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Safe Harbor Statement

We make forward-looking statements that are subject to risks
and uncertainties. Such statements are based on beliefs and
assumptions of our Management and information that the
Company currently has access to.

Forward-looking statements include information about our
intentions, beliefs or current expectations, as well as those of
the Company’s Board of Directors and Officers.

Disclaimers regarding forward-looking statements and
information also include information about possible or
assumed operating results, as well as statements that are
preceded, followed by, or that include the words "believe",

"may", "will", "continue", "expects", "anticipates”, "intends",
"plans", "estimates" or similar expressions.

Forward-looking statements and information are not
guarantees of performance. They involve risks, uncertainties
and assumptions because they refer to future events,
depending, therefore, on circumstances that may or may not
occur. Future results and the creation of shareholder value
could differ significantly from those expressed or suggested
by forward-looking statements. Many of the factors that will
determine these results and values are beyond our ability to
control or predict.
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RANDONCORP - AR
Who we are

Purpose i i
P RAPT Listed since

Connect people and riches to B3 LISTED N1
generate prosperity. 1974

. ° 000
Principles i ~18k
00000
> Satisfied customer NARRR Employees
. > Ethics

We develop transport solutions
based on vaIuin_g pgople, > |nnovation and technology 5 bUSINess
BERQENE profifiviy > Profit with sustainabilit -
sustainability, in trust, innovation y verticals
and technology. > People valued and respected
In our more than 75 years of > Image and legacy preservation Presence in
hiStOI’y, we have bUIlt d > Safety and qua“ty @
global and leadership + 1 20
presence in the sectors in > We are Randoncorp _ countries

which we operate.




RANDONCORP

Who we are

Strong Brands

We are one of the largest
players in the Brazilian
automotive market

Leadership in OEMs

- Long-term contracts

- Partnership in product development

- Large-scale volumes

Pioneering and
technological
\ELLTET.

- Higher resale value

- Most remembered
brand

- Modern solutions
connected with
mobility megatrends
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House of Brands
- lconic brands
- Strength of synergies



RANDONCORP

Where we are
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RANDONCORP

What we do

MAIN CUSTOMERS

1. Trucks, buses and
trailers manufacturers

2. Agricultural equipment
manufacturers

3. Distributors
4. Auto Parts retailers
5. Cargo transportation

6. Self-employed
customers

/. Suppliers, distributors,
and customers of
Randoncorp

8. Logistics operators

9. Technology companies

10. Randoncorp controlled
companies

Trailers

Truck bodies

Rail cars

Axles and
suspensions

Coupling systems

Parts for the Brake systems

aftermarket

Coop-
payment plans
Credit
Insurance
Venture capital

Heavy vehicle

rental
Software /

4

development

Foundry and
machining

Friction materials

Components for
brake,
suspension,
steering and

\ powertrain
systems
Robotic cells

Industrial automation
Nanotechnology solutions

Performance Testing
Structural
laboratory

Active Safety (ADAS)

MAIN MARKETS

O
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Agribusiness Industry
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Civil O=0
Construction Mining
T o
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Mobility Aftermarket

T
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Capital Goods Logistics
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o

Retall Technology

@

Sectors from
different areas of
activity
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RANDONCORP

What we do:
Competitive Advantages
\Verticalization ~ Diversification

Complementary businesses that make Exposure to various sectors and geographies,
Randoncorp the most complete player in the adding resilience to the business.
Brazilian automotive market.

Presence in key global economies, generating End-to-end solutions for the automotive
revenues in strong currencies. ecosystem, achieving synergies, especially in
industrial and commercial areas.

Partnerships based on the quality of our A broad portfolio of products and brands, with
products and services. leadership in most of the sectors in which we
operate.

