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TELECONFERENCIA SOBRE
OS RESULTADOS DO 2724

10h00 (BRT)

07 Brasilia, Brasil

AGO.2024 9h00 (GMT-4)
Nova York, EUA

I.é: Teleconferéncia em Portugués

Webcast: Clique agui para acessar.

E Tradugao simultanea para Inglés

Webcast: Clique agui para acessar.

Equipe de RI:

CFO Guido Oliveira

R/ Marcos Souza
Victor Barbosa
Pedro Roberti

| Tel: +55 (11) 3137-7197/7134

ri@iguatemi.com.br

wWww.iguatemi.com.br

Shopping Patio Higiendpolis

A Iguatemi S.A. [B3: IGTI11], uma das maiores empresas full service no setor de shopping centers do Brasil, anuncia hoje seus resultados do
segundo trimestre de 2024 (2T24). As informagBes financeiras e operacionais a seguir sdo apresentadas com base em numeros
consolidados contabeis e em milhares de Reais, conforme legislagdo societaria brasileira e normas internacionais de contabilidade (IFRS),
através dos CPCs emitidos e referendados pela Comissdo de Valores Mobilidrios (CVM), exceto com relagdo a participacdo indireta de 6,58%
da Iguatemi no Shopping Porto Alegre e torre comercial anexa (Iguatemi Business) que a partir de 12 de janeiro de 2020, esta refletida
gerencialmente nestes nimeros para representar de maneira mais abrangente os resultados da Companhia. As informagdes ndo contabeis
da Companhia ndo foram revisadas pelos auditores independentes.
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DESTAQUES DO 2724

Vendas totais atingiram RS 4,9 bilhdes no 2724,
crescendo 7,0% versus 2T23. Excluindo o més de
maio dos shoppings impactados pelas chuvas
no Rio Grande do Sul (RS), o aumento foi de
9,8%. Vendas estimadas de julho/24 devem
encerrar com crescimento de 11% acima de
julho/23;

As vendas mesmas lojas (SSS) cresceram 4,0% e
as vendas mesmas areas (SAS) cresceram 7,0%
(6,7% e 9,8%, respectivamente excluindo os
shoppings do RS) no 2T24 versus 0 2T23;

Os aluguéis mesmas lojas (SSR) cresceram 2,9% e
os aluguéis mesmas areas (SAR) cresceram 2,1%
no 2T24 versus o 2T23. Excluindo os shoppings
do RS, o crescimento foi de 4,9% para SSR e 5,2%
para SAR;

A receita bruta atingiu RS 363,3 milhdes no
2T24, crescendo 2,9% versus 2T23;

A receita liquida ajustada atingiu RS 318,5
milhdes no 2T24, crescendo 3,4% versus 2T23;

O EBITDA ajustadol? consolidado atingiu RS
233,0 milhGes no 2T24, um aumento de 11,5%
versus 2723, com margem EBITDA ajustado de
73,1%, uma melhora de 5,3p.p. na margem,
comparado ao 2723 (excluindo o efeito do RS o
EBITDA seria RS 238,0 milhdes, um crescimento
de 13,9%);

O Lucro liquido ajustadol® atingiu RS 106,5
milhGes no 2T24, 24,6% acima do 2T23, com
margem liquida ajustada de 33,4%, um aumento
de 5,7p.p. na margem versus o 2T23 (excluindo
o efeito do RS o Lucro Liquido seria RS 110,0
milhGes, um crescimento de 29,8%);

O FFO ajustado® foi de RS 153,9 milhdes no
2724, 19,3% acima do 2723, com margem FFO
ajustado de 48,3%, um crescimento de 6,4 p.p
na margem versus o 2T23 (excluindo o efeito do
RS o FFO seria RS  158,3, milhdes, um
crescimento de 22,8%);

* A alavancagem da Iguatemi S.A. encerrou o
trimestre em 1,80x Divida Liquida/EBITDA
ajustado, 0,04x abaixo do 1T24;

* Inaugurada a Flagship da Loewe no Iguatemi Sdo
Paulo, primeira loja da marca na América Latina e
marca mais desejada pela Lyst Index e The
Business of Fashion, somando ao portfélio de lojas
i-Retail;

* Divulgada a venda de 50% do Iguatemi Sdo Carlos
e 18% do Iguatemi Alphaville no valor de R$205
milh&es, representando um Cap Rate de 8,3%;

* Concluida a captagdo de CRI no valor total de RS
700 milhdes ao custo total de CDI + 0,33% a.a.;

* Divulgada 22 edigdo do Relatério de
Sustentabilidade, trazendo compromissos da
jornada ESG;

* Aprovado novo Cédigo de Conduta Etica da
Iguatemi S.A., um dos pilares do nosso Programa
de Compliance;

* Encerrado o 32 periodo de conversdo de agbes
ordinarias (IGTI3) em units (IGTI11) da Companhia,
reduzindo em mais de 33% o Freefloat de IGTI3.

Eventos subsequentes:

* Divulgada a compra de 16,6% do Shopping Rio Sul
por RS 360 milhdes, representando um Cap Rate
de 7,7% (11% se considerar as receitas de taxa de
administracdo). Aquisicdo em parceria com o
fundo BB Premium Malls do Banco do Brasil, onde
a lguatemi é consultora imobilidria. As
participacdes combinadas representam 49,9% do
ativo;

* Divulgada compra de 0,8% do Iguatemi S3o Paulo
por RS 25 milhdes, representando um Cap Rate
de 12,3%.

VENDAS TOTAIS TAXA DE OCUPACAO RECEITA LIQUIDA AJUSTADA (V)
RS 4,9 bi 95,0% no 2724 RS 318,5 mi

+7,0%, sem RS 9,8% vs. 2T23 +2,6 p.p. vs 2T23 +3,4% vs. 2T23

SSS ALAVANCAGEM EBITDA AJUSTADO )

4,0%, sem RS 6,7% 1,80x RS 233,0 mi

vs 2T23 -0,04x vs 1T24 +11,5%. vs. 2723

SSR RESULTADO VAREJO 2724 FFO AJUSTADO 2

2,9%, sem RS 4,9% RS 0,1 mi RS 153,9 mi

+2,9 p.p. vs reajuste do IGPM

1) Excluindo o efeito da linearizagdo.

2) Excluindo o efeito da linearizacdo, Infracommerce e o resultado do SWAP das a¢des.

+19,3% vs.2T23
@) IGUATEMI
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MENSAGEM DA ADMINISTRACAO
SHOPPINGS DO RIO GRANDE SUL TEM SUAS OPERACOES ALTERADAS DIANTE DA CRISE VIVIDA

NO ESTADO NO MES DE MAIO

No més de maio, o estado do Rio Grande do Sul
sofreu o maior desastre climatico ja registrado em
sua histdria. Nesse periodo, as fortes chuvas que
atingiram a regido levaram a situagdo de
emergéncia mais de 340 municipios.

Nesse periodo, a Iguatemi prestou total apoio a
comunidade local e aos mais de 600 colaboradores
dos trés empreendimentos da regido: Shopping
lguatemi Porto Alegre, Shopping Praia de Belas e |
Fashion Outlet Novo Hamburgo.

Como medidas de apoio aos seus colaboradores e
a comunidade local impactada pela tragédia, a
Iguatemi desenvolveu uma série de iniciativas:

* Antecipa¢do de férias e 132 salario para as
pessoas afetadas;

* Conversdo do vale alimentagdo e transporte
em crédito em conta para as pessoas (proprias
ou terceiras) que foram impactadas;

* Apoio hospedagem e medicamento aos
colaboradores com dificuldade de acesso as
suas residéncias e que tiveram contato com
“dgua represada”.

* Apoio emocional de especialistas em traumas,
assistentes sociais, psicdlogos e consultores
juridico e financeiro através do Apoio Pass;

* Criagdo de central de atendimento no RH para
orientagdo sobre iniciativas de apoio do
governo e demais duvidas;

* Doagbes de utensilios de cozinha em parceria
com o Iguatemi Collections;

* Apoio a campanha oficial “Juntos pelo RS”.

Também, em apoio a comunidade local, os
empreendimentos se uniram a campanha oficial
e serviram como pontos de coleta de doacdes,
além de participarem do “Mutirdo da Cidadania”
em parceria com entidades governamentais.

Diante dos impactos no seu entorno direto, o
Shopping Praia de Belas permaneceu fechado do
dia 03 ao 23 de maio. Por conta do nivel da agua
no entorno do empreendimento, o
estacionamento subterraneo permaneceu fechado
até 17 de junho e atualmente ja estd em pleno
funcionamento. O Iguatemi Porto Alegre e o |
Fashion Outlet Novo Hamburgo seguiram em
funcionamento, porém as suas lojas operaram em
regime flexivel.

No més de maio, em razdo do ocorrido, a
Ilguatemi concedeu, a seus lojistas as seguintes
condicGes especiais:

* O Shopping Praia de Belas concedeu aos
lojistas descontos no aluguel referentes ao més
de maio de 50% do valor, sendo o restante
parcelado em 3 vezes a partir de agosto. Além
disso, isentou a cobranga de estacionamento
entre os dias 23/05 e 09/06.

* O lguatemi Porto Alegre e o | Fashion Outlet
Novo Hamburgo concederam descontos
pontuais para lojistas impactados, mas
parcelaram 50% do aluguel para pagamento
em 03 parcelas a partir de agosto.

ESTAS SAO AS MAOS DE COLABORADORES, LOJISTAS E
PARCEIROS QUE, COM CARINHO, ENERGIA, VONTADE E

DETERMINACAO REABRIRAM O PRAIA DE BELAS SHOPPING.

|

Reabertura Shopping Praia de Belas — Porto Alegre, Rio Grande do Sul
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MENSAGEM DA ADMINISTRAGCAO

VENDAS DO PORTFOLIO MANTEM
CRESCIMENTO EXPRESSIVO E ENCERRAM 7%
ACIMA DE 2723 COM CRESCIMENTO REAL
(9,8% EXCLUINDO SHOPPINGS DO RS EM MAIO)

Vendas totais do portfélio registraram RS 4,9
bilhdes, 7% acima do 2T23, mantendo o
crescimento  acelerado apresentado  nos
Ultimos trimestres. Excluindo o més de maio
para os shoppings do Rio Grande do Sul, o
crescimento foi de 9,8%. Este resultado
representa 5,9% de crescimento real sobre o
IPCA do periodo. As vendas estimadas de julho
apresentam um crescimento de 11% vs. julho
23.

No 2T24 os segmentos que tiveram maiores
destaques foram: (1) Artigos Diversos, Saude &
Beleza, Joalherias; (2) Artigos para o Lar,
Livraria, Papelaria, Informatica ficando 11,4% e
7,0% acima do 2T23, respectivamente.

Vendas em 2T’s (RS bilhdes)

+7,0% +9,8%
Sem RS
4.9
4,6
2723 2724

A performance das vendas da Iguatemi continua
apresentando resultado acima do setor, nos
primeiros cinco meses do ano as vendas totais
cresceram 7,6 p.p. acima do crescimento médio
da indUstria segundo a ABRASCE.

Crescimento de vendas vs. IndUstria ()
+7,6p.p.

7,2%

-0,4%
Média Industria Média lguatemi
05M24 x 05M23 05M24 x 05M23
(Média tri) (Média tri)

SAS CRESCE ACIMA DO SSS, DIANTE DO
FECHAMENTO DE AREA VAGA E COM
OPERACOES INEDITAS REFORCANDO O MIX

(1) Crescimento médio das vendas de janeiro a dezembro de 2023 (versus 2022),

em Shopping Centers Abrasce (ICVS Abrasce)’

A maior taxa de ocupagdo e o continuo
aprimoramento do mix com operagdes
diferenciadas contribuiram para um
crescimento robusto de vendas. Com isso, as
vendas mesmas areas (SAS) cresceram 7,0%
(9,8% sem RS), acima do crescimento das
vendas mesmas lojas (SSS) que atingiram 4,0%
(6,7% sem RS), no 2T24 versus o 2T23.

Comparagao SAS x SSS no 2T24

I 9,8%
7,0% | 6,7%
4,0% I
. N
]
SSS 2724 SAS 2T24 | SSS2T24 SAS 2724
I (semRS) (sem RS)

CRESCIMENTO DAS VENDAS REDUZ CUSTO DE
OCUPAGAO PARA 10,8%, NIVEL MAIS BAIXO EM
11 ANOS, ABRINDO  ESPACO  PARA
REPRECIFICACAO DOS ALUGUEIS

Custo de ocupagdo encerrou o trimestre em
10,8%, reduzindo em 0,5p.p. em relagdo ao
2T23, o menor nivel em mais de 11 anos e
abaixo também da média histoérica (2010-24).

Custo de ocupacdo (%)
-0,5p.p.

11,5% 11,3%
10,8%

Média 2T’s 2723 2124
(2710-2724)

Essa reducdo tem permitido a reprecificacao dos
aluguéis através de leasing spreads positivos nos
contratos de renovagdo, atingindo valor de
+10,9% no 2724, +4,9p.p. em relacdo ao 1T24.
Com esse patamar de custo de ocupacdo, a
tendéncia é de continuar aplicando /easing
spreads positivos nas locagGes futuras.

Leasing Spread Renovacbes — UDM (%)

+4,9p.p.
10,9%

/,0% 6,0%

= H =
3723 4723 1T24 2724

de acordo com o ICVS - Indice Cielo de Varejo @ IGUATEMI
SA.



Comunicagao Institucional e Rl

MENSAGEM DA ADMINISTRAGCAO

REPRECIFICACAO DE ALUGUEIS RESULTA EM
CRESCIMENTO REAL DE 4,9% DO SSR E 5,2% DO
SAR EM RELACAO AO 2T23

Os nudmeros positivos nas frentes de leasing
spreads e retirada de desconto nos Uultimos
trimestres demonstram a capacidade da
Companhia de aumentar a cobranca de alugueis
na sua base de contratos.

Com isso, os indicadores de aluguel seguiram
crescendo, mesmo sem reajuste do IGP-M nos
contratos. Os aluguéis mesmas lojas (SSR) e
aluguéis mesmas dareas (SAR) cresceram em
2,9% e 2,1% no 2T24, respectivamente. Porém,
excluindo a performance dos shoppings do RS
em maio, tivemos um crescimento de aluguéis
mesmas lojas (SSR) e aluguéis mesmas dreas
(SAR) de 4,9% e 5,2%, representando um
crescimento real de aproximadamente 5p.p em
ambos indicadores.

SSR e SAR vs 2T23 (%) — Excluindo shoppings RS
em maio

+4,9p.p.
4,9% 2,2%
0,0%
T
-0,3%
IGPM 12M Efeito SSR SAR
(Média Tri) reajuste (Sem RS) (Sem RS)
IGPM no
portfélio

INADIMPLENCIA LIQUIDA NEGATIVA DE 1,4%,
RESULTADO DA MAIS BAIXA INADIMPLENCIA
BRUTA EM 10 ANOS

A inadimpléncia liquida foi negativa em 1,4%,
reflexo do crescimento nas vendas e da forca de
cobranga da Iguatemi. O bom resultado é fruto
de uma inadimpléncia bruta 2,8 p.p. abaixo do
2T23, além de uma recuperagdo de aluguéis em
aberto de trimestres anteriores.

Inadimpléncia liquida (%)

-1,5p.p.
0,1%
-1,9% -1,4%
Média 2T’s 2723 2724

(2710-2724)

Vale ressaltar que a inadimpléncia bruta (ref. ao
més vigente), que mostra a capacidade atual de
pagamento do lojista, também tem registrado
0s niveis mais baixos dos ultimos 10 anos e vem
contribuindo para queda no Contas a Receber.

Contas a Receber (RS Mil)

-17,9%
484.554 397.652
2723 2724

TAXA DE OCUPACAO AVANCA NO TRIMESTRE
PARA 95%, AUMENTO DE 2,6 P.P. VERSUS 2723

A taxa de ocupagdo média atingiu 95,0% no
2T24, 2,6 p.p. acima do mesmo periodo do ano
anterior. Resultado da agenda comercial
robusta de assinaturas de contratos do final de
2023 e inicio de 2024, que foram apresentadas
nos trimestres anteriores.

Evolugdo da taxa de ocupacdo (% ABL)

+2,6p.p.

04,5% op1y 0%

93,4%

92,4%
2o me N

2723 3723 4723 1724 2724

Nesse Ultimo trimestre, foram comercializados
109 novos contratos, com o destaque para:
Dolce & Gabbana, Jo Malone e Zara Home no
Patio Higiénopolis, Almarana no Iguatemi
Ribeirdo Preto, Boss no Iguatemi Rio Preto,
Adidas Originals no Iguatemi Porto Alegre,
Montblanc e Live! no JK Iguatemi, Kiko Milano
no Iguatemi Campinas, Bagaggio e Me.Linda no
Iguatemi Brasilia, Outback e Live! no Iguatemi
Alphaville e Bar do Alem3do no Market Place.

@) IGUATEMI
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MENSAGEM DA ADMINISTRAGCAO

CONCLUIDA A CAPTACAO DE RS 700 MILHOES
EM NOVO CRI AO CUSTO TOTAL DE CDI +
0,33%a.a.

A Companhia concluiu a captagdo de um novo
CRI no montante de RS 700 milhdes, para fazer
frente as amortizacbes de curto prazo e
alongando o prazo médio e reduzindo o custo
médio da divida. A alocagdo final da emissdo
ficou conforme abaixo:

12 Série 8 anos CDI+0,30% RS 148.083.000
22 Série 8 anos 103% CDI RS 551.917.000
Total Alocado R$ 700.000.000
SEGUNDA  EDICAO DO  RELATORIO DE
SUSTENTABILIDADE 2023

No dia 03 de junho, foi divulgado 22 Relatério
Sustentabilidade da Companhia. Nesta edi¢do a
Iguatemi trouxe os seus compromissos publicos
do tema, além das iniciativas desenvolvidas no
ultimo ano. O documento foi desenvolvido de
acordo com a abordagem dos mais
reconhecidos padrdes internacionais GRI e
SASB. (mais detalhes na pagina 14). Acesse o
documento na integra no link;

APROVADO NOVO CODIGO DE CONDUTA ETICA
DA IGUATEMI S.A., UM DOS PILARES DO NOSSO
PROGRAMA DE COMPLIANCE

No dia 04 de junho, foi aprovado o novo Cédigo
de Conduta e Etica da Iguatemi, com base nos
valores de integridade, ética e transparéncia,
gue direciona a conduta da Companbhia.
Documento na integra no link;

INAUGURADA LOJA LOEWE NO IGUATEMI SAO
PAULO, NOVA MARCA DO PORTFOLIO I-RETAIL

Inaugurada em maio a Flagship da Loewe,
marca do grupo LVMH, no Iguatemi Sdo Paulo.
Essa é a primeira loja no Brasil e América
Latina. Criada na Espanha em 1846, é uma das
maiores marcas de luxo do mundo com mais de
178 anos e recentemente eleita pela Lyst Index
e The Business of Fashion como a marca mais
desejada do momento.

Acesse mais detalhes sobre o resultado de
varejo na pagina 30

IGUATEMI SAO JOSE DO RIO PRETO COMPLETA
10 ANOS DE SUA INAUGURACAO;

Em 26 de abril de 2024, o Iguatemi S3o José do
Rio Preto comemorou os seus 10 anos de
inauguragdo. O evento recebeu sdcios,
parceiros, clientes e a diretoria da lguatemi
para um almoco celebrando as principais
realizagBes do empreendimento.

Com as melhores lojas da cidade, restaurantes
e salas de cinema, o empreendimento oferece
excelentes opgbes de consumo, gastronomia e
entretenimento para a regido metropolitana do
Noroeste paulista.

ASSINADO ACORDO DE COMPRA DE 16,66% DO
SHOPPING RIO SUL EM PARCERIA COM O
FUNDO BB PREMIUM MALLS

Iguatemi e Fundo BBIG11 estreiam parceria com
a aquisicao de 49,9% do Shopping Rio Sul
(16,6% para lguatemi e 33,3% para BBIG11). O
valor pago pela Iguatemi foi de R$360 milhdes,
representando um Cap Rate de 7,7%, e
considerando o resultado do shopping para
2024 e receitas atreladas a administragdo do
empreendimento representa um Cap Rate
implicito de 11%. Com isso a Iguatemi reforca
sua alocacdo de capital em ativos premium,
voltando ao Rio de Janeiro, que representa o
22 maior mercado para o varejo no pais.
Importante ressaltar que a aquisicdo foi
acompanhada de um movimento de reciclagem
de portfdlio que consistiu na venda de
participacao de 18% do Iguatemi Alphaville e da
participacdo total do Iguatemi Sdo Carlos.

@) IGUATEMI
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GUIDANCE 2024

IGUATEMI SEGUE EM LINHA PARA ATINGIR
SEU GUIDANCE DE RESULTADO NO ANO

Nos primeiros 6 meses do ano, a Iguatemi teve
otimo desempenho, em conformidade com os
indicadores esperados para o periodo, apesar
do impacto nos shoppings do Rio Grande do Sul
por conta das chuvas que atingiram a regido. Os
resultados do 12 semestre reforcam o
cumprimento das metas estabelecidas no
guidance para 2024.

Nos 06M24, a Companhia apresentou
crescimento de 6,1% na receita liquida, com
margem EBITDA de 79,7% na unidade de
shoppings. No consolidado, encerrou com

margem EBITDA de 73,6% e CAPEX de RS 104,3
milhdes.

A lguatemi entra no segundo semestre com
fortalecimento dos seus principais indicadores,
com fortes vendas em julho, taxa de ocupagdo
de 95%, inadimpléncia liquida negativa e
concessao de descontos sobre o aluguel abaixo
do histérico dos dltimos 8 anos, o que
demonstra a saude do seu portfolio de lojistas.
Isso somado a uma baixa alavancagem e um
balanco saudadvel. No segundo semestre do
ano, a Companhia seguird buscando a
otimizagdo dos empreendimentos e a
monetizagdo do landbank.

GUIDANCE (1) Guidance anual Realizado 06M24
Crescimento da receita liquida — Shoppings (2 4—8% 6,1%
Margem EBITDA — Shoppings @ 82 —-85% 79,7%
Margem EBITDA — Total ) 75 —79% 73,6%
Investimento (RS milhdes) ) 190 - 230 104,3

(1) Valores sem linearizagio.

E% Conscers resatados dos operagben dovarelor ) IGUATEMI

Base caixa. Ndo inclui aquisigdes.
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EVENTOS

IGUATEMI SEGUE TRAZENDO EVENTOS INEDITOS A SEUS CLIENTES E APRIMORANDO SEU
CALENDARIO COM OS MAIS RENOMADOS EVENTOS E EXPERIENCIA UAU

SPFW

A 572 edicdo do maior evento de moda do
Brasil aconteceu entre 09 e 14 de abril e foi
realizado simultaneamente no Iguatemi S3do
Paulo e JK Iguatemi. O evento apresentou 27
desfiles e teve como destaque as estreias das
marcas Catarina Mina e Reptilia. Pela primeira
vez sediando o evento, o JK Iguatemi, abriu a
SPFW com o desfile da Aluf e a participacdo da
Orquestra Sinfonica Helidpolis, a pioneira em
seu género no mundo e criada em uma favela.

DISNEY +

Em parceria com a Disney, a Iguatemi trouxe
para o Brasil, o evento inédito da Disney +. Com
entrada gratuita, os Vvisitantes tiveram a
oportunidade de participar de diversas
atividades em suas franquias favoritas (Disney,
Pixar, Marvel, Star Wars, National Geographic e
ESPN). A exposicdo acontece no Iguatemi
Campinas e teve duragdo de 28/06 até o dia
28/07, recebendo mais de 16 mil pessoas. A
partir do dia 09/08, o evento ird para o
Iguatemi Sdo José do Rio Preto.

Festa Junina

O lguatemi Sdo Paulo promoveu a 42 edicdo da
Festa Junina entre os dias 15 e 16 de junho no
Boulevard. O evento reuniu 7.338 pessoas em
dois dias, e apresentou crescimentos relevantes
em relagdo ao ano anterior: crescimento de
19% em bilheteria; aumento de 24% nas
vendas das operagbes gastronbmicas do
evento, e; crescimento de 192% no resultado
de patrocinio versus 2023 contando com as
seguintes marcas: Cartdo XP Visa Infinite e
Discovery e apoio de Campari, Aperol e
Casillero Del Diablo.

Cine Vista

A 102 edicdo do mais charmoso evento de
cinema ao ar livre de Sdo Paulo, o Cine Vista
aconteceu de 12 a 23 de junho. O evento,
idealizado pela lguatemi, traz a experiéncia
Unica de cinema ao ar livre com vista do terraco
JK lguatemi. Inicialmente, previsto para
acontecer entre os dias 12 a 16 de junho, teve
sua programacao estendida por conta do
resultado de sold-out em menos de 35 horas,
ainda na pré-venda dos ingressos. O evento
teve o patrocinio do Cartdo XP Visa Infinite e Cine Vista — K Iguatemi
GWM | Carrera e o apoio de Campari, Cinépolis,
Mistral, ICl e Astor.

