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VENDAS MANTEM NIVEL DE CRESCIMENTO ACELERADO E TAXA DE OCUPACAO
ATINGE 95,9%

Crescimento de Vendas 3724 (% sobre 3T23) : Evolugcdo da taxa de ocupacdo (% ABL)

+2,4p.p.
+0,9 p.p.

10,3% ! 95,9%
9,7% e |

95,0%

IPCA 12M Vendas SAS 3724 SSS 3724 3723 4723 1724 2724 3724
(Média Tri)  totais 3724 !
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QUALIFICACAO DO MIX COM OPERACOES INEDITAS NO BRASIL

Porta de entrada de lojistas internacionais no Brasil

#M s AR

COMME des GARCONS

Inauguragdo no lguatemi S3o ¢ Inauguragdo no Iguatemi S3o  ° Inauguragdo no JK Iguatemi em
Pauloem 2025. Paulo em 2025. 2025.

12 |oja no Brasil ° 12 Lojada America Latina ° 12]oja no Brasil

Loja de 1,3 mil m? * Operacdo pela I-Retail.

Continuo aprimoramento do mix dos empreendimentos

lguatemi Campinas lguatemi Brasilia

lguatemi Esplanada P

LACES \MERCﬁSLp ‘ KOSUSHI LIVO

It ] SEPHORA Patio Higiendpolis

C OAC e PAULA TORRES
BIRKENSTOCK




ALOCACAO DE CAPITAL - OPERACOES DE M&A CONCLUIDAS NO 3T24

Desinvestimentos AquisicOes

Iguatemi S3o Carlos - 50%
Iguatemi Alphaville - 18%

Shopping Rio Sul - 16,66% Iguatemi Ribeirdo Preto - 0,96%

Iguatemi conclui venda de
participacoes nos shoppings de Sao
Carlos e Alphaville

Com a conclusdo da operacao, a lguatemi mantém 60% de participacdo e a administracdo do
Shopping Iguatemi Alphaville. E deixa de ser coproprietaria do Shopping Iguatemi Sao Carlos

Vendas de 50% do Shopping Iguatemi Sao
Carlos (totalidade da participacdo) e 18% do
Shopping Iguatemi Alphaville;

*  Compra de 16,6% do Shopping Rio Sul; *  Compra de 0,96% do Iguatemi Ribeirdo Preto;

* RS 4 milhdes, sendo 10% de vista e restante em
doze parcelas mensais corrigidas pelo IPCA,;

e RS 360 milhdes, sendo 70% a vista e restante
em duas parcelas anuais corrigidas pelo CDI;

RS 205 milhdes, sendo 54% a vista e restante

em trés parcelas semestrais corridas pelo IPCA; * Cap Rate implicito 7,7% (11,0% incl.

administracao);

*  Cap Rate implicito de 10,8%.

Cap Rate implicito de 8,3%;
* Inicio da administragdo Iguatemi 12 novembro.
Saida da administracdo do Iguatemi Sdo Carlos
em 30 de novembro.

@) IGUATEMI .



EXPANSAO DO SHOPPING IGUATEMI BRASILIA

Ilguatemi Brasilia realiza o langamento comercial da sua expansao

ABL Mix

+ 90 Novas lojas

= A VTR mv Riletifsic? lu—mi..-ifm

+15 mil m? de ABL _ _
Open mall e nova ala internacional

CAPEX Obras
RS 263 milhdes Inicio no 1725
Na participacao Iguatemi 18 meses de duragéo
(64%)

EXPANSAO
IGUATEMI

IGUATFMI U — Z

Apresentacdo Lancamento Comercial — Ilguatemi Brasilia
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RECONHECIMENTOS IGUATEMI

Pesquisa “Os mais amados do Brasil” e “Marcas mais” Resultado GPTW (Great Place To Work)

veaSaoPaulo 204 YT
‘ AMADCS
o0 DESP

:3{535 Y
0 GREAT
AL  PEOPLE

Certified Mental Health

| ESTADAD .

