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DISCLAIMER

Esta apresentagdo pode conter declaragdes e informagdes que
expressam expectativas, crencas e previsdées da administragcdo da
Track&Field sobre eventos ou resultados futuros. Tais declaracdes e
informagdes sdo unicamente previsbes e ndo garantias do
desempenho futuro; estdo sujeitas a riscos, incertezas e fatores
relativos ds operagdes e ao ambiente de negdcios da companhia.
Embora a Track&Field acredite que as expectativas e premissas
contidas nas declaragées sejam razodveis e baseadas em dados
atualmente disponiveis a sua administragdo, advertimos os
investidores de que declaracdes prospectivas envolvem riscos pois
se referem a eventos futuros, portanto dependem de circunstancias
que podem ou ndo ocorrer, além dos riscos apresentados nos
documentos de divulgagdo, sujeitos a mudanga sem aviso prévio.
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TRACK & FIELD 2025

Receita EBITDA
— Sell Out — — Liquida — — Ajustado —

Consolidada Consolidado

R$380,6 R$212,8 R$54,7
. milhdes milhdes milhdes
Q
~ +33,7% +24,8% +31,2% +47,9% 25,7%
%) vs. 1724 em SSS vs. 1124 vs. 1724 Margem
w (+29pp.)

+48,1%
E em reformadas
xx
~ o % N\ % \§ %
O Lucro Lig.
Q Ajustado Divida Zero Expansdo
a8 Consolidado ) a8 ) a2 )
%)
W Equivalentes de 4 novas lojas
) R$39,0 caixa de no trimestre,
o milhoes R$138,4 milhdes totalizando...
E . em 3:1/0(:;/2025. 402
eracdo de caixa .
2 +37,6% 18,3% operacional de LR IEEE
tu vs. 1724 Margem R$59,0 milhdes 7 reformas
Q (+08pp) . (1 propria e 6
*27,1% franquias)
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EXPANSAO

TRACK & FIELD

Inauguracao de 4
lojas no 1T25,
sendo todas

franquias

+41 lojas em
relacao ao 1T24

J

NUmero de lojas
2011-2025

a4 B 22 B 37

2011 2012 2013 2014 2015

Nota: E-commmerce considerado como 01 loja prépria.

Realizamos a
reforma de 7 lojas
durante o
trimestre, sendo 6
franquias e 1loja
proépria

J

2016 2017 2018 2019 2020

N

Ao final do
trimestre, 47% das
lojas da rede
adotavam o novo
layout, e
esperamos que
aproximadamente
60% da nossa rede
esteja no novo
conceito até o final
de 2025

J

2021

* Lojas préprias * Franquias

402

2022 2023 2024 2025




TRACK & FIELD

Sell Out
\_

R$380,6 milhoes no1T25

+33,7%

465,6

1T24 2724 3724 4724 1125

W E-commerce W Lojas Proprias Hm Franquias

1 Excluindo o impacto da pandemia.

Sell out e same store sales apresentando crescimentos recordes' YoY:
R$380,6 milhdes no 1725, +33,7% em relagdo ao 1724, e +24,8% em SSS.
Destaque para lojas reformadas crescendo 48,1% YoY.

Desempenho expanséo/reformadas: Foram adicionadas 41 novas lojas
nos dUdltimos 12 meses, e as unidades reformadas apresentaram
crescimento nas vendas de 405% nas lojas proprias e de 54,4% nas
franquias.

Desempenho do trimestre impulsionado pelas vendas durante a sale de
verdo, por uma rede melhor abastecida, pela 6tima aceitagdo por parte
dos clientes da nova colegéo de inverno, langada em margo, e pelo maior
fluxo de clientes nas lojas fisicas, estimulado pela organizagdo dos
eventos.

E-commerce: Crescimento de 38,0% vs. 1124, com participagdo de 11,4% no
sell out total do periodo.

Omnicanalidade: 329 lojas conectadas & vitrine infinita, representando
9,8% do sell out digital (+1,2 p.p. YoY). Finalizamos o trimestre com 393 lojas
conectadas com o nosso e-commerce (98% do nimero de Iojos), sendo
34 lojas atuando como sellers nacionais, e ainda 71,0% das vendas digitais
geradas através da modalidade ship from store.

Social Selling: Crescimento de 32,2% YoY, representando 37,0% das vendas
do trimestre.



