temps)

Latin America grains per year (Sep/22)

i = 2 fi >

= +16 p.p. Presence in Two factories 83,000 hours
oR EBITDA Margin 53 countries, with strategically of training
(9M22 v 9M21) 130 sales located in Brazil (Sep/22)
representatives
W e
107.5% ROIC 7 distribution Capacity to manage
+51 p.p. centers in Brazil 300 projects

(9M22 v 9M21) simultaneously



Kepler History

Net Revenues
(R$ million)

671

583

576

475 -578

2016 2017 2018 2019 2020
gt "“4‘ Xt sync ! i
Rio Verde, Goias Lean Panambi, Rio Industry Cuiaba, Mato
Manufacturing Grande do Sul; 4.0 Grosso
Rollout Campo Grande,

Mato Grosso do Sul;
and Cascavel, Parana

25%

CAGR

1,730

1,226

2021 LTM Sep22
SELgRDH MI3X @

Post-Harvest More Efficient Balsas,
Drying Maranhao, and

Paragominas, g
Para & K
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Kepler is present throughout the post-harvest supply chain

K
K Logistics
Origination

Ports and Terminals

: & - (Road/Rail/Riverways)
Storage —_ MGS
Trading/Coop/
Cereal Traders
‘I'Dd%t» m ProceSS|ng {%
roauction : : : oy =7 )
& Harvest i \/On-Farm Storage ——> P
P \/ : \. ) Agroindustry Consumers
....................................................... (Feeds, Ethanol, Oil) T
K
N e e e e e e e e A e RN AR AN A AN RN AR ERA A REnneEannennnnnnn D|g|ta| ............................................................. H



1 A Huge, Thriving Market

&P

Brazilian Agribusiness e. Cul £SG C _
[:] D[:] Highly Competitive %‘Q) People, Culture, and ommitment
. 3 Market Leadership and Strong Brand (.:D 6 Modern Factories and Infrastructure
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Investment
Thesis

Piero Abbondi
Chief Executive Officer

Bernardo Nogueira
Chief Sales Officer
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1 A Huge, Thriving Market

&P

Brazilian Agribusiness People, Culture, and ESG Commitment
[:] D [:] Highly Competitive %‘Q)
. 3 Market Leadership and Strong Brand (.:D 6 Modern Factories and Infrastructure
"' N\
IR
+

10
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A Huge,
Thriving
Market




Population growth and global food demand

Places of birth of the next

1,000 babies:

Asia 511

Africa 326 @
Americas 106 @ The
Philippines
19

Europe 52

Paklstan
47
Bangladesh

22

Indonesia

: 31
Oceania 5 Angola | Republic of
11 the Congo
32

2022 Estimate

Source: CIA World Factbook



Population growth and global food demand

Q 7,975 | 8,546

Europe

744 1 737

North America

377 | 393

Population

2022 | 2030E 4,723 | 4,959
Latin America and the
+ Urbanization Caribbean
660 | 698
+ Income
- Longevity
+ Consumer Patterns 1,427 | 1,711

Population
Millions of People ] gs(t)i%gte Source: World Bank
A5 {} 5
> _ 3
2030: +35% +40% +50%
food energy water



The effect of China: Evolution of soybean deficit
popu|ation (Production — Demand) in thousands of tons

growth on the
need for food

10
7 13 14
o4 18
_ —22 _23
27 g
36 -36
| -50 .51
Tﬂe Chinese
§ |
eXxample
P & P P T EE S ® S
F S Q F FF S ST FF KK
Q)q%\q/ QQ\Q’ NV qul/ ,b\"lz pr/ (o\‘l/ Q@\Q/ ,\\‘l/ W Cb\q/ Q\q, N

Source: FAS/USDA
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A% CoMMODITY ?lﬁL PRODUCER IE]] S EORTER WYy % OrGLoBAL KEPLER

= EXPORTS PRESENCE

Brazil is the

world’s granary, Soy = 18t 51% K

and Kepler has a A Com . . o P

relevant

presence o® Coffee st st 26% K
2. sugar 1st 1st 41% K
V& Rice oth 7th 20, K
9 Beef 2nd st 22% K
% Poultry S 1st 35% K
@  Pork 4in 4% 1% K
#  Wheat 231 26t 3% ¢
"L
Orange Juice 1st st 72% ;