- Marcasfih 0

IGUATEMI

Shopping center
[

* 52 edicdo da pesquisa atingiu 83% de indice de favorabilidade no
ranking GPTW;

*  Pesquisa do jornal Estaddo “Marcas Mais” elegeu o Iguatemi Sdo Paulo
como o melhor shopping da cidade;

*  Pesquisa da Veja Sdo Paulo “Os mais amados do Brasil” também elegeu

o lguatemi S3o Paulo como o shopping mais amado de Sdo Paulo;

*  Crescimento de 2 p.p. acima de 2023;

*  Resultado concedeu o selo de saude mental GPMH (Great People
*  Shopping Patio Higiendpolis foi eleito na categoria Melhor praga de Mental Health).

alimentacgdo.
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PRINCIPAIS INDICADORES OPERACIONAIS

ABL Total (m?) 715.720 727.121 -1,6% 722.762 727.121 -0,6%
ABL Prépria (m?) 471.897 490.215 -3,7% 471.897 490.215 -3,7%
ABL Prépria Média (m?) 482.969 490.215 -1,5% 488.111 490.215 -0,4%
ABL Total Shopping (m?) 662.210 673.611 -1,7% 669.252 673.611 -0,6%
ABL Prépria Shopping (m?) 442.320 449,565 -1,6% 445.455 449.565 -0,9%
Total Shoppings ! 15 16 -6,3% 15 16 -6,3%
Vendas Totais (RS mil) 4.896.417 4.462.535 9,7% 14.152.919 12.990.608 8,9%
Vendas mesmas lojas (SSS) 8,9% 6,3% 2,6 p.p. 6,6% 8,9% -2,3 p.p.
Vendas mesma area (SAS) 10,3% 9,3% 1,0 p.p. 9,1% 11,0% -1,9 p.p.
Aluguéis mesmas lojas (SSR) 6,3% 8,3% -2,0 p.p. 5,3% 12,0% -6,7 p.p.
Aluguéis mesma area (SAR) 3,8% 6,5% -2,7 p.p. 2,6% 10,1% -7,5 p.p.
Custo de Ocupacado (% das vendas) 11,0% 11,9% -0,9 p.p. 11,5% 12,0% -0,5 p.p.
Taxa de Ocupagdo 95,9% 93,4% 2,5p.p. 95,0% 92,9% 2,1p.p.
Inadimpléncia liquida -3,1% -0,3% -2,8 p.p. -0,5% 1,9% -2,4 p.p.
Venda/m? - Shoppings ? 7.923 7.079 11,9% 22.969 20.611 11,4%
Aluguel/m? - Shoppings 598 568 5,4% 1.773 1.689 4,9%
Aluguel/m? (3) 527 500 5,5% 1.545 1.487 3,9%

(1) Considera lguatemi Esplanada e Esplanada Shopping como um Unico empreendimento.
(2) Consideravendas e receita de aluguel dos shoppings e ABL total shoppings (exclui torres, outletse Power Center Iguatemi Campinas).
(3) Considera ABL total shoppings, outletse torres.




DESEMPENHO ECONOMICO E FINANCEIRO

Receita Liquida (RS mil) 310.653 282.706 9,9% 895.177 855.597 4,6%
EBITDA (RS mil) 227.488 211.216 7,7% 636.844 585.234 8,8%
Margem EBITDA 73,2% 74,7% -1,5p.p. 71,1% 68,4% 2,7 p.p.
Lucro Liquido (RS mil) 101.171 59.709 69,4% 258.551 184.904 39,8%
Margem Liquida 32,6% 21,1% 11,4 p.p. 28,9% 21,6% 7,3 p.p.
FFO (RS mil) 149.050 102.999 44,7% 399.084 315.972 26,3%
Margem FFO 48,0% 36,4% 11,5 p.p. 44,6% 36,9% 7,7 p.p.
Receita Liquida Ajustada (RS mil) ¥ 323.755 301.823 7,3% 946.351 896.331 5,6%
EBITDA ajustado (RS mil) ¥ 250.848 247.774 1,2% 709.013 655.777 8,1%
Margem EBITDA ajustado 77,5% 82,1% -4,6 p.p. 74,9% 73,2% 1,8 p.p.
Lucro Liquido Ajustado(R$ mil) ¥ 118.472 101.867 16,3% 333.382 253.840 31,3%
Margem Liquida Ajustada 36,6% 33,8% 2,8 p.p. 35,2% 28,3% 6,9 p.p.
FFO Ajustado (RS mil) ¥ 166.351 145.157 14,6% 473.914 384.909 23,1%
Margem FFO Ajustada 51,4% 48,1% 3,3 p.p. 50,1% 42,9% 7,1 p.p.
NOI @ 253.125 243.551 3,9% 742.901 695.345 6,8%
Margem NOI 92,3% 94,2% -1,9 p.p. 92,0% 91,7% 0,3 p.p.