TRACK & FIELD

kReceitq Liquida

R$212,8 milhoes no1T25

+31,2%
I 273,3
1920 204,3 212,8
162,1 :
1124 2724 3124 4124 1725
Composic¢do Receita Liquida
67% 3% 56% 4%
17,0% 17,9%
1T24 50,1% 1T25
25,8% AT

M Varejo - Rede propria Mercadoria para Franquias Royalties Eventos/tfmaill

50,9%

W Outros

Receita liquida de R$212,8 milhées no trimestre, +31,2% vs. 1T24,
como resultado do forte crescimento do sell out.

Destaques:

(i) varejo (rede prépria): +33,4% YoY, impulsionado por expanséo
de lojas, forte desempenho das unidades reformadas (+40,5%),
desempenho positivo durante a sale e aumento no fluxo de clientes
(eventos).

(ii) Royalties: +37,9% YoY, com forte desempenho das franquias,
refletindo a expansdo da rede, desempenho das franquias
reformadas (+54,4%) e melhor nivel de abastecimento.

(iii) Mercadoria para Franquias (Sell in): +28,3% YoY, refletindo
abertura de 36 novas unidades e novas estratégias de
abastecimento.

Ganho de canais com maior margem, como varejo préprio (+0,8
p-p.) e royaities (+0,9 p.p.), e queda de 0,6 p.p. ha participagéio do
canal de mercadoria para franquias, refletindo uma rede melhor
abastecida no inicio do ano (vs. 1T24).



TRACK & FIELD

Lucro Bruto
_

+36,0%
154,6
Lucro Bruto de R$129,8 milhées no trimestre (+36,0% vs. 1T24), e
1298 margem bruta atingindo 61,0%, ganho de 2,1 p.p. YoY, impulsionado
107,2 3.4 por melhores margens na maior parte dos canais (melhor mark up,
maior representatividade de vendas full price e negociagdes com
fornecedores) e um mix de canais mais favoravel, com redugdo da
55,5% 56,6% participacdo do sell in em favor de negbcios com margens mais
_ elevadas, como royalties e varejo proprio.
1124 2124 3724 4724 1125

=C==Margem Bruta



TRACK & FIELD

'Despesas Operacionais

35,3% das vendas liquidas no 1125

35,5% 35,4% Ny 35,3%

1T22 1T23

Nota: Despesa ajustada e excluindo depreciagao

35,9%

1124

1125

Despesas Operacionais Ajustadas: 35,3% das vendas liquidas no 1725,
reducéio de 0,6 p.p. em relagcdo aos 359% registrados no 1724,
evidenciando a capacidade da Companhia em diluir seus custos
operacionais com o crescimento da receita, gestdo consistente de

~

despesas aliada a iniciativas de negociagbes e processos de
concorréncia, mesmo diante de todos investimentos em TFSports.

> Despesas com Vendas: 19,4% das vendas liquidas do periodo,

permanecendo estavel em relacdo ao 1T24. O aumento de despesas
com marketing, decorrente dos investimentos em midia de
performance e das iniciativas relacionadas aos eventos -
consistente com os trimestres anteriores, porém em um patamar
superior ao registrado no 1724 -, neutralizou a maior diluigdo de
custo com varejo préprio diante da maior representatividade do
negoécio de franquias na receita liquida.

Despesas Administrativas: 16,2% das vendas liquidas, diluicdo de 0,6
p.p. ha comparacdo anual, resultado do desempenho sélido nas
vendas, estruturas mais compardveis e da maior eficiéncia na
diluigdo de custos fixos.



TRACK & FIELD

EBITDA
-

R$54,7 milhoes no 1T25

37,0

1124

+47,9%
58,3
41,3 40,2
19,7% 21,3%
2724 3724 4124

—o=Margem EBITDA Ajustada

54,7

1125

EBITDA ajustado consolidado alcangou R$54,7 milhées (+47,9%
YoY), com margem de 25,7%, um avango de 2,9 p.p. YoY,
impulsionada pelo ganho de 2,1 p.p. na margem bruta — reflexo de
melhores margens na maior parte dos canais (melhor mark up,
maior representatividade de vendas full price e negociagdées com
fornecedores) e do efeito mix, com maior peso de canais de maior
rentabilidade como royalties e varejo (rede propria) - aliado &

alavancagem operacional apresentada no trimestre (-0,6 p.p.).