@) IGUATEMI
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IGUATEMI ONE

MAIS INTEGRAGCOES E BENEFICIOS AOS CLIENTES E NOVA COMPANHA DO COLLECTIONS

A 42 edicdo do Iguatemi Collections encerrou
em junho, e ocorreu entre os dias 04 de abril e
30 de junho, sendo novamente um sucesso,
aumentando o engajamento dos clientes e
expandido a base do programa de
relacionamento. Essa Ultima edicdo, teve os
seguintes destaques e crescimentos sobre a 32
Edicdo:

¢ Crescimento de 42% na Venda ldentificada;

* Aumento de 27% do Gasto Médio por Cliente
(GMC);

e Crescimento de 4% da base de clientes Black;

Nesta 42 edicdo a Track & Field foi
patrocinadora do programa e concedeu PINs
em dobro na semana dos Dias dos Namorados.
O resultado dessa a¢do trouxe um aumento de
68% nas Vendas l|dentificadas da marca em
relacdo ao periodo do Dia das Maes.

Nessa Ultima edicdo, as 10 maiores compras
identificadas foram de clientes com potencial
de ingressar o segmento mais premium da base
de relacionamento da Companhia. Isso
demonstra como a iniciativa tem contribuido
para a expansdo da base de clientes premium
acompanhada pela empresa. Além disso,
tivemos um resultado positivo de NPS, com
74% dos clientes afirmando que o Iguatemi
Collections  influencia  positivamente  no
aumento de compras e visitas nos shoppings do
Grupo. Esse resultado destaca o potencial da
campanha em impulsionar venda dos lojistas,
fluxo e a venda identificada, melhorando o
conhecimento sobre o cliente Iguatemi.

Do lado social, a 4° Campanha Iguatemi
Collections disponibilizou para venda nos
postos de troca a Bag Collections, uma bolsa
produzida com garrafas PET e residuos da
industria téxtil. O valor das vendas da sacola foi
doado para ONG Orientavida, que tem como
objetivo ajudar a capacitar mulheres em
situacdo de vulnerabilidade social por meio da
costura e do artesanato.

Stand Iguatemi Collections - Iguatemi Brasilia

@) IGUATEMI
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ALOCACAO DE CAPITAL

ALOCAGAO DE CAPITAL EFICIENTE E AINDA MAIS QUALIDADE AO PORTFOLIO PREMIUM DA

IGUATEMI

Diante do compromisso em gerar valor ao
acionista e de continuar aprimorando o seu
portfélio de shoppings, a Iguatemi divulgou as
seguintes movimentacdes em seu portfélio:

* Desinvestimento total (50% de participagdo)
do Iguatemi S3o Carlos, deixando a
administragao do empreendimento;

* Venda de 18% do Iguatemi Alphaville,
mantendo a participacdo de 60% no ativo.

e Aquisicdo de 16,6% do Shopping Rio Sul no
Rio de Janeiro.

As vendas dos ativos geraram R$205 milhdes,
representando um Cap Rate de 8,3%, enquanto
a aquisicdo do Rio Sul de RS$360 milhdes,
representa um Cap Rate 7,7% (11% se incluida
as receitas atreladas a administracdo do
empreendimento).

Com esse movimento, a Companhia marca seu
retorno a cidade do Rio de Janeiro, o 22 maior
mercado de varejo do pais, em um ativo
dominante e com historico de crescimento real.

A aquisicdo do Rio Sul foi ainda a primeira da
parceria com o BBIG11, fundo do Banco do
Brasil em que a Iguatemi é consultora
imobilidria. Nessa operagdo o fundo terd 33,3%
do ativo, totalizando 49,9% junto com a
participacdo da Iguatemi.

As transacgdes demonstram o)
comprometimento da Companhia em uma
alocacdo de capital eficiente, reciclando ativos a
Cap Rate atrativos e adquirindo shoppings com
maior sinergia com seu portfélio atual.

Os trés movimentos estdo alinhados a
estratégia da Iguatemi e possuem baixo
impacto na alavancagem, que no 2724
encontra-se em 1,8x Divida Liquida/EBITDA.

— ..AI———'I‘;‘! " ] » L
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ESG

MANTEMOS NOSSO COMPROMISSO DE FOCO EM NOSSAS PESSOAS

DESENVOLVENDO NOSSAS PESSOAS
Programa Casa lguatemi

Realizamos a 32 edicdo do programa de
desenvolvimento destinado ao nivel gerencial e
diretorias, com o objetivo de fortalecer a
cultura da marca em nossas pessoas. Através
de uma série de conteldos e experiéncias,
buscamos aprimorar a nossa “atencdo do
olhar” para ampliar repertério sobre o mundo
contemporaneo em arte, moda, cultura,
comportamento, design e gastronomia — tanto
na histéria quanto em tendéncias para o
futuro.

292 Encontro | Casa lguatemi

Programa Troca de Fungdes

Realizado ha mais de 20 anos na Companhia, o
programa Troca de FuncgBes 2024 ocorreu nos
dias 26 de junho e 03 de julho. Neste programa
algumas liderancas de dreas administrativas sdo
convidadas para vivenciar um dia de trabalho
em cargos operacionais dos nossos shoppings
(estacionamento, limpeza, jardinagem,
manutengdo e seguranca), aprendendo,
executando e aprimorando o olhar a riqueza de
detalhes.

Ao final do dia, os participantes rednem as
experiéncias com sugestdes que aprimorem o
trabalho, conforto, produtividade e melhoria
de processos das equipes que participaram.

Gerando
ecossistema

impacto  positivo em  nosso

Em 12 de junho, a Iguatemi foi convidada para
o painel da Associacdo Brasileira de Qualidade
de Vida (ABQV) junto a empresas como Gerdau
e Yara Brasil. O tema abordado foi das boas
praticas de saude e bem-estar em um debate
sobre “Fortalecendo vinculos: Solidariedade
como resposta aos desafios globais”.  Foi
apresentado também o programa “Agentes de
bem-estar e saude Iguatemi”, abordando
estratégias de acolhimento e apoio para nossas
pessoas no Rio Grande do Sul.

A companhia também avancou na agenda de
lideranca e cultura: alinhado ao nosso
compromisso com o Movimento Mente em
Foco da ONU — Pacto Global, o Saude Iguatemi
promoveu encontros sobre a cultura do
cuidado em alguns empreendimentos. Os
eventos que contaram com cerca de 150
participantes, abordaram o conceito de
seguranca psicolégica no ambiente de trabalho
através de cases do dia-a-dia, estabelecendo
planos de acdo e incentivando a cultura do
cuidado em todo ecossistema em que atuamos.

Torre Sky Galleria — Campinas

@) IGUATEMI
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ESG

IGUATEMI ALCANGA A MARCA DE 93,7% DE REUTILIZACAO DE RESIDUOS EM 2024

Seguindo o compromisso com a agenda ESG e a
Jornada Sustentavel da Companhia, a Iguatemi
divulgou em sua Ultima edicdo do Relatério de
Sustentabilidade os avancos das iniciativas de
2023 e seus compromissos em relacdo aos
temas de sustentabilidade.

Eixo 1 - Gestdo Ambiental e Crescimento
Sustentavel:

* QOperar nosso portfolio de forma eficiente,
visando minimizar os impactos na utilizagdo
de recursos e no meio ambiente;

* Contribuir para a reducdo global de
emissGes de gases de efeito estufa;

* Promover a sustentabilidade na experiéncia
dos nossos clientes, lojistas e locatarios.

Eixo 2: Pessoas Diversas, Felizes e Présperas:

e Ter uma comunidade de colaboradores
diversa, treinada, engajada e inovadora;

* Gerar impacto positivo nas pessoas e nas
comunidades onde estamos presentes.

Eixo 3: Cadeia de Valor Etica, Justa e
Sustentavel:

* Manter um compromisso com um
comportamento  ético, que busca a
transparéncia, integridade e uma cultura
organizacional aderente aos valores
pregados.

No 2T24 os principais destaques da evolucdo
dessa agenda foram:

GESTAO DE RESIDUOS

Em 2024 alcangcamos a incrivel marca de 93,7%
de reutilizagdo dos residuos gerados nos nossos
empreendimentos, acima da meta estabelecida
em 2023 de 90%.

Evolucgdo reutilizagdo residuos (%)

91,2% 93 g00%

80,0%

2022 2023 2024 Meta

Esse resultado foi obtido em colaboragdo com
nossos parceiros estratégicos, além disso
implementamos medidas abrangentes,
incluindo:

* Expansdo da compostagem,

* Otimizagcdo na segregacdo dos residuos nos
shoppings;

* Fortalecimento da dupla triagem;
* Coprocessamento de residuos sanitarios.

Como consequéncia deste resultado, a
Iguatemi foi finalista no Prémio ABRASCE na
categoria Newton Rique de sustentabilidade |
ESG. Esse reconhecimento refor¢a nosso papel
de lideranga em iniciativas que promovem a
preservacao do meio ambiente.

CONSUMO DE AGUA

Os ultimos dados divulgados no Relatério de
Sustentabilidade mostram um redugdo no
padrdo de consumo de 4gua, registrando uma
gueda de 12,6%.

Evolugdo do consumo dgua (mil m3)

-12,6%
4949 | 4721 o | 4270 4326
I 7
I H B H
1 1
1 1
]
2019 1 2020 2021 | 2022 2023
L~ Pandemia -!

Esse resultado foi obtido pelas seguintes
iniciativas para otimizar o consumo hidrico:

* Instalacdo de arejadores nas torneiras dos
sanitario;

* Instalacdo de descargas com menor vazdo
de dgua;

* Monitoramento da qualidade da agua nos
sistemas de ar-condicionado;

* Expansdo das Estacdes de Tratamento de
Efluentes (ETEs).

Essa iniciativas contribuem para uma boa taxa
de reutilizacdo de agua, principalmente em
cidades que possuem estresse hidrico. Nesses
locais a lguatemi tem resultados ainda
superiores, com 23,4% de utilizacdo de dgua de
reuso, versus 15,3% no consumo total da
Companbhia.

@) IGUATEMI
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ESG

o

INVENTARIO DE GASES DE EFEITO ESTUFA E CERTIFICADO E VALIDA REDUGAO DAS EMISSOES

ENERGIA RENOVAVEL

Desde 2022, a lguatemi adota a estratégia de
consumir 100% de energia proveniente de
fontes de baixo impacto ambiental,
posicionando a Companhia como uma das
lideres em praticas sustentdveis. Essa estratégia
levou a uma reducdo da emissdo de CO?
equivalente em mais de 8,3 mil toneladas em
2023 versus 2022, resultando no 62 maior
volume de reducdo de emissdes entre todos os
clientes da Comerc (Plataforma Integrada de
Solugdes  Renovaveis em  Energia e
Descarbonizacdo).

Os valores seguem a metodologia do
Greenhouse Gas Protocol (GHG Protocol),
amplamente reconhecida internacionalmente
por governos e empresas para quantificar a
reducdo das emissdes de gases de efeito
estufa.

,/“‘—'\\>
Programa Brasileiro a‘(\‘o‘o Ciclo 2
GHG Protocol N 2
\'\ )
Programa Brasileiro

GHG Protocol
2200

2023 §>°'
"”Amove‘\\‘ /

Central de agua gelada — Iguatemi Brasilia &
-

MAIS 4 MIL TONELADAS DE CO, REDUZIDAS EM
OUTRAS INICIATIVAS

Além dos resultado apresentados, o 3¢9
inventdrio de gases de efeito estufa registrou
uma reducdo adicional de 4 mil toneladas de
CO, equivalente em comparagdo com o ano de
2022, um marco importante para a jornada
rumo a sustentabilidade e responsabilidade
ambiental.

Pela primeira vez, os dados apresentados no
inventdrio sdo certificados por uma terceira
parte, garantindo a validacdo dos processos e
resultados por especialistas independentes e se
certificando  com a  transparéncia e
confiabilidade dos dados divulgados.

Principais areas de reducdo:

Escopo 2 - Energia Contratada: Investimos em
fontes mais limpas e eficientes. (-12%)

Escopo 3 - Gestdo de Residuos: Otimizamos a
reutilizacdo e minimizamos o desperdicio. (-
30%)

Acesse ao relatoério na Integra no Link

%U%TE\TABILI ADE

2023

@) IGUATEMI
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CASE DESENVOLVIMENTO IMOBILIARIO
BAIRRO CASA FIGUEIRA: CONCEITUAGAO URBANA, CENTRAL DE EVENTOS E EXPOSIGOES E

AVANCO EM OBRAS

O Bairro Casa Figueira é um dos mais recentes
desenvolvimentos imobilidrios anunciados pela
companhia. Concebido em parceria entre a
lguatemi e a Fundacdo FEAC, o bairro de
aproximadamente 1 milhdo de metros
quadrados tem a expectativa de acolher cerca
de 50 mil novos frequentadores, entre
residentes e trabalhadores.

Desenvolvido pela Broadway Malyan, uma das
mais renomadas empresas internacionais de
“Urban Design”, trata-se de um Bairro aberto e
planejado, desenhado para pessoas,
promovendo qualidade de vida em dreas
verdes, espacos publicos e superando as
barreiras urbanas, tudo isso inspirado nos
guatro principios de urbanismo de Jan Gehl -
vivo, seguro, saudavel e sustentdvel:

* Vivo: ao apresentar diversidade, sinergia de
usos e circulagdo de pedestres.

* Saudavel: pois promoverd bem estar, com
acesso ao sistema de saude ja previsto na
concepcdo do bairro.

» Seguro: com ruas e calgadas ocupadas por
pessoas, fachadas ativas e uso da tecnologia
para seguranca publica e prevencdo de
acidentes.

* Sustentavel: com frentes de mobilidade, agua,
energia, residuos, meio ambiente, social,
economia e bairro inteligente.

O Bairro serd uma nova centralidade na cidade
de Campinas, conectado ao Centro e demais
bairros vizinhos. De forma complementar, o
conceito do masterplan envolve a criagdao de
microcentralidades urbanas que proporcionam
comodidade aos usudrios sem exigir grandes
deslocamentos. Dentro de cada
microcentralidade encontraremos servigos para
guem nela vive ou trabalha, em distancias
caminhdveis, tornando o dia a dia mais
dindmico e melhorando a qualidade de vida das
pessoas.

Toda a ldégica das microcentralidades é
potencializada pelo Iguatemi Campinas, com o
shopping sendo a principal dncora do Casa
Figueira. Com uma area de cerca de 73 mil
metros quadrados de ABL, o Shopping oferece
um mix completo de varejo, servigos,
alimentacdo e lazer para os futuros
frequentadores do bairro.

@) IGUATEMI
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CASE DESENVOLVIMENTO IMOBILIARIO
BAIRRO CASA FIGUEIRA: CONCEITUAGAO URBANA, CENTRAL DE EVENTOS E EXPOSIGOES E

AVANCO EM OBRAS
Central de Eventos e Exposi¢Ges Casa Figueira

No més de abril deste ano, foram iniciadas as
obras da Central de Eventos e Exposi¢Bes Casa
Figueira. O espaco, projetado pelo renomado
escritério de arquitetura Andrade Morettin,
promovera exposicdes sobre o bairro, a fim de
garantir a compreensdo dos visitantes sobre os
conceitos de urbanismo e sustentabilidade
implementados no desenvolvimento urbano,
através de experiéncias, com  painéis

informativos, maquetes interativas e uma sala
de imersdo, onde os visitantes poderdo se
sentir dentro do Bairro. O espago também
servird de apoio para incorporadores e a futura
associacdo de bairro.

Perspectiva— Central de Eventose Exp05|(;oes Casa Figueira

Localizada na Rua Protétipo, junto ao Iguatemi
Campinas, a Central de Eventos e Exposicdes
terd vista privilegiada para todo o bairro. A
previsdo de inauguracdo no 1° semestre de
2025.

Perspectiva— Central de Eventos e Exposi¢Bes Casa Figueira

Para mais informacBes sobre a conceituagdo
urbana do Bairro Casa Figueira, recomendamos
a leitura do  site  institucional do
empreendimento.

Capitulo

Obras

O avanco de obras de infraestrutura da etapa 1
do bairro Casa Figueira tem seguido
rigorosamente o cronograma previamente
estabelecido pela Iguatemi e Fundacgdo FEAC, e
jd iniciard a comercializacdo no segundo
semestre de 2024. Encerramos o 22 trimestre
de 2024 com cerca de 17% das obras
concluidas, com avangos principalmente nas
frentes de servicos preliminares, terraplanagem
e drenagem de vias publicas. Reafirmamos
nosso compromisso de concluir as obras de
infraestrutura da etapa 1 do empreendimento
até o 4° trimestre de 2025.

Obras (Julho/24) — Central de Eventos e Exposi'gées Caéa
Figueira

@) IGUATEMI
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Principais Indicadores

DESEMPENHO OPERACIONAL

EXCELENTE PERFORMANCE DOS INDICADORES OPERACIONAIS NO TRIMESTRE MESMO COM
OPERACOES DO RIO GRANDE DO SUL IMPACTADAS EM MAIO

ABL Total (m?) 726.324  727.106 -0,1% 726.324  727.106 -0,1%
ABL Prdpria (m?) 491.431  490.213 0,2% 491.431  490.213 0,2%
ABL Prépria Média (m?) 491.431  490.213 0,2% 491.431  490.213 0,2%
ABL Total Shopping (m?) 672.814  673.596 -0,1% 672.814  673.596 -0,1%
ABL Prépria Shopping (m?) 450.781  449.564 0,3% 450.781  449.564 0,3%
Total Shoppings (! 16 16 0,0% 16 16 0,0%
Vendas Totais (RS mil) 4.949.663 4.624.551 7,0% 9.263.597 8.528.074 8,6%
Vendas mesmas lojas (SSS) 4,0% 6,5% -2,5 p.p. 5,5% 10,2% -4,7 p.p.
Vendas mesmas areas (SAS) 7,0% 8,0% -1,0 p.p. 8,6% 11,9% -3,3 p.p.
Aluguéis mesmas lojas (SSR) 2,9% 10,5% -7,6 p.p. 4,0% 14,3% -10,3 p.p.
Aluguéis mesmas areas (SAR) 2,1% 9,0% -6,9 p.p. 2,7% 12,4% -9,7 p.p.

Custo de Ocupacgdo (% das vendas) 10,8% 11,3% -0,5 p.p. 11,5% 12,1% -0,6 p.p.

Taxa de Ocupagdo 95,0% 92,4% 2,6 p.p. 94,5% 92,6% 2,0 p.p.
Inadimpléncia liquida -1,4% 0,1% -1,5 p.p. 0,4% 2,6% -2,2 p.p.
Venda/m? - Shoppings®? 7.929 7.345 8,0% 14.792 13.532 9,3%
Aluguel/m? - Shoppings @ 593 572 3,7% 1.154 1.122 2,9%
Aluguel/m?2 ) 522 504 3,6% 1.018 987 3,1%

(1) Considera Iguatemi Esplanada e Esplanada Shopping como um Unico empreendimento.
(2) Considera vendas e receita de aluguel dos shoppings e ABL total shoppings (exclui torres, outlets e Power Center Iguatemi Campinas).
(3) Considera ABL total shoppings, outlets e torres.
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Principais Indicadores

DESEMPENHO OPERACIONAL (ATIVOS A 100%)

ALUGUEL MINIMO + OVERAGE + LOC TEMP (RSMIL)

Portfolio 2724 2723 Var. % 06M24 | 06M23 Var. %
Iguatemi Sdo Paulo 87.121 82.323 5,8% 167.104 | 159.149 5,0%
JK Iguatemi 43.632 39.745 9,8% 81.275 77.203 5,3%
Patio Higiendpolis 35.671 32.658 9,2% 70.405 64.813 8,6%
Market Place 6.733 8.480 -20,6% 13.571 16.256 -16,5%
Torres Market Place 6.747 5.592 20,6% 13.215 10.952 20,7%
Iguatemi Alphaville 11.077 10.686 3,7% 21.965 21.017 4,5%
Iguatemi Campinas 38.312 37.848 1,2% 74.839 74.411 0,6%
Galleria 8.229 8.999 -8,6% 16.613 17.786 -6,6%
Torre Sky Galleria 3.075 3.434 -10,4% 6.150 5.788 6,2%
lguatemi Esplanada 24.244 22.994 5,4% 47.645 46.189 3,2%
lguatemi Sdo Carlos 4.361 4,144 5,2% 8.529 8.116 5,1%
Iguatemi Ribeirdo Preto 10.750 10.359 3,8% 21.024 20.406 3,0%
Ilguatemi Rio Preto 12.544 11.910 5,3% 24.576 23.595 4,2%
Iguatemi Porto Alegre 45.209 45.531 -0,7% 88.986 89.791 -0,9%
Torre lguatemi Porto Alegre 2.747 2.810 -2,2% 5.490 5.523 -0,6%
Praia de Belas 14.871 15.437 -3,7% 30.426 30.849 -1,4%
lguatemi Brasilia 16.204 15.456 4,8% 31.378 30.000 4,6%
| Fashion Outlet Novo Hamburgo 4.795 5.235 -8,4% 9.582 9.673 -0,9%
| Fashion Outlet Santa Catarina 1.994 1.925 3,6% 4.152 4.240 -2,1%
Power Center Iguatemi Campinas 1.143 1.102 3,8% 2.277 2.200 3,5%

Total 379.459 | 366.668 3,5% 739.205 | 717.958 3,0%

Receita/m? (1) 522 504 3,6% 1.018 987 3,1%

ESTACIONAMENTO (RSMIL)

Portfolio 2T24 2723 Var. % 06M24 | 06M23 Var. %
lguatemi Sdo Paulo 11.602 10.722 8,2% 22.252 19.936 11,6%
JK Iguatemi 8.208 7.935 3,4% 15.854 14.669 8,1%
Patio Higiendpolis 5.865 5.170 13,4% 11.870 9.863 20,4%
Market Place 4.171 3.906 6,8% 8.328 7.236 15,1%
Torres Market Place 0 0 - 0 0 -
Iguatemi Alphaville 4.861 4.547 6,9% 9.370 8.265 13,4%
lguatemi Campinas 10.957 10.310 6,3% 21.631 19.019 13,7%
Galleria 3.778 3.048 23,9% 7.632 5.757 32,6%
Torre Sky Galleria 0 0 - 0 0 0,0%
lguatemi Esplanada 8.768 7.990 9,7% 17.372 14.680 18,3%
lguatemi Sao Carlos 1.102 1.025 7,5% 2.118 1.884 12,4%
Iguatemi Ribeirdo Preto 2.669 2.387 11,8% 5.225 4.175 25,1%
lguatemi Rio Preto 2.787 2.126 31,1% 5.518 3.882 42,1%
lguatemi Porto Alegre 9.013 8.507 5,9% 17.544 16.018 9,5%
Torre Iguatemi Porto Alegre 0 0 - 0 0 -
Praia de Belas 2.327 4.076 -42,9% 6.342 7.830 -19,0%
lguatemi Brasilia 3.709 3.346 10,8% 7.449 6.126 21,6%
| Fashion Outlet Novo Hamburgo 778 0 - 1.229 0 -
| Fashion Outlet Santa Catarina 0 0 - 0 0 -
Power Center Iguatemi Campinas 320 314 1,9% 631 639 -1,2%

Total 80.916 75.410 7,3% 160.365 | 139.978 14,6%

(1) Considera ABL total shoppings, outlets e torres.
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Principais Indicadores

VENDAS

RITMO ACELERADO E CRESCIMENTO REAL DAS VENDAS CONTINUAM NO SEGUNDO

TRIMESTRE DO ANO

As vendas do portfélio da Iguatemi no 2724
novamente apresentaram um crescimento
forte e acima da inflacdo, nesse trimestre as
vendas ficaram 5,9p.p. acima do IPCA dos
Ultimos 12 meses.

As vendas totais atingiram RS 4,9 bilhdes no
trimestre, um crescimento de 7,0% sobre o
2T23, excluindo os shoppings do Rio Grande do
Sul, tivemos uma crescimento de vendas de
9,8%. Os segmentos que melhor
desempenharam no periodo foram: 1) Artigos
Diversos, Saude & Beleza, Joalherias; (2) Artigos
para o Lar, Livraria, Papelaria, Info. ficando
11,4% e 7,0% acima do 2T23, respectivamente.

Vendas em 2T’s Vendas por m? (RS
(RS bilhdes) mil por trimestre)
+9,8% +10,3%
Sem RS Sem RS
+7,0% +8,0%
4,6 4.9 7,34 7,93
2723 2724 2723 2724
Crescimento real vendas vs 2T23 (%)
+5,9p.p.
0,
7,0% 9.8%
3,9%
I
IPCA 12M 2724 2724
(Média tri) (Sem RS)
Alimentacdo 13,8% -5,9%
Moda, Calgados, Artigos de 33.6% 5,1%

Couro

Artigos para o Lar, Livraria,
Papelaria, Info.

