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Esta apresentacdo contéem declaracées futuras e informacdes relacionadas a Companhia que refletem as visées
atuais e/ou expectativas da Companhia e de sua Administracdo com respeito a sua performance, seus negocios e
eventos futuros. Declaracées prospectivas incluem, sem limitacdo, qualquer declaracdo que possua previsoes,
estimativas e projecées sobre resultados futuros, performance ou objetivos, bem como os termos "acreditamos’,
"antecipamos”, "esperamos”, "estimamos", "projetamos", entre outros com significado semelhante. Referidas
declarag¢bes prospectivas estdo sujeitas a riscos, incertezas e eventos futuros. Advertimos os investidores que diversos
fatores fazem com que os resultados efetivos diferenciem-se de modo relevante de tais planos, objetivos, expectativas,
projecdes e intencdes expressadas nesta apresentacdo. Em nenhuma circunstancia, nem a Companhia, nem suas
subsididarias, conselheiros, diretores, agentes ou funciondrios serdo responsaveis perante terceiros (incluindo
investidores) por qualquer decisdo de investimento tomada com base nas informacdes e declaracbes presentes nesta
apresentacdo, ou por qualquer dano dela resultante, correspondente ou especifico. As informacdes de posicdo
competitiva, incluindo projecdes de mercado citadas ao longo desta apresentacdo, e informacgdes sobre o potencial do
mercado de atuacdo da Companhia, foram obtidas por meio de pesquisas internas, pesquisas de mercado,
informacgébes de dominio publico e publicagcbes empresariais. Esta apresentacdo e seu conteudo sGo informacgdes de
propriedade da Companhia e ndo podem ser reproduzidas ou circuladas, parcial e ou totalmente, sem o prévio
consentimento por escrito da Companhia.
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, ATINGINDO 1.529 UNIDADES NO 2724 (+21% VS. 2T23).
SEGUIMOS CONFIANTES EM RELACAO AO GUIDANCE DE
ABERTURAS DE 240-260 ACADEMIAS EM 2024

BASE DE ALUNOS EM ACADEMIAS DE
VS.2T23 E DE VS. 1124

ATINGINDO R$1,4 BI NO 2724

NO 2724, COM
MARGEM BRUTA DAS ACADEMIAS MADURAS! ESTAVEL EM
PELO 6° TRIMESTRE CONSECUTIVO

RECORDE DE R$437 M NO 2T24
COM
UMA

CRESCIMENTO DE +24% VS. 1124

M Unidade é considerada madura quando possui, a0 menos, 24 meses de idade no inicio do ano calendario
(2) Desconsidera ganho de R$ 176,6 M auferido no 2T23 com a reavaliagdo da participacéo existente de 50% no Panama, devido a aquisicdo do controle dessa operagéo, feita de acordo com
as normas contabeis vigentes no periodo
(3) Exclui o impacto referente a reavaliagdo da participacdo nas operacdes do Panama e Costa Rica e despesas financeiras ndo-recorrentes no 2T24 de R$22,1 milhdes apés IR/CSLL, referentes
ao pré-pagamento da 6 emissao de debéntures



S

smart

28 anos de historia do Grupo Smart Fit e 3 anos do IPO com conquistas importantes nos ultimos anos
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CONSOLIDAGCAO DA POSICAO DE
LIDERANGCA NA REGIAO COM
PRESENCA EM 15 PAISES

ULTRAPASSAMOS A MARCA DE
1.500 ACADEMIAS SMART FIT

ENCERRAMOS O 2T24 COM 4,9
MILHOES DE CLIENTES TOTAIS

EBITDA AJUSTADO' RECORDE DE

R$ 1,5 BILHAO NOS ULTIMOS DOZE
MESES, COM ALTA CONVERSAO EM
CAIXA OPERACIONAL DE 99%

ATINGIMOS A ROBUSTA GERAGAO DE
CAIXA OPERACIONAL DE 1,5 BILHAO
NO LTM E PASSAMOS A REMUNERAR
OS ACIONISTAS

ELEVACAO DO RATING DA
COMPANHIA PARA AA+(BRA) PELA
AGENCIA DE RATING

BASE DE ACADEMIAS
(# ‘000 final do periodo)

Covid-19

1.065

826

2019 2020 2021
RECEITA LIQUIDA
(R$ ‘000)

Covid-19
1.984 1.707
1.256
2019 2020 2021

1.223

2022

2.930

2022

1.438 1.529

2023

4.245 4838

2023

27124
LT™M

2T24
LT™M

BASE DE CLIENTES EM ACADEMIA
(# ‘000 final do periodo)

Covid-19 4.624
4140

3.457
2.670 .
2.209 2.573

2019 2020 2021 2022 2023 27124
LT™M

EBITDA AJUSTADO*
(R$ ‘000)

Covid-19 1.492
1.302

551 591

54 47

2019 2020 2021 2022 2023 2T24
LT™M

(U] Desconsidera ganho de R$ 176,6 M auferido no 2T23 com a reavaliagdo da participacéo existente de 50% no Panama, devido a aquisicdo do controle dessa operacéo, feita de acordo com as normas contabeis vigentes no periodo
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Iniciativas pilar ambiental

AVANCOS NAS INICIATIVAS DE ENERGIA RENOVAVEL E FORTALECIMENTO DO PILAR AMBIENTAL

192 UNIDADES
+ 44 vs. 4T23 (+30%)

- . 273 UNIDADES
% §44 + 49 vs. 4T23 (+22%)

Com sistema de automacao de

Operando mercado livre ou
ar condicionado

geracao distribuida no Brasil

Extensao das parcerias de
energia renovavel para
ampliar o fornecimento de
energia limpa para todas as
marcas do grupo