Pioneering and technological leadership,
developing products aligned with the
megatrends of mobility. Combining engineering,
manufacturing, and automation.
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What we do

We offer solutions for various sectors, making us a complete ecosystem.
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Our Governance

> Minimum dividend policy of 30% of
adjusted net income

> 60% independent members on the Board of
Directors

> 5 Committees, including 1advisory to the
Board and 4 operational

> Board evaluation as a collegiate and self-
assessment of members

> 80,9% adherence to governance practices
recommended by CVM Resolution No. 80

Operating non-statutory Committees

> Outsourced and independent whistleblower
channel

1 R




RANDONCORP

Our Governance
Capital Market

Shares in Treasury
0.3%
Foreign Investors

20.0%
E'-fj'?al S Controlling
r’]l '1";’3 Group
LR 39.6%
Individuals
16.3%

Institutional Investors’
22.7%

" Investment clubs and funds
2 Companies, banks, brokers and associations

. @
RAPT

B3 LISTED N1

IBRAB3

IGC B3
IGCTB3

ITAGBS3

INDXB3
SMLL B3

IAGRO-FFS B3



RANDONCORP -

Our strategic guidelines |

Differential in innovation and technology
Products-processes-manufacturing-services

G,

Absolute focus on customers

Diversification with focus

Y, &% O

[
[
[ZZ]

Financial strenght

Leveraging sinergies
Company desired to work

Sustainability (ESG) prioritized

€ G B
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Our strategic guidelines
Strategic Cycles

Cycle 1 Cycle 2 Cycle 3
Construction of a success Strengthening our core business Growth and resilience through
story, initiated by the trailers and expansion moves have marked business diversification, focusing

market. a new era for the Company. on value generation.

L d wr

\ J D ~ 1 ; e . -\ £ £ _ ’




RANDONCORP

Our strategic guidelines
Focus on diversification and resilience

Companies
70

18

2009 2017 2023

Shareholders (k)

+48
+9 +9 .
2009 2017 2023

Facilities
32
9 -
2009 2017 2023

Market Cap (R$ Bn)
4.1

m .

2009 2017 2023

% Revenue from Capital Goods

84%
70%  65%
2009 2017 2023

Employees (k)
+15

+.9 +7

2009 2017 2028

Strategy

2009

OEM, with
complementary
businesses.

2017

Execution of the
business model
diversification plan.

2023
Consolidation of
strategy and less
cyclical businesses.



RANDONCORP

Our strategic guidelines
Drivers of our accelerated growth

Enhanced synergies and connection with core business

> Strong currencies

Developed
economies

Great market
potential

Geopolitical shielding

Resilience
Brand strength
Cash Cow

Optimization of
distribution channels

Recurring demand

Disruptive businesses
Efficiency
Sustainability
Digitalization

Servitization

Portfolio expansion

Strategic
geographies

Ensuring or achieving
leadership

Smart Factories

rR



RANDONCORP

Our strategic guidelines

Services

mConexo

Randon

B \/entures W Addiante

mDB

We made
important moves " cora

m Delta

that made us a
complete
ecosystem

2019-2024

. Internationalization
. Aftermarket

Bl Capacity Innovation
. Innovation and Services

BENIONE



RANDONCORP

Our strategic guidelines
Value generation journey

Safe and inclusive work

environment, with focus on the
development of our people o— h

Capital
allocation in Positive
profitable More ° Impact on
businesses ¢ resilient Society
results o
Building
Tomorrow
through ‘ """"""""""""""""""" 2
investments Increasing
in RD&I returns to
Accelerated o ‘ Investors Continuous
growth with search for
revenue evolution in
expansion governance

Strong synergy
\—} capture with a s Low level of

good track leverage and
record financial strength R




Business Verticals




Leadersin
various vehicle
and machine
components

Brake systems, axles
and suspensions,
coupling systems,
electromobility,
foundry and
machining, etc.

30%

of Net Revenue
- 9M24

Safety and
innovationin
motion control

Friction material,
components for
brake, suspension,
steering, and

powertrain systems.

30%
of Net Revenue
- 9M24

The most
complete line of
equipment for
ground cargo
transportation

Trailers, truck bodies,
rail cars, and
aftermarket.