Os impactos de TFSports (-R$ 4,6 milhdes no 1725 vs. -R$ 135,0 mil no
1T24) refletindo o descasamento de patrocinios e a aceleracdo de

eventos, em especial o Experience.



TRACK & FIELD

Lucro Liquido

R$39,0 milhoes no 1T25

+37,6%
40,3 39'0
26,9 Lucro Liquido Ajustado atingiu R$39,0 milhdes (+37,6% YoY) e
margem liquida de 18,3% (+0,8 p.p. YoY), sustentada pelo sélido
desempenho do core business.
13,2% 14,7°%
124 2124 3724 4724 1T25

=c=Margem Liquida Ajustada



TRACK & FIELD

kPosigﬁo de Caixa

Geragdo de Caixa Operacional

+27,1%
100,4 ‘
59,0
46,4 -
1124 2024 1T25

Posigdio de Caixa e Equivalentes

1724 2024 mIT25 -9,8%

-386% 1933 1381 1384
‘ |
82,2

50,4

Caixa Liquido Equivalentes de Caixa Liquido

Encerramos o periodo com uma geragdo de caixa liquido
operacional de R$59,0 milhdes, representando um aumento de
27,1% YoY.

A Companhia fechou o periodo com saldo liquido de caixa de
R$50,4 milhées e equivalentes de caixa (incluindo recebiveis de
cartdes de crédito) de R$138,4 milhdes. Vale destacar que a
reducéio da posicdo de caixa observada em relagdo ao mesmo
periodo do ano anterior reflete: (i) as recompras de acdes
realizadas pela Companhia, (i) as inauguragées e reformas de
lojas e (iii) o desenvolvimento do aplicative da TFSports.

Ainda assim, ressaltamos que encerramos o periodo sem
endividamento, demonstrando nosso compromisso com um
crescimento sustentavel e geragdo de caixa consistente.
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7 tfsports

955 mil

usudarios
em 31/03/25

+48,2%
Yoy

8,3 mil

Treinadores

cadastrados
em 31/03/25

+24,8%
YoY

854

eventos realizados
pela TFSports' no 1T25

+12,5%
vs. 1T24

106,9 mil

inscritos em eventos
da plataforma no
1T25

+57,4%
vs. 1T24

~

R$14,8
milhdes
Receita liquida? no
1T25

+35,6%
vs. 1724

DESTAQUES DO PERIODO

1 Considerando eventos proprietarios e de trainers.

2 Receita Liquida de TFSports ndo considera os efeitos de eliminagdo intercompany.
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I | Lfood & market

Vendas TFC Clientes Atendidos

+31%
+57% (14 unidades ve.1124°) |
|
1124 1T25 1124 1T25
*Fechamos o 1725 com 13 unidades do TFC vs.
9 unidades no 1T24.
o
g * = Comidas
8% Bebidas
Suplementos
7% B Grab and Go
Doces
Snacks
10% Mercearia
20% B Home&Health

21%
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TRACK & FIELD

Track&Field +

1Q25
Results




DISCLAIMER

This presentation may contain statements and information
expressing Track&Field’'s management expectations, beliefs and
forecasts about future events or results. Such statements and
information are forward-looking statements only and not guarantees
of future performance, subject to risks, uncertainties and factors
regarding the Company’s operations and business environment.
Although Track&Field believes that the expectations and
assumptions contained in the statements are reasonable and based
on data currently available to its management, we caution investors
that forward-looking statements involve risks because they relate to
future events and therefore depend on circumstances that may or
may not occur, in addition to the risks presented in the disclosure
documents, subject to change without notice.
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TRACK & FIELD

QUARTER HIGHLIGHTS

/— Sell Out —\

R$380.6
million
+33.7% +24.8%

vs. 1Q24 SSS

+48.1%
In renovated stores

-

J/

Consolidated

/ Adj. Net Profit ™\

R$39.0
million

+37.6% 18.3%
vs.1Q24 Margin
(+0.8pp.)

Consolidated
/ Net Revenue

R$212.8
million

+31.2%
vs.1Q24

- /

— Net Debt —

Cash equivalents

of R$138.4 million
as of 03/31/2025

Operating cash
generation of
R$59.0 million

+27.1%
vs. 1Q24

/_

.