Sendo 195 unidades no Brasil, 66 no
México e 12 na Colbmbia, com maior
eficiéncia energética

38% da base de academias proprias no
Brasil (vs. 30% no 4T23), com reducao
dos custos por kWh utilizado

NOVIDADES x
Estruturacio do processo de gestédo Segunda edicédo do “Por um Mundo *
E A de agua Sustentavel”
~~  Acompanhamento online do consumo de Programa de conscientiza¢cao dos
agua em 217 unidades - monitoramento colaboradores sobre temas acerca da
detalhado e agil de possiveis vazamentos, agenda ESG do grupo. Esta edi¢cao teve o
cobrancas indevidas e unidades com alto tema de Mudancas Climaticas

consumo
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Iniciativas do pilar social e gestdo de pessoas

-

Academias como “Espacos Solidérios a
Infancia” em colaboragdo com o UNICEF

Campanha de arrecadagéo para apoio
as vitimas das enchentes no RS

+ de 13 mil itens doados e apoio psicologico
aos colaboradores do Rio Grande do Sul
(RS)

Apoio as vitimas do incéndio na regido
de Valparaiso no Chile

Parceria com veiculo local para coleta e
entrega de doacgdes as vitimas do incéndio

Apoio ao “Programa de Inclusién Best
Buddies™ no Chile

Fundacao que desenvolve pessoas com
deficiéncia por meio de programas de
inclusao laboral, social e de lideranca

Evento “SmartTruck” no México

Acao para incentivar pratica de atividade
fisica a comunidade local

“ESPACOS SOLIDARIOS A INFANCIA”
COLABORAGCAO COM O UNICEF

“Grupo Smart Fit contribuiu com 52%
das arrecadacdes face a face do
UNICEF no Brasil”

APOIO AS VITIMAS DAS ENCHENTES
NO RIO GRANDE DO SUL

@lheciii " ,‘ b4

+50 pontos de arrecadacgao
em academias no territdrio
nacional

O QUE VEM POR Ai !

O=
]

Relatério de sustentabilidade 2023

Avancos na jornada climatica
Mapeamento dos gases de efeito estufa
nas unidades do Brasil

Realizagdo do programa Power Skills,
programa de desenvolvimento para
lideres e colaboradores do Brasil com
foco nos pilares socioemocional, gestao
de pessoas e inovacgao

Participacao de 137 colaboradores nas
novas turmas de MBA e pés-graduacao
destinados aos profissionais de
educacao fisica

Nova rodada da pesquisa de clima da
companhia, com alta adesao dos
colaboradores no Brasil

Universidade corporativa atingiu mais

de 280 mil acessos dos colaboradores no
Brasil e LATAM no 1S24

UNIVERSIDADE CORPORATIVA
+3X MAIS ACESSOS NO 1S24

—

6M23 6M24

—
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Representatividade dos canais digitais continua em crescimento

Mix de vendas por canais
% de vendas por canal em 1S24

Totem

Front Desk

Website

Aplicativo

Em Junho/24, o aplicativo representou 6% das vendas
no Brasil e 4% no México

ENTRECAS

Canal de parcerias

Cupons e beneficios exclusivos para alunos
Alunos, no Brasil, agora tém acesso exclusivo a cupons
de desconto diretamente no espaco do cliente

Dados de Consolidados de Brasil e América Latina

Penetracao dos canais Transagoes digitais
digitais nas vendas % das operacgdes financeiras e operacionais
% canais digitais no total de vendas feitas via canais digitais
X
=
N b
R o X B
" :oo 2 :’sg +10,4M
in Colombia § de transacdes através
x 0 64% Jc vendas n dos canais digitais em
[ . . . 1S24
¢ realizadas via canais
digitais em junho
vs. 36% de janeiro Maior eficiéncia
- N M % = N M < .
11 B 8 '8 8 operacional
N & & ~ N & N ~ .
Transacbes como
upgrades de planos,
pagamentos, acesso
convidados,
transferéncia e etc.
O QUE VEM POR Al !
@ Convidado Black e acesso TotalPass via aplicativo

Mais facilidade para o aluno e menos filas no totem
Alunos com plano Black no Brasil podem liberar acessos
para seus convidados via app sem passar pelo totem
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3,6 milhoes de treinos prescritos automaticamente apos a matricula e anamnese no 1S24

Treinos prescritos

Ari i i i Retrospectiva s
Usuarlos atlvos mensals .Z.. automatlcamente . p ::&:r:ls:;t:'::i:elanelwlé
(1524) N (1524) fitness

2 Vocé fez 30
g mensal treinos no més
2,IM 3,6M z
s M
2 Engajamento
s organico nas redes
&0 ,% sociais (mai/jun)
~N
Ao responder anamnese, 5
alunos recebem na hora e - ° o
E automaticamente um treino 452 m I I 78 m ||
- adequado as suas § g g N . .
- ecessidades N 8 & © retrospectivas compartilhamentos
acessadas pelos em redes sociais
75% dos alunos que treinam alunos
utilizam app todos os meses
LA
avaliagéodo @ 4,8
aplicativo _
naslojas 1 4,9 O QUE VEM POR Al !
- N M N
N I [N N q L
8 & g g Personal Trainer o . Area Free App
(junho/2024) 2 8 8 S Marketplace de profissionais Disponibilizar app para ndo alunos

Dados de Consolidados de Brasil e América Latina
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175 mil assinantes de Smart Fit Nutri em jun/24

Smart Fit Nutri

Usuarios

175 mil

Meu corpo

(]
DID)

BIOIMPEDANCIAS

Avaliacao
do aplicativo
nas lojas:

, )
& 48
|ﬁ| 4,9 g
(junho/2024) -

m Dados referentes a Brasil
(2)  Avaliagdo em escala de 0 a 5, sendo 5 a melhor nota

