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EXPANSAO

EXPANSAO SHOPPING CAMPO GRANDE

+ 12,2 mil M2 de AL adicionada
11,5 Mil M2 de AgL redesenvolvida

150 novas operacdes

+ Programa de Fidelidade
+ 3 torres corporativas

+ 4 torres residenciais

+ 1 hotel

O Shopping Campo Grande reafirma sua posigdao como o
de compras e entretenimento da regiao,
oferecendo um
para os consumidores.

WY
Y

W
Y

APRESENTACAO DE
RESULTADOS




PERFORMANCE DE VENDAS APRESENTAGAO DE A

< 3724 x 3T23

SUDESTE
SUL
Vendas/m?

ALLOS NORDESTE

RS ‘

+45,2%
+9,2%
1568 8% 1,705

+6,9% a.a T —~ NORTE

N

CENTRO-OESTE




SNAPSHOT DO RESULTADO 2724 APRESENTACAD DE A

RESULTADOS 3724

R$643,0 MM R$556,0 MM

592,6 643,0 531,9 556,0

Crescimento de 84%

(RS milhdes)
(RS milhdes)

R$307,2 MM

307,2
240,5

3723 3724

(RS milhdes)
(RS milhdes)

(RS milhdes)

Indicadores ex-ajuste aluguel linear. Data ref. A%: 3T24 vs. 3T23 Proforma

*2017 calculado considerando a proporg¢do de agdes da fusdao ALSO




DESTAQUES COMERCIAIS T T A

INAUGURACOES RECENTES

96,4% 253

Taxa de Contratos
Ocupacao Assinados

COCO BAMBU
Taxa de Ocupacgao Carioca Shopping

96.3% 96.3% 96.3% 96.4%
95.7%

3723 47123 17124 2724 3T24

SEPHORA
Center Shopping Uberldndia




INDICADORES OPERACIONAIS eaao A

Composicao do Custo de Ocupagao Inadimpléncia Liquida

3.6%

)
©
bl
c
(9]
>
o)
©
bl
X

4723 1124

N Aluguel ® Condominio + FPP

1 Inadimpléncia liquida refere-se a relagao entre o total faturado no periodo (aluguel faturado, excluindo cancelamentos) e o total recebido dentro do mesmo periodo.



PERFIL DE DiVIDA T [a

ALAVANCAGEM CUSTO MEDIO DA DiVIDA

) ) (CDI + Spread)
Divida Liquida / EBITDA

COMPOSICAO DA DIVIDA'

N

m CDI = Pré-fixado?> m Inflagdo3®

' Considera divida ao final do periodo, excluindo obriga¢des por compra de ativos.
?[ndices pré-fixados incluem TR; 2 indices de inflagdo incluem IPCA e IGP-DI.




EVOLUCAO DAS RECEITAS DE MIDIA

Faturamento de Midia
(RS MM)

) 46,1
35,6

19.7

3723 3T24

Midia | Locagdo M Midia | Servicos

Midia como % da receita bruta

son R

6.7%

R$46,1 MM

De faturamento no 3724

29,7%

De crescimento 3T24 x 3T23

6,7%

Do total da receita bruta
da Companhia

+110 bps

De avango como percentual da
receita bruta da Companhia

APRESENTACAO DE
RESULTADOS

Shopping Residencial

telas digitais,
presentes em edificios, no
3724

shoppings no
portfdlio, no 3724

Retail

de crescimento
versus 3723



https://www.helloo.com.br/

TRANSFORMACAO FIGITAL PN A

Expansao do programa de Loyalty
A oo

0 .
p— + 2 shoppings com programa de loyalty + 20% da base total dos lojistas

O oberto ofé s 226

Shopping Campo Grande e Parque Dom Pedro na inauguragao do programa no Shopping Campo Grande e
Parque Dom Pedro

Fazenda
das Renas

(0] ~ -
+ 8;9 Y0 de GMV absoluto em relagao ao 3723 Até 2025 roiiout do programa de Loyalty para
+ 85% de resgate de beneficios L ESORE IR C A R E

Restaurantes Ver todos >

5

IVI a pa Ca rd a’ pio Rese rva d e Reservar Mesa Fila Online Cardapio Digital
indoor Digital Mesas 9 .
E)(p ore o mapa e encontre sua

loja favorita

Novidades no dPP O aplicativo vem constantemente evoluindo suas funcionalidades

Ver mapa )
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OBRIGADO

RELACOES COM INVESTIDORES

ALLOS
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PRESENTATION

ALLOS
3Q24
RESULTS



EXPANSION

SHOPPING CAMPO GRANDE EXPANSION

+ 12.2 thousand m? of added 6La
11.5 thousand mz of redeveloped GLA
150 new operations

+ Loyalty Program

+ 3 corporate towers
+ 4 residential towers
+ 1 hotel

Shopping Campo Grande reaffirms its position as the region's
destination, offering an
for
consumers.