(1) Excluindo o efeito da linearizagdo, efeitos ndo caixa da variagdo do prego da a¢do da Infracommerce e SWAP de agBes e ganho/prejuizo de capital.
(2) NOI Shoppings consolidado na participagdo Iguatemi.
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ENDIVIDAMENTO E LIABLITY MANAGEMENT

Cronograma de amortizac¢do da divida (RS milhdes)

Cobertura do caixa

1.869 - Debéntures CRI Outros empréstimos
== 646
118
419 435 408
1.869 308 311
300 43
47 223 318 150 367 362 222
0 200
%;ﬂ a4 5 Mg N B 49 49 39 4, 222
| 79 85 8 8 8 85 68 .4612,3712,37,2 ,37 . ,37
Caixa 2024 2025 2026 2027 2028/ 2029 2030 2031 2032 2033 2034 2035 2036 2037-
atual 2043
Divida Total 3.490.877 4.000.133 -12,7%
Disponibilidades 1.869.490 2.258.226 -17,2%
Divida Liquida 1.621.387 1.741.907 -6,9%
EBITDA (LTM) 884.901 868.627 1,9%
EBITDA Ajustado (LTM)™ 972.939 969.865 0,3%
Divida Liquida/EBITDA 1,83x 2,01x -0,18
Divida Liquida/EBITDA Ajustado ! 1,67x 1,80x -0,13
Custo da Divida (% CDI) 105,8% 106,8% -1,0 p.p.
Prazo da Divida (anos) 5,5 4,7 0,8

132 emiss3o de debéntures — RS 300 milhdes

Captacgdo de RS 300 milh8es ao custo total de CDI + 0,45%

a.a.;

Liability management permitiu R$2,9 milh&es de ganho real
sobre o duration restante, com o pré-pagamento da 112

emissdo de R$264 milhdes;
Aumento do prazo médio em 0,8 anos da Companhia;

Reducgdo do custo médio da divida de 1,0 p.p.
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GUIDANCE
ANUAL X REALIZADO

GUIDANCE (V) Guidance annual = Realizado 09M24
Crescimento da receita liquida — Shoppings ?) 4—8% 5,7%
Margem EBITDA — Shoppings (?) 82 — 85% 81,3%
Margem EBITDA — Total () 75 —79% 74,9%
Investimento (RS milhdes) () 190 - 230 189,0

Valores sem linearizagdo

Inclui apenas operagGes de shoppings, Outlets e torres comerciais.
Considera resultados das operagdes de varejo.

(4) Base caixa. Ndo inclui aquisi¢des.

Iguatemi Brasilia

@) IGUATEMI
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Cristina Betts
CEO

Guido Oliveira

CFO e Diretor de Relacbes com Investidores
+55 11 3137-7134/ 7037
Marcos Souza

Diretor de Relacbes com Investidores e Planej. Integrado

Victor Barbosa
Gerente de Relacbes com Investidores

Pedro Roberti
Analista de Relagbes com Investidores

Ana Beatriz Lima
Analista de Relagbes com Investidores

Consideragdes referentes as perspectivas do negdcio, estimativas de resultados operacionais e financeiros, e as perspectivas de crescimento da Iguatemi,

eventualmente expressas neste relatdrio, se constituem apenas em projecbes e, como tal, baseiam-se exclusivamente nas expectativas da administracao da