@) Cotton 4t 2nd 22% -
15




On-farm Storage
Great opportunity

Northeast
-11,3mm t

Center-West
-50,8 mm t

Southeast

+2,3 mm t

2021Deficit
76mm t

South
-10,4 mm t

2023 Estimate
132mm t

On-Farm Storage
Installed ca paCIty (% ratio to the total of each country)

‘*. Canada

United States

European Union

Argentina

Brazil

® 0 Ik

Source: FAO

: Higher farmer
Agro Chain @5@ income

~Higher é)
efficiency

85%

65%

50%

40%

14+

Higher storage
capacity

16
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Competitiveness of
the Brazilian
Agribusiness
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Productivity CAGR between 2000 and 2019 (%)

United States

Brazil

World

Source: Institute of Applied Economic Research
(IPEA)

Germany

1.03

Argentina

China

Australia



(millions of tons)

Total grain production in Brazil M

£ @
2.3% 3.2% 5.5%

CAGR CAGR CAGR
Planted Area Productivity Grain Production

, 257 257 2
189 ’I94
, 163 165
123 119 444 119 |
81 8 g g4 100 97 -
76 78 77
T iillillllllllll

Y %
AR
@m\q}

o K

o VRIS R SR > O 9 O X © ® & WO U WD WX a0 L0 > WO
S FPFF PSR TP TP EIT SO &H 0N &R P
LSNP PRSP PRSI PESREEEE SN

Source: Cogo Inteligéncia em Agronegdcio



Total grain production in Brazil
(millions of tons)

580

545
513
483
454

404

257257
238228247
189194
165
146134 163
100 o 123119114119
T 84IIIIIIIII

* A
oV W \ NZ
QR dﬁb PR P q©

Q a4 O © %QQ'\‘L © ®
y&&&&®®®&®§&®&®\00@@@&@@@@&

v

Source: Cogo Inteligéncia em Agronegdcio



Agricultural Calendar before 2000
Corn or Soybean (150-day cycles)

OFF-SEASON SEASON / RAINFALL OFF-SEASON
May-September October-April May-September

% JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

Crop (summer)
(soybean or corn)

T ¢



Agricultural Calendar before 2000
Corn or Soybean (150-day cycles)

OFF-SEASON SEASON / RAINFALL OFF-SEASON
May-September October-April May-September

% JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

Crop (summer)
(soybean or corn)

2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

OFF-SEASON SEASON / RAINFALL OFF-SEASON
May-September October-April May-September

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN
2 rop o RS

22 K




2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN
2 rop o I 0

Corn: projected production from the 3 annual crops in Brazil by 2032-2033

The Brazilian

second Ccrop Millions of tons
surpasses the el = 1STCROP  » 2\VCROP  m 3% CROP
corn "0 |
production of o
the European 120
- 100
Union 80
60
40
20

0

O -— AN M I IV O N~ 0O O - AN M I W
(O NoONoNONONONONONONeoBeooheoholhe] i
S T T S S TS TS TS| O TS C TEFEFCTCTESFCOTE| O TS COTESE OS> 1
DO - AN M IJT W O~ O — N M
0 OO OO OO O o o




2020 Agricultural Calendar

Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG  SEP
1st Crop (soybean)

2nd Crop (corn)

Production

Grain Production
Growth
(CAGR 13/14-22/23E)

5.8%

N
=
Consequences for Kepler:

—@ Abundant market

OCT NOvV DEC JAN FEB MAR APR MAY  JUN

i ¥ ¥ Y

24



2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN
24 rop o) I 5 8
Competitiveness

Farmer Return
(2022 — US$/Ha)

953
I
=
Consequences for Kepler:

@g Resilient
customer

s K




2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY  JUN

2 rop I 5 8

Speed and efficiency

Consequences for Kepler:

ar * Added value
%;} * Upgrade of existing

units

26



2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY  JUN

2 Grop o ————

Speed and efficiency

Consequences for Kepler:

ar * Added value
%;} * Upgrade of existing

units

27 K




2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY  JUN
20 Grop com ————
Speed and efficiency

F1
Indianapolis
(1950) —

57 secs.