32%
of Net Revenue
-9M24

Financing and
investment
options for the
business chain of
Randoncorp

Coop-payment plans,
credit, insurance, and
technology/software
investments.

o

6%

of Net Revenue
- 9M24

At the forefront
of technology in
the development
of sustainable
products

Robotic cells,
industrial automation,
products for the
mobility industry,
nanotechnology

2%
of Net Revenue
- 9M24



Business Verticals RE 2.9B 15 99
A“to Parts Net Revenl:e 9M24 EBITDA I\:Iargin 9‘1\’/I24
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Business Verticals

Auto Parts

Leaders in Ranked among the largest

their segments. Brazilian players in

the auto parts segment for
commercial vehicles.

With a broad product portfolio, they

areabenchmark in quality

and globally recognized by their
customers.




Business Verticals

Auto Parts: Coupling Systems

% ’ \;\‘“—’” = X N

Landing Gear King Pin Ball Hitch Axle Lift Fifth Wheel Aluminium Wheel Semi-Rod

Hubodometer Towing Hitch Rotating Tip Bus Link Twist Lock Spare Holder
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Business Verticals

Ty e,
R e —
8S >20,000
Aftermarket SKUs
Brake Chamber Sensors Air Dryers
32 ’
/ W, «
: N —
Disk Brake Brake Chamber
EBS and ABS Suspension Brake Disc
- &
w
i ?
Drum Brakes b ) Pressure
Calipers Slack Adjuster Limiti
imiting

e '

&

Valves

o~

)

Compressors

-
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Clutch Servos

I
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Business Verticals -

Auto Parts: Axles and Suspensigns

v /4 // N S - "\»\\ N
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Axles Mechanical Suspension

Electromobility




Business Verticals
Auto Parts: Hubs and Drums

4 / 2 ///
Foundried and Machined Supports
Hubs, drums and rotors and Components
Ll
26




Business Verticals RS 2.9 B 17.9%
MOtlon contrOI Net RevenJe9M24 EBITDA I\./Iargin 9‘:/I24
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Brands

With

Located in

9 9 13 5 ~6.2k

B =S ® Am it

Distribution Countries Sales Offices Employees

Centers

N ﬂ"l
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Civil Construction

Factories

Aftermarket Mobility Agribusiness Industry




Business Verticals
Motion Control

LLeader in aftermarket in Broad product Products available in
Braziland among the portfolio with iconic over 120
largest in Latin America brands, desired by customers countries




Business Verticals
Motion Control: Portfolio

= —
Friction Materials Brake Actuation Brake Discs

Commercial Line Light Line




Business Vertmals\
Motion Contr:
Portfollo \
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BALL JOINT

o

OIL PUMP
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WHEEL HUBS

BRAKE LININGS

BRAKE DISCS
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Business Verticals
Net Revenue 9M24 EBITDA Margin 9M24
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With
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Located in
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Agribusiness Industry Aftermarket




Business Verticals

OEM

LLargest trailer manufacturer Brazilian Leader inthe over 600,000 products
in Latin America and among the segment manufactured, with
TOP 10 worldwide 100,000 destined for the

international market

@I T TEI T T G N S S S S0 O PSS A 0 ey




Business Verticals

OEM: Trailers

Agribusiness and Energy

Carbon
Stainless
Aluminum

Sugar Cane




Business Verticals

OEM: Trailers

— Industry and Civil Construction

Container Chassis

34




Business Verticals

OEM: Other Products

Truck Bodies

Beverages

U
Reefer

vty ,E*:.‘,;;-_" @ ~
Dry Cargo

General Cargo




Business Verticals

OEM Other Products

Rail cars

Cldsed Hopper

Gondola

Platform




Business Verticals .
Financial and Digital Services R$6122M 277/"
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Brands

With

~1.1k

O 00O
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Coop-payment Insurance Innovation Rental of Machinery Employees
and Bank brokerage and Equipment
g
O |
Agribusiness Transportation Retail Aftermarket Technology
and Logistics and Innovation
/
37 //