1,7M

Exames de
bioimpedancias
realizados
desde 2020

Base de totens
instalados mais
Brasil (000’) que dobr.ou
YoY e seguimos
n ~
B em expansao 7
N M
n
[l
o
M N
=
2 8 3
o o o o
o 8§ & §
C $ cC
1 1
N M ¥
8 8 9 .
4 a4 4 POS CONSULTA?
) ) =
allalls

1521 89

4,99 %

—
N
9]
~N

1522

2522

1523

2523

semestre, Brasil (000')

341

Totens de
bioimpedancia

NPS JUN/24

COBERTURA
JUN/24

48% das
academias
Smart Fit no
Brasil

383

1S24 (Junho)

Exames de bioimpedancias por

smart

Smart Fit Coach

Consultas online com
profissionais especializados
para definicdo de objetivos e

¢
criacdo de rotina personalizada {,_ ( /

N&o é necessario o aluno ter acesso a
academia para ser cliente do produto

Planos anuais de

R$ 39,90/més

Operacdoem D Pa ises

Brasil, Chile, México,
Colombia e Peru
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Adicdo recorde de 270 academias no LTM, superando a impressionante marca de 1.500 academias

EVOLUCAO DO NUMERO DE ACADEMIAS'

+21%
1.469

1.259
429

344
639 720
2T23 1T24
Brasil México

+270 LTM
+4% +60 no 2T24
1.529
454
736
2T24

Outros Am. Lat.

EVOLUCAO ACADEMIAS PROPRIAS SMART FIT POR AGING?

63% 69% 67% 66%
1.190
856 971
720 221 402
268
266
788
454 = 630
2721 2T22 2723 2T24
Maduras Nao Maduras (%) Maduras

)

COMPOSICAO DA REDE DE ACADEMIAS POR REGIAO

Adicdes liquidas nos ultimos 12 meses Rede
atual
43% 46% 37% 41% 30%
o)
12% 30% 23% 22%
34%
45% o 0 48%
20% sk 36%
4T21 4T22 4T23 2T24 2T24
Brasil México Qutros Am. Lat.
PIPELINE DE EXPANSAO
Guidance?
240 - 260 Inauguracoes
em 2024 e
102 99 95 2025
Adicionadas Obrasem Contratos
Andamento Assinados
M Jul/24
2024e

Considera todas as academias da Companhia (ndo considera Studios); (2) Unidade é considerada madura quando possui, ao menos, 24 meses de idade no inicio do ano calendario; (3) Conforme guidance divulgado ao mercado em fevereiro de 2024

10



CONTINUO CRESCIMENTO DE CLIENTES E RECEITA smart [|[

N
No 2T24, a base de clientes em academias atingiu 4,6 M (+17% vs. 2T23), com a adicéo de 484 mil
alunos no acumulado de 2024
BASE DE CLIENTES EM ACADEMIAS RECEITA LiQUIDA MEDIA POR SMART FIT PROPRIA (ANUALIZADA)
(# ‘000 final do periodo) (R$ M)
\
+8% .
N
4,1 43

3.953 4.087 4140

4,0 '
I I | I I
2T23 3T23 4T23 1T24 2T24

1192 1249 1.288
No 2T24, a receita média anualizada por academia propria cresceu

3723 4T23
8% vs. 2T23 devido ao aumento no numero médio de alunos e

N

2T23

11
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6°trimestre consecutivo de margem das academias maduras’ em 52%, e matura¢cdo das unidades
inauguradas nos ultimos anos consistente com o historico

MARGEM BRUTA POR VINTAGE!'

————————————————————————

Lucro bruto
caixa/unidade
anualizado de

Aol
52% °=3% 53% 52% 52% 52% 52% 52%
49% 49%

45%
36% I
Vintage 2023 Vintage 2022 Maduras

m2T23 m3T23 4723 = 1T24 m2T24
Novo vintage Vintage mais antigo

Unidade é considerada madura quando possui, ao menos, 24 meses no inicio do ano calendario. Considerando apenas unidades préprias da marca Smart Fit

MARGEM BRUTA ACADEMIAS MADURAS ESTAVEL EM 52% sma rt@

12



VARIAGAO RECEITA LIQUIDA

(REM)

+30%
1358
1.042 417
304
498 593
2123 2124

EVOLUCAO DA RECEITA LIQUIDA

(REM)

Brasil

1.042

304

498

2T23

México

1.089

315

506

3T23

Outros Am. Lat.

1.260
1.131
369
334
530 565
4T23 1T24

+8%

1.358

417

595

2T24

Receita liguida de R$1.358 M no 2T24, +30% vs. 2T23, em funcdo principalmente do aumento de 19% da base média de
alunos em academias proprias Smart Fit, reflexo da sdlida expansao de 21% da rede média de academias proprias e da

maturacao dessas unidades

O forte crescimento da receita também ¢é explicado pelo incremento de 11% do ticket médio frente ao 2723, com aumento
em todas as regides, reflexo dos assertivos esforcos comerciais para otimizar, de forma sustentavel, a receita por academia

Nos Ultimos 12 meses, a receita liquida totalizou R$4,8 Bl

13



VARIACAO DO LUCRO BRUTO CAIXA!
(R$M)

(0,3) p.p.
50,2% 50,0%
+30%
678
524
2T23 2T24

EVOLUCAO DO LUCRO BRUTO CAIXA

(R$M)
50,2% 50,2% 49,9%
524 547 564
2T23 3T23 4T23
Lucro Bruto % Receita Liquida

50,4%

635

1T24

(0,5) p.p.

