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PERFORMANCE DE VENDAS

Vendas Totais
ALLOS

RS12,5 bilhdes
+8,6%

(4T24 x 4T23) BOULEVARD SHOPPING BELEM
(+15,6%)

Vendas/m?
ALLOS
RS +42,7%

RS 2.445
RS 2.209 >

RS 2.048
RS 1.714 ' J
|

a.a.

APRESENTACAO DE
RESULTADOS

4724 x 4723

SUDESTE
SUL
NORDESTE
NORTE

CENTRO-OESTE



SNAPSHOT DO RESULTADO 4T24 APRESENTACAO DE A

RESULTADOS 4724

R$825,0 MM R$753,3 MM

753,3
759,6 825,0 705,6

(RS milh3o)
(RS milh3o)

R$467,7 MM

467,7

] l

Indicadores ex-ajuste aluguel linear. Data ref. A%: 4T24 vs. 4T23 Proforma

(RS milh3o)
(RS milh3o)

(RS milhdes)




DESTAQUES COMERCIAIS T T A

INAUGURACOES RECENTES

96,8% 341

Taxa de Contratos
Ocupacao Assinados
“‘,/‘,\»,u,, ¥
~ GULA GULA
Taxa de Ocupacao Shopping Leblon
96,8%
96,3% 96,3% 96,3% Hhips
4723 1724 2724 3T24 4724

NV
Center Shopping Uberldndia




INDICADORES OPERACIONAIS

APRESENTAGAO DE
RESULTADOS 4724

CUSTO DE OCUPACAO INADIMPLENCIA LIQUIDA'

0,
10,0% 1L1%  105%  10,4%

3,0% N “*” B 4,1% [ 4,0%
I8 3 3 X

4723 1124 2724 3T24

(%]
©
©
c
(]
>
(%]
©
©
X

1724 2724

W Aluguel ® Condominio + FPP

! Inadimpléncia liquida refere-se a relacéo entre o total faturado no periodo (aluguel faturado, excluindo cancelamentos) e o total recebido dentro do mesmo periodo.

-0,5%

3T24

A




PERFIL DE DiVIDA

ALAVANCAGEM

Divida Liquida / EBITDA

COMPOSICAO DA DIVIDA

0,2%

10,8%

m CDI = Pré-fixado? m Inflagdo3

1 Considera divida ao final do periodo, excluindo obriga¢cdes por compra de ativos
?[ndices pré-fixados incluem TR; 2 indices de inflagdo incluem IPCA e IGP-DI

0,7%

4723

CUSTO MEDIO DA DiVIDA

0,8%

1124

(CDI + Spread)

0,7%

2724

0,8%

3T24

APRESENTACAO DE
RESULTADOS 4724

A




EVOLUCAO DAS RECEITAS DE MIDIA

Faturamento de Midia
(RS MM)

+29,2%

’

78,2 92,1

2023 2024

Midia | Locagdo M Midia | Servigcos

Midia como % da receita bruta

0,
+110 bps 6,2%

51% gD

RS66 MM

De faturamento no 4724

22,8%

De crescimento 4T24 x 4723

6,2%

Do total da receita bruta
da Companhia

+110 bps

De avango como percentual da
receita bruta da Companhia

Shopping

dos shoppings
no portfolio, no 41724

APRESENTACAO DE
RESULTADOS

Residencial

telas digitais,

presentes em edificios, no
4724



https://www.helloo.com.br/

INOVACAO

Premiagoes
ALLOSTECH

Implementacao de mais 2
programas no 4724

26% 23%

Penetracao GMV Penetragao GMV
Shopping Campo Grande Parque Dom Pedro

N
<
~

Roll-out para B3Corn.

shoppings no 1525 -

APRESENTAGAO DE
RESULTADOS 4124

¢ karg

A KARG terd 600 vagas em dois anos
200 delas ja em funcionamento até marco de
2025, em 13 shoppings.