Business Verticals -

Fmanclal and Digital Serwces- Portfollo

///, | . »f“f;i;;;}?;j-— — —
- Credit Automobiles Auto Insurance Heavy Vehicle Software
Rental
- Financing - Trucks - Fleet Insurance - Digital Products
- Fleet
- Loan - Trailers - Cargo Insurance Management - Support for
Innovation
- Digital Account - Agricultural - Life Insurance
Machinery - Digital

- Investments Transformation

- Real Estate
- Working Capital - Startup Acceleration

- Services

- Assistance Services

Ll R




Business Verticals RETI.SM 9.3 %
Adva nced TQCh nOIogy Net Revenu; 9M24 EBITDA.Margin 9°M24
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Brands

1 1 1 With

~200

O, o’
B LU 0000
= TET z,m\v V)m\VM\
Industrial Technology Center for Niobium Sales Empl)‘loyees
automation product testing and nanotechnology Office
industry certification solutions

Agribusiness Industry Mobility Aftermarket Technology




Business Verticals

Advanced Technology: Portfolio

40

Palletizing

Loading and
Unloading

Deburring
Welding

Smart
Warehouses

AGVs/AMRs

\Y

Specialized
Machines

Automation
Panels

Al
WMS

Vehicle Dynamics > Nanometric Niobium

Various tests > Nanometric Titanium
Mechanical Testing

Active Safety (ADAS)



Business Verticals -
Advanced Technology: Nanotechnology

Main benefits

4 T i AT N & Ry, =y o ™
. T\ S N T — RO\, bl \J > J
Increased Increased Increased Reduction in Reduction in Sustainability Fungicidal

Mechanical Chemical UVA/UVB Raw Material Mass and

Strength Resistance Resistance Consumption Bactericidal




Business Verticals -

Advanced Technology: Nanoteghnology

NIONE Applications

42 | R
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ESG Ambition
Public commitments

=<

', Ambition

3l Access our Sustainability Report

> Reduce greenhouse gas emissions by
40% by 2030

> Zero waste disposal in industrial landfills
and reuse 100% of the effluent treated by
2025

> Double the number of women in
leadership positions by 2025

> Zero serious accidents

> Increase annual net revenue generated
by new products.

& S
*
|

. P . - - 13

We are signatories to the UN Global Compact.




ESG Ambition
ENVIRONMENTAL SOCIAL GOVERNANCE

Ist sustainability report with GRI Standars

2nd succession of CEO after founder
Signatories to the corporate pact Zero the disposal
of waste in
industrial landfills
and reuse 100%
of effluent treated

Environmental

Manual Double the
Level 1 Florescer . Diversity and number of women .
in B3 Program Risicv'ap inclusion 0 Teagerapip o?%?ggﬁ#oouﬁe
cuiture POSHpES gas emissions
ESG Ambiti
Elisabetha ASH m Itlo:h
Randon Institute esion to the : o
Novos Caminhos UN Global Ptfu;ii'_amablllty
Program Compact inked Loan
Green Route Sustainability Framework
Qualificar ID Released
Program RANDON N DS .
9 Sustainability Policy v L
Ethical .~ S ( ; :_:
Conduct
Guide ISO 14001:2004 and S R R =
OHSAS 18001:2007 amiy JOURNEY
Certification and
ISO 9001:2008 Governance Department
Recertification A 5
1st succession of 1st sustainability report

CEO after founder with external assurance R




ESG Ambition -

Sustainable Practices for the Planet

Investments in environmental
management initiatives in 2023

B Waste treatment and transport
@ Emissions treatment

m Effluent treatment

ZERO

B Analysis (effluents, waste, rorlis
& ]

emissions, water, soil)

E Environmental projects

E Taxes

Main Renewable energies, carbon
Projects footprint and effluent reuse.