50,0%

+7%

678

2T24

Lucro bruto caixa atingiu R$678 M no 2T24, +30% vs. 2T23, com margem bruta caixa de 50,0%, 0,3p.p. inferior versus o 2723,
devido ao incremento de custos das unidades em ramp-up e ao aumento dos gastos com abertura de novas academias. Nos
Ultimos 12 meses, o lucro bruto caixa totalizou R$2,4 BI, resultando em margem bruta caixa de 50,1%

A margem bruta caixa antes dos custos pré-operacionais foi de 50,8% no 2T24, estavel versus o 2T23. Nos ultimos 12 meses, a
margem bruta caixa antes dos custos pré-operacionais foi de 51,0%

M Para melhor andlise de desempenho de nossas operagoes, todos indicadores excluem os efeitos do IFRS-16, depreciagdes e amortizacdes



VARIACAO DAS DESPESAS

(R$M)
17,6% 17,5%
+30%
238
7
183
5
104 131
10,0%
2723 2724

G&A

EVOLUCAO DAS DESPESAS
(R$M)
19,3%
17,6% >
210
183 8
5
Diluicao de
0,4p.p. Vs.
2723
104 124
9.6%
2T23 3T23
Vendas Pré-operacionais

20,1%

227
10

130

4T23

% Receita Liquida

18,2%

229

127

1T24

17,5%

238

131

2T24

As despesas com vendas, gerais e administrativas totalizaram R$238 M no 2724, +30% vs. 2T23, resultado principalmente do

aumento das despesas com vendas, +36% vs. 2T23, reflexo da forte expansao da rede de academias

As despesas gerais e administrativas totalizaram R$131 M no 2T24, +26% vs. 2T23, representando 9,6% da receita liquida do
periodo, uma diluicao de 0,4p.p. frente ao 2723

Frente ao 1T24, as despesas com vendas, gerais e administrativas cresceram 4%, que representa redu¢ao de 0,6p.p. como %

da receita liquida no 2T24, principalmente reflexo da diluigdo de 0,4p.p. no G&A no trimestre

15



VARIACAO DO EBITDA AJUSTADO!' EVOLUCAO DO EBITDA AJUSTADO!
(REM) (R$M)
+0,8 p.p.
(0,3) p.p.
32,6% 31.4% 32,2%
32,6% 32,2% 30,0% 29,4% ! +11%
+29% 437
437 395
339 332
339 327
2T23 2T24 2T23 3T23 4T23 1T24 2T24
EBITDA ajustado % Receita Liquida

EBITDA ajustado! totalizou R$437 M no 2724, maior nivel histérico para um trimestre, apresentando um robusto crescimento
de +29% vs. 2T23 e +11% vs. 1T24, com margem de 32,2% no 2T24 (-0,3p.p. vs. 2T23)

Nos Ultimos 12 meses, o EBITDA ajustado atingiu patamar recorde de R$1,5 bilhdo, comm margem de 30,8%
O EBITDA ajustado antes dos gastos pré-operacionais totalizou R$455 M no 2724 crescimento de +30% frente ao 2723, com
margem de 33,5% (-0,2p.p. vs. 2T23)

Exclui o efeito positivo de R$176,6 M auferido no 2T23 com a reavaliagdo da participacao existente de 50% no Panama, devido a aquisi¢do do controle dessa operacao, feita de acordo com as normas contabeis vigentes no periodo

U]
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VARIACAO DO LUCRO LIQUIDO RECORRENTE! EVOLUCAO DO LUCRO LIQUIDO RECORRENTE!
(REM) (REM)
18,5%
+1,3 p.p.
+19% 6% 209 P-P
1070 10,5%
1,6% 10.5% 9,3% 9,1% '
y +24%
143 143
121
15
121 101
2723 2T24 2723 3T23 4T23 1T24 2T24
Lucro Liquido Recorrente Margem Liquida Recorrente

Lucro liquido recorrente! foi de R$143 M no 2T24, +19% de crescimento vs. 2T23 e 10,5% de margem liquida, reflexo
principalmente da alavancagem operacional do negdcio, parcialmente compensada pelo aumento da depreciacao,
amortizacao e despesas financeiras, resultado momentaneo da aceleracao dos investimentos realizados pela Companhia

Frente ao 1T24, o lucro liquido recorrente cresceu +24% em func¢ao do crescimento do EBITDA ajustado e menor aliquota de
imposto de renda e contribuicao social, positivamente impactada pelo JCP declarado no 2724

Nos Ultimos 12 meses, o lucro liquido recorrente atingiu R$568 M, resultando em uma margem liquida recorrente de 11,7%

U} Exclui os impactos nao recorrentes referentes a (i) reavaliagdo da participacio nas operacdes do Panama e Costa Rica; e (i) despesas financeiras ndo-recorrentes no 2T24 de R$22,1 milhdes apés IR/CSLL relacionadas ao pré-pagamento da 67 emisséo de debéntures

17
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Solida posicdo de caixa de R$2,8 bilhées e perfil de divida alongado

CAPEX
(R$M)
20%
R$62 M 365
303 58
242 46
> 246 Z220
191
2T23 1T24 2T24
Expansao Manutencao Inovacao e Corp.

Capex de R$365 M no 2T24, refletindo principalmente o aumento
dos investimentos na expansao do parque de academias

Nos ultimos 12 meses, o capex de manutencao das academias
da marca Smart Fit atingiu R$200 M, representando 6,0% da
receita bruta das unidades maduras, alinhado com a estratégia
de oferecer uma experiéncia de alto padrao

Indice de alavancagem financeira em 1,4x vs. 1,2x no 1T24. Em
julho/24, foi realizada a 10 emissdo de debéntures de R$450 M

“Divida Liquida” utiliza a definicdo das debéntures da Companhia. Para mais detalhes, vide escritura das debéntures;
Indicador “Alavancagem Financeira - Covenant” considera o indicador “Divida Liquida Ajustada” dividido pelo “EBITDA LTM", utilizando a definicao de divida liquida e EBITDA das debéntures da Companhia;

Indicador “Alavancagem Financeira” considera o indicador “Divida Liquida Ajustada”, utilizando a definicdo das debentures da Companhia, e o indicador “EBITDA LTM", desconsiderando os efeitos do IFRS16 em relagdo aos arrendamentos mercantis referentes a aluguel das academias e escritorios;
“Divida Bruta” considera empréstimos, financiamentos e arrendamento operacional (excluindo arrendamento de imdveis) com institui¢cdes financeiras, de curto e longo prazo ao final do 2T24.