Iguatemi em relagdo ao futuro do negdcio e seu continuo acesso a capitais para financiar o plano de negdcios da Companhia. Tais consideragdes dependem,

substancialmente, de mudancgas nas condi¢Ges de mercado, regras governamentais, pressdes da concorréncia, do desempenho do setor e da economia @ IGUATEMI
brasileira, entre outros fatores e estdo, portanto, sujeitas a mudangas sem aviso prévio. SA 14


mailto:ri@Iguatemi.com.br
https://ri.iguatemi.com.br/




1. Highlights of the Quarter
2. Operational and Financial Performance

3. Guidance 2024

@) IGUATEMI



SALES MAINTAIN ACCELERATED GROWTH AND E OCCUPANCY RATE REACHES
95,9%

Sales growth 3Q24 (% over 3Q23) : Occupancy rate evolution (% GLA)

+2.4p.p.

+0.9p.p.

10.3% ! 95.9%
9.7% e |

95.0%

IPCA 12M Total Sales SAS 3Q24 SSS 3Q24 3Q23 4Q23 1Q24 2Q24 3Q24

(Quarter 3Q24
average)
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IMPROVEMENTS IN THE STORE MIXWITH NEW OPERATIONS FORTHE
BRAZILIAN MARKET

Entry point to international tenants in Brazil

#M s AR

COMME des GARCONS

° Opening at Iguatemi S3o Paulo * Opening at Iguatemi Sdo Pauloin  * Opening at JK Iguatemiin 2025.

in 2025.
in 2025. * 1ststore in Brazil

* 1ststore in Brazil * 1ststorein Latin America

* 1.300 sgm store * QOperating trough I-Retail.

Continuous tenant mix improvements of the malls

lguatemi Campinas lguatemi Brasilia
lguatemi Esplanada I —
CNERCAT T
LACES Cmsup ‘ KOSUSHI ILIVQ
A (P SEPHORA Patio Higiendpolis
COACH PAULA TORRES

BIRKENSTOCK




CAPITAL ALLOCATION - M&A OPERATIONS COMPLETED IN 3Q24

Divestments

Iguatemi S3o Carlos - 50%
Iguatemi Alphaville - 18%

Iguatemi conclui venda de
participacoes nos shoppings de Sao
Carlos e Alphaville

Com a conclusdo da operacao, a lguatemi mantém 60% de participacdo e a administracdo do
Shopping Iguatemi Alphaville. E deixa de ser coproprietaria do Shopping Iguatemi Sao Carlos

Sale of 50% of Shopping Iguatemi Sao Carlos
(total stake) and 18% stake of Shopping
lguatemi Alphaville;

RS 205 million, as 54% in cash and the
remainder in three semiannual installments
adjusted by IPCA (inflation index);

Implict Cap Rate of 8.3%;

lguatemi’s administration exit from Sdo Carlos
in November 30.

Acquisitions

Shopping Rio Sul — 16.6%

Acquisition of 16.6% of Shopping Rio Sul;

RS 360 million, as 70% cash payment and the
remainder in two annual installments adjusted
by CDI;

Implicit Cap Rate of 7.7% (11.0% including
administration fee);

Beginning of Iguatemi’s administration in
November 15,

Iguatemi Ribeirdo Preto — 0.96%

Acquisition of 0,96% of Iguatemi Ribeirao Preto;

RS 4 million, as 10% cash payment and the
remainder in twelve monthly installments
adjusted by IPCA;

Implict Cap Rate of 10.8%.
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IGUATEMI BRASILIA MALL EXPANSION

Commercial launch of Iguatemi Brasilia’s expansion

GLA Mix i < Sy S =5
4 90 NeW stores :;t' 7 ) i —,—v- T mvmumm—..a..-«m i ﬁJ R sesssauzsy; .. ,
+15,000 sqm of GLA Open mall and new international R s ; 2 :

wing &2

CAPEX Works

Beginning in 1Q25
RS 263 million

lguatemi’s Stake (64%)

18 months long

EXPANSAO EXPANSAO
e mina ke (et IGUATEMI

IGUATFMI : s IGUATEMI
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IGUATEMI'S RECOGNITIONS