46




ESG Ambition -

Sustainable Practices for the People

Programs and initiatives for the
development of our employees

> Qualificar Program > Pra.Vc Platform

> Be Digital > Employer brand

> Languages > Hers Journey

> Novos Caminhos - > Female Mentoring

Prosperity Journey
Circles of Conversation

\Y
\%

Leadership in Movement

\ > Affinity Groups: Women, Race and
> Performance Evaluation Ethnicity, LGBTQIAPN+, and PWDs

Social " - Inlsl:ilg.lé:oh YINA B Grson)
= Elisabetha > B
Investment —

Participando na construcio da cidadania




ESG Ambition -

Sustainable Practices for Business

Innovation Mobility Megatrends Development of nhew technologies
Number of Projects in 2023

5 Mobility and
Electrification

RS 193 million invested in R&D and
innovation in 2023

7 Embedded
Electronics

2 1 Smart
Materials

66 patents registrated in Brazil in 2023

48
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Performance

OM24 Results (v

R$ 8.7

billion S
13.8% -1.6 p.p.
9.5% -3.6 p.p.
USS 308.1 201%
million w0
RS 290.7 -10.9%
million '

1.55 x +14.9%

50



Performance

10,887.8
2,469.5 29368 _—
1,570
300.8 3082
381.7
139.0 46./
1.19 1.03

0-M

162.3
39.4 30.7

B1 " NetDebt (Without Randon Bank)/EBITDA Last 12 Months.




Performance

Revenue distribution demonstrates the transformation
of our businesses

Net revenue breakdown by business vertical

2019 128

Auto Parts B Motion Control m OEM B Financial Services B Advanced Technology

Starting in 2022, the Company disclosed through a notice to the market a change in the way it presents its results, impacting the elimination of intercompany sales. For units within the same
business vertical, sales are eliminated within the vertical itself, while transactions between different verticals are eliminated before determining the consolidated result. To represent the R

52 revenue distribution following the change, we use the sum of consolidated revenues from each vertical.




Performance -

Results strengthened with relevance of Auto Parts

EBITDA breakdown by business vertical

-25 Mi -TMM
-1%

Auto Parts E Motion Control = OEM B Financial Services B Advanced Technology

vertical, eliminations occur within the vertical itself, while transactions between different verticals are eliminated before determining the consolidated result. To represent the EBITDA

Starting in 2022, the Company announced, through a notice to the market, a change in how it presents its results, impacting intercompany eliminations. For units within the same business
53 distribution following the change, we use the sum of consolidated EBITDA from each vertical. R




Performance
Reduction of Business Cyclicality

23.8% 23.0%

34.0%

2019

RS 5.1
Billion

2023

R$ 10.9
Billion

9M24

RS 8.7
Billion

Agribusiness B Industry = Mining and Civil Construction ® Urban Mobility m Services and others H Intl. Market m Aftermarket

sa rR




Performance
Investment Cycles

R$ 2.5
billion

in CAPEX and M&A
(2019-2023)




Performance -

Capital allocation in profitable businesses

R$2.5 o X
o
billion 1595
in CAPEX and M&A 9.9%
715.1
ROIC of the period
+180bps - 11.6
2019 ' 14.1% —
12.30/0 Auto Parts and OEM Fin. and Digital
Motion Control Services and

Advanced Tec.

56




Performance
Excellent track record

Capturing synergies guarantees the evolution
of the results of acquired companies

R$ million -

208.3

m EBITDA Acquisition mEBITDA 2023

12.5 16.1
1 e
—_— .
Castertech D] 2] Juratek Castertech Fremax Nakata

Usinagem Schroeder




Performance | -

Smart capital management and value creation

Working Capital Net Profit and Dividends
% of Net Revenue R$ millions
—Customers = |nventory Suppliers ) N
mmm Net Profit mmm Dividends =@—Pay-out (%)
——Customer Advances Working Capital
30% 43%

32%

28% 28% i&V‘
25% $ — -

20% /\\
> - 665
15%
472
10% /\/ 382
248
189 198 141 162
. VAS)

2019 2020 2021 2022 2023 2019 2020 2021 2022 2023

5%
ss R

698

0%




Performance
Financial strength:
growth withlow leverage

Net Debt History (Without Randon Bank) s e =
R$ millions K | .
1.07 1.08 R » "‘ ' -
: : 1.03 - [, S
0.79 0.72 x = — & ‘i |
2,267 N )
11 1,594 1,585 R —
' | S&P Global
851 '
= . l - ngs
_ BrAAA +
2019 2020 PAOYA 2022 2023 oOM24 .
With stable
mmm Net Debt - everage

outlook

5o rR




Performance
Sufficient liquidity to meet short
and mediumtermcommitments

Amortization of Bank Debt

R$ millions
2,534 Cash mBank Debt

5 1

Average cost

1,453 o
1,380
~ M.7% p.a.

