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EXPANSAO, REVITALIZACAO E REDESENVOLVIMENTO P A

REVITALIZACAO E REDESENVOLVIMENTO EXPANSAO SHOPPING TIJUCA

+ 2.165 m? ge nbL
22 novas operagdes

Inicio das obras em 2025

+ Parque Infantil
+ Palco para Shows
+ Gastronomia

T ——,

SHOPPING DA BAHIA

Experiéncias
, com
produtos de ,
e
constante




PERFORMANCE DE VENDAS APRESENTAGAO DE A

N YTD% | Junho 2024

SUDESTE
SUL
Vendas/m?
ALLOS NORDESTE
RS +51,1% ‘
+10,5% a.a. +3,7%
- NORTE

~A

1991 A 1.647 1.708

CENTRO-OESTE
2T19




RESULTADOS 2724

SNAPSHOT DO RESULTADO 2724 APRESENTACAO DE A

R$621,6 MM R$547,7 MM

598,7 621,6 Crescimento de 84%

2723 2724

(RS milhdes)
(RS milhdes)

R$442,4 MM R$312,1 MM

434,0 442,4

2723 2724

(RS milhdes)
(RS milhdes)

(RS milhdes)

Indicadores ex-ajuste aluguel linear. Data ref. A%: 2T24 vs. 2T23 Proforma

*2017 calculado considerando a proporg¢do de agdes da fusdao ALSO




DESTAQUES COMERCIAIS T T A

INAUGURACOES RECENTES

96,3% 191

Taxa de Contratos
Ocupacao Assinados

Taxa de Ocupagao SEPHORA
Shopping Catuai Londrina
95,7% 95,7% 96,3% 96,3% 96,3%
S
2723 3723 4723 1T24 2724

ADIDAS
Parque Dom Pedro




INDICADORES OPERACIONAIS

Custo de Ocupacao

10,9%

(% of Sales)

4,2%

6,6%

3723 4723 1124

H Aluguel B Condominio + FPP

Inadimpléncia Liquida?

-1,7%
4723

1 Inadimpléncia liquida refere-se a relagao entre o total faturado no periodo (aluguel faturado, excluindo cancelamentos) e o total recebido dentro do mesmo periodo.

APRESENTAGAO DE
RESULTADOS 2724

A




PERFIL DE DiVIDA T [a

ALAVANCAGEM CUSTO MEDIO DA DiVIDA

) ) (CDI + Spread)
Divida Liquida / EBITDA

COMPOSICAO DA DIVIDA' 0,8%

0,4% 0,7%
N

2723 3723

m CDI = Pré-fixado?> m Inflagdo3®

' Considera divida ao final do periodo, excluindo obriga¢des por compra de ativos.
?[ndices pré-fixados incluem TR; 2 indices de inflagdo incluem IPCA e IGP-DI.




EVOLUCAO DAS RECEITAS DE MIDIA

Faturamento de Midia
(R$ MM)

35,0
28,0

17,4
12,3

2723 2T24
H Midia | Locagao Midia | Servigos

Midia como % da Receita Bruta

5
4,3% )

2%

2723 2724

R$35,0 MM

De faturamento no 2724

25,1%

De crescimento 2T24 x 2T23

5,2%

Do total da receita bruta
da Companhia

+90 bps

De avango como percentual da
receita bruta da Companhia

Shopping

shoppings no

portfdlio, presentes em
49 municipios

helleo,!

experiéncia| conexao | inovacao

Foco em

APRESENTACAO DE
RESULTADOS

Residencial
telas digitais,
presentes em edificios

Instalacdo de novas
telas no 2724

Langamento do novo sabor da
Coca-Cola no NorteShopping



https://www.helloo.com.br/

TRANSFORMAGAO FIGITAL

EXPANSAO DO PROGRAMA DE LOYALTY

+ 2,2 mi|h5es usuarios frequentes de

nossos Apps

+ 2,5 mil beneficios disponiveis

+ 55% de acessos em relagdao ao 2723

+ 91% de lojistas que disponibilizam beneficios
em relagao ao 2723

Até 2025 rollout do programa de Loyalty para
todos os shopping da Companhia

SOLAR SHOPPING LEBLON

Langamento do novo programa de Loyalty do Shopping Leblon

0i, Victoria :)

APRESENTAGAO DE
RESULTADOS 2724

A

+452% +73%
DE BENEFICIOS DE ENVIO DE NOTAS
RESGATADOS FISCAIS
2724 VS 2723 2T24 VS 2723
+350 +59%
DE BENEFICIOS GMV Capturado

DISPONIVEIS PARA
RESGATE

2T24 VS 2723




SUSTENTABILIDADE APRESENTACAO DE A

JALLOS mm,




RANKING 2024 INSTITUTIONAL INVESTOR | MID-CAP | REAL ESTATE APRESENTACRO DE A

INSTITUTIONAL
INVESTOR

‘ Most Honored Company

Melhor CEO | 12 lugar Melhor Programa ESG | 12 lugar
Melhor CFO | 12 lugar Melhor Investor Day | 12 lugar
Melhor Board | 12 lugar Melhor Profissional de RI | 32 lugar