DIVIDA LIQUIDA! (R$M) E ALAVANCAGEM FINANCEIRA23

1,4X
1,2X ’
0,7x 0,7x 1,0x g —0
[ — “— p—-
0,9x
0,5% 0,5x 0,7x 0,8x pias
1.869 )
1.501
908 1.008
2T23 3T23 4T23 1T24 2T24
Div. Liquida’ Alavancagem == Alavancagem

Financeira - Covenant? Financeira3

FLUXO DE AMORTIZACAO DA DIiVIDA BRUTA*

R$M
(R$M) 841 898
682
sz 598 599
429
300
2024 2025 2026 2027 2028 2029 2030 2031

Fluxo de Amortizacao da Divida Bruta
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https://s3.amazonaws.com/anbima-bucket-documents-prod/DEBENTURES/SMFT/SMFT_6_Escritura%20-%20Escritura_20211119_000.pdf

Q&A

Instrucoes:

« Para fazer perguntas, clique no icone
Q&A na parte inferior da tela.

« Ao ser anunciado, uma solicitacao
para ativar seu microfone aparecera
Nna tela e, entao, vocé deve ativar o seu
microfone para fazer perguntas.

« Orientamos que as perguntas sejam
feitas todas de uma unica vez.

smartf
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This presentation contains forward-looking statements related to the Company that reflect the current view and/or
estimates of the Company and its Management regarding its future performance, businesses, and events. Forward-
looking statements include, but are not limited to, any statement that contains forecasts, estimates, and projections
about future results, performance, or objectives, as well as terms such as "we believe", "we anticipate”, "we expect", "we
estimate”, "we forecast" and other similar expressions. These forward-looking statements are subject to risks,
uncertainties, and future events. We caution investors that diverse factors may cause actual results to differ
significantly from these plans, objectives, expectations, projections, and intentions expressed in this presentation.
Under no circumstances will the Company, its subsidiaries, directors, executive officers, agentes, or employees be liable
to third parties (including investors) for any investment decision taken based on information and statements in this
presentation, or for any damage caused by such decision, related to or specifically based on such information or
statements. Information about competitive position, including market forecasts throughout this presentation, and
information on the market potential in which the Company operates, was obtained through internal research, market
surveys, information available in the public domain, and business publications. This presentation and its contents are
the property of the Company and cannot be partially or totally reproduced or circulated without prior written consent
from the Company.



- 2Q24

TOTALING 1,529 UNITS IN 2Q24 (+21% VS. 2Q23). WE REMAIN
CONFIDENT ABOUT THE GUIDANCE OF OPENING 240 TO 260
CLUBS IN 2024

MEMBER BASE IN CLUBS OF
VS.2Q23 AND VS 1Q24

REACHING R$1.4 BILLION IN 2Q24

IN 2Q24, WITH GROSS
MARGIN OF MATURE CLUBS' STABLE AT FORTHE 6™
STRAIGHT QUARTER

OF R$437 MILLION IN 2Q24,
WITH STRONG OPERATING CASH
FLOW OF R$473 MILLION, CONVERSION OF 108%

+24% VS.
1Q24

M A unit is considered mature when it has been operating for at least 24 months at the start of the calendar year;

(2) (e) Excludes gain of R$176.6 million in 2Q23 from the revaluation of the existing 50% stake in Panama due to the acquisition of control of this operation, in accordance with accounting
standards in effect in the period;

(3) Excludes the impact related to the revaluation of the stake in the Panama and Costa Rica operations and non-recurring financial expenses in 2Q24 of R$22.1 million after IR/CSLL, related
to the prepayment of the 6th issue of debentures.



smart

28 years of operations of the Company and 3 years of IPO with encouraging milestones in the last years

S

CLUB NETWORK MEMBER BASE IN CLUBS
(#'000 end of period) (#'000 end of period)

CONSOLIDATION OF LEADERSHIP IN
\’ THE REGION WITH OPERATIONS IN 15

COUNTRIES AR 1,438 1,529 Covid-19 4,624

1065 1,223 4,140
~& WE HAVE SURPASSED THE MARK OF g2 900 3,457
@R 1500 SMART FIT CLUBS 2,670 2,573
2,209
B+ WE ENDED 2Q24 WITH 4.9 MILLION
lﬂ‘ TOTAL MEMBERS
2019 2020 2021 2022 2023 27124 2019 2020 2021 2022 2023 27124

RECORD ADJUSTED EBITDA OF R$1.5 ™ s
_»_ BILLION IN THE LAST 12 MONTHS,
llll WITH HIGH CONVERSION TO NET REVENUE ADJUSTED EBITDA!