Survey “Os mais amados do Brasil” and “Marcas mais” GPTW Result (Great Place To Work)

veRaSaoPaulo 204 YIS
‘ AMAnus;
S DE SP

:5’(535 Y
0 GREAT
AL  PEOPLE

Certified Mental Health

£ ESTADAO »¢

Marcasfila 10

IGUATEMI

Shopping center
[

* 5th edition of the survey reached 83% in favorability in the GPTW
ranking;

*  Survey “Marcas Mais” from Estaddo, elected Iguatemi Sdo Paulo as the
best shopping mall in the city;

e Survey “Os mais amados do Brasil” from Veja Sdo Paulo, also elected

Iguatemi S3o Paulo as the most beloved shopping mall in S3o Paulo;

*  Growth of 2 p.p. over 2023;

* The result awarded the mental health GPMH (Great People Mental
*  Shopping Patio Higiendpolis was elected in the category Best Food Health).

Court.
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OPERATIONAL PERFORMANCE

Total GLA (sgm) 715,720 727,121 -1.6% 725,214 727,121 -0.3%
Owned GLA (sgm) 471,897 490,215 -3.7% 471,897 490,215 -3.7%
Average Owned GLA (sgm) 482,969 490,215 -1.5% 488,111 490,215 -0.4%
Total GLA, malls (sgm) 662,210 673,611 -1.7% 669,252 673,611 -0.6%
Owned GLA, malls (sgm) 447,320 449,565 -1.6% 445,455 449,565 -0.9%
Number of malls® 15 16 -6.3% 15 16 -6.3%
Total sales (RS '000) 4,896,417 4,462,535 9.7% 14,152,919 12,990,608 8.9%
Same-stores sales (SSS) 8.9% 6.3% 2.6 p.p. 6.6% 8.9% -2.3 p.p.
Same-area sales (SAS) 10.3% 9.3% 1.0 p.p. 9.1% 11.0% -1.9 p.p.
Same-store rentals (SSR)!? 6.3% 8.3% -2.0 p.p. 5.3% 12.0% -6.7 p.p.
Same-area rentals (SAR)® 3.8% 6.5% -2.7p.p. 2.6% 10.1% -7.5p.p.
Occupancy Cost 11.0% 11.9% -0.9 p.p. 11.5% 12.0% -0.5 p.p.
Occupancy Rate 95.9% 93.4% 2.5p.p. 95.0% 92.9% 2.1 p.p.
Net Delinquency -3.1% -0.3% -2.8 p.p. -0.5% 1.9% -2.4 p.p.
Sales/sgm 7,923 7,079 11.9% 22,686 20.611 10.1%
Sales/sgm - Malls 598 568 5.4% 1,751 1,689 3.7%
Rent/sgm 527 500 5.5% 1,540 1,487 3.5%

(1) It considers Iguatemi Esplanada and Esplanada Shopping as one development.

(2) It considers sales and rental revenue from malls and total mall GLA (excluding towers, outlets, and Power Center Iguatemi Campinas).

(3) It considers total GLA of malls and towers.

@) IGUATEMI



ECONOMIC AND FINANCIAL PERFORMANCE

Net Revenue (R$"000) 310,653 282,706 9.9% 895,177 855,597 4.6%
EBITDA R$000) 227,488 211,216 7.7% 636,844 585,234 8.8%
EBITDA Margin 73.2% 74.7% -1.5p.p. 71.1% 68.4% 2.7 p.p.
Net Income (R$°000) 101.171 59,709 69.4% 258,551 184,904 39.8%
Net Margin 32.6% 21.1% 11.4 p.p. 28.9% 21.6% 7.3 p.p.
FFO (R$°000) 149,050 102,999 44.7% 399,084 315,972 26.3%
FFO Margin 48.0% 36.4% 11.5 p.p. 44.6% 36.9% 7.7 p.p.
Adjusted Net Revenue (R$°000) () 323,755 301,823 7.3% 946,351 896,331 5.6%
Adjusted EBITDA (R$"000) 250,848 247,774 1.2% 709,013 655,777 8.1%
Adjuested EBITDA Margin 77.5% 82.1% -4.6 p.p. 74.9% 73.2% 1.8 p.p.
Adjusted Net Income (R$°000) ¥ 118,472 101,867 16.3% 333,382 253,840 31.3%
Adjusted Net Margin 36.6% 33.8% 2.8 p.p. 35.2% 28.3% 6.9 p.p.
Adjusted FFO (R$°000) ) 166,351 145,157 14.6% 473,914 384,909 23.1%
Adjusted FFO Margin 51.4% 48.1% 3.3 p.p. 50.1% 42.9% 7.1 p.p.
NOI @ 253,125 243,551 3.9% 742,901 695,345 6.8%
NOI Margin 92.3% 94.2% -1.9 p.p. 92.0% 91.7% 0.3 p.p.