Artigos Diversos, Saude &
Beleza, Joalherias
Servigos, Entretenimento,
Outros

Total 100,0%

10,5% -0,4%

17,4% -4,0%

24,7% 0,2%

-3,4%

(1) Considerando ancoras como lojas com ABL igual ou superior a 1.000 m2 e demais lojas com ABL inferior a 1.000 m2.

As vendas mesmas lojas (SSS) registraram
crescimento de 4,0% no 2T24 sobre 0 2T23. As
vendas mesmas areas (SAS) cresceram 7,0% no
trimestre versus 2T23. Se excluirmos os
empreendimentos do Rio Grande do Sul, o SSS
e SAS tiveram crescimento de 6,7% e 9,8%,
respectivamente e sobre 2723.

Conforme ja apresentado, tal resultado
mostrou o impacto positivo da continua
qualificacdo do mix de lojas sobre a
produtividade de nossa ABL, com inauguracdes
de lojas qualificadas ao longo do periodo,
como: Loewe no lguatemi Sdo Paulo, Abraccio
no lguatemi Esplanada, Anselmi e Guerreiro no
Patio Higiendpolis, UGG, New Balance e
Me.Linda no Iguatemi Porto Alegre, Animale e
Allmini no Iguatemi Rio Preto, e Puma no |
Fashion Outlet Santa Catarina .

Distribuigdo da ABL ocupada por segmento

Servigos. Entretenimento,

Outros Alimentagdo

Artigos diversos, 33,6%
Saude & Beleza,

Joalherias

17,4%

Moda, Calgados,
Artigos de Couro

10,5%

Artigos para o Lar, Livraria,
Papelaria, Info.

1,0% 0,4% -2,4% 6,5% 5,7%

3,0% 1,3% 2,4% 3,6% 3,3%

8,3% 7,0% -2,6% 3,7% 2,7%

12,8% 11,4% 0,1% 11,2% 10,3%

11,1% 3,8% 5,8% 8,1% 6,5%

5,8% 4,0% 2,4% 6,2% 5,5%
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Principais Indicadores

ALUGUEL

VENDAS CRESCENTES CONTINUAM AJUDANDO A RETIRADA DE DESCONTOS E ABRE ESPACO

PARA AUMENTO DE LEASING SPREAD POSITIVOS

O crescimento continuo das vendas dos lojistas
somado a eficiéncia na gestdo dos custos
condominiais, crescendo menos que a inflagdo,
tem reduzido o custo de ocupacdo. Essa
redugdo abre espago para renegociagdes com
leasing spread positivo, além do aumento do
aluguel percentual e retirada continua de
descontos.

Leasing Spread Renovagdes — UDM (%)

+81,7%1
|7 10,9%

7,0% 6,0%
3723 4723 1724 2724

No resultado do 2724, o aluguel mesmas lojas
(SSR) do portfdlio da Iguatemi atingiu 2,9% e o
aluguel mesmas areas (SAR) cresceu 2,1%.
Excluindo o impacto das operacGes do Rio
Grande do Sul em maio, tivemos um
crescimento de aluguéis mesmas lojas (SSR) e
aluguéis mesmas areas (SAR) de 4,9% e 5,2%,
mesmo sem qualquer reajuste de inflacdo dos
alugueis nos ultimos 12 meses.

SSR & SAR vs 2723 (%)
+4,9p.p. l
4,9% 5,2%
0,0%
-0,3%
IGPM 12M Efeito SSR SAR
(Média Tri) reajuste (Sem RS) (Sem RS)
IGPM no
portfélio

Os movimentos que contribuiram para o
crescimento do SSR e SAR no trimestre foram:

1. Leasing spread positivo de 10,9% para os
contratos renovados nesse periodo;

2. Crescimento do aluguel percentual de 17,8%
refletindo o bom desempenho de vendas dos
lojistas e o reflexo no custo de ocupacgdo
fazendo com que mais lojistas atinjam os seus
breakevens e comecem a pagar aluguel sobre
percentual sobre as suas vendas;

3. A continua diminuicdo de descontos
concedidos aos lojistas, que em comparagdo
com os periodos anteriores encontram-se nos
menores niveis desde 4T14.

Evolugdo SSR real (% YoY)

6,3%

5,4% 5,1% 4,9%

3723 4723 1724 2724
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Principais Indicadores

TAXA DE OCUPACAO

TAXA DE OCUPAGCAO ENCERRA EM 95% NO 2T24 ACIMA 2,6P.P. DO 2T23

TAXA DE OCUPACAO

Neste trimestre a Companhia apresentou uma
melhora na taxa de ocupacdo, atingindo 95%
na média do 2T24, representando um aumento
de 2,6 p.p. em comparagcdo com o 2T23.
Durante o periodo a lguatemi manteve uma
alta taxa de comercializacdo de contratos
resultando em uma aumento de 12% de ABL
comercializada versus a média dos ultimos 5
anos.

Do ponto de vista de saidas, tivemos nesse
2T24 uma ABL de lojas encerrando suas
operagdes 9% menor do que o histdrico dos
ultimos 5 anos. Esse resultado é em parte
explicado  pela excelente  performance
operacional das lojas nos shoppings do grupo.

Evolugdo da taxa de ocupacdo (% ABL)
+2,6p.p. —;

95,0%
4 59
94,5% 94,1%

93,4%
= mil
—

2723 3723 4723 1724 2724

No 2T24, observamos uma entrada de lojistas
16,0% superior a média dos ultimos 5 anos de
2T’s. Da mesma forma, houve a saida de 102
operagdes nesse trimestre, sendo muitas delas
para as novas lojas que foram assinadas
durante o final do ano anterior e inicio desse
ano.

CONTRATOS ASSINADQOS

Alguns destaques de contratos assinados com
lojistas que entrardo nos préximos meses sdo:
Sephora no Iguatemi S3o Paulo, Dolce &
Gabbana, Jo Malone e Zara Home no Pétio
Higiénopolis, Almarana no Iguatemi Ribeirdo
Preto, Boss no Iguatemi Rio Preto, Adidas
Originals no Iguatemi Porto Alegre, Montblanc e
Live! no JK Iguatemi, Kiko Milano no Iguatemi
Campinas, Bagaggio e Me.lLinda no Iguatemi
Brasilia, Outback e Live! no Iguatemi Alphaville
e Bar do Alemdo no Market Place.

‘\ 5

N

Iguatemi Esplanada
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Principais Indicadores

CUSTO DE OCUPACAO E INADIMPLENCIA

CUSTO DE OCUPACAO E INADIMPLENCIA EM NIVEIS BAIXOS FORNECEM ESPACO PARA
CONTINUAR BUSCANDO AUMENTO DE ALUGUEL

CUSTO DE OCUPACAO

O custo de ocupacdo médio para o 2T24 foi de
10,8%, 0,5p.p abaixo do 2T23. Diante do
crescimento de vendas e somado a gestdo dos
custos condominiais com crescimento abaixo
da inflacdo, o indicador tem reduzido de forma
constante nos Ultimos trimestres, mesmo
considerando os leasings spreads positivos
aplicados e a reducdo de descontos nos
aluguéis.

Evolugdo do custo de ocupagdo (%)

12,8%

11,3%

11,3%
> 10,8%

2721 2722 2723 2724

INADIMPLENCIA LIQUIDA

Encerramos o 2T24 com uma inadimpléncia
liquida negativa de 1,4%, uma reducdo de
1,5p.p. em relacdo ao 2T23. Essa queda é
reflexo de uma inadimpléncia bruta baixa,
beneficiado por custos de ocupagdo menores e
vendas crescentes, além de um processo de
recuperacao de alugueis passados de lojistas
com depdsitos judiciais.

A inadimpléncia bruta mensal, assim como
comentado nos trimestres anteriores, continua
em niveis inferiores aos apresentados nos
ultimos 10 anos, contribuindo para a 6tima
performance da inadimpléncia liquida.

Evolugdo da inadimpléncia liquida (%)

0,1%
. -1,4%
-2,3%
-4,0%
2721 2722 2723 2724
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Resultado Consolidado
DESEMPENHO ECONOMICO E FINANCEIRO

Aluguel minimo mensal 203.537 202.277 0,6% 405.552 404.295 0,3%
Aluguel percentual 22.004 18.686 17,8% 35.049 31.901 9,9%
Locagdo temporaria 25.363 21.993 15,3% 47.284 40.422 17,0%
Taxa de administracao 16.054 15.537 3,3% 31.277 30.380 3,0%
Estacionamento 54.387  50.790 7,1% 107.659 93.768 14,8%
Outros (Shopping) 3.832 4.236 -9,5% 14.378 8.850 62,5%
Varejo (Iguatemi 365 e I-Retail) 38.096  39.488 -3,5% 63.864  69.665 -8,3%
Receita Bruta 363.273 353.007 2,9% 705.063 679.281 3,8%
Impostos e descontos -43.448 -44.605 -2,6% -79.602 -83.145 -4,3%
Linearizacao dos descontos -18.451  -5.730 222,0% | -40.938 -23.245 76,1%
Receita Liquida 301.374 302.672 | -0,4% | 584.524 572.891 2,0%
Custos -63.839 -78.529 | -18,7% |-119.612 -145.144 | -17,6%
Despesas administrativas -28.187  -29.990 -6,0% -56.906 -54.724 4,0%
Despesas Pré-operacionais -622 0 - -1.115 0 -
Outras receitas (desp.) operac. 6.690 9.138 -26,8% 12.368 12.609 -1,9%
Linearizacdo de revenda de pontos -983 -3.450 -71,5% 1.073 -1.686 | -163,6%
Resultado de equivaléncia patrimonial -3.623 -4.348 -16,7% | -10.975 -9.928 10,5%
EBITDA 210.809 195.493 7,8% 409.357 374.018 9,4%
Depreciagdo e amortizagao -47.348 -43.481 8,9% -92.654 -87.779 5,6%
EBIT 163.461 152.012 7,5% 316.703 286.240 | 10,6%
Receitas financeiras 35.792 53.183 -32,7% 82.172 97.756 -15,9%
Resultado operacdo SWAP -19.067 7.020 -371,6% | -27.229 12.493 | -318,0%
Despesas financeiras -93.014 -117.130| -20,6% |[-190.598 -233.165| -18,3%
Valor justo de instrumento de capital 0 -2.141 | -100,0% 0 -10.401 | -100,0%
IR e CSLL -10.832  -14.244 | -24,0% | -23.615 -25.414 | -7,1%
Participacdo dos minoritarios -27 -1.323 -98,0% -52 -2.314 -97,8%
Lucro liquido 76.314 77.376 -1,4% | 157.380 125.195 | 25,7%
Receita liquida 301.374 302.672 | -0,4% | 584.524 572.891 2,0%
EBITDA (RS mil) 210.810 195.493 7,8% 409.357 374.018 9,4%
Margem EBITDA 69,9% 64,6% 5,4 p.p. 70,0% 65,3% 4,7 p.p.
Lucro liquido (RS mil) 76.314  77.377 -1,4% | 157.380 125.194 | 25,7%
Margem liquida 25,3% 25,6% | -0,2p.p. | 26,9% 21,9% | 5,1 p.p.
FFO (RS mil) 123.662 120.858 2,3% 250.034 212.973 | 17,4%
Margem FFO 41,0% 39,9% | 1,1p.p. | 42,8% 37,2% | 5,6 p.p.
Receita liquida ajustada (1) 318.533 308.001 | 3,4% | 622.596 594.508 | 4,7%
EBITDA ajustado (RS mil) (1) 232,994 209.009 | 11,5% | 458.165 408.003 | 12,3%
Margem EBITDA ajustado 73,1% 67,9% 5,3 p.p. 73,6% 68,6% 5,0 p.p.
Lucro liquido ajustado (RS mil) (9 106.547 85.477 24,6% | 214.910 151.973 | 41,4%
Margem liquida ajustada 33,4% 27,8% | 5,7 p.p. 34,5% 25,6% | 9,0 p.p.
FFO ajustado (RS mil) @ 153.895 128.959 | 19,3% | 307.564 239.752 | 28,3%
Margem FFO ajustada 48,3% 41,9% 6,4 p.p. 49,4% 40,3% 9,1 p.p.
NO| @ 253.609 237.306 | 6,9% | 487.432 451.794 | 7,9%
Margem NOI 93,2% 92,4% 0,8 p.p. 91,8% 90,4% 1,4 p.p.

(1) Excluindo o efeito da linearizagdo, efeitos ndo caixa da variagdo do prego da agdo da Infracommerce e SWAP de ag¢des.

(2) NOI Shoppings consolidado na participagdo Iguatemi @ IGUATEMI 24
SA.



Resultado Consolidado
DESEMPENHO ECONOMICO E FINANCEIRO

DEMONSTRACAO DO RESULTADO DO EXERCICIO — CONCILIACAO GERENCIAL COM E SEM
LINEARIZACAO

Aluguel minimo mensal 203.537 203.537 405.552 405.552
Aluguel percentual 22.004 22.004 35.049 35.049
Locacgdo temporaria 25.363 25.363 47.284 47.284
Taxa de administracao 16.054 16.054 31.277 31.277
Estacionamento 54.387 54.387 107.659 107.659
Outros (Shopping) 3.832 3.832 14.378 14.378
Varejo (Iguatemi 365 e |-Retail) 38.096 38.096 63.864 63.864
Receita Bruta 363.273 363.273 705.063 705.063
Impostos e descontos -43.448 -44.740 -79.602 -82.467
Linearizacdo dos descontos(l) -18.451 -40.938
Receita Liquida 301.374 318.533 584.524 622.596
Custos -63.839 -63.839 -119.612 -119.612
Despesas administrativas -28.187 -28.187 -56.906 -56.906
Despesas Pré-operacionais -622 -622 -1.115 -1.115
Outras receitas (desp.) operac. 6.690 6.690 12.368 12.367
Linearizacdo de revenda de pontos!?) -983 1.073
Resultado de equivaléncia patrimonial -3.623 419 -10.975 835
EBITDA 210.809 232.994 409.357 458.165
Depreciacdo e amortizacao -47.348 -47.348 -92.654 -92.654
EBIT 163.461 185.645 316.703 365.511
Receitas financeiras 35.792 35.792 82.172 82.172
Resultado operacdo SWAP -19.067 -27.229
Despesas financeiras -93.014 -93.014 -190.598 -190.598
Valor justo de instrumento de capital 0 0
IR e CSLL -10.832 -21.850 -23.615 -42.123
Participagdo dos minoritarios -27 -27 -52 -52
Lucro liquido 76.314 106.547 157.380 214.910
(1) Linearizagdo liquida da amortizagdo.

@) IGUATEMI

25



Resultado Consolidado
DESEMPENHO ECONOMICO E FINANCEIRO

IMPACTO DAS OPERACOES DO RIO GRANDE DO SUL NO RESULTADO TRIMESTRAL

DRE Ajustada — Consciliagdo impacto 2724 2T24 2723 Var. % Var. %
Rio Grande do Sul no trimestre Com RS Sem RS Com RS Sem RS
Aluguel minimo mensal 203.537 203.728 202.277 0,6% 0,7%
Aluguel percentual 22.004 22.498 18.686 17,8% 20,4%
Locagdo tempordria 25.363 26.217 21.993 15,3% 19,2%
Taxa de administragdo 16.054 16.054 15.537 3,3% 3,3%
Estacionamento 54,387 56.063 50.790 7,1% 10,4%
Outros (Shopping) 3.832 3.784 4.236 -9,5% -10,7%
Varejo (Iguatemi 365 e |-Retail) 38.096 38.096 39.488 -3,5% -3,5%
Receita Bruta 363.273 366.438 353.007 2,9% 3,8%
Impostos e descontos -44.740 -43.048 -45.006 -0,6% -4,4%

Linearizacdo dos descontos = =
Receita Liquida 318.533 323.391 308.001 3,4% 5,0%
Custos -63.839 -64.126 -78.529 -18,7% -18,3%
Despesas administrativas -28.187 -28.187 -29.990 -6,0% -6,0%
Despesas Pré-operacionais -622 -622 0 - =
Outras receitas (desp.) operac. 6.690 7.140 9.138 -26,8% -21,9%

Linearizagdo de revenda de pontos - -
Resultado de equivaléncia

. . 419 419 389 7,6% 7,6%
patrimonial
EBITDA 232.994 238.014 209.009 11,5% 13,9%
Depreciagdo e amortizagao -47.348 -47.348 -43.481 8,9% 8,9%
EBIT 185.645 190.666 165.528 12,2% 15,2%
Receitas financeiras 35.792 35.792 53.183 -32,7% -32,7%
Resultado operagdao SWAP - -
Despesas financeiras -93.014 -93.014 -117.130 -20,6% -20,6%
Valor justo de instrumento de
capital ) )
IR e CSLL -21.850 -22.453 -14.780 47,8% 51,9%
Participagdo dos minoritarios -27 -27 -1.323 -98,0% -98,0%
Lucro liquido 106.547 110.965 85.477 24,6% 29,8%
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Resultado Shoppings
DESEMPENHO ECONOMICO E FINANCEIRO -

SHOPPINGS
Aluguel minimo mensal 203.537 202.277 0,6% 405.552 404.295 0,3%
Aluguel percentual 22.004 18.686 17,8% 35.049 31.901 9,9%
Locagdo temporadria 25.363  21.993 15,3% 47.284  40.422 17,0%
Taxa de administracao 16.054 15.537 3,3% 31.277 30.380 3,0%
Estacionamento 54.387  50.790 7,1% 107.659 93.768 14,8%
Outros (Shopping) 3.832 4.236 -9,5% 14.378 8.850 62,5%
Receita Bruta 325.177 313.519 | 3,7% | 641.199 609.615 | 5,2%
Impostos e descontos -35.778 -36.325 -1,5% -66.629 -68.312 -2,5%
Receita Liquida 289.399 277.194 | 4,4% | 574.571 541304 | 6,1%
Custos -36.781 -37.099 | -0,9% | -71.923 -73.948 | -2,7%
Despesas administrativas -28.187 -29.990 -6,0% -56.906 -54.724 4,0%
Despesas pré-operacionais -622 0 - -1.115 0 -
Outras receitas (desp.) operacionais 8.710 6.394 36,2% 12.502 9.685 29,1%
Resultado de equivaléncia patrimonial 419 389 7,6% 835 755 10,6%
EBITDA 232.937 216.888 | 7,4% | 457.964 423.072 | 8,2%
Margem EBITDA 80,5% 78,2% 2,2 p.p. 79,7% 78,2% 1,5p.p.
(1) Linearizago liquida da amortizagdo.
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Resultado Shoppings

RECEITA BRUTA - SHOPPINGS
ALUGUEL E ESTACIONAMENTO MANTEM CRESCIMENTO AO LONGO DO TRIMESTRE MESMO

SEM IGPM

A Receita Bruta de shoppings foi de RS 325,2
milhGes no 2T24, aumento de 3,7% em relacdo
ao mesmo periodo do ano anterior.

Crescimento receita bruta 2724 (RS milhdes)

4 0 325

\

Receita Aluguel Taxa de Estacion. Outros Receita
Bruta Adm. Bruta
2723 2724

A Receita de Aluguel, composta por Aluguel
Minimo, Aluguel Percentual (overage) e
LocagBes Tempordrias, teve crescimento de
3,3% em relacdo ao 2T23, representando
77,2% da receita bruta de shoppings.

O crescimento da Receita de Aluguel em
relacdo ao 2T23 é atribuido principalmente a:

* Aluguel Minimo: um crescimento de 0,6%
versus o 2T23 devido a maior taxa de
ocupacdo e aumento real dos alugueis nas
renovacdes. Ainda, vale ressaltar que a
receita foi impactada pelo projeto de
revitalizacdo do Market Place (ja divulgado)
e sua reducdo de ABL. Excluindo o shopping
da base, o crescimento seria de 1,4%;

* Aluguel Percentual (overage): um aumento
de 17,8% decorrente do crescimento das
vendas, além de mais lojistas no patamar de
breakeven no portfélio

* Locag¢Ges Tempordrias: aumento de 15,3%,
devido a demanda por lojas temporarias,
quiosques, merchandising nos
empreendimentos e aluguel de espaco de
eventos.

Crescimento receita de aluguel 2724 (RS milhdes)

" I 3 251

\

Receita Aluguel Overage LocagBes Receita
de Minimo Temporarias de
Aluguel Aluguel
2723 2724

A Taxa de Administracdo apresentou
crescimento de 3,3% em relacdo ao 2T23,
reflexo do crescimento do resultado
operacional do empreendimentos

A receita de Estacionamento alcangou RS 54,4
milhGes, 7,1% acima do 2T23. Esse resultado
reflete o aumento do fluxo de veiculos, além
dos reajustes nas tabelas de preco que nos
Ultimos 12 meses foi reajustado em 7,8% na
média do portfdlio. Vale ressaltar que nesse
periodo, o Shopping Praia de Belas ficou 1 més
sem faturamento.

Fluxo de veiculos (# milhGes de veiculos)

+2,3% +5,0%
Sem RS

7,4 7,8 6,9 71 7,3

AR ENE

2718 2T19 2722 2723 2724

Composicdo da receita bruta em 2T’s (% total)

by 1,4% g —f
16,2% 16,7%
5,0% 4,9%

/ /

_T15% _T12%

—— ——

2723 2T24

Aluguel Estacionamento

Taxa Adm. - Outros

Shopping Galleria |

l' /,r,-:* v
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Resultado Shoppings

CUSTOS E DESPESAS - SHOPPINGS
CUSTOS E DESPESAS COMO PERCENTUAL DA RECEITA LIQUIDA SEGUE CAINDO

Os Custos de Aluguéis e Servicos totalizaram RS
36,8 milhdes, queda de 0,9% versus 2T23
diante da constante melhora na taxa de

Evolugdo dos Custos e Despesas (RS milhdes) e
% da Receita Liquida

ocupac3o. Essa queda vem contribuindo para 25,9%

reducdo nos custos associados a areas ndo 23,3% 22 4%

locadas e ao condominio irrecuperavel. Além !

disso, a mudanga na estrutura de remuneragdo 62,0 67,1 65,0

dos corretores realizada em 2023 justifica as

variagdes entre os custos com pessogal e servico

de terceiros. 98,2 37,1 36,8

2722 2723 2724

As Despesas Administrativas alcangcaram RS

28,1 milhGes no trimestre, reducdo de 6,0%

versus 2T23. Essa variacdo € principalmente Custos [l Despesas % Rec. Lig.

explicada pela reducdo nas despesas de pessoal

decorrente  do  projeto de  eficiéncia Despesas Pré-operacionais

implementado em 2023 que implicou em uma

reducdo nessa linha de 29,7% para 2T24. A partir do 1T24 comegamos a contabilizar

despesas pré-operacionais do projeto Casa

Cabe ressaltar que os custos e despesas Figueira. Esses gastos sdo relacionados a

continuam caindo trimestre a trimestre em divulgacdo do projeto, ativacGes, entre outros.

proporgdo a receita liquida.

Custos de Aluguéis e Servigos -36.781 -37.099 -0,9% -71.923 -73.948 -2,7%
Pessoal -10.873 -11.292 -3,7% -19.343 -21.175 -8,7%
Servigos de terceiros -2.912 -1.878 55,0% -5.472 -3.232 69,3%
Fundo de promocdo -802 -821 -2,3% -1.655 -1.630 1,5%
Estacionamento -10.671 -8.502 25,5% -21.095 -19.373 8,9%
Outros -11.524 -14.606 -21,1% -24.358 -28.538 -14,6%

Despesas Administrativas -28.187 -29.990 -6,0% -56.906 -54.724 4,0%
Pessoal -15.864 -16.751 -5,3% -32.435 -30.646 5,8%
Remuner. baseado em acdes -3.552 -3.552 0,0% -7.104 -7.104 0,0%
Servigos de terceiros -4.509 -6.412 -29,7% -9.006 -9.945 -9,4%
Outros -4.263 -3.274 30,2% -8.361 -7.029 19,0%

Total -64.968 -67.088 -3,2% -128.829  -128.672 0,1%




Resultado do Varejo

OUTRAS RECEITAS OPERACIONAIS - SHOPPINGS
TAXA DE TRANSFERENCIA CRESCE E CONTRIBUI PARA AVANCO DO OUTRAS RECEITAS

As Outras Receitas e Despesas Operacionais
somaram RS 8,7 milhdes no trimestre, um
aumento de 36,2% versus 2T23. O principal
impacto nesta variacdo foi referente a reversdo

Desenvolvimento imobilidrio -

Revenda de ponto 6.054 7.854
Outros 2.656
Total 8.710

RESULTADO VAREJO

-1.460
6.394

do Outros, com o reconhecimento de taxas de
transferéncia no trimestre de mais de RS3,5
milhdes de resultado para a Companbhia.