F1
Melbourne
(2020) —

2 secs.

Consequences for Kepler:

ar * Added value
%_:\?} * Upgrade of existing

units

T ¢



2020 Agricultural Calendar
Soybean (100-120-day cycles; may be as low as 90 days)

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN
20 Grop com ————
Speed and efficiency

1960s:
§ 6t/h

Current:
300t/n

Consequences for Kepler:

ar * Added value
%;} * Upgrade of existing

units

0 K




The evolution of Brazilian agricultural logistics

Soybean Exports in Brazil

(mmt)
Northern Arc Exports
P 116

+50% in 3 years

Port of Santarém Port of Belém

7.0mmt ¥ € 13.7mm t
A ' ’ Port of Itaqui/S&o Luis
4.5mmt tﬁ " 12.1mmt

20/21 30/31E
Port of Salvador

4.6mmt

R

Port of Vitoria 7 Corn Exports in Brazil

5.7mmt (mm )
42

Port of Santos

42.2mmt

¥

Southern Arc Exports
+12% in 3 years
Port of Paranagua
22.5mm t

— Highways

+H Railways Port of Rio Grande

12.1mm t

Port of Sao Francisco do Sul
6.5mmt

20/21 30/31E

~~ Waterways

. Ports

Source: Brazilian Ministry of Agriculture 30 K



Ports, terminals, and agro-industries

0
o Q 0
1= ° o ¢
+100 works implemented successfully o o o Q
0
© 9
¢ o
B Works in ports o oo O
- Yyaor:gsshiir;)ment o

terminals

Last 10 years o

Tailor-made projects for agro-industries

Q ¢ ot x
\ X .,’
) N o o 7 R
»'::' '. ,‘.“ \ & e n £
AR AN

Rio Brilhante, MS Dourados, MS Paranagua, PR and trading companies




Brazil surpassed the USA in logistical competitiveness for China

Total cost to transport soybeans from the USA and Brazil to Shanghai (in US$/t)

240

220

200

180

160

140

120

100

80

60

40

/ VMX

From Minneapolis (USA) to Shanghai

2008 2010 2012

March 2008 (US$/t)
B From Davenport/USA to Shanghai  $145.23

B From Minneapolis (USA) to Shanghai $145.92
M From South (BR) to Shanghai $125.69
From North (BR) to Shanghai $188.01

Source: USDA — U.S. Department of Agriculture

A\

From North (BR) to Shanghai

From Davenport (USA) to Shanghai

oA/

WAL

From South (BR) to Shanghai

2016 2018

March 2021 (US$/t)
B From Davenport (USA) to Shanghai $110.36

B From Minneapolis (USA) to Shanghai $113.41
B From South (BR) to Shanghai $75.58
From North (BR) to Shanghai $97.94

T ¢
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Storage > Post-harvest

Premium positioning. Knowledge + Relationship

Soybean production
(mmt)

I >0-02
Il >02-32
>3.2-17.8

B >178-357

o KW sales agents

Queréncia, MT

Amandina, MS

Baixa Grande do
Ribeiro, PI

S&o Miguel do
Araguaia, GO




37



Export > International businesses

Global exposure

Last 5 years

» Since the 1970s exporting solutions

+ Growing operations in Africa, Central America, and
Eurasia

38
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Recurring
Revenue
Growth




New businesses The Kepler case
Disney Benchmarking Businesses we can capture

O Disney case Hollywood
Pictures

CONNECTED

(™ INSURANCE EQUIPMENT

Motion
. . Picture
Tlme Guided S
Travel |str|bU|t|on — )
Real Resort
Estate Hotels | %
Development & Family I OT @

Motion
Pictures
Theme Parks /

REPLACEMENT
OF PARTS

i Animated T i Multi-media¥ Broad Broad
FesturoFilms | ' Showe. onslproduction e
s " N DISTRIBUTION
jf Consumer Television Disney E-COMMERCE
£ IntDeIrS:cetK/e Programming Channel & Adult CENTERS