OPERATING CASH FLOW OF 99% (R$ '000) (R$ '000)

ROBUST OPERATING CASH FLOW 4838

© CENERATION OF 1.5 BILLION IN THE Covid-19 4,245 ‘h Covid-19 1,492

Ji=s LAST12 MONTHS, AND WE STARTED 1,302

TO PAY DIVIDENDS TO 2,930

SHAREHOLDERS 1,984

1,707
1,256 551 591
A~ UPGRADE OF COMPANY'S RATING v
- TO AA+(BRA) BY RATING AGENCY
2019 2020 2021 2022 2023 2T24 2019 2020 2021 2022 2023 2724

LT™M LT™

U] Excludes the gain of R$176.6 million in 2Q23 obtained from the revaluation of the existing 50% stake in Panama, due to the acquisition of this operation control, made in accordance with the accounting standards in force in the period;



smart
Environmental pillar initiatives

ADVANCES IN RENEWABLE ENERGY INITIATIVES AND STRENGTHENING OF THE ENVIRONMENTAL PILLAR

o - 273 UNITS

) 192 UNITS ]
2 §55 +49 vs. 4Q23 (+22%)

+44 vs. 4Q23 (+30%)

Operating free market or

. 1ark ] With an air conditioning
distributed generation in Brazil

automation system

38% of own clubs in Brazil (vs. 30% in Extension of renewable With 195 units in Brazil, 66 in Mexico,
4Q23), with a reduction in costs per ENEEY PEINErENES 1o and 12 in Colombia, with greater
expand the supply of clean L
KWh used energy for all brands of the energy efficiency
group
NEWS *x

The 29 edition of "For a more
S process Sustainable World"
== Online monitoring of water consumption in Employee awareness program on topics
217 units - detailed and agile monitoring of related to the group's ESG agenda. The

possible leaks, incorrect charges, and units theme of this edition was climate change
with high consumption

E 0 Structuring of the water management
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Initiatives on social and people management pillar

-

Clubs working as "Solidarity Space for
Childhood" in partnership with UNICEF

Collection campaign to support flood
victims in RS

+13,000 items donated and psychological
support to employees in Rio Grande do Sul
(RS)

Support for the victims of the fire in the
Valparaiso region of Chile

Partnership with a local vehicle for
collecting and delivering donations to the
victims of the fire.

Support for the “Programa de Inclusiéon
Best Buddies” in Chile

Conducted by foundation that develops
people with disabilities through work,
social, and leadership inclusion programs

"Smart Truck” event in Mexico

Action to encourage physical activity in the
local community

"SOLIDARITY SPACES FOR CHILDHOOD®
PARTNERSHIP WITH UNICEF

"Smart Fit Group accounted for 52% of
UNICEF's in-person collections in
Brazil"

SUPPORT FOR FLOOD VICTIMS
IN RIO GRANDE DO SUL

+50 collection points in clubs
nationwide

WHAT'S NEXT!

2023 Sustainability Report

Advances in the climate journey
Mapping of greenhouse gas emissions in
units in Brazil

Execution of the Power Skills Program,
a development program for leaders and
employees in Brazil with a focus on the
socio-emotional skills, people
management, and innovation pillars

Participation of 137 employees in the new
MBA and post-graduation groups for
physical education professionals

A new round of the company’s climate
survey, with high participation from
employees in Brazil

Corporate university registered over 280
thousand accesses by employeesin
Brazil and LATAM in 1H24

CORPORATE UNIVERSITY
+3X MORE ACCESSES IN TH24

—

6M23 6M24

—
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e’
The share of digital channels continues to grow

Sales mix by channels Share of digital channels of Digital transactions

% of sales by channel in TH24 sales % of financial and operational transactions

% digital channels of total sales conducted through digital channels

X
N
Totem © X
! =
Front Desk )
X L (Co) epge®
fmn Colombia X +10.4 million
(=] .
? 64% of sales n of gghsalct;?ns tk\lrgugh
. o igital channels in
N through digital 9 1H24
o channels in June
Website VSs. 36% in January
&~ 8§ R & & 8§ B & Greater operating
o © o T ©olo o I ..
App N N N - NN N efficiency
Transactions such as
. . plan upgrades,
In Junoe/24, thg app accounted for 6% of sales in Brazil payments, guest access,
and 4% in Mexico transfer, etc.
INITIATIVES WHAT'S NEXT?
Partnership channel @ Black Card members’ guests and TotalPass access via the app
. ~ More convenience for members and fewer lines at
Exclusive coupons and benefits for members the totem
Members in Brazil now have exclusive access to discount Merb ith Black card bers in Brazil
coupons directly in the member area embers wit ack card members Iin Brazil can grant access to

their guests via app without using the totem

Consolidated Data for Brazil and Latin America



smart
e’
3.6 million workouts automatically prescribed in 1TH24, after enrollment and anamnesis

Automatically

Monthly Active Users

>3 Prescribed Workouts Monthly Seus resultados de janeiro 4
(1H24) ~ (1H24) Fitnhess
2 . Vocé fez 30
2.IM 2 3.6M s Retrospective treinos no més
w Vocé treinou mais g % dos
M
Organic
s s engagement on
ul :: social networks
(May/June)
p3
M
After answering the =
E! anamnesis, members N . 452 K 78K
= automatically receive the § o Q N . shares on social
N training tailored to their needs N B . = retrospectlves networks
accessed by the
75% of the members who train members
use the app every month
LA
Appreview @ 4.8
in stores
= WHAT'S NEXT?
W 49
& a4 ] J
& & & % Personal Trainer Free App Area
(June/2024) § g é‘j < Marketplace of professionals Make the app available for non-members

Consolidated Data for Brazil and Latin America
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p
175 thousand Smart Fit Nutri subscribers in Jun/24