RESULTS
PRESENTATION




SALES PERFORMANCE PRESENTATION A

0 3Q24 x 3Q23

SOUTHEAST
SOUTH

Sales/sgm
ALLOS NORTHEAST

RS
+6.9% p.a.
<A
N NORTH
1
1,282 A 1567 ,705

MIDWEST

2Q19 2Q22 2Q23




3Q24 RESULTS
PRESENTATION |

SNAPSHOT 2Q24

R$643.0 MM R$556.0 MM

643.0 556.0
592.6 531.9 84% growth

(RS million)
(RS million)

=
Qo
IS
v
o

(RS million)
(RS million)

Indicators ex-straight line rent. Ref. date: A%: 3Q24 vs. 3Q23 Proforma

*2017 calculated considering the share exchange ratio of the ALSO Merger.




LEASING HIGHLIGHTS

96.4%

Occupancy
Rate

95.7%

3Q23

96.3%

4Q23

253

Signed
Contract

OCCUPANCY RATE

96.3%

1Q24

96.3%

2Q24

96.4%

3Q24

3Q24 RESULTS
PRESENTATION

RECENT OPENINGS

COCO BAMBU
Carioca Shopping

SEPHORA
Center Shopping Uberldndia




3Q24 RESULTS
PRESENTATION

OPERATIONAL INDICATORS

OCCUPANCY COST NET DELIQUENCY?

11.1% 10.5%

10.0%
3.4% 4.4% 4.1%
6.7%

3Q23 4Q23 1Q24 2Q24 3Q24
-1.7%
4Q23 1Q24 2Q24

m
g
©
0
i
[S)
X

EmRent ®M Common Area & Marketing Costs

INet delinquency refers to the ratio between the total billed amount in the period (rent, excluding discounts and cancellations) and the total received amount over the same period.



DEBT PROFILE msos I

AVERAGE COST OF DEBT
(CDI + Spread)

LEVERAGE

Net Debt / EBITDA

DEBT BREAKDOWN' 0,8%

e

m Floating rate  ® Fixed rate?> m Inflation3

1 Considers debt at the end of the period, excluding obligations for the purchase of assets
2 pre-fixed rates include TR; 3 Inflation indices include IPCA and IGP-DI



MEDIA REVENUE PROGRESS PRESENTATION A

Media Gross Revenue

(RS MM)

e R$46.1 MM
56 N s o EE Malls Residential

hoobi lls i digital screens in
+29.7% >nopping mafl> in residential buildings, in
the portfolio in 3Q24 3024
29.7%

Of growth 3Q24x3Q23

19.7

3Q23 3Q24

Media | Rent H Media | Service

o Retail
Media as a % of Gross Revenue 6 ° 7 A’

6.7% Of the Company’s

} gross revenue
+110 bps +110 bps

Growth as a percentage

of gross revenue grOWth VEELE

3Q23



https://www.helloo.com.br/

PHYGITAL TRANSFORMATION PRESENTATION A

Expansao do programa de Loyalty

0
+ 2 shopping malls with loyalty program + 20% of the total tenant base

Shopping Campo Grande and Parque Dom Pedro At Shopping Campo Grande and Parque Dom Pedro

Fazenda
das Renas

()
+ 8.9% of absolute MV compared to 3Q23 By 2025 roiiout of the loyalty program for all of
+ 85% of benefit redempetion Lz et el

Restaurantes Ver todos >
Whats new in the app
3
I n d oo r 0 n I i n e Ta b I e Reservar Mesa Fila Online Cardapio Digital

Map Queue Reservations

Explore o mapa e encontre sua
loja favorita

Ver mapa )
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PRESENTATION

SUSTAINABILITY
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THANK YOU
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