1

553 590 Average term

438 A
B | 3.2years

TIndicators for 9M24, without Randon

IM24 2024 2025 2026 2027 2028 2029 2030 to 36 Bank. Most of the debt is post-fixed

N cDI-.

60 ' A | — R




Performance
Our funding strategy

Reduction in the
average cost of
debt

Diversification of
financing sources

Reduction and
optimization of
working capital

Credibility with
the financial
market

A
Synergy
opportunities due
to the strength of
the group

of leverage and  WilyR,
foreign exchange &8s/ @s
I exposure &/

I Cost and
investment
discipline

Extending the
debt term

A4

Continuous control [}



Performance
Shareholder remuneration

Share buyback Share buyback
RS770 M RS 124.0M R$ 10.0M
in shareholder 0.57 0.60

0.49

remuneration over
the past 5 years N?’ —®
0.23

earnings per share over
the last 5 years

31 X 5% R$ 78.8
Average payout -

o 2019 2020 2021 2022 2023
21.2%

Dividend Yield’

R$ 162.3
R$ 140.6

B Dividendos e JCP =@-Dividendos e JCP por Acdo

62 ' Calculated considering the average closing price during the mentioned period, divided by the distributed value per share.




Outlook




Market Outlook 2025 RN Q
Scenarios

Brazil | Global

64




Market Outlook 2025
Scenarios

Sectors

65

Products

|

|

0
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Strategic Pillars and
Opportunities

> Thriving sector > Resilient > Strengthen global > Maintain leadership in > Disruption
presence OEMs
> Growing harvest > Consolidate > Sustainability as a
leadership > Focus on mature > Expand product differentiator

> Increase in global markets portfolio

grain and animal > Strong brands > Technological

protein consumption > Capture new > Conquer new leadership

~ Optimized distribution opportunities customers and

> Limitation in grain channels businesses > Service ecosystem for

storage capacity transportation

> Expansion in road
freight transportation

66 R




Strategic Pillars and Opportunities
Agribusiness

Static storage capacity of grains in Brazil

500

Deficit
mmm Storage Capacity
248M
=@-CGrains Harvest 323 e
Tons

27
257 257

238 228

208
189 194 187

163 165

252

247
133 20 i
123 119 113 M9

198 203 20
: IIIIIIIII

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033

67 Source: COGO Agribusiness Intelligence and Company Projections. R




Strategic Pillars and Opportunities

Agribusiness

Current Demand

for New Machines, Vehicles,
and Equipment for Agribusiness
Transportation

Thousand
units/year

68 Data: Estimates from Randoncorp, ANFAVEA, Sindipegas, ACT, USDA.

M Brazil m USA

Agribusiness
Trailers market

.

o

10

70

Agricultural
Machinery market

oI

65

40

Heavy Truck
market

=

'°'°‘



| ] Commercial Vehicle

Fleet in Brazil

4 million
Trucks 2.2 million
Trailers 950 thousand
Buses 600 thousand
Railcars 130 thousand

o\ Light Vehicle
Fleet in Brazil
61 million

Automobiles 39 million
Motorcycles 16 million
Light Comm. 7 million

Source: Fraga and Company estimates.

Strategic Pillars and Opportunities
Brazil Aftermarket

Leveraging our brands and portfolio to meet the growing fleet

Auto parts

+R$15B

Motion control

+R$ 50B




Strategic Pillars and Opportunities
Internationalization

Further explore the potential of our brands in mature markets

Current Fleet Annual Production
USA + Mexico North American Market for Trailers, Trucks, and Agricultural Machinery in 2023
[ [
raes ] +8.1million

e ] +380k

Trucks ‘E' +16.6 mi"ion
Trucks' ‘E' +550 k

At ¢# +250 million

Light

commercel gl ] +78.3 million

vehicles

vecner: e 110 K

ACT - production 2023.
y40) Source: Company Estimates. 2 USDA - last 5 years average.