Smart Fit Nutri 1.7 M ;
° M Smart Fit Coach
Users ouge®
175K mllllon S Online consultations with (o
Bioimpedance r specialized professionals to )~ ﬁ;’
i analyses performed S define goals and create a y Y /
S i since 2020 2 S E i personalized healthy routine &— J
° iy on24 N N The member does not need to have G
access to the club to be a customer
_ of the product
Number of = g
installed totems © (=)
more than doubled &~ &~ § /8 B & ¥
I I r L T L T
Brazil (000 YoV, and we are D D D D G G ==
still expanding Bioimpedance exams per semester
n — Brazil (000"
5 ;1; Annual plans from
[
in JUN/24 R$39.90/month
~ 34" COVERAGE
— -
. Mmoo °
:App review Bioimpedance 48%
in stores: MMy totems of Smart Fit
¥ = & & 8§ units in Brazil .
't 4.8 © 5 8 5 operationin B countries
' Brazil, Chile, Mexico, Colombia,
- -~ o M ¥ and Peru
w 49 S 2 /
& & & 8§ REVIEW NPS JUN/24
© @ 8 S
a o o =

(June/2024) 4.99 %

m Data for Brazil
2) Rating on ascaleof 0to 5



S

smart

Record of 270 clubs added LTM, surpassing the impressive mark of 1,500 clubs

GROWTH IN NUMBER OF CLUBS'

+21%
1,469
1,259
429
344
639 720
2Q23 1Q24
Brazil Mexico

270 LTM
+4% +60 in 2Q24
1,529
454
736
2Q24

Others Latin America

EVOLUTION OF SMART FIT OWN CLUB NETWORK BY AGING?

63% 69%

856
720

268
266
454 588
2Q21 2Q22

Mature Non Mature

67% 66%
1,190
971
402
321
650 788
2Q23 2Q24
(%) Mature

BREAKDOWN OF CLUB NETWORK BY RECION

Net additions in the last 12 months Current
network
43% 46% 37% 41% S
22%
12% 30% 23%
34%
45% . o 48%
20% LB 36%
4Q21 4Q22 4Q23 2Q24 2Q24
Brazil Mexico Others Latin America

NETWORK EXPANSION PIPELINE

Guidance3
240 - 260
Openings
in 2024
102 99 95 and 2025
Added Under Signed
construction  Contracts
M Jul/24
2024e

M Considers all the Company's clubs (does not consider Studios); (2) A unit is considered mature when it has been operating for at least 24 months at the start of the calendar year; (3) According to the guidance released to the market in February 2024.
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CONTINUOUS INCREASE IN MEMBERS AND REVENUE smart [|[

N
In 2Q24, the member base in clubs came to 4.6 million (+17% vs. 2Q23), with the addition of 484
thousand members in the first half of 2024
MEMBER BASE IN CLUBS AVERAGE NET REVENUE PER SMART FIT OWN CLUB (ANNUALIZED)
(#'000 end of period) (R$ million)

\
+8% | .

+17% —> -m

o 4.3
| | | I I

2Q23 3Q23 4Q23 1Q24 2Q24

2Qa3 3Q23 4Q23 1Q24 In 2Q24, annualized average revenue per own club grew 8% vs.
) ) _ _ 2Q23 due to the increase in the average number of members
I Brazil [l Mexico Others Latin America and the increase in average ticket

11



GROSS MARGIN OF MATURE CLUBS STABLE AT 52% smart [t

6th consecutive quarter with cash gross margin of mature'’ clubs at 52%, and maturation of units
opened in recent years consistent with historical data

Annualized

GROSS MARGIN PER VINTAGE' e

cash gross
profit/unit of

i\ R$2 4 million

=
_____________

52% 953% 53% 52% 52% 52% 52% 52%

49% 49%

45%

H

Vintage 2023 Vintage 2022 Mature

m2Q23 m3Q23 4Q23 1Q24 m2Q24

New vintage Older vintage

(U] A unit is considered mature when it has been operating for at least 24 months at the start of the calendar year,; Considering only own Smart Fit units.



VARIATION IN NET REVENUE EVOLUTION OF NET REVENUE

(R$ million) (R$ million)
+30% +8%
1,358 1,260 1,358
1,131
1,089 '
1,042 1,042 '
0 417 (o) 369 417
304 304 315 334
498 595 498 506 530 565 595
2Q23 2Q24 2Q23 3Q23 4Q23 1Q24 2Q24
Brazil Mexico Others Latin America

Net revenue of R$1.358 miillion in 2Q24, +30% vs. 2Q23, mainly due to the 19% increase in the average member base in Smart
Fit's own clubs, reflecting the solid 21% expansion of the average own club network and the maturation of these units

The strong revenue growth is also explained by the T1% increase in the average ticket compared to 2Q23, with growth in all
regions, reflecting the thriving commercial and operational efforts to optimize revenues per club in a sustainable manner

In the last 12 months, net revenue totaled R$4.8 billion

13



VARIATION IN CASH GROSS PROFIT!

(R$ million)
(0.3) p.p.
50.2% 50.0%
+30%
678
524
2Q23 2Q24

EVOLUTION OF CASH GROSS PROFIT

(R$ million)
50.2% 50.2% 49.9%
524 547 S64
2Q23 3Q23 4Q23
Gross Profit % Net Revenue

(0.5) p.p.
0,
50.4% +7% 50.0%
635 678
1Q24 2Q24

Cash gross profit reached R$678 million in 2Q24, +30% vs. 2Q23, with a cash gross margin of 50.0%, decreasing 0.3p.p. versus
2Q23, due to the increase in costs of units in the ramp-up process and the higher expenses related to the opening of new
clubs. In the last 12 months, cash gross profit totaled R$2.4 billion, resulting in cash gross margin of 50.1%

Cash gross margin before pre-operating costs was 50.8% in 2Q24, stable compared to 2Q23. In the last 12 months, the cash
gross margin before pre-operating costs was 51.0%

(1)  For a better analysis of our operational performance, all indicators exclude the effects of IFRS 16, depreciation, and amortization