-22,9% 8.788 10.160 -13,5%
-281,9% 3.715 -474 -883,0%
36,2% 12.503 9.686 29,1%

OPERACAO DE VAREJO INAUGURA LOEWE, LOJA INEDITA DO GRUPO LVMH NO BRASIL, EM
TRIMESTE IMPACTADO PELA SAIDA DA BALENCIAGA

As operacBes da i-Retail e lguatemi 365
somaram uma receita bruta de RS 38,1 milhdes
no trimestre, uma queda de 3,5% versus o
2T23. A receita liquida chegou a RS 29,1
milhdes no 2T24 representando uma queda de
5,4% sobre o 2T23. A queda na receita das
operacbes de Varejo ¢é principalmente
explicada pela saida da Balenciaga do portfélio
no final de maio de 2023 e pela otimizacdo do
lguatemi 365.

Receita bruta 38.096
Impostos e descontos -8.961

Receita liquida 29.134
Custos e despesas -27.058
Outras receitas (desp.) operacionais -2.020

EBITDA 57
Margem EBITDA 0,2%

il
-y
s

o

Os Custos e Despesas apresentaram queda de
34,7% sobre o 2T23, relacionada a estratégia
de melhoria da rentabilidade do Iguatemi 365,
que se mantém em breakeven desde 0 4T723. A
gueda do outras receitas (desp.) operacionais é
explicada pela receita contabilizada no 2T23
com a venda do estoque da Balenciaga ao
grupo Kering.

39.488 | -3,5% | 63.864 69.665 | -8,3%
8681 | 32% | -15.839 -16.461 | -3,8%
30.807 | -54% | 48.025 53.204 | -9,7%
-41.431 | -34,7% | -47.689 -71.196 | -33,0%
2.744 | -173,6% | -136 2.923 | -104,6%
-7.879 |-100,7% | 200  -15.069 | -101,3%
-25,6% |258p.p.| 04%  -283% |28,7p.p.

_—
B
Loja i-Retail Loewe — Iguatemi Sdo Paulo

(1) Sem Linearizagdo.

DR
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Resultado Financeiro

RESULTADO FINANCEIRO

RESULTADO FINANCEIRO SEM EFEITO DO SWAP CONTINUA MELHORANDO COM REDUCAO
DO CUSTO COM EMPRESTIMOS E MELHOR PERFORMANCE DOS INVESTIMENTOS DE CAIXA

O Resultado Financeiro Liquido da Companhia
no trimestre foi melhor em 10%
desconsiderando o SWAP. O resultado
consolidado foi de RS 76,3 milhdes negativos,
34,0% acima do valor apresentado no 2T23.

As Receitas Financeiras encerraram o trimestre
em RS 16,7 milhdes, uma queda de 72,2% em
relagdo ao mesmo trimestre do ano passado,
impactada pelos RS 19,1 milh&es negativos do

explicado pelo CDI mais baixo (3,15% no 2723
versus 2,49% no 2T24). Vale ressaltar que os
recursos da captacdo do CRlI foram
disponibilizados no final do trimestre.

As Despesas Financeiras encerraram o 2724
em RS 93,0 milhdes negativos, com uma queda
de 20,6% versus o 2T23. A Despesa com juros
apresentou queda de 18,2% decorrente da
reducdo do CDI no periodo, contribuindo para

reducdo do custo da divida de 13,8% a.a. no
2T23 para 11,1% a.a. no 2T24.

swap de agdes no 2T24 e do menor
rendimento de aplicagbes por conta da
reducdo da taxa de juros entre esse periodos,

Receitas financeiras 16.725 60.202 -72,2% 54.942 110.249 -50,2%
Rendimento aplica¢Ges 34.602 45.414 -23,8% 77.215 88.216 -12,5%
Resultado operacdo SWAP -19.067 7.020 -371,6% -27.229 12.493 -318,0%
QOutros 1.190 7.769 -85% 4.957 9.540 -48,0%
Despesas financeiras -93.014 -117.130 -20,6% -190.598 -233.165 -18,3%
Despesas com juros -95.109 -116.329 -18,2% -193.077  -232.701 -17,0%
Outros 2.095 -801 -361,7% 2.480 -464 -634,6%
Total -76.289 -56.927 34,0% -135.655 -122.916 10,4%

RESULTADO DE INSTRUMENTO DE CAPITAL

deixou de impactar a linha de resultado
financeiro abaixo.

A participacdo da Infracommerce detida
através do veiculo Navigator passou a ser
classificada como Investimento permanente e

Valor justo de instrumento de capital - -2.141 - -

Total - -2.141 - -

JK lguatemi A&’
=

@) IGUATEMI
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NOI, Lucro Liquido e FFO

IMPOSTO DE RENDA E CONTRIBUICAO SOCIAL
(CORRENTE E DIFERIDO)

A aliquota efetiva de imposto de renda e ao apresentado nos Ultimos trimestres, fruto da
contribuicdo social encerrou 0 2724 em 17,0%, forma pela qual a lguatemi estd organizada
patamar semelhante societariamente.

NOI, LUCRO LIQUIDO E FFO.

No 2T24 o NOI na participacdo Iguatemi
atingiu RS 253,6 milhdes, com crescimento de
6,9% sobre o 2T23.

Evolugdo do NOI (RS milhdes) e Margem NOI
nos 2T’s

|— +0,8 p.p. —¢

92 4% 93,2% 93,8%
253,6 258,9
2723 2724 2724 - Sem RS

O Lucro Liquido Ajustado®) foi de RS 106,5
milhdes, 24,6% acima do 2T23 e o FFO
Ajustado'?) atingiu RS 153,9 milhdes, 19,3%
acima do 2T23.

Evolugdo do Lucro Liquido Ajustado® (RS
milhdes)

|7 +24,6% j

111,0
85,5 106,5
2723 2724 2724 - Sem RS l=” IR
s

mEpRE=""
Evolugdo do FFO Ajustado ) (RS milhdes) i i,

|7 +19,3% j

158,3
1290 153,9 ’

///I

j Torre Iguatemi Business — Porto Alegre

2723 2724 2724 - Sem RS
@) IGUATEMI 22

(1) Excluindo o efeito da linearizagdo, Infracommerce e o resultado do SWAP das a¢des



Endividamento

ENDIVIDAMENTO

DIVIDA LIQUIDA SEGUE ABAIXO DE 2X EBITDA AJUSTADO

A lguatemi S.A. encerrou o trimestre com uma
Divida Total de RS 4,0 bilhdes, um aumento de
19,8% em relacdo ao trimestre anterior, por
conta da captacdo do CRI de R$700 milhdes em
junho. O prazo médio encerrou em 4,7 anos e
custo médio da divida apresentou uma queda
de 0,5p.p., encerrando em 106,8% do CDI.

Essa reducdo é decorrente da queda do CDI no
periodo. A Disponibilidade de Caixa encerrou
em RS 2,3 bilhdes, levando a uma Divida
Liquida de RS 1,7 bilhdo, variando 0,3% em
comparagao ao 1724.

O multiplo Divida Liquida/EBITDA Ajustado

encerrou em 1,80x, uma queda de 0,04x versus

0 1T24.
Divida total 4.000.133 3.339.402 19,8%
Disponibilidades 2.258.226 1.603.412 40,8%
Divida liquida 1.741.907 1.735.990 0,3%
EBITDA (LTM) 868.627 853.306 1,8%
EBITDA Ajustado ) (LTM) 969.865 945.880 2,5%
Divida liquida/EBITDA 2,01x 2,03x -0,03
Divida liquida/EBITDA Ajustado (%) 1,80x 1,84x -0,04
Custo da divida (% CDI) 106,8% 107,3% -0,6 p.p.
Prazo da divida (anos) 4,7 4,3 0,4
259 283 268 257 269 245 s
’ 2,13
177 167 191 184 180
31 33 34 34 33 32 31 37 34 33 40
) ) 3,1 2.9 ) )

2721 3T21 4721 1T22 2722 3T22 4722 1T23 2723 3T23 4723 1T24 2724

Divida bruta - Disponibilidades Divida Liquida/EBITDA Ajustado

o 14,5% 14,5% 9
14,0% 14,I1A) 13'.8% 12'.9% 12,4%

o o 11,5%  11,1%
13,8%  15's9%

133% 13.8% 13,8% 13,8%
1L7% " 10,8% 10,4%

12,8%

9,9%

7,1%

11,8%
5,2%

6,2%
4,3%

2721 3121 4721 1722 2722 3722 4722 1723 2723 3723 4723 1124 2724

Ilguatemi taxa Atual —@— CDI

(1) Excluindo o efeito da linearizagdo, Infracommerce e o resultado do SWAP das agdes
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Endividamento

ENDIVIDAMENTO
NIVEL DE CAIXA CONFORTAVEL PARA FAZER FRENTE A AMORTIZAGOES FUTURAS

Prazo da Divida

(anos) 3,4 3,8 3,6 3,3 3,1 3,0 2,8 4,2 4,7 4,7 4,6 4,3 4,7
Custo da Divida
(%CDI) 125% 115% 107% 113% 106% 106% 106% 103% 101% 102% 106% 107% 107%
TR 347.115 8,7% 358.186 10,7%
CDI 3.653.018 91,3% 2.981.216 89,3%
Curto Prazo 706.990 17,7% 696.382 20,9%
Longo Prazo 3.293.143 82,3% 2.643.020 79,1%
Perfil da divida por indexador Perfil da divida por modalidade’
TR
Debéntures

39,5%

CRI

91,3%
CDI 0 Outros empréstimos 25,8%

Cronograma de amortizag¢do da divida® - Anual (RS milhdes)

Cobertura
2,958 do caixa
= 646
599
564
419 435 408
5 58 395
.25
464 e
222 318
L1 = 2
158
e 44 15 16 e /6 49 49 39 37
41 79 85 85 85 85 85 68 ~46112,37:12,37,.2 ,37.0,37
Caixa 2024 2025 2026 2027 ) 2028 2029 2030 2031 2032 2033 2034 2035 2036
atual
- Debéntures CRI Outros empréstimos

(1) Visdo caixa

@) IGUATEMI
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Fluxo de Caixa e Investimentos

FLUXO DE CAIXA

O Caixa ajustado da Iguatemi (considerando o ¢ Caixa das atividades de investimentos®® de

saldo do Caixa, Equivalentes e Aplica¢Ges RS 55,7 milhdes negativos;

Financeiras) aumentou em RS 653,3 milhdes

em comparagdo ao trimestre anterior (1724), » Caixa das atividades de financiamento®®

finalizando em R$ 2.258,2 milhdes. RS 490,2 milhdes com a captacdo do CRI de
RS 700 milhdes, conforme descrito na

Principais variagdes (RS milhdes): pagina 8.

* (Caixa Liguido gerado pelas atividades
operacionais!!) de RS 220,4 milhdes;

2.258,2
Saldo Inicial (1T24) Operacional Investimentos Financiamento Saldo Final (2T724)
1) Caixa Operacional ajustado em RS 130,2 milhdes negativos referentes ao pagamento de juros e variagdes monetarias liquidas.
2) Caixa de Investimentos ajustado em RS 595,8 milhdes negativos classificados como “Aplica¢des Financeiras”.
3) Caixa de Financiamento ajustado em RS 89,9 milhdes referentes ao pagamento de juros.

INVESTIMENTOS

Foram investidos RS 52,8 milhdes no trimestre
em Capex de manutencdo/reinvestimento dos
shoppings do  portfélio, bem  como
investimentos relacionados a projetos em
andamento e capitalizagBes.

CAPEX (RS mil) 27124

Manutencdo 22.467
Desenvolvimento Imobilidrio 18.936
Outros 11.443
Total® 52.845
Aquisicoes 3.298

Total 56.143

Iguatemi Porto Alegre

B~

(1) CAPEX compartilhado no guidance @ IGUATEB/_S[,{
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Portfélio Iguatemi

PORTFOLIO IGUATEMI

EMPREENDIMENTOS DE QUALIDADE POSICIONADOS EM UM SEGMENTO MAIS RESILIENTE

lguatemi S&o Paulo Sdo Paulo 49.690 49.690 58,82% 29.228
JK Iguatemi S3o Paulo 33.857 33.857 100,00%  33.857
Patio Higiendpolis Sdo Paulo 34.071 34.071 11,54% 3.932
Market Place Sao Paulo 25.160 25.160 100,00% 25.160
Iguatemi Alphaville Barueri 30.968 30.968 78,00% 24.155
Iguatemi Campinas Campinas 77.271 73.102 70,00% 51.172
Galleria Campinas 33.301 33.301 100,00% 33.301
lguatemi Esplanada @ Sorocaba 64.808 64.808 60,93% 39.488
Iguatemi Esplanada - drea proprietdria ) Sorocaba 6.556 3.678 100,00% 3.678
Iguatemi Sdo Carlos Sdo Carlos 22.069 22.069 50,00% 11.035
lguatemi Ribeirdo Preto Ribeirdo Preto 43.366 43.366 88,00% 38.162
lguatemi Rio Preto S8 Jgitio R0 43713 43713 8800% 38467
Subtotal Sudeste 464.830 457.783 72,44%  331.634
lguatemi Porto Alegre () Porto Alegre 67.910 67.910 42,58% 28.916
Praia de Belas Porto Alegre 44.768 44.768 57,55% 25.764
Subtotal Sul 112.678 112.678 48,53% 54.680
Iguatemi Brasilia Brasilia 34.657 34.657 64,00% 22.180
Subtotal DF 34.657 34.657 64,00% 22.180
| Fashion Outlet Novo Hamburgo Novo Hamburgo  20.048 20.048 51,00% 10.225
| Fashion Outlet Santa Catarina Tijucas 20.114 20.114 54,00% 10.862
Power Center Iguatemi Campinas (°) Campinas 27.534 27.534 77,00% 21.201
Subtotal Outlet e Power Center 67.697 67.697 62,47% 42.288
Subtotal Shoppings 679.861 672.814 67,00%  450.781
Market Place Torre | Sao Paulo 15.345 15.345 100,00% 15.345
Market Place Torre Il Sdo Paulo 13.389 13.389 100,00% 13.389
Torre Iguatemi Porto Alegre 4) Porto Alegre 10.276 10.276 42,58% 4.376
Torre Sky Galleria Campinas 14.500 14.500 52,00% 7.540
Subtotal Torres 53.510 53.510 75,97% 40.650
Total 733.371  726.324 67,66%  491.431
1) Area Bruta Comercial (ABC) inclui, em alguns empreendimentos, dreas proprietarias que ndo pertencem a Iguatemi.
2)  Considera o complexo Iguatemi Esplanada, formado pelo Esplanada Shopping e o Iguatemi Esplanada.
3)  Area de propriedade da Iguatemi no Esplanada, detida através de subsidiaria.
4)  Considera a participagdo indireta de 6,58% detida através da Maiojama Participag&es.
5)  Power Center localizado anexo ao Shopping Iguatemi Campinas.

@) IGUATEMI
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Portfolio Iguatemi

POTENCIAL CONSTRUTIVO

BANCO DE TERRENOS EXTENSO PERMITE CONTINUARMOS COM A ESTRATEGIA DE

ADENSAMENTO E POSSIVEIS EXPANSOES

No médio/longo prazo, a Iguatemi deve
continuar usando seu potencial construtivo de
aproximadamente 1,5 milhdo m? (132,1 mil m?
de ABL e 1.521 mil m? de drea
privativa/imobilidaria) para  reforcar  suas
propriedades existentes (adicional as novas
oportunidades de greenfields e outlets que
devem ser anunciadas ao longo dos préximos
anos).

Conforme comentamos nos ultimos relatérios
de resultados, parte da nossa estratégia é o
adensamento dos entornos de nossos
empreendimentos, por esse motivo, temos
vendido fracBes dos nossos terrenos para
desenvolvimento de projetos de uso misto
(comerciais, residenciais, mistos e multifamily).

Empreendimento Shopping (ABLm?)  Imobilirio (AP m?) % Iguatemi
lguatemi Sdo Paulo 3.430 0 58,6%
lguatemi Campinas - Terreno Anexo (2 0 1.044.185 24,8%
Iguatemi Campinas 7.300 60.300 70,0%
Iguatemi Campinas - Power Center 5.000 181.635 77,0%
Iguatemi Porto Alegre 3.233 29.150 42,6%
lguatemi Esplanada 12.000 105.000 46,0%
Praia de Belas 3.000 0 37,6%
Galleria 11.000 27.000 100,0%
Market Place 0 11.400 100,0%
lguatemi Sdo Carlos 20.000 15.000 50,0%
lguatemi Brasilia 15.433 5.292 64,0%
lguatemi Alphaville 7.716 0 78,0%
lguatemi Ribeirdo Preto 0 0 88,0%
| Fashion Outlet Novo Hamburgo 12.500 0 41,0%
| Fashion Outlet Santa Catarina (1) 10.000 0 54,0%
lguatemi Rio Preto 21.500 20.000 88,0%
JK Iguatemi 0 22.266 5,5%
Total 132.112 1.521.228 39,6%
ABL 672.814 354.020

Percentual de expansdo 19,6% 429,7%

(1) Terrenos permutados.

(2) Opgio de permuta + preferéncia.

Nota: Landbank indicativo. Os projetos podem ser alterados, mudando os coeficientes de aproveitamento e de utilizagdo do potencial construtivo.

/
-

(

Shopping Market Place

'r Wy

@) IGUATEMI
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Portfolio Iguatemi

PROPRIEDADES PARA INVESTIMENTO

ESTIMATIVA DE VALOR JUSTO DAS PROPRIEDADES EM OPERACAO ESTA 36% ACIMA DO

ENTERPRISE VALUE DA EMPRESA

Em dezembro de 2023 atualizamos o valor
justo das nossas propriedades em operacdo e
propriedades em desenvolvimento. No 4T23
estimamos esse valor em RS 14,1 bilhoes,
77,5% acima do Enterprise Value da Empresa.

O valor justo das propriedades para
investimento foi estimado utilizando o Fluxo de
Caixa Descontado. Todos os cdlculos sdo
baseados na andlise das qualificacdes fisicas das

dos empreendimentos.
As seguintes premissas foram utilizadas:
i. Taxa de desconto real de 8,5% a.a.;

ii. Taxa de crescimento real na perpetuidade
de 2,0% a.a.;

. . - ii. N3o estd considerado no calculo
propriedades em estudo e das informacdes i  broietos ereenfield
diversas levantadas no mercado, que sdo qualsquer projetos greentieid.
utilizadas na determinacdo dos valores justos

0,

ﬁ:‘;ggoo‘) (RS 14955 16406 19.328 21.830 24.780 24.888 | 23.859 20908 22.728
(F’:?rl:lﬁ?gs; lguatemi ¢ )g7 9027 10534 11.872 14011 14612 | 14034 12752 14.070
ABL total (mil m?) 746 746 746 757 710 711 709 723 727
ABL propria (mil m?) 454 455 455 459 453 471 469 489 490

Numero de AcBes
(mil)

Preco da Acdo (RS) 17,25 24,66 37,14

NAV por Ac3o (RS) 46,92 51,11 59,65

Data base: 31/12/2023

NAV e Market Cap da Companhia (RS milhdes)

+77,5%
14.070
0,
+6,7% 7.928
5798 6.186
Market Cap Market Cap EV NAV
(Jun/23) (Jun/24)

Data base do Market Cap e EV: 30/06/2024

176.612 176.612 176.612 176.612 176.612 176.612

264.109 300.585 300.585

36,86 52,98 39,97 16,90 17,59 23,63

67,22 79,33 82,74 53,14

42,42

46,81

@) IGUATEMI
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Mercado de Capitais
MERCADO DE CAPITAIS

A lguatemi estd listada na B3, com o ticker Nossos principais acionistas e o free float da
IGTI11, IGTI3 e IGTI4, e faz parte de diversos Companhia, com base em 31/03/2024, estdo
indices, como: GPTW, IBOV, IBRA, IBXX, 1CO2, descritos no quadro a seguir:

IDVR, IGCT, IGCX, IMOB, ITAG, SMLL e ELAS11.
Além disso, desde 02/01/2024 fazemos parte

do ISE B3.
. L IGTI3 (ONs)  IGTI4 (PNs) IGTI11 (Units) Unit Equivalente

Composigdo acionaria

| temi S.A.

(lguatemi ) #acOesON #acBesPN #acBesON  #agGesPN (tedrico) % total

Acionista controlador  530.132.630 0 4.209.970 8.419.940 | 79.943.203 26,60%

Float 24.374.094 2.397.346 212.534.755 425.069.510/217.044.202 72,21%

Tesouraria 4 0 3.597.627 7.195.254 | 3.597.628 1,20%

Total 554.506.728 2.397.346 220.342.352 440.684.704 300.585.033 100,00%

A Unit da Iguatemi encerrou o 2724 cotada No 2T24 o retorno ao acionista aumentou em

a RS 20,58. Atualmente, 14 analistas de 81,5% versus o 2T23, esse crescimento por

mercado tém cobertura ativa na Iguatemi. conta do aumento nos dividendos distribuidos
além da intensificacdo do volume de

IGTI11® recompra.

Preco final (30/06/2024) RS 20,58 Retorno gerado ao acionista (R$/a¢do)

Maior preco 2T24 RS 23,01 +81,5%—¢

Menor prego 2724 RS 19,31 075

Valorizagdo no 2724 -9,57%

Numero de units equivalentes 300.585.033

Market Cap (30/06/2024) RS 6.186.039.976

Média diaria de liquidez 2724 RS 87.948.359 2721 2722 2723 2724

Fonte: Bloomberg. Data base: 30/06/2024 - Dividendo/agéo - Recompra/agéo

Volume trimestral médio (RS mil)

’74’17’0% 1

87.948
73.826 73.079 75.151

3723 4723 1724 2724

Fonte: Bloomberg. Data base: 30/06/2024

@) IGUATEMI



Mercado de Capitais

MERCADO DE CAPITAIS

COMPANHIA EXECUTOU APROXIMADAMENTE 17% DE SEU PLANO DE RECOMPRA DE ACOES
NO 2724, ATINGINDO 69% DO MONTANTE APROVADO

Conforme comunicado nos ultimos trimestres,
a companhia vem executando seu plano de
recompra de a¢des, com o objetivo de adquirir
suas acOes abaixo do valor justo até janeiro de
2025.

O plano também contempla a necessidade de
acOes distribuidas a titulo de incentivo de longo
prazo da Iguatemi.

No segundo trimestre foram adquiridas
1.050.000 units (IGTI11), o equivalente a 16,9%
do plano total de recompra aprovado
perfazendo um valor de RS 22,5 milhdes. Ao
total foram adquiridas até o momento
4.265.600 units (IGTI11) que totalizam RS 94,5
milhGes, representando 68,6% do programa
aprovado. Nesse Ultimo trimestre, reduzimos
nossa operacao de SWAP em 1.050.000 units
(IGTI11).

Evolucdo do programa de recompra de agdes
e SWAP

23,8
21,1 214 218 22,2
9189 9504 9504
7917 7989 WIS
674 746 3.216
7243 7243 7.243
6.288

5.238

2723 3723 4723 1724 2724

Saldo de swap de a¢Ges - Quantidade (mil)

Il s:ldo do programa de recompra de acdes -
Quantidade (mil)

Preco médio IGTI11 no periodo (RS/Unit)

Apartamento JK — Espago eventos
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Mercado de Capitais

SERVICOS DE AUDITORIA INDEPENDENTE -
ATENDIMENTO A INSTRUCAO CVM N° 381/2003

A Companhia e suas controladas passaram a
utilizar os servicos de auditoria da Deloitte
Touche Tohmatsu Limited, a partir do primeiro
trimestre de 2022. A politica de atuagdo da
Companhia na contratacdo de servicos nao
relacionados a auditoria externa junto aos
No0ssos auditores independentes se
fundamenta nos principios que preservam a
independéncia do auditor independente. Estes
principios consistem, de acordo com principios
internacionalmente aceitos, em: (a) o auditor

Nota: Os dados ndo financeiros, tais como ABL,
vendas médias, aluguéis médios, custo de
ocupacdo, precos médios, cotacGes médias,
EBITDA e Fluxo de Caixa Proforma ndo foram
objeto de revisdo pelos nossos auditores
independentes.

A Companhia estd vinculada a arbitragem na
Cdmara de Arbitragem do Mercado, conforme
cldusula compromisséria constante em seu
Estatuto Social.

nao deve auditar o seu préprio trabalho, (b) o
auditor ndo deve exercer funcdes gerenciais no
seu cliente e (c) o auditor ndo deve promover
os interesses de seu cliente.

SOBRE A IGUATEMI S.A.

A lguatemi é uma das maiores empresas full service no setor de shopping centers do Brasil. Suas
atividades englobam a concepcdo, o planejamento, o desenvolvimento e a administracdo de
shopping centers regionais, e-commerce premium no modelo marketplace, premium outlets e
complexos imobiliarios de uso misto com torres comerciais e residenciais.