Consolidated
Adj. EBITDA \

R$54.7
million

+47.9% 25.7%

VS.

1Q24 Margin
(+29pp.)

/

—

7

Expansion
: B

4 new stores

In the quarter,
totaling...

402

storesin
network
renovations

(1own and 6
franchises)

2025
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TRACK & FIELD

EXPANSION

Opening of 4 new
stores in 1Q25, all
franchises

+41 stores
compared to 1Q24

J

Numlber of stores

2011-2025

a4 B 22 B 37

2016 2017 2018 2019 2020

2011 2012 2013 2014

2015

We renovated 7
stores during the
quarter, including 6
franchises and 1
company-
operated store

J

Note: E-commmerce is considered as 1 company-owned store.

2025

N

By the end of the
year, 47% of our
stores had
adopted the new
layout, and we
expect
approximately 60%
of our network to
be in the new
concept by the end
of 2025.

J

2021

402

2022 2023 2024 2025

* Company-Operated Stores * Franchises




TRACK & FIELD

Sell Out
\_

R$380.6 millionin1Q25

+33.7%

465.6

1Q24 2Q24 3Q24 4Q24 1Q25

B E-commerce m Company-operated W Franchises

1 Excluding the impacts of pandemic

Sell out and same store sales showing record growth' YoY: R$380.6
million in 1Q25, +33.7% compared to 1Q24, and +24.8% in SSS. Highlights
include renovated stores, up 48.1% YoY.

Expansion/renovated performance: 41 new stores were opened in the last
12 months, and renovated stores showed sales growth of 40.5% in
company-operated stores and 54.4% in franchises.

This quarter's performance was driven by sales during the summer
discount, a better stocked network, great customer acceptance of the
new winter collection, launched in March, and a greater flow of customers
in physical stores, stimulated by the events organized.

E-commerce: Growth of 38.0% vs. 1Q24, with a share of 11.4% in the total sell
out for the period.

Omnichannel: 329 stores connected to the infinite storefront, representing
9.8% of digital sell-out (+1.2 p.p. YoY). We ended the quarter with 393 stores
connected to our e-commerce (98% of the number of stores), with 34
stores acting as national sellers, and 71.0% of digital sales generated
through the ship from store modality.

Social Selling: Growth of 32.2% YoY, representing 37.0% of sales for the
quarter.



TRACK & FIELD

kNet Revenue

R$212.8 millionin 1Q25

+31.2%
I 273.3
212.8
192.0 204.3
162.1
1Q24 2Q24 3Q24 4Q24 1Q25
Net Revenue Breakdown
R 56% 4%
17.0% 17.9%
1Q24 50.1% 1Q25 50.9%
25.8% A

M Retail - Own Network Goods to Franchises Royalties Events/tfmall

W Others

Net revenue of R$212.8 million in the quarter, +31.2% vs. 1Q24, as a
result of strong growth in sell-out.

Highlights:

(i) Retail (own network): +33.4% YoY, driven by store expansion,
strong performance of renovated stores (+40.5%), positive
performance during summer sale and increase in customer flow
(events).

(ii) Royalties: +37.9% YoY, with a strong performance from
franchises, reflecting the expansion of the network, performance of
renovated franchises (+54.4%) and better supply levels.

(iii) sell in: +28.3% YoV, reflecting the opening of 36 new stores and
new supply strategies.

Gains in channels with higher margins, such as own retail (+0.8
p-p-) and royalties (+0.9 p.p.), and a drop of 0.6 p.p. in the share of
the franchise merchandise channel, reflecting a better stocked
network at the start of the year (vs. 1Q24).



TRACK & FIELD

KGross Profit

R$129.8 millionin 1Q25

+36.0%
TE Gross Profit of R$129.8 million in the quarter (+36.0% vs. 1Q24), and
gross margin reaching 61.0%, a gain of 2.1 p.p. YoY, driven by better
1298 margins in most channels (better mark up, greater representation
107.2 -4 of full price sales and negotiations with suppliers) and a more
favorable channel mix, with a reduction in the share of sell in favor
of businesses with higher margins, such as royalties and own retail.
55.5% 56.6%
1Q24 2Q24 3Q24 4Q24 1Q25

—0=Gross Margin



TRACK & FIELD

k0perating Expenses -

35.3% of net sales in 1Q25

35.9%

35.5% 35.4% ‘ 35.3%

1Q22 1Q23 1Q24 1Q25

Note: Adjusted expenses and excluding depreciation

Adjusted Operating Expenses: 35.3% of net sales in 1Q25, down 0.6 p.p.
on the 35.9% reported in 1Q24, showing the company's capacity to
dilute its operating costs with revenue growth, consistent expense
management combined with negotiation initiatives and competition
processes, even in the face of all the investments in TFSports.