VARIATION IN EXPENSES EVOLUTION OF EXPENSES

(R$ million) (R$ million)
0 0 19.3% 20.1%
17.6% +30% 17.5% 17.6% ° 18.2% 17.5%
238
238
227 229
183 7 2;0 o 7 7
183
5 5
Dilution of
0.4p.p
131 vs. 2Q23
104
104 124 130 127 131
10.0% 9.6%
2Q23 2Q24 2Q23 3Q23 4Q23 1Q24 2Q24
G&A Selling Pre-operating % Net Revenue

Selling, general, and administrative expenses totaled R$238 million in 2Q24, +30% vs. 2Q23, mainly reflecting the increase in
selling expenses, +36% vs. 2Q23, due to the strong expansion of the club network

General and administrative expenses totaled R$131 million in 2Q24, +26% vs. 2Q23, representing 9.6% of net revenue for the
period, a dilution of 0.4p.p. compared to 2Q23

Compared to 1Q24, SG&A expenses increased by 4%, resulting in a 0.6p.p. reduction as a % of net revenue in the quarter,
mainly reflecting the dilution of 0.4p.p. in G&A at the period



VARIATION IN ADJUSTED EBITDA'

(R$ million)
(0.3) p.p.
32.6% 32.2%
+29%
437
339
2Q23 2Q24

EVOLUTION OF ADJUSTED EBITDA!

(R$ million)
32.6%
30.0% 29.4%
339 327 332
2Q23 3Q23 4Q23
Adjusted EBITDA % Net Revenue

+0.8 p.p.
0 32.2%
31.4% 1%
437
395
1Q24 2Q24

Adjusted EBITDA! came to R$437 million in 2Q24, the highest historical level for a quarter, showing robust growth of +29%
vs. 2Q23 and +11% vs. 1Q24, with a margin of 32.2% in 2Q24 (-0.3 p.p. vs. 2Q23)

In the last 12 months, adjusted EBITDA reached a record level of R$1.5 billion, with a margin of 30.8%
Adjusted EBITDA before pre-operating expenses totaled R$455 million in 2Q24, growth of +30% vs. 2Q23, with a margin of

33.5% (-0.2p.p. vs. 2Q23)

(1) Excludes the positive effect of R$176.6 million in 2Q23 from the revaluation of existing 50% stake in Panama due to the acquisition of control of this operation, in accordance with accounting standards in effect in the period.



VARIATION IN RECURRING NET INCOME!

EVOLUTION OF RECURRING NET INCOME!

(R$ million) (R$ million)
18.5%
+19% 1.6% 9.3% 209
1.6% 10.5%
121 143 121
101
2Q23 2Q24 2Q23 3Q23 4Q23
Recurring Net Income Recurring Net Margin

+1.3 p.p.
9.1%
+24%
15
1Q24

10.5%

143

2Q24

Recurring net income was R$143 million in 2Q24, +19% vs. 2Q23, and a net margin of 10.5%, mainly reflecting the operating
leverage of the business, partially offset by the increase in depreciation, amortization, and financial expenses, a temporary

effect of the acceleration of investments made by the Company.
Compared to 1Q24, recurring net income grew by +24% due to the increase in adjusted EBITDA and the lower income tax

and social contribution rate, positively impacted by the interest on equity declared in the quarter.

In the last 12 months, recurring net income came to R$568 million, resulting in a recurring net margin of 11.7%

Recurring Net Profit (Loss)" excludes the impact related to the revaluation of the stake in the Panama and Costa Rica, and non-recurring financial expenses in 2Q24 of R$22.1 million after IR/CSLL related to the prepayment of the 6th issue of debentures.
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Robust cash position of R$2.8 billion and lengthy debt profile

CAPEX NET DEBT' (RS MILLION) AND FINANCIAL LEVERAGE??
(R$ million)
o,
- 0.7x 0.7x 1.0x 1'2.)( —L-fx
$ [ -
R$62 0.8x 0.9x
0.7x .
303 58 1,501 ’
242 46 908 1,008
=i 296
191 246
2Q23 3Q23 4Q23 1Q24 2Q24
2Q23 1Q24 2Q24 : Financial — Financial
Net Debt 5 3
Leverage - Covenant Leverage
Expansion Maintenance Innovation and Corp.
GROSS DEBT REPAYMENT FLOW*
Capex of R$365 million in 2Q24, mainly reflecting the increase in (R$ million) 898
investments in the expansion of the club network 841
682
In the last 12 meses, the maintenance capex of Smart Fit clubs 523 598 599
came to R$200 miillion, representing 6.0% of the gross revenue of 429
mature units, which is in line with the strategy of offering a high 300
standard experience
Financial leverage ratio at 1.4x vs. 1.2x in 1Q24. In July/24, the
company carried out the 10th issue of debentures of R$450 million 2024 2025 2026 2027 2028 2029 2030 2031

Gross Debt Amortizaion Schedule
1) "Net Debt" uses the definition of the Company's debentures. For more information, see the indenture (Portuguese only);
The “Financial Leverage - Covenant” indicator is the “Adjusted Net Debt” divided by “EBITDA LTM" using the definition of net debt and EBITDA of the company’s debentures;

The "Financial Leverage" indicator considers the "Adjusted Net Debt" indicator, using the definition of the company's debentures, and the "EBITDA LTM" indicator, excluding the effects of IFRS16 regarding commercial leases related to the rent of clubs and offices;
4)  “Gross debt” considers short- and long-term loans, financing, and operating leases (excluding property leases) with financial institutions at the end of 2Q24.

18


https://s3.amazonaws.com/s3-doc-inst-fin-prd-use1-public/DEBENTURES/SMFT/SMFT_9_Escritura%20-%20Escritura_20240404_000.pdf

Q&A

INnstructions:

To ask questions, click on the Q&A
icon at the bottom of the screen.

A request will appear on the screen to
activate your microphone. Activate
your microphone to ask questions.

Please ask your questions all at once.

smartf
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