A Companhia foi pioneira ao inaugurar o primeiro shopping center do pais, o Ilguatemi Sdo Paulo, que
completa 57 anos de atuagdo no mercado, e atualmente detém participacdo em 14 shopping
centers, dois premium outlets, um e-commerce premium no modelo marketplace e quatro torres
comerciais.

Os empreendimentos juntos totalizam 726 mil m? de ABL total, sendo a sua ABL propria

correspondente a 491 mil m?

As acdes da Iguatemi estdo listadas na B3 [IGTI11] e fazem parte do indice Ibovespa. Além disso,
desde o dia 02 de janeiro de 2024, a Companhia passou a compor a carteira do [ndice de
Sustentabilidade Empresarial da B3 (“ISE B3”), referéncia nacional em sustentabilidade corporativa.

Consideracdes referentes as perspectivas do
negdcio, estimativas de resultados operacionais e
financeiros, e as perspectivas de crescimento da
Iguatemi, eventualmente expressas neste relatdrio,
se constituem apenas em projecbes e, como tal,
baseiam-se exclusivamente nas expectativas da
administragcdo da Iguatemi em rela¢éo ao futuro do
negdcio e seu continuo acesso a capitais para
financiar o plano de negdcios da Companhia. Tais
consideracdes dependem, substancialmente, de
mudang¢as nas condicbes de mercado, regras
governamentais, pressées da concorréncia, do
desempenho do setor e da economia brasileira,
entre outros fatores e estdo, portanto, sujeitas a
mudangas sem aviso prévio.
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Anexo

ANEXO

As informacBes ndo contdbeis da Companhia ndo foram revisadas pelos auditores
independentes.

CONCILIAGAO ENTRE DEMONSTRACOES
FINANCEIRAS CONSOLIDADAS E GERENCIAIS

indireta de 6,58% no Shopping Iguatemi Porto

As informacbes gerenciais da Companhia, Alegre e Torre anexa (lguatemi Business) a
baseadas na demonstragdo do resultado do partir de 19 de janeiro de 2020. Conforme as
exercicio consolidado, foram elaboradas de normas contabeis, esta participacdo esta
forma a refletir a participagdo da Companhia registrada no resultado de equivaléncia
em todos os Shoppings Centers e Torres de seu patrimonial na demonstracdo do resultado
portfdlio, inclusive consolidando a participagao contabil do periodo.

DEMONSTRAGOES FINANCEIRAS CONSOLIDADAS DOS EXERCICIOS DO SEGUNDO TRIMESTRE DE 2024

DEMONSTRAGAO DO RESULTADO DO EXERCICIO CONSOLIDADO GERENCIAL

Receita Bruta 363.273 353.007 | 2,9% | 705.063 679.281 | 3,8%
DedugGes, impostos e contribuicdes -61.899 -50.335 23,0% |[-120.539 -106.390 | 13,3%
Receita Liquida 301.374 302.672 | -0,4% | 584.524 572.891 | 2,0%
Custo dos Bens e/ou Servigcos Vendidos -101.816 -96.470 5,5% -184.474 -207.382 | -11,0%
Resultado Bruto 199.558 206.202 | -3,2% | 400.050 365.509 | 9,4%
Despesas/Receitas Operacionais -36.095 -42.594 | -15,3% | -83.347 -79.270 5,1%
Despesas Gerais e Administrativas -38.178 -43.934 | -13,1% | -85.813 -80.265 6,9%

Outras Receitas e Despesas

L 5.707 5.688 0,3% 13.441  10.923 23,1%
Operacionais

Equivaléncia Patrimonial -3.623 -4.348 -16,7% | -10.975 -9.928 10,5%
Resultado Antes do Result. Fin. e dos Tributos 163.463 163.609 | -0,1% | 316.703 286.240 | 10,6%
Resultado Financeiro -76.289  -52.049 46,6% |-135.655 -133.317 1,8%

Receitas Financeiras 35.792 60.202 | -40,5% | 54.942 110.249 | -50,2%

Despesas Financeiras -112.081 -110.110 1,8% -190.598 -233.165| -18,3%

Valor justo de instrumento financeiro 0 -2.141 | -100,0% 0 -10.401 | -100,0%
Resultado Antes dos Tributos sobre o Lucro 87.174 111.560 | -21,9% | 181.047 152.922 | 18,4%
IR e Contribuicdo Social sobre o Lucro -10.832 -14.244 | -24,0% | -23.615 -25.414 -7,1%
Lucro/Prejuizo do Periodo 76.343 97.316 | -21,6% | 157.432 127.509 | 23,5%
Atribuido a Socios da Empresa Controladora 76.316  95.993 | -20,5% | 157.380 125.195 | 25,7%
Atribuido a Sécios Nao Controladores 27 1.323 -98,0% 52 2.314 -97,8%
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ANEXO

DEMONSTRAGCAO DO RESULTADO DO EXERCICIO CONSOLIDADO CONTABIL

Receita Bruta 359.552 349.282 2,9% 697.805 672.027 3,8%
DedugGes, impostos e contribuicdes -61.518 -50.008 23,0% |-119.768 -105.621| 13,4%
Receita Liquida 298.035 299.273 | -0,4% | 578.037 566.406 2,1%
Custo dos Bens e/ou Servigos Vendidos -102.066 -114.841 | -11,1% |-194.063 -218.637 | -11,2%
Resultado Bruto 195.969 184.432 6,3% 383.974 347.769 | 10,4%
Despesas/Receitas Operacionais -35.868 -36.416 -1,5% -74.382 -69.524 7,0%
Despesas Gerais e Administrativas -37.732 -36.981 2,0% -75.814 -68.670 10,4%

Outras Receitas e Despesas

L 5.674 5.681 -0,1% 13.432  10.877 23,5%
Operacionais

Equivaléncia Patrimonial -3.810 -5.116 -25,5% | -12.000 -11.731 2,3%
Resultado Antes do Result. Fin. e dos Tributos 160.101 148.016 8,2% 309.592 278.245 | 11,3%
Resultado Financeiro -73.231 -55.474 32,0% |-129.222 -126.094 2,5%

Receitas Financeiras 51.011 59.749 -14,6% | 106.402 128.696 | -17,3%

Despesas Financeiras -124.242 -113.081 9,9% -235.624 -244.388 | -3,6%

Valor justo de instrumento financeiro 0 -2.142 | -100,0% 0 -10.402 | -100,0%
Resultado Antes dos Tributos sobre o Lucro 86.870 92.542 -6,1% | 180.370 152.151 | 18,5%
IR e Contribuicdo Social sobre o Lucro -10.525 -13.840 | -24,0% | -22.937 -24.643 -6,9%
Lucro/Prejuizo do Periodo 76.345  78.702 -3,0% | 157.433 127.508 | 23,5%
Atribuido a Socios da Empresa Controladora 76.318 77.378 -1,4% 157.381 125.194 | 25,7%
Atribuido a Sécios Ndo Controladores 27 1.324 -98,0% 52 2.314 -97,8%

DEMONSTRAGCAO DO RESULTADO DO EXERCICIO — CONCILIACAO GERENCIAL X CONTABIL

Receita Bruta 359.552 3.721 363.273 | 697.805 7.258  705.063
Deducdes, impostos e contribuicdes -61.518 -381 -61.899 | -119.768 -771 -120.539
Receita Liquida 298.035 3.339 301.374 | 578.037 6.487 584.524
Custo dos Bens e/ou Servigos Vendidos -102.066 250 -101.816 | -194.063 9.589 -184.474
Resultado Bruto 195.969 3.589 199.558 | 383.974 16.076 400.050
Despesas/Receitas Operacionais -35.868 -227 -36.095 | -74.382  -8965  -83.347
Despesas Gerais e Administrativas -37.732 -446 -38.178 | -75.814 -9999  -85.813
Oper;);g:;fece'tas e Despesas 5.674 33 5707 | 13.432 9 13.441
Equivaléncia Patrimonial -3.810 187 -3.623 | -12.000 1.025 -10.975
Resultado Antes do Result. Fin. e dos Tributos  160.101  3.362  163.463 | 309.592 7.111 316.703
Resultado Financeiro -73.231  -3.058 -76.289 |-129.222 -6.433 -135.655
Receitas Financeiras 51.011 -15.219 35.792 | 106.402 -51.460 54.942
Despesas Financeiras -124.242 12.161 -112.081 | -235.624 45.026 -190.598
Valor justo de instrumento financeiro 0 0 0 0 0 0
Resultado Antes dos Tributos sobre o Lucro 86.870 304 87.174 | 180.370 677 181.047
IR e Contribuicdo Social sobre o Lucro -10.525 -307 -10.832 | -22.937 -678 -23.615
Lucro/Prejuizo do Periodo 76.345 -2 76.343 | 157.433 -1 157.432
Atribuido a Sécios da Empresa Controladora  76.318 -2 76.316 | 157.381 -1 157.380
Atribuido a Sécios Ndo Controladores 27 0 27 52 0 52
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BALANCO PATRIMONIAL CONSOLIDADO CONTABIL

Ativo Circulante 2.688.938 1.911.668 40,7%
Disponibilidades 2.245.889 1.591.508 41,1%
Contas a Receber 229.603 206.306 11,3%
Estoques 33.442 33.024 1,3%
Tributos a Recuperar 57.535 47.130 22,1%
Despesas Antecipadas 15.037 19.324 -22,2%
Outros Ativos Circulantes 107.432 14.376 647,3%

Ativo Nao Circulante 5.745.541 5.847.777 -1,7%
Ativo Realizavel a Longo Prazo 270.282 282.748 -4,4%

AplicacBes Financeiras 12.337 11.904 3,6%
Contas a Receber 168.049 188.555 -10,9%
Tributos Diferidos 23.638 16.799 40,7%
Créditos com Partes Relacionadas 17.040 20.123 -15,3%
Outros Ativos Nado Circulantes 49.218 45.367 8,5%
Investimentos 5.307.944 5.394.248 -1,6%
Participagdes Societarias 320.862 327.538 -2,0%
Propriedades para Investimento 4.987.082 5.066.710 -1,6%
Imobilizado 47.056 49.301 -4,6%
Intangivel 120.259 121.480 -1,0%
Ativo Total 8.434.479 7.759.445 8,7%

Passivo Circulante 947.460 846.216 12,0%
Obrigagdes Sociais e Trabalhistas 32.723 23.351 40,1%
Fornecedores 20.719 22.523 -8,0%
Obrigacdes Fiscais 32.603 37.084 -12,1%
Empréstimos e Financiamentos 284.321 285.620 -0,5%
Debéntures 422.565 410.750 2,9%
Outras ObrigacGes 154.529 66.888 131,0%

Passivo Ndo Circulante 3.327.202 2.678.550 24,2%
Empréstimos e Financiamentos 2.295.583 1.645.589 39,5%
Debéntures 997.663 997.443 0,0%
Passivos com Partes Relacionadas 4.602 5.410 -
Outros 3.639 3.644 -0,1%
Tributos Diferidos 9.179 9.939 -7,6%
Provisdes 16.536 16.525 0,1%
Lucros e Receitas a Apropriar 0 0

Patriménio Liquido 4.159.817 4.234.679 -1,8%
Capital Social Realizado 1.759.393 1.759.393 0,0%
Reservas de Capital 1.348.680 1.372.229 -1,7%
Reservas de Lucros 894.166 1.021.797 -12,5%
Lucros / Prejuizos Acumulados 157.381 81.063 94,1%
Participagdo dos Acionistas Ndo Controladores 197 197 0,0%

Passivo Total 8.434.479 7.759.445 8,7%
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DEMONSTRACAO DE FLUXO DE CAIXA

Caixa Liquido Atividades Operacionais
Caixa Gerado nas Operacgdes
Lucro Liquido do Exercicio

Depreciacao e Amortizagao

Ganho ou Perda na alienacdo de Ativo Permanente

Resultado de Equivaléncia Patrimonial
VariacGes Monetarias, Liquidas

Provisdes para riscos fiscais, trab. e civeis

Imposto de Renda e Contribuicdo Social Diferidos

Provisdo para Pagamento Baseado em Ag¢Ges
Provisdo para Programa de Bonificagdo
Provisdo para créditos de lig. duvidosa
Perda (Ganho) de Participagdo
Receitas Diferidas
Amortizagdo dos Custos de Captacdo
Participagdo dos Acionistas Ndo Controladores
Provisdo para desvalorizacdo de Estoque
Linearizacdo liquida de amortizacdo
VariagBes nos Ativos e Passivos
Outros
Caixa Liquido Atividades de Investimento
AplicacBes Financeiras
Outros
Caixa Liquido Atividades de Financiamento
Amortizagdo de Financiamentos
Dividendos Pagos
Captacdo de Empréstimos
Recursos Oriundos da Emissdo de Debéntures
Recursos Oriundos da Emissdo de A¢bes
Outros
Aumento (Reducdo) de Caixa e Equivalentes
Saldo Inicial de Caixa e Equivalentes

Saldo Final de Caixa e Equivalentes

90.120
227.242
76.345
47.346
0
3.810
71.928
11
-8.273
3.552
6.433
2.966
0
0
1.775
0
1.976
19.373
-27.829
-109.293
-651.528
-595.814
-55.714
580.014
-42.950
-49.935
700.000

-27.101
18.606
24.475
43.081

132.135
216.613
81.088
45.306
0
8.190
59.918
-65
-9.281
3.552
5.125
2.960
0
0
1.776
0
-1.884
19.928
33.708
-118.186
-64.420
14.223
-78.643
-102.713
-25.323
-49.934
0
0
0
-27.456
-34.998
59.473
24.475
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DEMONSTRACAO DE FLUXO DE CAIXA AJUSTADO

Caixa Liquido Atividades Operacionais 220.364 273.490
Caixa Gerado nas Operagdes 267.636 259.383
Lucro Liquido do Exercicio 76.345 81.088
Depreciagdo e Amortizagao 47.346 45.306
Ganho ou Perda na alienagdo de Ativo Permanente 0 0
Resultado de Equivaléncia Patrimonial 3.810 8.190
VariacGes Monetarias, Liquidas 112.322 102.688
ProvisGes para riscos fiscais, trab. e civeis 11 -65
Imposto de Renda e Contribui¢do Social Diferidos -8.273 -9.281
Provisdo para Pagamento Baseado em Ag¢Ges 3.552 3.552
Provisdo para Programa de Bonificagdo 6.433 5.125
Provisdo para créditos de lig. duvidosa 2.966 2.960
Perda (Ganho) de Participagdo 0 0
Ajuste valor justo 0 0
Amortizagdo dos Custos de Captacdo 1.775 1.776
Participagdo dos Acionistas Ndo Controladores 0 0
Provisdo para desvalorizacdo de Estoque 1.976 -1.884
Linearizacdo liquida de amortizacdo 19.373 19.928
VariagGes nos Ativos e Passivos -27.829 33.708
Outros -19.443 -19.601
Caixa Liguido Atividades de Investimento -55.714 -78.643
AplicacBes Financeiras 0 0
AquisicGes de Ativo Nao Circulante -56.143 -78.822
Outros 429 179
Caixa Liquido Atividades de Financiamento 490.164 -201.298
Amortizacdo de Financiamentos -42.950 -25.323
Dividendos Pagos -49.935 -49.934
Captacdo de Empréstimos 700.000 0
Recursos Oriundos da Emissdo de Debéntures 0
Recursos Oriundos da Emissdo de A¢des 0
Outros -27.101 -27.456
Pagamento de Juros -89.850 -98.585
Aumento (Redugdo) de Caixa e Equivalentes 654.814 -6.451
Saldo Inicial de Caixa, Equivalentes e Aplicacdes Financeiras 1.603.412 1.609.863
Saldo Final de Caixa, Equivalentes e AplicagBes Financeiras 2.258.226 1.603.412
(1) Caixa Operacional ajustado em R$ 130,2 milhdes negativos referentes ao pagamento de juros e variagdes monetérias liquidas.
(2) Caixa de Investimentos ajustado em R$ 595,8 milh&es negativos classificados como “Aplicagdes Financeiras”.

(3) Caixa de financiamento ajustado em RS 89,9 milhes referentes ao pagamento de juros.
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Glossario

GLOSSARIO

ABL: Area Bruta Locavel.

ABL Prépria: ABL total x participacdo da
lguatemi em cada Shopping.

ABL Prépria Média: Média aritmética da ABL
propria de cada periodo. Com o objetivo de
evitar distor¢des, nos meses que ocorreram
aquisicdes, ponderamos a média em relagao ao
numero de dias correntes que cada aquisicdo
contribuiu com receita a Companbhia.

ABL Total: ABL que corresponde a soma de
todas as areas disponiveis para a locacdo,
exceto quiosques, dos Shoppings que a
lguatemi detém participacdo.

ABL Total Média: Média aritmética da ABL total
correspondente a cada periodo.

Aluguel por m? Aluguel minimo, overage e
locacdo temporaria dividido pela ABL total.

Capex: Valores destinados a melhorias dos
empreendimentos ao desenvolvimento
imobiliario e de novos shopping centers,
expansdes, projetos e equipamentos de
informatica e outros investimentos.

Custo de Ocupagdo como % das vendas: Soma
do aluguel total (minimo + overage) + custos
com condominio + fundo de promocao dividido
pelas Vendas Totais. Reportado na visdo
“caixa”.

EBITDA: Medicdo ndo contabil elaborada pela
administracdo da lguatemi, calculada
observando as disposicGes do Oficio Circular
CVM n2 01/2006, consistindo no lucro

Iguatemi Brasilia

operacional acrescido de resultado financeiro
liquido e depreciacdo e amortizacdo.

FFO: Lucro
Amortizacdo.

Liqguido + Depreciacdo e

Margem NOI: NOI dos empreendimentos sobre
a Receita Liquida de descontos do
empreendimento

NAV (Net Asset Value): Valor justo do portfdlio
de investimentos da Companhia.

NOI: Resultado operacional liquido dos
empreendimentos consolidado na participacdo
lguatemi.

Taxa de Ocupagdo: ABL total locada e ocupada
dividida pela ABL total.

Total Shoppings: NUumero de shopping centers
gue a lguatemi detém participacdo.

Vendas Totais: Vendas totais declaradas pelas
lojas em cada um dos shoppings que a lguatemi
tem participacgao.

Vendas Totais por m?% Venda totais dividido
pela ABL total shoppings.

Visdo Shoppings: NUmeros gerenciais incluem
apenas shoppings, excluindo, portanto, torres,
Outlets e Power Center Iguatemi Campinas.

Visdo Varejo: Numeros gerenciais incluem as
operagdes do Iguatemi 365 e i-Retail.
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CONFERENCE CALL ON
2Q24 RESULTS

10:00 A.M. (BRT)

07 Brasilia, Brazil

AUGUST 2024 9:00 A.M. (GMT-4)
New York, USA

E Portuguese Conference Call

Webcast: Click here to access it.

E Simultaneous translation into English

Webcast: Click here to access it.

IR Team:

CFO Guido Oliveira

R/ Marcos Souza
Victor Barbosa
Pedro Roberti

| Telephone: +55 (11) 3137-7197/7134

ShéppingPa’tioH\'giendpo\is . ) . ] rl@lguatemlcombr

wWww.iguatemi.com.br

lguatemi S.A. [B3: IGTI11], one of the largest full-service companies in the Brazilian shopping mall sector, announces today its results for the
second quarter of 2024 (2Q24). The following financial and operating information is presented based on consolidated figures and is shown
in thousands of Brazilian Reais, under the Brazilian Corporations Law and International Financial Reporting Standards (IFRS), as expressed in
Accounting Pronouncements (CPCs) issued and approved by the Brazilian Securities and Exchange Commission (CVM), except for 6.58% the
indirect stake held by Iguatemi in Shopping Porto Alegre and the attached commercial tower (Iguatemi Business) as of January 1, 2020,
which is reflected in these figures to represent broadly the Company's results. The Company's non-financial information was not reviewed
by the independent auditors.
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Institutional Communication and IR

2Q24 HIGHLIGHTS

Total sales reached RS 4.9 billion in 2024, up by
7.0% versus 2Q23. Without considering May for
the malls which were impacted by the rainfalls in
Rio Grande do Sul (RS), the growth was 9.8%. Sales
for July/24 grew 11% above July/23;

* Same-store sales (SSS) grew 4.0% and same-area
sales (SAS) grew 7.0% (6.7% and 9.8%, respectively
excluding the mallsin RS) in 2Q24 versus 2Q23;

* Same-store rents (SSR) grew 2.9% and same-area
rents (SAR) grew 2.1% in 2Q24 versus 2Q23.
Excluding malls in RS, growth was 4.9% for SSR and
5.2% for SAR;

* Gross revenue was RS 363.3 million in 2Q24,
growing 2.9% versus 2Q23;

Adjusted net revenuel? reached R$ 318.5 million in
2Q24, an increase of 3.4% versus 2Q23;

Consolidated adjusted EBITDA® came to RS 233.0
million in 2Q24, up 11.5% from 2Q23 and adjusted
EBITDA margin stood at 73.1%, an improvement of
5.3 p.p. in the margin, compared to 2Q23
(excluding the effect of Rio Grande do Sul, EBITDA
would be RS 238.0 million, up by 13.9%);

Adjusted net income? reached R$ 106.5 million in
2Q24, an 24.6% increase from 2Q23 and adjusted
net margin stood at 33.4%, an increase of 5.7 p.p.
in the margin compared to 2Q23 (excluding the
effect of Rio Grande do Sul, Net Income would be
RS 110.0 million, up by 29.8%); ;

Adjusted FFO? was R$ 153.9 million in 2Q24, up by
19.3% from 2Q23, and adjusted FFO margin stood
at 48.3%, an increase of 6.4 p.p. in the margin
compared to 2Q23 (excluding the effect of RS, FFO
would be RS 158.3 million, up by 22.8%);

Iguatemi S.A.'s leverage ended the quarter at 1.80x
Net Debt/adjusted EBITDA, 0.04x below 1Q24
figures;

TOTAL SALES (without RS)
RS 4,9 bn
+7.0% (9.8%) vs. 2Q23

OCCUPANCY RATE

95.0%in 2Q24
+2.6 p.p. vs 2Q23

* Loewe's Flagship was inaugurated in lguatemi Sdo
Paulo, the brand's first store in Latin America and
the most desired brand by Lyst Index and The
Business of Fashion, adding to the portfolio of i-
Retail stores;

The sale of 50% stake of Iguatemi Sdo Carlos and 18%
stake of Iguatemi Alphaville, in the amount of RS 205
million, was announced, representing a Cap Rate of
8.3%;

Issue of Real Estate Receivables Certificate (CRI)
totaling RS 700 million at the total cost of CDI +
0.33%p.a.;

2" edition of the Sustainability Report released,
including commitments from the ESG journey;

* Approval of the New Code of Ethical Conduct of
Ilguatemi S.A., one of the pillars of our Compliance
Program;

* The 3" period of conversion of the Company's
common shares (IGTI3) into units (IGTI11) has ended,
reducing the IGTI3 Freefloat by more than 33%.

Subsequent Events:

* The acquisition of 16.6% stake in Mall Rio Sul for RS
360 million was announced, representing a Cap Rate
of 7.7% (11% considering management fee
revenues). Acquisition in partnership with Banco do
Brasil's BB Premium Malls fund, where Iguatemi is a
real estate consultant. The combined stakes
represent 49.9% of the assets;

* Acquisition of 0.8% stake in Iguatemi S3o Paulo for RS
25 million was disclosed, representing a Cap Rate of
12.3%.

ADJUSTED NET REVENUE

RS 318.5mm
+3.4% vs. 2Q23

SSS (without RS) LEVERAGE ADJUSTED EBITDA (2
4.0% (6.7%) 1.80x RS 233.0 mi

vs 2Q23 -0.04x vs. 1Q24 +11.5% vs. 2Q23
SSR (without RS) 2Q24 RETAIL RESULT ADJUSTED FFO (@
2.9% (4.9%) R$ 0.1 mi RS 153.9 mi

+2.9 p.p. vs. IGPM readjustment

1) Excluding the straight-line effect.

2) Excluding the straight-line effect, Infracommerce, and the share SWAP result.

+19.3% vs. 2023
@) IGUATEMI
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MESSAGE FROM THE MANAGEMENT
THE OPERATIONS OF MALLS IN RIO GRANDE SUL HAVE CHANGED DUE TO THE CRISIS IN THE

STATE IN MAY.

In May, the state of Rio Grande do Sul suffered the
biggest climate disaster ever observed in its
history. During this period, the heavy rainfalls in
the region resulted in an emergency situation in
more than 340 municipalities.

During this period, Iguatemi provided full support
to the local community and the more than 600
employees of the three malls in the region:
Shopping Iguatemi Porto Alegre, Shopping Praia
de Belas, and | Fashion Outlet Novo Hamburgo.