Cabl
Media Chaanneels @
Records -
|
Stores
Youth Books
&‘ézucaz::na. PREDICTIVE ‘/
) Materials y Television
: ! Television = Sta:ll)l;s MAINTENANCE
Holl d Network
Redords I : TECHNICAL
Shard Family\{alue Radio -
e e v SERVICES

Pu;};;::;g, TRAINING

Newspapers B Acquired through Cap Cities / ABC Merger FlNANClAL

Recent SERV'CES

Source: Institute for Strategy & Competitiveness, Harvard Business School 41 K




Replacement and Services — R&S
Recurring revenue

By & ¥ 2 HE 2
Inspections

and
Maintenance

Renovation of
Equipment

Adequacy Expansions and Technical Training
of units Modernizations Support




We are expanding
Our logistics

2018

* Goias \

» Mato Grosso do Sul
e Parana

2022

* Rio Grande do Sul /

Goias
* Mato Grosso

» Mato Grosso do Sul
* Parana

* Rio Grande do Sul

» Para

* Maranhao

2025 ,

+ Goias

* Mato Grosso
* Mato Grosso do Sul
« Parana

* Rio Grande do Sul
+ Para

* Maranhao

* Bahia*

* Minas Gerais*

*Under analysis

Distribution and Development
Centers

o Commercial/Technical agents

43




We haver already
started

in e-commerce




Evolution of Kepler Weber’s Journey * Sl
- Technology for increasing recurring revenue = A& 4 e = :
- ' /0/ i i ' Mgnitoring service = e
g . ' . (Grain conservation)
. ‘.

sale of'spare parts
(Wear and tear and scheduling)

Data for financial agents
(Insurance companies, banks)




05

People, Culture, and
ESG Commitment







Shareholding structure

Tarpon  Morgan Stanley BM&F: KEPL3
Investimentos Base date 11/10/2022

Group
10.1%

Heller Family £l 37

Free Float

Trigono Capital

0 K



Board of Directors and governance

Decision-making support
structure

Financing Committee

Support to the client for credit and
financing

Strategy Committee

Strategic support for new
businesses

Fiscal Council

Review of accounts and
transparency for the minority
shareholders

Composition of the Board of Directors

Marcelo Guimaraes Lopo Lima

JulioC de Toledo Piza Net
(President, Tarpon) ulio Cesar de Toledo Piza Neto

(Vice-President, Independent)

Maria Gustava Brochado Heller
Britto (Director, Heller Family)

S

Milre Felix Neto
(Director, Banco Classico)

A

Arthur Heller Britto
(Director, Heller Family)

Daniel Vinicius Alberini Schrickte
(Director, CTM Group) ®

Vasco CarvthDq Oli[vei;a Neto Pedro de Andrade Faria
(Director, Tarpon) (Director, Tarpon)

v K




d
- ______~

executives

Piero Abbondi Paulo Polezi Bernardo Nogueira
CEO CFO and IR Chief Commercial Officer
(2018) (2020) (2021)

Misiara de Alcantara Karine Olczevski Diego Wenningkamp Fabiano
People & Management Legal, Governance, and Digital Projects and Services Schneider
Executive Manager Compliance Executive Manager Implementation Executive Manager Industrial & Product
(2005) (2005) (2010) Executive Manager

(1999) o K



Conscious and Sustainable Development
ESG is in Kepler's DNA

30 &

Care Food security
with life
Technology Integrated
with innovative management
and digital and
products certifications

Responsible
agriculture

V Responsible
Production

* 62% of electric power

consumption from
renewable sources

+ R$2 million of economy

of steel
in 2 years

- -4611CO, in the

atmosphere in 1 year

51



Great achievements "l “H“

@&ﬂﬂ One of the best companies to work — Great Place to Work Brazil seal (GPTW)

Leadership development on 3 levels

Creation of Innovation space in Panambi "Kepler Lab"

Commencement of the M&A journey MOU for the purchase of 50% of Procer Automacéao
Launch, in 2022, of the first FIAgro Fund exclusive for financing to clients

Launch of the new KW Max Dryer and of KW Robust

Consolidation of the Seletron line in the portfolio of products

Approval of the new Ecological Powder Painting Line at Panambi Plant (BRL 31 million Capex)