Strategic Pillars and Opportunities
OEBusiness

Portfolio expansion ensures growth and relevance in OEMs...
9,630
m Brazil mUSA

2,190
480 350
140 88 24 27
Truck market! Trailer market! Bus market! Auto market!

B =

"Volumes in thousands of units. cece and there iS mUCh more tO Come!

Sources: ANFIR, ANFAVEA, ACT Research, and OICA (2021-2023 average production).

71
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Disruptive Technology



Disruptive Technology

Electric Mobility

1st Regenerative Auxiliary Electric Axle
in Latin America

~ High-Performance Engine
154 kW, 1,000 Nm torque, 13-ton capacity

~ Smart Battery
600V, 52 kWh, with a durability of 5,000 cycles (5-7 years).

~ Up to 25% Fuel Savings

Reduces brake wear and increases profitability.

~ Upto 10% Less Travel Time
Extra power for climbs and overtaking.

~ Reduction of up to 51 Tons of CO,/year
Electric solution that reduces emissions and fossil fuel usage.

VIDEO
click or scan



https://www.youtube.com/watch?v=N3BdqXfQJiM

LT

Disruptive Technology

lt@@

e

74

Autonomous
Technology
for Transportation

Autonomous and precise technology: Movementin 3 AN DON
controlled environments with smart sensors and COLLRaTioN
complex maneuvers without human intervention. ,

Application in strategic sectors: Efficient and safe i

operation in terminals, logistics parks, mining, and
agriculture.

Sustainability and innovation: 100% electric traction,
aligned with sustainable and disruptive mobility
demands, incorporating various innovation solutions
from Randoncorp.

Cutting-edge research and development: Result of

5 years of research with the Hercilio Randon VIDEO
Institute and support from the Randon Technology B scan
Center.



https://youtu.be/m9gVZyK2Ky0
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Disruptive Technology
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L

Structural
Innovation

Modular and sustainable design: 70% reduction in the
use of welding, greater lightness, and improved fuel
efficiency.

High versatility: Adaptation for all axle combinations with
options for mechanical and pneumatic suspension.

y 7 0 N
Patented innovation: Structure with 14 exclusive patents, y =~ RN L NN
designed for agility in operations and lower maintenance T =
costs.

Integration with smart solutions: Support for
technologies like Randon Smart for tracking and
preventive maintenance.

Integration with smart solutions: Support for
technologies like Randon Smart for tracking and
preventive maintenance.



https://www.youtube.com/watch?v=3LYcKQjYoyE
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Disruptive Technology

Ultra-thin and durable solar panels
Generation of up to 11.5 thousand kW/year

Reduction of consumption by up to 1.8
thousand liters/year

Less noise and greater comfort for the
driver

Fully automated system

Compatible with the e-Sys system and
Randon Smart intelligence

B & A

. VIDEO

click or scan

RANDON

S

LAR



https://youtu.be/OrmxmYz1XX8

Disruptive Technology
Composite Materials

Componentsin
Alternative Material



https://www.youtube.com/watch?v=jOszsoMIzUQ

Disruptive Technology

Nione is the first company in the world to

produce niobium nanoparticles on a large scale

BOE

Durability Clean energy Lightness Greater energy
generation and efficiency

consumption

a} -—
0@

Reduction in
Grgatef. el fCa[bqnt Resistance
sustainability : OQERIIN:
consumption reduction

Click or scan

Case:
Finalist of the
Automotive
Business 2024
+25% Toughness Award

+50% UV Resistance
+30% Hydrophobicity
+ Performance and Durability

Unchanged color

Electronics Pharma. Agriculture  Construction Chemicals

Cosmetics  Steelmaking Metallurgy  Automotive

R


https://www.youtube.com/watch?v=CyBjPvXVl2E

WEF 2025
RANDONCORP

Thank You. Building tomorrow
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