As measures to support its employees and the
local community impacted by the disaster,
Iguatemi developed a series of initiatives:

* Advanced payment of vacation pay and 13th
salary for the persons affected;

* Meal and transportation vouchers converted
into credit in checking account for impacted
persons (individuals or third parties);

* Housing and medication allowance for
employees facing problems to access their
homes and who have had contact with
"dammed water."

* Emotional support from trauma specialists,
social workers, psychologists and legal and
financial consultants through Pass Support;

* Creation of an HR call center for guidance on
government support initiatives and other
doubts;

* Donations of kitchenware in partnership with
Iguatemi Collections;

* Support to the official "Juntos pelo RS" ("United
for RS") campaign.

Also, to support the local community, the malls
joined the official campaign and served as
donation collection points, in addition to
participating in the "Mutirdo da Cidadania"
("Citizenship Joint Effort") campaign in partnership
with government entities.

In view of the impacts on its direct surroundings,
Shopping Praia de Belas was closed from the May
3 to 23. Due to the water level at the
development surroundings, the underground
parking lot was closed until June 17 and is
currently fully operational. Iguatemi Porto Alegre
and | Fashion Outlet Novo Hamburgo continued to
operate, but their stores operated on flexible
hours.

In May, due to the events occurred, lguatemi
granted its tenants the following special
conditions:

* Shopping Praia de Belas granted tenants 50%
discounts on the rental amount relating to
May, and the remaining amount will be paid in
3 installments beginning August. In addition,
parking fees were not charged between May
23 and June 9.

* lguatemi Porto Alegre and | Fashion Outlet
Novo Hamburgo granted one-off discounts to
impacted tenants but allowed payment of 50%
of the rental amount in 3 installments

ESTAS SAO AS MAOS DE COLABORADORES, LOJISTAS E
PARCEIROS QUE, COM CARINHO, ENERGIA, VONTADE E

beginning August.

DETERMINACAO REABRIRAM O PRAIA DE BELAS SHOPPING.

Reopening of Praia de Belas Mall — Porto Alegre, Rio Grande do Sul
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MESSAGE FROM THE MANAGEMENT

PORTFOLIO SALES MAINTAIN SUBSTANTIAL
GROWTH AND CLOSE UP BY 7% FROM 2Q23
WITH REAL GROWTH (9.8% EXCLUDING MALLS
IN RIO GRANDE DO SUL IN MAY)

Portfolio sales totaled RS 4.9 billion, moving up
by 7% from 2Q23, maintaining the accelerated
growth shown in the last quarters. Excluding
May for malls in Rio Grande do Sul, growth was
9.8%. This result represents 5.9% of real growth
over the IPCA for the period. Estimated sales for
July show a growth by 11% vs. July 23.

In 2Q24, the segments that grew the most
were: (1) Miscellaneous, Health & Beauty,
Jewelry; (2) Housewares, Bookstore, Stationery,
IT, 11.4% and 7.0% up from 2Q23, respectively.

Sales in 2Qs (RS billion)

+9.8%
+7.0% Without RS
4.9
4.6
2Q23 2024

lguatemi's sales continues to outperform the
industry, in the first five months of the year
total sales grew 7.6 p.p. above the industry's
average growth according to ABRASCE data.

Sales growth vs. Industry (1

+7.6 p.p.
7.2%
-0.4%
Industry Average Ilguatemi Average
05M24 x 05M23 05M24 x 05M23

(Quarter average) (Quarter average)

SAS CONTINUES TO OUTPERFORM SSS, IN VIEW
OF THE CLOSING OF VACANT AREA AND WITH
UNPRECEDENTED OPERATIONS REINFORCING
THE MIX

The higher occupancy rate and the continuous
improvement of the mix with differentiated
operations contributed to solid sales growth. As

a result, same-area sales (SAS) grew 7.0% (9.8%
without RS), above the growth in same-store
sales (SSS) which reached 4.0% (6.7% without
Rio Grande do Sul), in 2024 versus 2Q23.

SAS x SSS comparison in 2Q24

1 9.8%
7.0% 1 67%
4.0% 1
- 2 S
SSS 2Q24 SAS 2Q24 : SSS 2Q24 SAS 2Q24
I (withoutRio  (without Rio

Grande do Sul) Grande do Sul)

SALES GROWTH REDUCES OCCUPANCY COST
TO 10.8%, THE LOWEST LEVEL IN 11 YEARS,
ENABLING RENT RE-PRICING

Occupancy cost ended the quarter at 10.8%,
down by 0.5 p.p. in relation to 2Q23, the lowest
level in more than 11 years and also below the
historical average (2010 —24).

Occupancy cost (%)
-0.5p.p.

11.5% 11.3%
10.8%

Average 2Qs 2Q23 2Q24
(2Q10-2Q24)

This reduction has allowed the re-pricing of
rents through positive leasing spreads in
renewal contracts, reaching +10.9% in 2Q24,
+4.9p.p. in relation to 1Q24. With this level of
occupancy cost, the tendency is to continue
applying positive leasing spreads in future rents.

Leasing Spread Renewals — LTM (%)

+4,9p.p.
10.9%
/.0% 6.0%
m H =
3Q23 4Q23 1Q24 2Q24

(1) Average sales growth from January to December 2023 (versus 2022), according to ICVS - /ndice Cielo de Varejo em Shopping @ IGUATEMI
SA.

Centers Abrasce (Cielo Retail Index in Shopping Malls) (ICVS Abrasce)'
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MESSAGE FROM THE MANAGEMENT

RE-PRICING OF RENTS RESULTS IN REAL
GROWTH OF 4.9% OF SSR AND 5.2% OF SAR IN
RELATION TO 2Q23

The positive figures in leasing spreads and
discount withdrawal in the past quarters
showed the capacity to increase rental
collection in it’s contract base.

As a result, rental indicators continued to grow,
even without IGP-M readjustment in contracts.
Same-store rents (SSR) and same-area rents
(SAR) grew 2.9% and 2.1% in 2Q24, respectively.
However, excluding the performance of the
shopping malls in Rio Grande do Sul in May, we
posted growth in same-store rents (SSR) and
same-area rents (SAR) by 4.9% and 5.2%,
representing a real growth of approximately 5
p.p. in both indicators.

SSR and SAR vs 2Q23 (%) — Excluding malls in Rio
Grande do Sul in May

+4.9p.p.
4.9% 5.2%
0.0%
TT—
-0.3%

IGPM 12M IGPM SSR (without SAR (without
(Average readjustment Rio Grande Rio Grande
quarter)  effect on the do Sul) do Sul)

portfolio

NEGATIVE NET DELINQUENCY RATE OF 1.4%,
AS A RESULT OF THE LOWEST GROSS
DELINQUENCY RATES IN 10 YEARS

Net delinquency rate was negative at 1.4%, due
to the growth in sales and Iguatemi's collection
strength. The good performance is the result of
a gross delinquency rate 2.8 p.p. below the
2Q23, in addition to a recovery in outstanding
rents from previous quarters.

* Excluding pandemic years

Net delinquency rate (%)

-1.5p.p.
0.1%
-1.9% -1.4%
Average 2Qs 2Q23 2Q24
(2Q10-2Q24)

It is worth mentioning that gross delinquency
rate (relating to the current month), which
shows the tenant's current payment capacity,
has also posted the lowest levels in last 10 years
and has been contributing to the drop in
Accounts Receivable

Accounts Receivable (RS '000)

-17.9%
484,554 397,652
2Q23 2Q24

OCCUPANCY RATE GROWS TO 95% IN THE
QUARTER, AN INCREASE OF 2.6 P.P. VERSUS
2Q23

The average occupancy rate reached 95.0% in
2Q24, 2.6 p.p. higher than in the same period of
the previous year. These figures arise from the
strong commercial agenda involving contract
signature at the end of 2023 and beginning of
2024, which were presented in previous
quarters.

Occupancy rate progression (% GLA)
+2.6 p.p.

95.0%
94.5% 94.1%

93.4% .
92.4% B
e -

2Q23 3Q23 4Q23 1Q24 2Q24

In the last quarter, 109 new contracts were
signed, specially: Dolce & Gabbana, Jo Malone
and Zara Home at Patio Higiénopolis, Almarana
at Iguatemi Ribeirdo Preto, Boss at Iguatemi Rio
Preto, Adidas Originals at Iguatemi Porto
Alegre, Montblanc and Live! at JK Iguatemi, Kiko
Milano at Iguatemi Campinas, Bagaggio and
Me.Linda at Iguatemi Brasilia, Outback and Live!
at Iguatemi Alphaville, and Bar do Alem3o at
Market Place.

@) IGUATEMI
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MESSAGE FROM THE MANAGEMENT

COMPLETED THE FUNDING OF R$700 MILLION
IN NEW CRI AT THE TOTAL COST OF CDI +
0.33% p.a.

The Company completed raising a new CRI in
the amount of R$700 million, to cover short-
term amortizations and lengthen the average
term and reduce the average cost of debt. The
final allocation of the issue was as follows:

RS 148,083,000
RS 551,917,000
RS 700,000,000

CDI+0.30%
103% CDI

15t Series 8 years
2"d Series 8 years
Total Allocated

SECOND EDITION OF THE 2023 SUSTAINABILITY
REPORT

The Company's 2" Sustainability Report was
released on June 3. In this edition, Iguatemi
disclosed its public commitments on the matter,
in addition to the initiatives developed during
the last year. The document was developed in
accordance with the approach of the most
recognized GRlI and SASB international
standards. (further details on page 14). Access
the full document at the link;

APPROVAL OF THE NEW CODE OF ETHICAL
CONDUCT OF IGUATEMI S.A, ONE OF THE
PILLARS OF OUR COMPLIANCE PROGRAM

Iguatemi's new Code of Conduct and Ethics was
approved on June 4, based on the values of
integrity, ethics, and transparency, which steers
the Company's conduct. Full document at the
link;

INAUGURATION ~ OF LOEWE STORE AT
IGUATEMI SAO PAULO, NEW BRAND OF THE |-
RETAIL PORTFOLIO

Inauguration of the Loewe flagship, the LVMH
group's brand, in May at lguatemi S3o Paulo.
This is the first store in Brazil and Latin America.
Created in Spain in 1846, it is one of the biggest
luxury brands in the world with over 178 years
and recently elected by Lyst Index and The
Business of Fashion as the most desired brand
of the moment.

Please see further details about the retail result

on page 30.
IGUATEMI  SAO  JOSE DO RIO PRETO
CELEBRATES 10 YEARS SINCE ITS

INAUGURATION;

On April 26, 2024, lguatemi S3o José do Rio
Preto celebrated its 10t anniversary. The event
welcomed Iguatemi's shareholders, partners,
customers, and management for a lunch
celebrating the development's main
achievements.

With the finest stores in the city, restaurants
and movie theaters, the development offers
outstanding consume, gastronomy, and
entertainment options for the metropolitan
region of the Northwest area of Sdo Paulo.

SIGNATURE OF THE AGREEMENT TO PURCHASE
16.66% STAKE IN SHOPPING RIO SUL IN
PARTNERSHIP WITH BB PREMIUM MALLS FUND

lguatemi and BBIG11 Fund celebrate
partnership upon the acquisition of 49.9% stake
in Shopping Rio Sul (16.6% for Iguatemi and
33.3% for BBIG11l). The amount paid by
lguatemi was RS 360 million, representing a Cap
Rate of 7.7%, and considering the mall's results
for 2024 and revenue linked to the
management of the development, representing
an implicit Cap Rate of 11%. Therefore,
lguatemi reinforces its capital allocation in
premium assets, returning to Rio de Janeiro,
which represents the 2"?largest retail market in
the country. It is important to notice that the
acquisition was accompanied by a portfolio
recycling movement that consisted of the sale
of an 18% stake in Iguatemi Alphaville and the
total stake in Iguatemi Sdo Carlos.

@) IGUATEMI
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Institutional Communication and IR

2024 GUIDANCE

IGUATEMI REMAINS ON TRACK TO REACH ITS
RESULT GUIDANCE FOR THE YEAR

In the first 6 months of the year, Iguatemi
showed outstanding performance, in line with
the indicators expected for the period, despite
the impact on shopping malls in Rio Grande do
Sul due to the rainfalls in the region. The results
for the 1%t half reinforce the attainment of the
goals established in the 2024 guidance.

In the 06M24, the Company posted growth of
6.1% in net revenue and EBITDA margin of
79.7% in the malls unit. In the consolidated, it
ended with EBITDA margin of 73.6% and CAPEX
of RS 104.3 million.

At the beginning of the second half, Iguatemi's
main indicators increased, with strong sales in
July, occupancy rate of 95%, negative net
delinquency rate and granting of discounts on
rents below the historical amount for the last 8
years, which demonstrates the health of the its
tenants' portfolio. This is coupled with a low
leverage and a healthy balance sheet. In the
second half of the year, we will continue to
optimize the malls and monetize the landbank.

GUIDANCE (1) Annual guidance Completed 06M24
Net revenue growth — Malls @) 4-8% 6.1%
EBITDA Margin — Malls (2 82 —-85% 79.7%
EBITDA Margin — Total ) 75-79% 73.6%
Investment (RS '000) () 190 - 230 104.3
Amounts without straight-line effect.
ncludes malls, outlets, and commercial towers operations only.
|Considers incometfrgm retail operation; peret ’ @ IGUATEMI
SA.

(1
(2
(3
(4

Cash basis. Does not include acquisitions.
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EVENTS

IGUATEMI CONTINUES TO OFFER UNPRECEDENTED EVENTS FOR ITS CUSTOMERS AND
ENHANCING ITS CALENDAR WITH THE MOST RENOWNED EVENTS AND WOW EXPERIENCE

SPFW

The 57t edition of Brazil's biggest fashion show
was held on April 9-14, simultaneously at
Iguatemi Sdo Paulo and JK Iguatemi. The show
presented 27 fashion shows, and the highlight
was the debut of brands Catarina Mina and
Reptilia. Hosting the event for the first time, JK
lguatemi opened the SPFW with the Aluf
fashion show and the participation of the
Heliépolis Symphonic Orchestra, the first of the
kind in the world created in a slum.

DISNEY+

In partnership with Disney, Iguatemi brought
the unprecedented Disney+ event to Brazil.
With free access, visitors had the opportunity
to participate in several activities across their
favorite franchises (Disney, Pixar, Marvel, Star
Wars, National Geographic, and ESPN). The
exhibition was held at Iguatemi Campinas from
June 28 to July 28, attended by more than 16
thousand persons. After August 9, the event
will be held in Iguatemi S3o José do Rio Preto.

Festa Junina

lguatemi S3o Paulo held the 4t edition of Festa
Junina (June Festivities) between June 15 and
16 at the Boulevard. The event was attended
by 7,338 persons during two days, and showed
significant growth compared to the previous
year: growth of 19% in tickets; 24% increase in
sales from the event's gastronomic options;
and growth in sponsorship result of 192%
versus 2023 with the following brands: XP Visa
Infinite and Discovery card and sponsorship
from Campari, Aperol, and Casillero Del Diablo.

Cine Vista

The 10t edition of S3o0 Paulo's most charming
open-air cinema event, Cine Vista was held on
June 12-23. The event, created by Iguatemi,
offers the unique experience of an open-air
cinema with view of JK Iguatemi rooftop.
Initially scheduled to be held on June 12-16, its
schedule was extended because of the sold-out
in less than 35 hours, while tickets were still on
pre-sale. The event was sponsored by the XP
Visa Infinite Card and GWM|Carrera and
sponsored by Campari, Cinépolis, Mistral, ICl,
and Astor.

Cine Vista — JK Iguatemi

@) IGUATEMI
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IGUATEMI ONE

MORE INTEGRATIONS AND BENEFITS FOR CUSTOMERS AND NEW COLLECTIONS CAMPAIGN

The 4th edition of Iguatemi Collections ended in
June, and was held from April 4 to June 30,
being once again a hit, increasing customer
engagement and expanding the relationship
program database. This last edition had the
following  highlights and growth when
compared to the 3 Edition:

* 42% growth in Registered Sales;

e 27% increase in Average Spending per
Customer;

* 4% growth in the Black customer database;

In this 4t edition, Track & Field was the
program sponsor and offered double PINs
during Valentine's Day week. This action
resulted in a 68% increase in relation to the
Mother's Day period.

In this last edition, the 10 largest registered
purchases were made by customers with the
potential to enter the most premium segment

of the Company's relationship database. This
demonstrates how the initiative has been
contributing to the expansion of the premium
customer database monitored by the company.
Furthermore, we had a positive NPS result, with
74% of the customers affirming that Iguatemi
Collections positively influences the increase in
purchases and visits to the Group's malls. This
result highlights the campaign's potential to
boost tenants' sales, flow, and registered sales,
improving the knowledge about Iguatemi's
customer.

From the social standpoint, the 4% Iguatemi
Collections Campaign made Bag Collections
available for sale at the exchange points, which
is a bag made from PET bottles and waste from
the textile industry. The proceeds from the sale
of the bag were donated to the NGO
Orientavida, which aims to help empower
women in socially vulnerable situations through
sewing and crafts.

———

Iguatemi Collections Stand - Iguatemi Brasilia

@) IGUATEMI
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CAPITAL ALLOCATION

Given its commitment to generating value to
shareholder and the continuously improving its
mall portfolio, Iguatemi announced the
following movements in its portfolio:

* Total divestment (50% stake) of Iguatemi Sdo
Carlos, withdrawing from the development
management;

* Sale of 18% of Iguatemi Alphaville,
maintaining the 60% stake in the asset.

e Acquisition of 16.6% of Shopping Rio Sul in
Rio de Janeiro.

The sale of the assets totaled RS 205 million,
representing a Cap Rate of 8.3%, whereas the
acquisition of Rio Sul of RS 360 million,
represents a Cap Rate of 7.7% (11% including
the revenues linked to the development
management).

- . 3 —

Shopping Rio Sul — Rio de Janeiro

o
-
=
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EFFICIENT CAPITAL ALLOCATION AND EVEN MORE QUALITY TO IGUATEMI'S PREMIUM PORTFOLIO

With this movement, the Company marks its
return in the city of Rio de Janeiro, the 2
largest retail market in the country, in a
dominant asset with a history of real growth.

The acquisition of Rio Sul was also the first in
the partnership with BBIG11, the Banco do
Brasil's fund in which Iguatemi is a real estate
consultant. In this operation, the fund will hold
33.3% of the assets, totaling 49.9% together
with Iguatemi's stake.

The transactions demonstrate the Company's
commitment to efficient capital allocation,
recycling assets at attractive Cap Rates and
acquiring shopping malls with greater synergy
with its current portfolio.

The three movements are aligned with
lguatemi's strategy and have a low impact on
leverage, which is 1.8x Net Debt/EBITDA in the
2Q24.

..,._—-.-r:‘-lu' | P
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ESG

WE KEEP OUR COMMITMENT TO FOCUS ON OUR PEOPLE

.DEVELOPING OUR PEOPLE
Casa lguatemi Program

We held the 3 edition of the development
program aimed at the management and
executive board level to strengthen the brand
culture among our people. Through a series of
contents and experiences, we seek to enhance
our "eye attention" to expand our repertoire on
the contemporary world in terms of art,
fashion, culture, behavior, design, and
gastronomy—nboth in history and in trends for
the future.

Position Swap Program

Held at the Company for more than 20 years,
the 2024 Position Swap program took place on
June 26 and July 3. In this program, some
leaders from administrative areas are invited to
experience a day of work in operational
positions at our malls (parking, cleaning,
gardening, maintenance, and security),
learning, executing and improving their
attention to an abundance of details.

At the end of the day, participants gather their
experiences, making suggestions that improve
the work, comfort, productivity, and
enhancement of processes of the teams that
participated.

Position Swap | Iguatemi Sdo Paulo

Generating positive impact on our ecosystem

On June 12, Iguatemi was invited to attend the
Brazilian Life Quality Association (ABQV) panel
alongside companies such as Gerdau and Yara
Brasil. The topic discussed was good health and
well-being  practices in a debate on
"Strengthening bonds: Solidarity as a response
to global challenges." The program "Iguatemi
Well-Being and Health Agents" was also
presented, addressing welcoming and support
strategies for our people in Rio Grande do Sul.

The company also advanced its leadership and
culture agenda: in line with our commitment to
the UN Mind in Focus Movement — Global
Compact, Saude Iguatemi held meetings on the
culture of care in some malls. The events,
which  were attended by roughly 150
participants, addressed the concept of
psychological security in the workplace through
day-to-day cases, establishing action plans and
fostering the culture of care throughout the
ecosystem in which we operate

Sky Galleria Tower — Campinas

@) IGUATEMI
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ESG

IGUATEMI REACHES THE MILESTONE OF 93.7% OF WASTE REUSE IN 2024

Following its commitment to the ESG agenda
and the Company's Sustainable Journey,
Ilguatemi published in its last edition of the
Sustainability Report the progress of the 2023
initiatives. In this last version, the Company
disclosed its commitments in relation to the
ESG matter.

Axis 1 - Environmental Management and
Sustainable Growth:

» Efficiently operate our portfolio, aiming at
minimizing the impacts on the use of
resources and the environment;

* Contribute to the global reduction of
greenhouse gas emissions;

* Promote sustainability in the experience of
our customers, tenants, and lessees.

Axis 2: Diverse, Happy, and Thriving People:

* Have a diverse, trained, engaged, and
innovative group of employees;

* Generate positive impact on people and the
communities where we are present.

Axis 3: Ethical, Fair, and Sustainable Value
Chain:

* Maintain a commitment to ethical behavior,
which seeks transparency, integrity, and an
organizational culture that adheres to the
proclaimed values.

In 2Q24, the main highlights of the evolution of
this agenda were:

WASTE MANAGEMENT

In 2024 we reached the remarkable milestone
of 93.7% of reuse of the waste generated in our
malls, above the goal of 90% established in
2023.

Progression of waste reuse (%)

91,2% 93,7%

90,0%

80,0%

2022 2023 2024 Target

This result was achieved in cooperation with
our strategic partners, and we have also
implemented comprehensive measures,
including:

* Composting expansion;
* Optimization of waste separation in malls;
* Strengthening of double triage;

* Co-processing of sanitary waste.

Due to this result, Iguatemi was a finalist of the
ABRASCE Award in the Newton Rique
sustainability category | ESG. Such recognition
reinforces our leadership role in initiatives that
promote environmental protection.

WATER CONSUMPTION

The most recent data disclosed in the
Sustainability Report show a reduction in the
water consumption pattern, recording a
decrease of 12.6%.

Progression of water consumption (thousand m?3)

-12.6%
1
4949 | 4721 35, 1 4270 432€
! 1
1 H BB
T
2019 | 2020 2021 | 2022 2023
1
—-= Pandemic -

This result was obtained by the following
initiatives to optimize water consumption:

* Installation of aerators on toilet taps;
¢ |Installation of Flushes with lower water flow;

* Monitoring water quality in air conditioning
systems;

* Expansion of Sewage Treatment Plants
(STPs).

These initiatives contribute to a good water
reuse rate, especially in cities with water stress.
In these places, lguatemi shows even better
results, with 23.4% use of reuse water, versus
15.3% in the Company's total consumption.

@) IGUATEMI
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Institutional Communication and IR

ESG

GREENHOUSE GAS INVENTORY IS CERTIFIED AND VALIDATES EMISSION REDUCTION

RENEWABLE ENERGY

Since 2022, lguatemi adopts the strategy of
consuming 100% of energy deriving from
sources with low environmental impact,
positioning the Company as one of the leading
companies in sustainable practices. This
strategy gave rise to a reduction in CO?
equivalent emission by more than 8.3 thousand
tons in 2023 versus 2022, resulting in the 6™
largest volume of reduction of emissions
among all Comerc customers (Integrated
Platform  for  Renewable Energy and
Decarbonization Solutions).

The figures follow the Greenhouse Gas Protocol
(GHG Protocol)  methodology,  widely,
internationally recognized by governments and
companies to quantify the reduction of
greenhouse gas emissions.

VV”*\\,
Programa Brasileiro a‘(\‘o‘o Ciclo 2
GHG Protocol ~ 2
\'\ )
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GHG Protocol
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Central de dgua gelada — Iguatemi Brasilia &
—

REDUCTION OF MORE THAN 4 THOUSAND
TONS OF CO; IN OTHER INITIATIVES

In addition to the results presented, the 3
greenhouse gas inventory recorded an
additional reduction of 4 thousand tons of CO,
equivalent, compared to 2022, an important
milestone for the journey towards sustainability
and environmental responsibility.

For the first time, the data in the inventory is
certified by a third party, guaranteeing the
validation of processes and results by
independent specialists and ensuring the
transparency and reliability of the data
disclosed.