Novo Mercado Migration

BOBRNY B B

52 K



Modern Plants and
Infrastructure



o

o illl

(0]

Operational infrastructure

0O 00 0 0 0 0 0

_|_
o Administrative Distribution
Plants headquarters Centers
O + Panambi (RS) + Sao Paulo (SP) « Paragominas Unit (PA)
R 55,000 m2 + Balsas Unit (MA)

- Cuiaba Unit (MT)

+ Rio Verde Unit (GO)
+ Campo Grande (MS)

[ R + Campo Grande Unit (MS)
33,000 m? - Cascavel Unit (PR)
[ B - Panambi Unit (RS)
OL® ° i B (RS)
[ B
O

so K






Premium Company
Our differentiation

Products Services
“ o * Quality * Project Implementation
*tom 2 "-’fy s M 8 + Reliability + Support in the Clients’ Journey

- Innovation Relationship ?:;Snical Support

+ Persons at the center of business - Digital
* Presence
* Proximity
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Solid
Financial
Results and
Balance Sheet




Accelerated growth in the last 3 years

Net revenue (R$ mm)

14%

N N CAGR

Domestic Market Foreign market 1,730

1,226

671

595 578 576 583

422 424 PFYH

22% 23% %

475

23% 10%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM Sep22 55 B

16% 16% 10%



Operating in diversified segments allows for growth in

different agribusiness cycles

Net revenue (RS mm)

%A

11

2011

2012

2013

2014

2015

2016

2017

2018

2019

. 1,179
454 697 467 410
288 285 353 382 391
PostHarvest pum mm [N . H o= = = = =
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM
Sep22
International 166
Business 92 96 78 113 95 108 95 60 62 106 127
(expor B O mEE s 2mE B
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM
Sep22
. 108
Ports and
: 26 23 40 . 36 31 36 36 36 45 24
Terminals e e mm B B s B O N e =

2020 2021 LTM
Sep22

59



Operating in diversified segments allows for growth in

different agribusiness cycles
Net revenue (RS mm)

i

163
R 54 52 4 .

- Agribusiness 0 0 0 0 0 - 23 20 16
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM
Sep22
170 198

Replacement 100

- I n

and Services 16 20 23 29 3 38 48 58 T2 N
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM
Sep22

60



Gross profit (R$ mm) and gross margin (%)

Strong operating result and discipline in capital allocation ‘ fj

35.8%

27.2% 27.0%

22 6% 24.1% 24.9% 24.2%

20%
CAGR

(2011-LTM Sep22)

20.3%

6.9% 8:4%

218
162 145 163

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021  LTM Sep22 61 K



Strong operating result and discipline in capital allocation [[I

EBITDA (R$ mm) 29.6%
0 o, 16.5% 17.8% o, 16. 2% E.O%/o
12.4% 13.4% 4.1% 0 8 4% 14.3% 3(y
W 516 0
161 233 CAGR
59 57 98 - 48 83 109 (2011-UDM-Sep22)
-23 -13
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM Sep22
ROIC 107.5%
79.4%
40.4%
27.29
14.6% 13.2% 224’ 369 12.7% /°
1 o I | ]
1.0%  .7.8% -10.9%
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 LTM Sep22

o K



o 0 0 0 0 0 O O

Financial strength with cash generation and working §

ital imization
capital opt atio -50.3%

Sep/22 vs.
Dec/21

Working Capital

Cash and Investments Working Capital
(R$ mm) (R$ mm)
. +127%
Sep22 / Dec21 (4] Sep/22 vs.
+1 27 A) Working capital eDF;C/Z;/S
81 requirement Gross Cash
291.7 89.1 60
| B . 78 25,/ 43 3, 26
66.4) HN 13
281.5 ( )(31.1) (108 6)298'7 . . 10
' Financial cycle . +104%
115.1 6o 1318 50 s%;;/(f/zz 3
I 72.7 l I Net Cash
~ 2 2 o o Aok o Y -109
& & & 3 e g (Z) 2 a 2017 2018 2019 2020 2021 9M22
o 3 z Z s @
o Z a
< T

WORKING CAPITAL
TREASURY STOCK



<
Investments O
N

Capex (R$ mm)

Distribution of R$45.3 mm LTM Sep22:

14.9%

Renovations / Legislations - NRs

64.7
473 45.3 )
39.9 /
2020: 4.19
~ 69.4% 2021: 10.4?’/0
27.0 28.1 ’ Plant Capacity Increase 2022:6.5%
21.5
18.0 13 80/
I 13.2 11.013.211_9 @ . 0
T
I WI I @ 1.8%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 Sl_e-lr-)l\z/lz - New Products

64




0O 0 0 0O 0 O 0 O

Financial flexibility 4

Net Debt / EBITDA (UDM)
(x) Ratio

0,8

0,4
- I N — I
(0,0) 04 02 (0,1) (0,5) (0,3) (0,9

(2,9)

Dec/11 Dec/12 Dec/13 Dec/l14 Dec/l5 Dec/16 Dec/l7 Dec/18 Dec/19 Dec/20 Dec/21 Sep/22

65 K



Robust dividend flow

Growing returns for our shareholders

] ] ] 243%
Dividends  Interest on Capital Reduction Payout
(R$/share) Eauit (R$/share) Peroentagg
(Rg/sha)r(a) of net profit - 1 09.4%
distributed Payout
109%
43%
(:N ﬂ
——{ K- 0.10 :
2015 2016 2017 2018 2019 2020 2021 LTM 66 K

Sep2022



Superior and consistent performance
lbovespa x KEPL3

KEPL3 Ibov

1.0
1.07 0.91 0.88 0.76 1.06 1.35 148 2.04

2011 2012 2013 2014 2015 2016 2017 2018 2019

210 1.85

2020 2021

1.94

2022 LTM

-—=1.94

lbov

67



Consistent performance |] |] “

Average Financial Volume
R$ (thousand per day)

912

I
2011

million
10,860
4,776
1,825 1,449
533 1,045 815 716 672 1,106 1,

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

YTD
Financial Volume % of the free float
Sep/22 R$609.4 million 67.1%
UDM-Sep22 R$3.7 billion 1.5x the market
value 68




Price management
& Profitability

Clean Balance
Sheet

fHEssEEuERUNS
REERAS I

""l”u.‘niﬁ&:
MSRZURERRS

i

s

"

I BT 5 -
!

'

.
Strong Cash Flow Focus on the Strategic
Generation return for the approaches via
s shareholder M&A
Flexibility for Dividends = Interest on

Equity = Repurchase of
grouiln shares

69
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Growth and Strategy
Levers

Piero Abbondi
Chief Executive Officer



Macro trends and opportunities

The Storage sector is linked to strong growth in global demand for food

i
'

3
1D

World population
Growth

>

<

Animal protein
Pigs, poultry, eggs, cattle, and fish

208

(
N

Increase in the

Middle Class

[
-.:_-/'%% .

Soy and Corn
Food industry
Bran for animal feed Biofuels

Urbanization
and cultural changes

\l ll

290 million T
Grain Production 2021/2022

Grains for animal
feed and biofuels

n
%
~50%

Brazilian exports

Il



Three major
avenues of
growth

e
e

Market growth

 Storage Deficit — Great potential

 Improvement of the harvesting logistics

« Post-harvest generating greater value to the
producer

Added value

* Innovation in products and services
* Higher added value products
« Terminals, ports, and industrial works

Digital
« 4.0 Post-Harvest Leverage

* Recurring services and relationships
* New business and service opportunities

72



Largest share of International business in addition to

30% Market Share in Latin America @ Latin America

7 Distribution Centers, sales in 21 States @ Adequate technical assistance coverage in 2/ States

Business Distribution 75 (Post-Harvesting) / . Business Distribution 55 (Post-Harvesting) /
25 (other areas) A (SIS EIER))

75% - 80% of the Market in the Pipedrive 100% of the Market in the Pipedrive

Zero e-commerce sales.

@ » |ncrease in e-commerce sales
13% recurring sales

= Evolution of recurring Sales

NV ANV L ON Lo a = = oA G I [ Tt 552 ) Between 40% to 50% connected installed units



. Main
Messages

Piero Abbondi
Chief Executive Officer
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Kepler Day 2022

and
growing recurring revenue

market

High and
strong pricing




Kepler Day
2022