SUSTENTABILIDADE APRESENTACAO DE A




GUIDANCE 2024 R tance ot

EBITDA CAPEX
RS450 MM
a RS550 MM

+8,0% vs. 2024 Proforma

Ponto Central do range

As projecdes divulgadas neste documento sdo meras previsdes que refletem as expectativas atuais da administragdo em relagdo ao futuro da ALLOS, e de forma nenhuma constitui, garante ou prevé resultados. Tais projecdes sdo dependentes de fatores e condigoes de mercado que sdo volateis e
ndo estdo sob controle da Companhia, podendo, assim, diferir em relagdo aos nimeros e resultados a serem efetivamente registrados pela Companhia. Em razdo das incertezas do mercado, o investidor ndo deve basear suas decisdes de investimento somente nessas projecoes, devendo buscar
informagdes sobre o setor e os riscos envolvidos nos investimentos em mercado de capitais.
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OBRIGADO

RELACOES COM INVESTIDORES

ALLOS
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RELEASE



SALES PERFORMANCE EARNIGS RELEASE A

Total Sales s
ALLOS ' ’ : 4Q24 x 4Q23

RS12.5 billion

+8.6% =5 L s ‘ SOUTHEAST
(4024 x 4Q23) BOULEVARD SHOPPING BELEM ‘
(+15.6%)
SOUTH
Sales/sqm
ALLOS NORTHEAST
Rs +42.7% 4
R$2,048 L o245
RS 1,714 ' I | NORTH

|

p.y.

MIDWEST




SNAPSHOT 4Q24 EARNINGS RELEASE 4024 A

R$825.0 MM R$753.3 MM

753.3
759.6 825.0 705.6

= =
o i)
£ g

V>
@ 4

R$467.7 MM

467.7

(RS million)
(RS million)
(RS million)

Indicators ex-straight line rent adjustment. Ref. A% date: 4Q24 vs. 4Q23 Proforma




COMERCIAL HIGHLIGHT enmnes st oz J\

RECENT OPENINGS

96.8% 341

Sighed
Occupancy rate g
Contracts
“‘,/‘,\»,u,, 1)
GULA GULA
Occupancy Rate Shopping Leblon
96.8%
96.3% 96.3% 96.3% 96.4%
4Q23 1Q24 2Q24 3Q24 4Q24

NV
Center Shopping Uberldndia




EARNINGS RELEASE 4024 A

OPERATIONAL INDICATORS

OCCUPANCY COST NET DELIQUENCY’

0,
11.1% 10.5% 10.4%

(% of Sales)

10.0%
3.4% 4.4% 4.1% 4.0%
6.6% 6.7% 6.4% 6.4%
-0.5%
-1.6%
3024

4Q23 1Q24 2Q24 3Q24 4Q23 1Q24 2Q24

B Rent B Common Area & Marketing Costs

INet delinquency refers to the ratio between the total billed amount in the period (rent, excluding discounts and cancellations) and the total received amount over the same period.



DEBT PROFILE EARNINGS RELEASE 4024 A

LEVERAGE AVERAGE COST OF DEBT

(CDI + Spread)
Net Debt/ EBITDA

DEBT BREAKDOWN

0.2%
/

m Floating rate = Fixed rate? = Inflation?

1 Considers debt at the end of the period, excluding obligations for the purchase of assets
2 pre-fixed rates include TR; 3 Inflation indices include IPCA and IGP-DI




MEDIA REVENUE EVOLUTION

Media Revenue
(RS MM)

+29.2%

»

2023 2024
Media | Rent ® Media | Service
Media as % of gross revenue

+110 bps 6.2%

5.1% ‘)

RS66 MM

Revenues in 4Q24

22.8%

Of growth 4024 x 4Q23

6.2%

Of the Company’s gross revenue

+110 bps

Growth as a percentage of gross
revenue

Mall

in portfolio
mall, in 4Q24

EARNIGS RELEASE A

Residential

digital screens

present in buildings, in
4Q24



https://www.helloo.com.br/

APRESENTAGAO DE
INN OVAT| O N RESULTADOS 4124

ALLOSTECH o ka rg

KARG will have 600 charging spots
within two years

200 of them are already in operation by
March 2025, in 13 malls.

Implementation of 2 more
programs in 4Q24

26% 23%

GMV Penetration GMV Penetration
Shopping Campo Grande Parque Dom Pedro

N
<
~

Start
Roll-out to Starns

[ B 'I 2024
shopping malls on 1H25 et




SUSTAINABILITY EARNIGS RELEASE A




G U I DAN CE 2024 EARNINGS RELEASE 4024

EBITDA CAPEX
RS450 MM
to RS550 MM

+8.0% vs. 2024 Proforma

midpoint range

The projections disclosed in this document are merely forecasts that reflect management's current expectations regarding the future of ALLOS, and in no way constitute, guarantee or predict results. Such projections are dependent on factors and market conditions that are volatile and are not
under the Company's control, and may therefore differ in relation to the numbers and results to be effectively recorded by the Company. Due to market uncertainties, investors should not base their investment decisions solely on these projections, but should seek information about the sector
and the risks involved in capital market investments.
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