Melhor Programa de Rl | 12 lugar Melhor Time de RI | 32 lugar

Sdlido historico de Top 3 nos ultimos 5 anos
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EXPANSION, RENOVATION AND REDEVELOPMENT PRESENTATION A

RENOVATION AND REDEVELOPMENT SHOPPING THJUCA’S EXPANSION

+ 2,165 sgm ofala

22 new operations

Construction work begins in 2025

+ Playground
¥l + Show Stage

-:‘.-“}.;D’ i — , 77 cl | s = \
s = + Gastronomy
SHOPPING DA BAHIA - G( P T

e

experiences, with
products,
and constant




SALES PERFORMANCE PRESENTATION A

0 YTD% | June 2024

SOUTHEAST
SOUTH

Sales/sgm
ALLOS NORTHEAST

RS
+10.5% p.a.
<A
> NORTH
| 1,708
1,221 1,647 ’

MIDWEST

2Q19 2Q22 2Q23




2Q24 RESULTS
PRESENTATION |

SNAPSHOT 2Q24

R$621.6 MM R$547.7 MM

Growth of 84%

598.7 621.6

(RS milllion)
(RS million)

2Q23 2Q24

R$442.4 MM R$312.1 MM
434.0 442.4

Indicators ex-straight line rent. Ref. date: A%: 2Q24 vs. 2Q23 Proforma
*2017 calculated considering the share exchange ratio of the ALSO Merger.

(RS million)

(RS million)
(RS million)




LEASING HIGHLIGHTS PRESENTATION

96.3% 191

Signed
Contract

Occupancy
Rate

OCCUPANCY RATE SEPHORA

Shopping Catuai Londrina
95.7% 95.7% 96.3% 96.3% 96.3%
S
2Q23 3Q23 4Q23 1Q24 2Q24

ADIDAS
Parque Dom Pedro




2Q24 RESULTS
PRESENTATION

OPERATIONAL INDICATORS
NET DELIQUENCY"

OCCUPANCY COST

10.0%

3.4%
6.6%
-1.7%
4Q23 1Q24

3Q23 4Q23 1Q24

B Common Area & Marketing Costs

iy
8
©
(%]
&
o
&

W Rent

INet delinquency refers to the ratio between the total billed amount in the period (rent, excluding discounts and cancellations) and the total received amount over the same period.



DEBT PROFILE s I

AVERAGE COST OF DEBT
(CDI + Spread)

LEVERAGE

Net Debt / EBITDA

DEBT BREAKDOWN'
0.4%

N

m Floating rate = Fixed rate? m Inflation3

1 Considers debt at the end of the period, excluding obligations for the purchase of assets
2 pre-fixed rates include TR; 3 Inflation indices include IPCA and IGP-DI



PRESENTATION

RESULTS
MEDIA REVENUE PROGRESS A

Media Gross Revenue
(RS MM)

R$35.0 MM

35.0 . .
28.0 } Revenues in 2Q24 Malls Residencial

digital
17.4 .
12.3 shopping malls screens

in the portfolio

2 5 o 1% across 49 cities new digital screens

installed in 2Q24
2023 2024 Of growth 2Q24x2Q23

B Media | Rent Media | Service

(o)
Media as a % of Gross Revenue 5 - 2 A)

Of the Company’s
gross revenue

+90 bps

Growth as a percentage Launch of the new Coca-Cola flavor
of gross revenue Focus on at NorteShopping

4.3% J



https://www.helloo.com.br/

PHYGITAL TRANSFORMATION PRESENTATION A

LOYALTY PROGRAM EXPANSION
SOLAR SHOPPING LEBLON

Launch of the new Shopping Leblon’s Loyalty Program

+ 2.2 mi"ion Frequent app users

0i, Victoria :)

+ 2.5'000 available benefits +452% +73%
REDEEMED INVOICES
BENEFITS SENT
+ 55% access compared to 2Q23 2024 Vs 2Q23 AR O
+91% ffering benefi d +350 e
tenants offering benefits compared to
s ? EELIEATE CAPTURED GMV
2Q23 AVAILABLE
2Q24 VS 2Q23

until 2025 Loyalty Program’s rollout to all of the
Company’s malls




SUSTAINABILITY
RESULTS A
PRESENTATION

[ALLOS s




INSTITUTIONAL INVESTOR 2024 RANKING | MID-CAP | REAL ESTATE PRESENTATION A

INSTITUTIONAL
INVESTOR

‘ Most Honored Company

Best CEO | 15t place Best ESG Program | 1%t place
Best CFO | 15t place Best Investor Day | 1%t place

Best Board | 1%t place Best IR Professional | 3" place

Best IR Program | 1%t place Best IR Team | 3™ place

Solid Track Record | Top 3 ranking in the past 5 years



THANK YOU
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