> Selling Expenses: 19.4% of net sales for the quarter, remaining stable
compared to 1Q24. The increase in marketing expenses, due to the
investments in performance media and initiatives related to events
— consistent with previous quarters, but at a higher level than in 1Q24
— neutralized the greater dilution of costs with own retail, given the
greater presence of the franchise business in net revenue.

> Administrative expenses: 16.2% of net sales, a dilution of 0.6 p.p.
year-on-year, as a result of solid sales performance, more
comparable structures and greater efficiency in diluting fixed costs.



TRACK & FIELD

EBITDA
-

R$54.7 millionin1Q25

Consolidated adjusted EBITDA reached R$54.7 million (+47.9% YoY),

with a margin of 25.7%, an increase of 2.9 p.p. YoY, driven by the 2.1

PR pP-p- gain in gross margin - a reflection of better margins in most

channels (better mark up, greater representation of full price sales

58.3 s and negotiations with suppliers) and the mix effect, with a greater

weight of channels with higher profitability such as royalties and
37.0 41.3 40.2 retail (own network) - combined with the operating leverage

presented in the quarter (-0.6 p.p.).

The impacts of TFSports (-R$ 4.6 million in 1Q25 vs. -R$ 135.0

19.7% 21.3%
thousand in 1Q24) reflect the mismatch of sponsorships and the

acceleration of events, especially Experience events.

1Q24 2Q24 3Q24 4Q24 1Q25

=== Adj. EBITDA Margin



TRACK & FIELD

Net Profit
N

+37.6%
40.3 39.0
26.9 Adjusted Net Income reached R$39.0 million (+37.6% YoY) and net
margin of 18.3% (+0.8 p.p. YoY), supported by the solid performance
of core business.
13.2% 14.7%
1Q24 2Q24 3Q24 4Q24 1Q25

—o=Adj Net Margin



TRACK & FIELD

kCash Position

Operating Cash Generation

+27.1%
100.4 ‘
59.0
46.4 -
1Q24 2024 1Q25
Cash and Cash Equivalents
1Q24 2024 mI1Q25 B
-38.6% 153.3 1381 138.4
' |
82.2
50.4
=% Il
Net Cash Net Cash Equivalents

We ended the quarter with a net operating cash generation of
R$59.0 million, representing an increase of 27.1% YoY.

The company ended the quarter with a net cash balance of R$50.4
million and cash equivalents (including credit card receivables) of
R$138.4 miillion. It is important to mention that the reduction in the
cash position compared to the same period last year reflects: (i) the
share buy-backs carried out by the Company, (ii) the store
openings and renovations and (iii) the development of TFSports'

app.
Even so, we highlight that we ended the period with no debt,

demonstrating our commitment to sustainable growth and
consistent cash generation.
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7~ tfsports

955.0K

users
As of 03/31/25

+48.2%
YoY

8.3K

registered

trainers
as of 03/31/25

+24.8%
YoY

854

events held by
TFSports'in 1Q25

+12.5%
vs.1Q24

106.9K

participantsin
events on the
platform in 1Q25

+57.4%
vs.1Q24

=

R$14.8
million
Net revenue?in
1Q25

+35.6%
vs.1Q24

HTIEFLEG HT SO FTHE PERTOD

1 Considering proprietary and trainer events.

2 TFSports Net Revenue does not consider the effects of intercompany elimination.



TRACK & FIELD _C -
I | Lfood & market

TFC Sales Customers Served

+31%

|
1Q24 1Q25 1Q24 1Q25

*We ended 1Q25 with 13 TFC units, vs. 9 units in 1Q24

Sales per Category

4%

o,
5% m Food

8% Beverages
Supplements

7% B Grab and Go

Sweets

Snacks

10%

Grocery

20% B Home&Health

21%
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