(1) Excluding the straight-line effect, non-cash effects of Infracommerce’s share price variation and share SWAP.
(2) NOI Malls consolidated in Iguatemi interest
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INDEBTEDNESS AND LIABLITY MANAGEMENT

Debt amortization timetable' - Annual (RS million)

Cash
1,869 coverage
? 646
118
419 435 408
1,869 300 308 311
443
L 223 318 367 6, 222
0 200
12
29‘—‘ 44 Tt Tig N B 49 49 39 5, 222
| 79 8 8 8 8 8 g +46/12,3712,37,2 ,37.,37
Current 2024 2025 2026 2027 2028/ 2029 2030 2031 2032 2033 2034 2035 2036 2037-
Cash 2043
- Debentures CRI Other Loans
Total Debt 3,490,877 4,000,133 -12.7%
Cash & cash equivalents 1,869,490 2,258,226 -17.2%
Net Debt 1,621,387 1,741,907 -6.9%
EBITDA (LTM) 884,901 868,627 1.9%
Adjusted EBITDA®M (LTM) 972,939 969,865 0.3%
Net Debt/EBTIDA 1.83x 2.01x -0.18
Net Debt/Adjusted EBITDA 1.67x 1.80x -0.13
Cost of Debt (% of CDI) 105.8% 106.8% -1.0p.p.
Debt term (Years) 5.5 4.7 0.8

13th Debenture Issue — RS 300 million

Issue of RS 300 million at a rate of CDI + 0,45% p.a.;

Liability management allowed a real gain of R$2,9 million over
the ramaining duration, with the prepayment of the 11

debenture issue of R$264 million;
Increased the average term by 0.8 year of the Company;

Reduction of the Company ~s cost of debt by 1,0 p.p.
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GUIDANCE

ANNUAL X COMPLETED
GUIDANCE (1) Annual Guidance  Completed 09M24
Net revenue growth— Malls(?) 4 — 8% 5.7%
EBITDA Margin — Malls(?) 82 — 85% 81.3%
EBITDA Margin — Total ) 75—=79% 74.9%
Investment (RS "000) () 190 - 230 189.0

2)
3)
4)

Amounts without straight-line effect.

Includes malls, outlets, and comercial towers operations only.
Considers income from retail operations.

Cash basis.. Does not include acquisitions.

Iguatemi Brasilia

@) IGUATEMI
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Cristina Betts
CEO

Guido Oliveira
CFO and IR Officer
+55 11 3137-7134/ 7037
Marcos Souza
IR Director

Victor Barbosa
IR Manager

Pedro Roberti
IR Analyst

Ana Beatriz Lima
IR Anayst

Consideragdes referentes as perspectivas do negdcio, estimativas de resultados operacionais e financeiros, e as perspectivas de crescimento da Iguatemi,

eventualmente expressas neste relatdrio, se constituem apenas em projecbes e, como tal, baseiam-se exclusivamente nas expectativas da administracao da

Iguatemi em relagdo ao futuro do negdcio e seu continuo acesso a capitais para financiar o plano de negdcios da Companhia. Tais consideragdes dependem,

substancialmente, de mudancgas nas condi¢Ges de mercado, regras governamentais, pressdes da concorréncia, do desempenho do setor e da economia @ IGUATEMI
brasileira, entre outros fatores e estdo, portanto, sujeitas a mudangas sem aviso prévio. SA 14
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