Main areas for reduction

Scope 2 - Contracted Energy: We invest in
cleaner and more efficient sources. (-12%)

Scope 3 - Waste Management: We optimize
reuse and minimize waste. (-30%)

Access the full report at Link

S USTAINAD [N

REPORT 2 02 3
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https://ri.iguatemi.com.br/Download.aspx?Arquivo=OJZy4Xk8VjQw67yVob+Qmw==&IdCanal=UlEXyxPcvDhM3acuI0hkJQ==&linguagem=pt

Institutional Communication and IR

REAL ESTATE PROPERTY DEVELOPMENT CASE
CASA FIGUEIRA NEIGHBORHOOD: URBAN CONCEPT, EVENTS AND EXHIBITIONS CENTER, AND

ADVANCE IN WORKS

The Casa Figueira Neighborhood is one of the
most recent real estate property developments
announced by the company. Designed in a
partnership between Iguatemi and FEAC
Foundation, the neighborhood with
approximately 1 million square meters is
expected to welcome around 50 thousand new
visitors, between residents and workers.

Developed by Broadway Malyan, one of the
most renowned international "Urban Design"
companies, it is an open and planned
Neighborhood, designed for people , promoting
life quality in green areas, public spaces, and
overcoming urban barriers, all inspired on Jan
Gehl's four principles of urbanism—alive, safe,
healthy, and sustainable:

* Alive: by showing diversity, synergy of uses,
and pedestrian circulation.

* Healthy: as it will promote well-being, with
access to the healthcare system already
projected in the neighborhood's design.

* Safe: with streets and sidewalks booming with
people, active facades and the use of
technology for public security and accident
prevention.

* Sustainable: with mobility, water, energy,
waste, environment, social, economy, and
smart neighborhood fronts.

The Neighborhood will be a new centrality in
the city of Campinas, connected to Downtown
and other surrounding neighborhoods. Also,
the masterplan concept involves the creation of
urban micro-centralities that offer comfort to
users without requiring long travels. Inside each
micro-centrality it will be possible to find
services for those who live or work there, within
walking distances, making everyday life more
dynamic and improving people's life quality.

The entire principle of the micro-centralities is
maximized by Iguatemi Campinas, with the mall
being the main anchor of Casa Figueira. With an
area of around 73 thousand square meters of
GLA, the Mall offers a complete mix of retail,
services, food, and leisure for future visitors to
the neighborhood.

e
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Institutional Communication
and IR

REAL ESTATE PROPERTY DEVELOPMENT CASE
CASA FIGUEIRA NEIGHBORHOOD: URBAN CONCEPT, EVENTS AND EXHIBITIONS CENTER, AND

ADVANCE IN WORKS
Casa Figueira Events and Exhibitions Center

In april this year, works on the Casa Figueira
Events and Exhibitions Center have started.
The space, designed by the renowned
architecture firm Andrade Morettin, will hold
exhibitions about the neighborhood, in order
to ensure visitors' understanding of the
concepts of wurbanism and sustainability
implemented in urban development, through
experiences, with informative panels,

interactive mockups, and an immersion room,
where visitors can feel like they are inside the
neighborhood. The space will also serve as
support for developers and the future
neighborhood association.

Perspective — Casa Figueira Events and Exhlbltlons Center

-~

Located at Rua Protodtipo, next to Iguatemi
Campinas, the Events and Exhibitions Center
will have a privileged view of the entire
neighborhood. Inauguration is expected to
occur in the 1%thalf of 2025.

Perspective — Casa Figueira Events and Exhibitions Center

T -

For further information about the urban
concept of Casa Figueira Neighborhood, we
recommend reading the development's
institutional website.

Chapter

Works

The progress of the infrastructure works of
stage 1 of the Casa Figueira neighborhood has
been strictly following the schedule previously
established by lguatemi and FEAC Foundation.
We ended the 2" quarter of 2024 with around
17% of the works completed, with progress
mainly in the preliminary services, earthworks,
and public access drainage fronts. We reaffirm
our commitment to completing the
infrastructure works of stage 1 of the
development by the 4% quarter of 2025.
Furthermore, we started selling lots from this
second half of the year.

Ilguatemi Campinas

Works (July/24) — Casa Figueira Neighborhood

Works (July/24) Casa Flguelra Events and Exh|b|t|ons Center

’f‘ "v
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https://casafigueiracampinas.com.br/en

Main indicators

OPERATIONAL PERFORMANCE

EXCELLENT PERFORMANCE OF OPERATIONAL INDICATORS IN THE QUARTER EVEN WITH RIO
GRANDE DO SUL'S OPERATIONS IMPACTED IN MAY

Total GLA (sgqm) 726,324 727,106 -0.1% 726,324 727,106 -0.1%
Owned GLA (sqm) 491,431 490,213 0.2% 491,431 490,213 0.2%
Average Owned GLA (sqm) 491,431 490,213 0.2% 491,431 490,213 0.2%
Total GLA, Malls (sgm) 672,814 673,596 -0.1% 672,814 673,596 -0.1%
Owned GLA, Malls (sgqm) 450,781 449,564 0.3% 450,781 449,564 0.3%
Total Malls () 16 16 0.0% 16 16 0.0%
Total Sales (RS '000) 4,949,663 4,624,551 7.0% 9,263,597 8,528,074 8.6%
Same-Store Sales (SSS) 4.0% 6.5% -2.5 p.p. 5.5% 10.2% -4.7 p.p.
Same-Area Sales (SAS) 7.0% 8.0% -1.0 p.p. 8.6% 11.9% -3.3 p.p.
Same-Store Rents (SSR) 2.9% 10.5% -7.6 p.p. 4.0% 14.3% -10.3 p.p.
Same-Area Rents (SAR) 2.1% 9.0% -6.9 p.p. 2.7% 12.4% -9.7 p.p.
Occupancy Cost (% of sales) 10.8% 11.3% -0.5 p.p. 11.5% 12.1% -0.6 p.p.
Occupancy Rate 95.0% 92.4% 2.6 p.p. 94.5% 92.6% 2.0 p.p.
Net Delinquency Rate -1.4% 0.1% -1.5 p.p. 0.4% 2.6% -2.2 p.p.
Sales/sqm - Malls®?) 7,929 7,345 8.0% 14,792 13,532 9.3%
Rental/sqm - Malls ¢ 593 572 3.7% 1,154 1,122 2.9%
Rental/sqm ©) 522 504 3.6% 1,018 987 3.1%

(1) It considers Iguatemi Esplanada and Esplanada Shopping as one development.
(2) It considers sales and rental revenue from malls and total GLA malls (excluding towers, outlets, and Power Center Iguatemi Campinas).

(3) It considers total GLA of malls, outlets. and towers.

Casa Higienopolis
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Main indicators

OPERATIONAL PERFORMANCE (ASSETS AT 100%)

MINIMUM RENT + OVERAGE + TEMPORARY RENTAL (RS thousand)

Portfolio 2024 2Q23 Var. % 06M24 | 06M23 Var. %
Iguatemi Sdo Paulo 87,121 82,323 5.8% 167,104 | 159,149 5.0%
JK Iguatemi 43,632 39,745 9.8% 81,275 77,203 5.3%
Patio Higiendpolis 35,671 32,658 9.2% 70,405 64,813 8.6%
Market Place 6,733 8,480 -20.6% 13,571 16,256 -16.5%
Market Place Towers 6,747 5,592 20.6% 13,215 10,952 20.7%
Iguatemi Alphaville 11,077 10,686 3.7% 21,965 21,017 4.5%
Iguatemi Campinas 38,312 37,848 1.2% 74,839 74,411 0.6%
Galleria 8,229 8,999 -8.6% 16,613 17,786 -6.6%
Sky Galleria Tower 3,075 3,434 -10.4% 6,150 5,788 6.2%
lguatemi Esplanada 24,244 22,994 5.4% 47,645 46,189 3.2%
lguatemi Sdo Carlos 4,361 4,144 5.2% 8,529 8,116 5.1%
Iguatemi Ribeirdo Preto 10,750 10,359 3.8% 21,024 20,406 3.0%
Ilguatemi Rio Preto 12,544 11,910 5.3% 24,576 23,595 4.2%
Iguatemi Porto Alegre 45,209 45,531 -0.7% 88,986 89,791 -0.9%
Iguatemi Porto Alegre Tower 2,747 2,810 -2.2% 5,490 5,523 -0.6%
Praia de Belas 14,871 15,437 -3.7% 30,426 30,849 -1.4%
lguatemi Brasilia 16,204 15,456 4.8% 31,378 30,000 4.6%
| Fashion Outlet Novo Hamburgo 4,795 5,235 -8.4% 9,582 9,673 -0.9%
| Fashion Outlet Santa Catarina 1,994 1,925 3.6% 4,152 4,240 -2.1%
Power Center Iguatemi Campinas 1,143 1,102 3.8% 2,277 2,200 3.5%

Total 379,459 | 366,668 3.5% 739,205 | 717,958 3.0%

Revenue/sgm (1) 522 504 3.6% 1,018 987 3.1%

PARKING (RS thousand)

Portfolio 2Q24 2Q23 Var. % 06M24 | 06M23 Var. %
lguatemi Sdo Paulo 11,602 10,722 8.2% 22,252 19,936 11.6%
JK Iguatemi 8,208 7,935 3.4% 15,854 14,669 8.1%
Patio Higiendpolis 5,865 5,170 13.4% 11,870 9,863 20.4%
Market Place 4,171 3,906 6.8% 8,328 7,236 15.1%
Market Place Towers 0 0 - 0 0 -
Iguatemi Alphaville 4,861 4,547 6.9% 9,370 8,265 13.4%
lguatemi Campinas 10,957 10,310 6.3% 21,631 19,019 13.7%
Galleria 3,778 3,048 23.9% 7,632 5,757 32.6%
Sky Galleria Tower 0 0 - 0 0 0.0%
lguatemi Esplanada 8,768 7,990 9.7% 17,372 14,680 18.3%
lguatemi Sao Carlos 1,102 1,025 7.5% 2,118 1,884 12.4%
Iguatemi Ribeirdo Preto 2,669 2,387 11.8% 5,225 4,175 25.1%
lguatemi Rio Preto 2,787 2,126 31.1% 5,518 3,882 42.1%
Iguatemi Porto Alegre 9,013 8,507 5.9% 17,544 16,018 9.5%
Iguatemi Porto Alegre Tower 0 0 - 0 0 -
Praia de Belas 2,327 4,076 -42.9% 6,342 7,830 -19.0%
lguatemi Brasilia 3,709 3,346 10.8% 7,449 6,126 21.6%
| Fashion Outlet Novo Hamburgo 778 0 - 1,229 0 -
| Fashion Outlet Santa Catarina 0 0 - 0 0 -
Power Center Iguatemi Campinas 320 314 1.9% 631 639 -1.2%

Total 80,916 75,410 7.3% 160,365 | 139,978 14.6%

(1) It considers total GLA of malls, outlets, and towers. @ IGUATEMI 19
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Main indicators

SALES

ACCELERATED PATH AND REAL SALES GROWTH CONTINUE IN THE SECOND QUARTER OF THE

YEAR

Sales of the Iguatemi portfolio in 2Q24 showed
again strong growth above inflation, in this
guarter sales were 5.9 p.p. above the IPCA for
the last 12 months.

Total sales reached RS 4.9 billion in the quarter,
up by 7.0% vs. 2Q23, excluding the shopping
malls in Rio Grande do Sul, we had a sales
growth of 9.8%. The segments that better
performed in the period were: 1)
Miscellaneous, Health & Beauty, Jewelry; (2)
Housewares, Bookstore, Stationery, IT, 11.4%
and 7.0% up from 2Q23, respectively.

Salesin 2Qs (RS Sales per sgm (R$

billion) '000 per quarter)
+9.8% +10.3%
Without Rio Without Rio
Grande do Sul Grande do Sul
+7.0% +8.0%
4.6 4.9 7.34 /.93
2Q23 2Q24 2Q23 2024

Real sales growth vs 2Q23 (%)

+5.9p.p.
0,
7.0% 9,8%
3,9%
_ I
IPCA 12M 2Q24 2024
(Average (Without RS)
quarter)
Food 13.8% -5.9%
Apparel, Shoes, Leather Goods | 33.6% -5.1%

Housewares, Bookstores,
Stationery, Tech
Miscellaneous, Health &
Beauty, Jewelry

Services, Entertainment,
Others

10.5% -0.4%

17.4% -4.0%

24.7% 0.2%

Same-store sales (SSS) grew by 4.0% in 2Q24
vs. 2Q23. Same-area sales (SAS) were up by
7.0% in the quarter from 2Q23. If we exclude
the malls in Rio Grande do Sul, SSS and SAS
grew by 6.7% and 9.8%, respectively, vs. 2Q23.

As already presented, this result showed the
positive impact of the continuous store mix
improvement on GLA's productivity, with the
opening of qualified stores throughout the
period, such as: Loewe at Iguatemi S3o Paulo,
Abraccio at Iguatemi Esplanada, Anselmi and
Guerreiro at Patio Higiendpolis, UGG, New
Balance and Me.lLinda at Iguatemi Porto
Alegre, Animale and Allmini at lguatemi Rio
Preto, and Puma at | Fashion Outlet Santa
Catarina.

Breakdown of occupied GLA by segment

Services, Entertainment,
Other Food

Miscellaneous, 33,6%
Health & Beauty, 17,4%
Jewelry
10[5% Apparel, Shoes,
Leather Goods

Housewares, Bookstores,
Stationery, Tech.

1.0% 0.4% -2.4% 6.5% 5.7%
3.0% 1.3% 2.4% 3.6% 3.3%
8.3% 7.0% -2.6% 3.7% 2.7%

12.8% 11.4% 0.1% 11.2% 10.3%

11.1% 3.8% 5.8% 8.1% 6.5%

Total 100.0% -3.4% 5.8% 4.0% 2.4% 6.2% 5.5%

(1) Considering anchors such as stores with GLA equal to or greater than 1,000 sgm and other stores with GLA lower than 1,000
sqm.
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Main indicators

RENTAL

GROWING SALES CONTINUE TO HELP WITH THE WITHDRAWAL OF DISCOUNTS AND ALLOWS

AN INCREASE IN POSITIVE LEASING SPREAD

The continuous growth in tenants' sales,
coupled with the efficiency in managing
condominium costs, growing less than inflation,
has been reducing occupancy costs. This
reduction allows renegotiations with a positive
leasing spread, in addition to the increase in
rental percentage and continuous withdrawal
of discounts.

Leasing Spread Renewals — LTM (%)

+81.7%1
|7 10.9%

7.0% 6.0%
3Q23 4023 1024 2024

In the 2Q24 result, same-store rent (SSR) of
lguatemi's portfolio reached 2.9% and same-
area rent (SAR) grew 2.1%. Excluding the
impact of operations in Rio Grande do Sul in
May, we posted a growth in same-store rent
(SSR) and same-area rent (SAR) of 4.9% and
5.2%, even without any inflation readjustment
to rents in the last 12 months.

SSR & SAR vs 2Q23 (%)
+4.9p.p. ;
4.9% 5.2%
0.0%
-0.3%
IGPM 12M IGPM SSR SAR
(Average  readjustment  (WithoutRS) (Without RS

effect on the
portfolio

quarter)
The movements that led to the growth of SSR
and SAR in the quarter were:

1. Positive leasing spread of 10.9% for
contracts renewed during this period;

2. Growth in rental percentage by 17.8%,
reflecting the good sales performance of
tenants and the impact on occupancy costs,
causing more tenants to reach their breakeven
and start paying rent as a percentage on their
sales;

3. The continuous decrease in discounts
granted to tenants, which compared to
previous periods are at the lowest levels since
4Q14.

Actual SSR progress (% YoY)

0
6.3% 5.4% 5.1% 4.9%
3Q23 4Q23 1Q24 2Q24
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Main indicators

OCCUPANCY RATE

OCCUPANCY RATE ENDS AT 95% IN 2Q24 ABOVE 2.6 P.P. FROM 2Q23

OCCUPANCY RATE

In this quarter, the Company showed an
improvement in the occupancy rate, reaching
95% on average in 2Q24, representing an
increase of 2.6 p.p. compared to 2Q23. During
the period, Iguatemi maintained high contract
sales rate resulting in a 12% increase in GLA
sold versus the average of the last 5 years.

From the exit viewpoint, in 2Q24 we had a GLA
of stores shutting down their operations 9%
lower than the history of the last 5 years. This
result is partially explained by the outstanding
operational performance of the stores in the
group's shopping malls.

Occupancy rate progression (% GLA)

+2.6 p.p.—¢
95.0%
0,
94.5% 94.1%

93.4%
= miHl
—

2Q23 3Q23 4Q23 1Q24 2Q24

In 2Q24, we observed an entry of tenants
16.0% higher than the average for the last 5
years of 2Qs. Similarly, 102 operations exited in
this quarter, many of them for new stores that
were signed during the end of the previous
year and beginning of this year.

CONTRACTS SIGNED

Some highlights of contracts signed with
tenants that will open in the coming months
are:

Sephora at Iguatemi S3o Paulo, Dolce &
Gabbana, Jo Malone and Zara Home at Patio
Higiénopolis, Almarana at Iguatemi Ribeirdo
Preto, Boss at Iguatemi Rio Preto, Adidas
Originals at Iguatemi Porto Alegre, Montblanc
and Livel at JK Iguatemi, Kiko Milano at
Iguatemi Campinas, Bagaggio and Me.Linda at
Iguatemi Brasilia, Outback and Live! at Iguatemi
Alphaville, and Bar do Alemao at Market Place.

@) IGUATEMI
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Main indicators

OCCUPANCY COST AND DELINQUENCY
OCCUPANCY COST AND DELINQUENCY RATE AT LOW LEVELS ENABLE THE COMPANY TO

CONTINUE PURSUING RENTAL INCREASES
OCCUPANCY COST

In 2Q24, average occupancy cost stood at
10.8%, 0.5 p.p. below 2Q23. In view of the
growth in sales coupled with the management
of condominium costs with growth below
inflation, the indicator has been reduced
constantly in the last quarters, even
considering the positive leasing spreads applied
and the reduction of rent discounts.

Occupancy cost progression (%)

12.8%

11.3% 11.3%
> i 10.8%

2Q21 2Q22 2Q23 2Q24

NET DELINQUENCY RATE

Net delinquency rate ended 2Q24 at -1.4%, a
reduction of 1.5 p.p. compared to 2Q23. This
drop arises from the low gross delinquency
rate, benefiting from lower occupancy costs
and growing sales, in addition to a process of
recovering past rents from tenants through
escrow deposits.

Gross monthly delinquency rate, as mentioned
in previous quarters, remain at levels lower
than those observed in the last 10 vyears,
contributing to the outstanding performance
of net delinquency rate.

Net delinquency rate progression (%)

0,1%
. -1,4%
-2,3%
-4,0%
2Q21 2Q22 2Q23 2Q24
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Consolidated Result
ECONOMIC AND FINANCIAL PERFORMANCE

Minimum monthly rental 203,537 202,277 0.6% 405,552 404,295 0.3%
Overage rental 22,004 18,686 17.8% 35,049 31,901 9.9%
Temporary rent 25,363 21,993 15.3% 47,284 40,422 17.0%
Management fee 16,054 15,537 3.3% 31,277 30,380 3.0%
Parking 54,387 50,790 7.1% 107,659 93,768 14.8%
Others (Mall) 3,832 4,236 -9.5% 14,378 8,850 62.5%
Retail (Iguatemi 365 and I-Retail) 38,096 39,488 -3.5% 63,864 69,665 -8.3%
Gross Revenue 363,273 353,007 2.9% 705,063 679,281 3.8%
Taxes and discounts -43,448 -44,605 -2.6% -79,602 -83,145 -4.3%
Straight-line effect on discounts -18,451  -5,730 222.0% | -40,938 -23,245 76.1%
Net Revenue 301,374 302,672 | -0.4% | 584,524 572,891 2.0%
Cost -63,839 -78,529 | -18.7% |-119,612 -145,144 | -17.6%
Administrative expenses -28,187 -29,990 -6.0% -56,906 -54,724 4.0%
Pre-Operational Expenses -622 0 - -1,115 0 -
Other Operational Revenue (Expenses) 6,690 9,138 -26.8% 12,368 12,609 -1.9%
Straight-line effect on key money -983 -3,450 -71.5% 1,073 -1,686 | -163.6%
Income using the equity method -3,623 -4,348 -16.7% | -10,975 -9,928 10.5%
EBITDA 210,809 195,493 7.8% 409,357 374,018 9.4%
Depreciation and amortization -47,348 -43,481 8.9% -92,654 -87,779 5.6%
EBIT 163,461 152,012 7.5% 316,703 286,240 | 10.6%
Financial revenue 35,792 53,183 -32.7% 82,172 97,756 -15.9%
Result from SWAP operation -19,067 7,020 -371.6% | -27,229 12,493 | -318.0%
Financial expenses -93,014 -117,130| -20.6% |-190,598 -233,165| -18.3%
Fair value of capital instrument 0 -2,141 | -100.0% 0 -10,401 | -100.0%
Income Tax & Social Contribution -10,832 -14,244 | -24.0% | -23,615 -25,414 -7.1%
Minority interest -27 -1,323 -98.0% -52 -2,314 -97.8%
Net Income 76,314 77,376 -1.4% | 157,380 125,195 | 25.7%
Net Revenue 301,374 302,672 -0.4% 584,524 572,891 2.0%
EBITDA (RS '000) 210,810 195,493 7.8% 409,357 374,018 9.4%
EBITDA Margin 69.9% 64.6% 5.4 p.p. 70.0% 65.3% | 4.7 p.p.
Net Income (RS '000) 76,314 77,377 -1.4% | 157,380 125,194 | 25.7%
Net Margin 25.3% 25.6% |-0.2p.p. | 26.9% 21.9% 5.1p.p.
FFO (RS '000) 123,662 120,858 2.3% 250,034 212,973 | 17.4%
FFO Margin 41.0% 39.9% | 1.1p.p. | 42.8% 37.2% | 5.6 p.p.
Adjusted Net Revenue () 318,533 308,001 | 3.4% | 622,596 594,508 | 4.7%
Adjusted EBITDA (RS '000) (1) 232,994 209,009 | 11.5% | 458,165 408,003 | 12.3%
Adjusted EBITDA Margin 73.1% 67.9% | 5.3 p.p. 73.6% 68.6% | 5.0 p.p.
Adjusted Net Income (RS '000) (V) 106,547 85,477 24.6% | 214,910 151,973 | 41.4%
Adjusted Net Margin 33.4% 27.8% | 5.7 p.p. 34.5% 25.6% | 9.0 p.p.
Adjusted FFO (RS '000) (¥ 153,895 128,959 | 19.3% | 307,564 239,752 | 28.3%
Adjusted FFO Margin 48.3% 41.9% 6.4 p.p. 49.4% 40.3% 9.1 p.p.
NO| @ 253,609 237,306 6.9% 487,432 451,794 7.9%
NOI Margin 93.2% 92.4% | 0.8p.p. | 91.8% 90.4% | 1.4 p.p.

(1) Excluding the straight-line effect, non-cash effects of Infracommerce's share price variation and share SWAP.

(2) NOI Malls consolidated in Iguatemi interest @ IGUATEMI 24
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Consolidated Result
ECONOMIC AND FINANCIAL PERFORMANCE

INCOME STATEMENT FOR THE YEAR — CONCILIATION BETWEEN MANAGERIAL ACCOUNTING
WITH AND WITHOUT STRAIGHT-LINE EFFECT

Minimum monthly rental 203,537 203,537 405,552 405,552
Overage rental 22,004 22,004 35,049 35,049
Temporary rent 25,363 25,363 47,284 47,284
Management fee 16,054 16,054 31,277 31,277
Parking 54,387 54,387 107,659 107,659
Others (Mall) 3,832 3,832 14,378 14,378
Retail (Iguatemi 365 and I-Retail) 38,096 38,096 63,864 63,864
Gross Revenue 363,273 363,273 705,063 705,063
Taxes and discounts -43,448 -44,740 -79,602 -82,467
Straight-line effect on discounts(t! -18,451 -40,938
Net Revenue 301,374 318,533 584,524 622,596
Cost -63,839 -63,839 -119,612 -119,612
Administrative expenses -28,187 -28,187 -56,906 -56,906
Pre-Operational Expenses -622 -622 -1,115 -1,115
Other Operational Revenue (Expenses) 6,690 6,690 12,368 12,367
Straight-line effect on key money() -983 1,073
Income using the equity method -3,623 419 -10,975 835
EBITDA 210,809 232,994 409,357 458,165
Depreciation and amortization -47,348 -47,348 -92,654 -92,654
EBIT 163,461 185,645 316,703 365,511
Financial revenue 35,792 35,792 82,172 82,172
Result from SWAP operation -19,067 -27,229
Financial expenses -93,014 -93,014 -190,598 -190,598
Fair value of capital instrument 0 0
Income Tax & Social Contribution -10,832 -21,850 -23,615 -42,123
Minority interest -27 -27 -52 -52
Net Income 76,314 106,547 157,380 214,910
(1) Straight-line effect net of amortization.

@) IGUATEMI
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Consolidated Result
ECONOMIC AND FINANCIAL PERFORMANCE

IMPACT OF RIO GRANDE DO SUL'S OPERATIONS ON THE QUARTERLY RESULT

2024 2024 Var. % Var. %
Adjusted P&L — Conciliation of Rio With Rio  Without Rio 2023 With Rio  Without Rio
Grande do Sul's Impact in the quarter Grandedo  Grande do Grandedo Grandedo
Sul Sul Sul Sul
Minimum monthly rental 203,537 203,728 202,277 0.6% 0.7%
Overage rental 22,004 22,498 18,686 17.8% 20.4%
Temporary rent 25,363 26,217 21,993 15.3% 19.2%
Management fee 16,054 16,054 15,537 3.3% 3.3%
Parking 54,387 56,063 50,790 7.1% 10.4%
Others (Mall) 3,832 3,784 4,236 -9.5% -10.7%
Retail (Iguatemi 365 and I-Retail) 38,096 38,096 39,488 -3.5% -3.5%
Gross Revenue 363,273 366,438 353,007 2.9% 3.8%
Taxes and discounts -44,740 -43,048 -45,006 -0.6% -4.4%
Straight-line effect on discounts - -
Net Revenue 318,533 323,391 308,001 3.4% 5.0%
Cost -63,839 -64,126 -78,529 -18.7% -18.3%
Administrative expenses -28,187 -28,187 -29,990 -6.0% -6.0%
Pre-Operational Expenses -622 -622 0 - =
Other Operational Revenue 6,690 7140 9,138 26.8% 21.9%
(Expenses)
Straight-line effect on key money - -
Income using the equity method 419 419 389 7.6% 7.6%
EBITDA 232,994 238,014 209,009 11.5% 13.9%
Depreciation and amortization -47,348 -47,348 -43,481 8.9% 8.9%
EBIT 185,645 190,666 165,528 12.2% 15.2%
Financial revenue 35,792 35,792 53,183 -32.7% -32.7%
Result from SWAP operation - -
Financial expenses -93,014 -93,014 -117,130 -20.6% -20.6%
Fair value of capital instrument - -
Income Tax & Social Contribution -21,850 -22,453 -14,780 47.8% 51.9%
Minority interest -27 -27 -1,323 -98.0% -98.0%
Net Income 106,547 110,965 85,477 24.6% 29.8%
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Malls' Results

ECONOMIC AND FINANCIAL PERFORMANCE -
MALLS

Minimum monthly rental 203,537 202,277 | 0.6% | 405,552 404,295 0.3%
Overage rental 22,004 18,686 17.8% 35,049 31,901 9.9%
Temporary rent 25,363 21,993 15.3% 47,284 40,422 17.0%
Management fee 16,054 15,537 3.3% 31,277 30,380 3.0%
Parking 54,387 50,790 7.1% 107,659 93,768 14.8%
Others (Mall) 3,832 4,236 -9.5% 14,378 8,850 62.5%
Gross Revenue 325,177 313,519 | 3.7% | 641,199 609,615 | 5.2%
Taxes and discounts -35,778 -36,325 -1.5% -66,629 -68,312 -2.5%
Net Revenue 289,399 277,194 | 4.4% | 574,571 541304 | 6.1%
Cost -36,781 -37,099 | -0.9% | -71,923 -73,948 | -2.7%
Administrative expenses -28,187 -29,990 -6.0% -56,906 -54,724 4.0%
Pre-Operational Expenses -622 0 - -1,115 0 -
Others Operating Revenues (Expenses) 8,710 6,394 36.2% 12,502 9,685 29.1%
Income using the equity method 419 389 7.6% 835 755 10.6%
EBITDA 232,937 216,888 | 7.4% | 457,964 423,072 | 8.2%
EBITDA Margin 80.5% 782% | 2.2p.p. | 79.7% 782% | 1.5 p.p.
(1) Straight-line effect net of amortization.
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Malls' Results

GROSS REVENUE — MALLS

RENTAL AND PARKING MAINTAINS GROWTH DURING THE QUARTER EVEN WITHOUT IGPM

Gross Revenue from shopping malls was RS
325.2 million in 2Q24, up by 3.7% compared to
the same period of the previous year.

Gross revenue growth in 2Q24 (RS million)

4 0 325

\

Gross Rental Management Parking  Other 2Q24 Gross
Revenue Fee Revenue
2Q23

Rental Revenue, comprising Minimum Rental,
Overage Rental and Temporary Rents, grew by
3.3% compared to 2Q23, accounting for 77.2%
of gross revenue from malls.

The increase in Rental Revenue vis-ag-vis 2Q23
is mainly driven by:

*  Minimum Rental: up by 0.6% versus 2Q23
due to the higher occupancy rate and real
increase  in rents upon  renewals.
Furthermore, it is worth highlighting that
revenue was impacted by the Market Place
retrofit project (already disclosed) and its
reduction in GLA. Excluding the mall from
the database, growth would be 1.4%;

* Qverage Rental: up by 17.8% due to sales
growth, in addition to more tenants at
breakeven level in the portfolio

* Temporary Rents: up by 15.3% due to the
demand for temporary stores, kiosks,
merchandising in the malls and rental of
events space.

Rental revenue growth in 2Q24 (RS million)

,,,,,,,
777777 T 251
E %
2Q23 Minimum Overage  Temporary 2Q24
Rental Rental Rent Rental
Revenue Revenue

Management Fee was up by 3.3% compared to
2Q23, reflecting the growth in the malls
operational result

Parking revenue reached RS 54.4 million, up by
7.1% over 2Q23. This result reflects the
increase in the flow of vehicles, in addition to
the readjustments in the price tables, which in
the last 12 months were readjusted by 7.8% in
the portfolio average. It is worth mentioning
that during this period, Praia de Belas Mall was
1 month without revenue.

+5.0%
Vehicle flow (# million vehicles) Without
+2.3% Rio Grande
do Sul
7,4 7,8 6,9 7,1 7,3

ARENE

2Q18 2Q19 2Q22 2Q23 2Q24

Breakdown of gross revenue in 2Qs (% total)

e 1 4% g —f—
16,2% 16,7%
5,0% 4,9%

/ /
_T15% __T12%
— —

2Q23 2Q24

Rental Parking

Management Fee - Other

Galleria Mall |
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Malls' Results

COSTS AND EXPENSES - MALLS
COSTS AND EXPENSES AS PERCENTAGES OF NET REVENUE CONTINUES TO DROP

Rental and Service Costs amounted to RS 36.8
million, down by 0.9% vs. 2Q23 due to the
constant improvement in the occupancy rate.

Costs and Expenses progression (RS million) and
% of Net Revenue

This drop has been contributing to a reduction 25.9%

in costs associated with non-leased areas and 23.3% o
. . 22.4%
irrecoverable condominium fee. Furthermore,

the change in brokers' remuneration structure 62.0 67.1 65.0

made in 2023 justifies the variations between

personnel and third-party service expenses.

33.9 37.1 36.8
Furthermore, Administrative Expenses reached 2022 2023 2024
RS 28.1 million in the quarter, down by 6.0%
vs. 2Q23. This variation is mainly explained by
the reduction in personnel expenses, arising Cost [l Expenses % Net Revenue
from the efficiency project implemented in
2023 which resulted in a reduction in this line Pre-Operational Expenses

of 29.7% for 2Q24.
Beginning 1Q24, we began to record pre-

It is worth noting that costs and expenses operational expenses for the Casa Figueira

continue to drop quarter-on-quarter in project. These expenses are related to

proportion to net revenue. promoting the project, activations, among
others.

Rental and Service Costs -36,781 -37,099 -0.9% -71,923 -73,948 -2.7%
Personnel -10,873 -11,292 -3.7% -19,343 -21,175 -8.7%
Outsourced services -2,912 -1,878 55.0% -5,472 -3,232 69.3%
Promotion Fund -802 -821 -2.3% -1,655 -1,630 1.5%
Parking -10,671 -8,502 25.5% -21,095 -19,373 8.9%
Other -11,524 -14,606 -21.1% -24,358 -28,538 -14.6%

Administrative Expenses -28,187 -29,990 -6.0% -56,906 -54,724 4.0%
Personnel -15,864 -16,751 -5.3% -32,435 -30,646 5.8%
Share-based compensation -3,552 -3,552 0.0% -7,104 -7,104 0.0%
Outsourced services -4,509 -6,412 -29.7% -9,006 -9,945 -9.4%
Other -4,263 -3,274 30.2% -8,361 -7,029 19.0%

Total -64,968 -67,088 -3.2% -128,829 -128,672 0.1%




Retail Result

OTHER OPERATING REVENUE - MALLS
TRANSFER RATE GROWS AND CONTRIBUTES TO THE GROWTH OF OTHER REVENUES

Other Operating Revenue and Expenses totaled
RS 8.7 million in the quarter, up by 36.2%

recognition of transfer fees in the quarter of
more than RS 3.5 million in income for the

versus 2Q23. The main impact on this variation Company.

was related to the reversal of Other, with the

Real Estate Property Development - - - - - -
Key money 6,054 7,854 -22.9% 8,788 10,160 -13.5%
Other 2,656 -1,460 -281.9% 3,715 -474 -883.0%
Total 8,710 6,394 36.2% 12,503 9,686 29.1%

RETAIL RESULT
RETAIL OPERATION OPENS LOEWE, A NEW LVMH GROUP STORE IN BRAZIL, IN A QUARTER

IMPACTED BY THE EXIT OF BALENCIAGA

The i-Retail and Iguatemi 365 operations
generated gross revenue of RS 38.1 million in
the quarter, down by 3.5% versus 2Q23. Net
revenue came to RS 29.1 million in 2Q24, down
5.4% from 2Q23. The drop in revenue from
Retail operations is mainly explained by
Balenciaga's exit from the portfolio at the end
of May 2023 and the optimization of Iguatemi

Costs and Expenses fell by 34.7% over 2Q23,
related to the strategy of improving the
profitability of Iguatemi 365, which has
remained at breakeven since 4Q23. The drop in
other operational revenue (expenses) is
explained by the revenue recorded in 2Q23
upon the sale of Balenciaga's inventory to
Kering group.

365.

Gross Revenue 38,096 39,488 -3.5% 63,864 69,665 -8.3%
Taxes and discounts -8,961 -8,681 3.2% -15,839 -16,461 -3.8%

Net Revenue 29,134 30,807 -5.4% 48,025 53,204 -9.7%
Costs and expenses -27,058 -41,431 | -34.7% | -47,689 -71,196 | -33.0%
Others Operating Revenues (Expenses) -2,020 2,744 | -173.6% -136 2,923 | -104.6%

EBITDA 57 -7,879 | -100.7% 200 -15,069 | -101.3%
EBITDA Margin 0.2%  -25.6% |25.8p.p.| 0.4%  -283% |28.7p.p.

il
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B
Loewe i-Retail Store — Iguatemi Sdo Paulo

(1) Without straight-line effect.
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Financial Result

FINANCIAL RESULT

FINANCIAL RESULT WITHOUT SWAP EFFECT CONTINUES TO IMPROVE DUE TO LOWER LOAN
COSTS AND BETTER PERFORMANCE OF CASH INVESTMENTS

The Company's Net Financial Result in the
quarter was 10% better, disregarding SWAP.
The consolidated results was negative RS 76.3
million, up by 34.0% over the amount
presented in 2Q23.

Financial Revenue ended the quarter at RS 16.7
million, down by 72.2% compared to the same
quarter of the last year, impacted by the
negative RS 19.1 million from share swap effect

versus 2.49% in 2Q24). It is worth mentioning
that the CRI funding resources were made
available at the end of the quarter.

Financial Expenses ended 2Q24 at negative RS
93.0 million, down 20.6% versus 2Q23. Interest
expenses fell by 18.2% due to the CDI reduction
in the period, contributing to the reduction of
cost of debt from 13.8% p.a. in 2Q23 to 11.1%
p.a.in 2Q24.

in 2Q24 and lower investment income due to
the reduction in interest rates between these
periods, explained by lower CDI (3.15% in 2Q23

Financial revenue 16,725 60,202 -72.2% 54,942 110,249 -50.2%
Earnings from investments 34,602 45,414 -23.8% 77,215 88,216 -12.5%
Result from SWAP operation -19,067 7,020 -371.6% -27,229 12,493 -318.0%
Other 1,190 7,769 -85% 4,957 9,540 -48.0%
Financial expenses -93,014 -117,130 -20.6% -190,598 -233,165 -18.3%
Interest expenses -95,109 -116,329 -18.2% -193,077  -232,701 -17.0%

Other 2,095 -801 -361.7% 2,480 -464 -634.6%
Total -76,289 -56,927 34.0% -135,655 -122,916 10.4%

RESULTS FROM CAPITAL INSTRUMENTS

Infracommerce's interest held through the no longer impacts the Company's financial

Navigator financial instrument is now classified result below.

as a permanent investment and, accordingly, it

Fair value of capital instrument - -2,141 - - -10,401 -
Total - -2,141 - - -10,401 -

JK Iguatemi &
P T I
\\
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NOI, Net Income, and FFO

INCOME TAX AND SOCIAL CONTRIBUTION TAX
(CURRENT AND DEFERRED)

The effective income tax and social result of the way in which Iguatemi is organized
contribution rate ended 2Q24 at 17.0%, similar socially.
level to that presented in recent quarters, as a

NOI, NET INCOME, AND FFO

In the 2Q24, NOI on Iguatemi's interest
reached RS 253.6 million, moving up 6.9%
from 2Q23.

NOI progression (RS million) and NOI Margin in

2Qs
|— +0.8 p.p. —¢
92.4% 93.2% 93.8%
253.6 258.9
2Q23 2Q24 2Q24

(Without RS)

Adjusted Net Income!® was RS 106.5 million,
up by 24.6% from 2Q23 and Adjusted FFO!
reached RS 153.9 million, 19.3% above 2Q23
figures.

Adjusted Net Income!?) progression (RS million)

|7 +24.6% j
111.0
85.5 106.5
2Q23 2Q24 2Q24

(Without RS)

Adjusted FFO'?) progression (RS million)

|7 +19.3% j

158.3
1290 153.9

j Iguatemi Business Tower — Porto Alegre

2Q23 2024 2Q24
(Without RS)

(1) Excluding the straight-line effect, Infracommerce, and the share SWAP result
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Indebtedness

INDEBTEDNESS
NET DEBT STILL BELOW 2X ADJUSTED EBITDA

Ilguatemi S.A. ended the quarter with Total
Debt of RS 4.0 billion, up by 19.8% compared
to the previous quarter, due to the CRI issue of
RS 700 million in June. The average term ended
at 4.7 years and the average cost of debt
dropped 0.5 p.p. ending at 106.8% of the CDI.

This reduction is due to the decrease of CDI in
the period. Cash and cash equivalents ended at
RS 2.3 billion, resulting in a Net Debt of RS 1.7
billion, varying 0.3% in comparison to 1Q24.

The Net Debt/Adjusted EBITDA ratio ended at

1.80x, down by 0.04x versus 1Q24.

Total Debt 4,000,133 3,339,402 19.8%
Cash & cash equivalents 2,258,226 1,603,412 40.8%
Net Debt 1,741,907 1,735,990 0.3%
EBITDA (LTM) 868,627 853,306 1.8%
Adjusted EBITDA () (LTM) 969,865 945,880 2.5%
Net Debt/EBITDA 2.01x 2.03x -0.03
Net Debt/Adjusted EBITDA (1) 1.80x 1.84x -0.04
Cost of Debt (% of CDI) 106.8% 107.3% -0.6 p.p.
Debt term (years) 4.7 4.3 0.4
259 283 268 257 269 245 s
’ 2,13
177 167 191 184 180
31 33 34 34 33 32 31 37 34 33 40
, , 3,1 2.9 , ,

2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

Gross Debt - Cash & cash equivalents Net Debt/Adjusted EBITDA
o 145% 14.5% 9
12.8% 14.0% 14'-16 13'-8% 129%  12.49%
\ ° ® - ' 11.5%  11.1%
9.9% 133% 13.8% 13.8% 138% 138% ‘o
o .
5 204 11.8% 11.7% 10.8%  10.4%

6.2%
4.3%

2Q21  3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2023 3Q23 4Q23 1Q24 2Q24

Iguatemi Current rate —@— CDI

(1) Excluding the straight-line effect, Infracommerce, and the share SWAP result
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Indebtedness

INDEBTEDNESS
COMFORTABLE CASH LEVEL TO ADDRESS FUTURE AMORTIZATIONS

Fy‘zztr!)erm 34 38 36 33 31 30 28 42 47 47 46 43 47
Cost of Debt

(% of CDI) 125% 115% 107% 113% 106% 106% 106% 103% 101% 102% 106% 107% 107%
Reference Rate (TR) 347,115 8.7% 358,186 10.7%
CDI 3,653,018 91.3% 2,981,216 89.3%
Short-term 706,990 17.7% 696,382 20.9%
Long-term 3,293,143 82.3% 2,643,020 79.1%

Debt breakdown by index Debt breakdown by type

Reference Rate (TR)

Debentures
39.5%
CRI
1.39
CDI 91.3% Others —_—
Debt amortization timetable' - Annual (RS million)
Cash
2258 coverage
— 646
599
564
419 435 408
. 395
25
464 443
222 318
L1 = B
100 158
163 44 15 16 & /6 49 49 39 37
41 79 85 85 85 85 85 68 ~46112,37:12,37,.2 ,37.0,37
Curent 2024 2025 2026 2027 ) 2028 2029 2030 2031 2032 2033 2034 2035 2036
Cash
- Debentures CRI Others

(1) Cash View @ IGUATEM}

34



Cash Flow and Investments

CASH FLOW

Iguatemi's adjusted cash position (considering e Cash from investment activities @ of
the balance for Cash, Cash Equivalents and negative RS 55.7 million;

Financial Investments) increased by RS 653.3

million versus the previous quarter (1Q24), + Cash from financing activities’® of RS 490.2
closing at R$ 2,258.2 million. million upon issue of CRI of R$ 700 million,

as described on page 8.
Main variations (RS million):

* Net Cash from Operations!*) was RS 220.4
million;

2.258,2
Opening balance (1Q24) Operating Investments Financing Final balance (2Q24)
1) Operating cash flow adjusted by negative RS 130.2 million for interest payment and net monetary variations.
2) Cash from investments adjusted by negative R$ 595.8 million classified as "Financial Investments."
3) Cash flow from Financing activities adjusted by RS 89.9 million for interest payment.

INVESTMENTS

In the quarter, the Company invested RS 52.8
million in maintenance Capex/reinvestment of
the portfolio's malls, as well as investments
related to ongoing projects and capitalizations.

CAPEX (RS '000) 2Q24

Maintenance 22,467

Real Estate Property

Development 18,936
Other 11,443
Total® 52,845
Acquisitions 3,298
Total 56,143

@) IGUATEMI

(1) CAPEX information disclosed in the guidance
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Iguatemi Portfolio

IGUATEMI PORTFOLIO
QUALITY MALLS POSITIONED IN A MORE RESILIENT SEGMENT

lguatemi S&o Paulo Sdo Paulo 49,690 49,690 58.82% 29,228
JK Iguatemi Sdo Paulo 33,857 33,857 100.00% 33,857
Patio Higiendpolis S&o Paulo 34,071 34,071 11.54% 3,932
Market Place Sao Paulo 25,160 25,160 100.00% 25,160
Iguatemi Alphaville Barueri 30,968 30,968 78.00% 24,155
Iguatemi Campinas Campinas 77,271 73,102 70.00% 51,172
Galleria Campinas 33,301 33,301 100.00% 33,301
lguatemi Esplanada @ Sorocaba 64,808 64,808 60.93% 39,488
lguatemi Esplanada - Proprietary Area 3 Sorocaba 6,556 3,678 100.00% 3,678
Iguatemi Sao Carlos S&o Carlos 22,069 22,069 50.00% 11,035
lguatemi Ribeirdo Preto Ribeirdo Preto 43,366 43,366 88.00% 38,162
Iguatemi Rio Preto Sdo José do Rio Preto 43,713 43,713 88.00% 38,467
Southeast Subtotal 464,830 457,783 72.44% 331,634
lguatemi Porto Alegre () Porto Alegre 67,910 67,910 42.58% 28,916
Praia de Belas Porto Alegre 44,768 44,768 57.55% 25,764
South Subtotal 112,678 112,678 48.53% 54,680
Iguatemi Brasilia Brasilia 34,657 34,657 64.00% 22,180
DF Subtotal 34,657 34,657 64.00% 22,180
| Fashion Outlet Novo Hamburgo Novo Hamburgo 20,048 20,048 51.00% 10,225
| Fashion Outlet Santa Catarina Tijucas 20,114 20,114 54.00% 10,862
Power Center Iguatemi Campinas (°) Campinas 27,534 27,534 77.00% 21,201
Outlet and Power Center Subtotal 67,697 67,697 62.47% 42,288
Malls Subtotal 679,861 672,814 67.00% 450,781
Market Place Tower | S3o Paulo 15,345 15,345 100.00% 15,345
Market Place Tower Il Sdo Paulo 13,389 13,389 100.00% 13,389
lguatemi Porto Alegre Tower () Porto Alegre 10,276 10,276 42.58% 4,376
Sky Galleria Tower Campinas 14,500 14,500 52.00% 7,540
Towers Subtotal 53,510 53,510 75.97% 40,650
Total 733,371 726,324 67.66% 491,431
1) Gross Commercial Area (GCA) includes, in some malls, proprietary areas that do not belong to Iguatemi.
2) Considers the Iguatemi Esplanada complex, including Esplanada Shopping and Iguatemi Esplanada.

3) Area owned by Iguatemi on the Esplanada held through a subsidiary.
4) Considers the indirect interest of 6.58% held through Maiojama Participagoes.
5) Power Center located next to Shopping Iguatemi Campinas.

@) IGUATEMI
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Iguatemi Portfolio

CONSTRUCTION POTENTIAL
AN EXTENSIVE LANDBANK ALLOWS US TO CONTINUE WITH THE DENSIFICATION STRATEGY

AND POSSIBLE EXPANSIONS

In the medium/long term, lIguatemi should
continue using its construction potential of
approximately 1.5 million sgm (132.100 sgm of
GLA and 1,521,000 sgm of private/real estate
area) to reinforce its existing properties (in
addition to the new greenfield opportunities
and outlets expected to be announced over the
next few years).

As we commented in the previous earnings
releases, part of our strategy is to increase the
density of the region surrounding our malls.
Therefore, we have been selling fractions of our
land for the development of mixed-use projects
(commercial, residential, multi-purpose, and
multifamily).

Real Estate Property

Development Mall (GLA sqm) (AP sqm) % lguatemi
lguatemi Sao Paulo 3,430 0 58.6%
lguatemi Campinas - Attached Land 2 0 1,044,185 24.8%
Iguatemi Campinas 7,300 60,300 70.0%
Iguatemi Campinas - Power Center 5,000 181,635 77.0%
Iguatemi Porto Alegre 3,233 29,150 42.6%
lguatemi Esplanada 12,000 105,000 46.0%
Praia de Belas 3,000 0 37.6%
Galleria 11,000 27,000 100.0%
Market Place 0 11,400 100.0%
lguatemi Sdo Carlos 20,000 15,000 50.0%
lguatemi Brasilia 15,433 5,292 64.0%
lguatemi Alphaville 7,716 0 78.0%
lguatemi Ribeirdo Preto 0 0 88.0%
| Fashion Outlet Novo Hamburgo 12,500 0 41.0%
| Fashion Outlet Santa Catarina (V 10,000 0 54.0%
lguatemi Rio Preto 21,500 20,000 88.0%
JK Iguatemi 0 22,266 5.5%
Total 132,112 1,521,228 39.6%
GLA 672,814 354,020

Expansion percentage 19.6% 429.7%

(1) Sites exchanged.

(2) Exchange option + preference.

Note: Indicative landbank. Projects may be altered, changing the coefficients of use and usage of the construction potential.

/
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Market Place Mall
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Iguatemi Portfolio

INVESTMENT PROPERTIES

ESTIMATED FAIR VALUE OF OPERATIONAL PROPERTIES IS 36% ABOVE THE COMPANY'S

ENTERPRISE VALUE

In December 2023, we have updated the fair
value of our operational properties and those
under development. In 4Q23, we estimated
this amount at RS 14.1 billion, 77.5% above the
Company's Enterprise Value.

The fair value of investment properties was
estimated using the Discounted Cash Flow
method. All calculations are based on the
analysis of the physical qualifications of the
properties under study coupled with a range of
information researched in the market, which
are used to determine the fair value of the

Value at 100% Stake

malls.

The following assumptions were used:

i. Real discount rate of 8.5% p.a.;

ii. Perpetuity real growth rate of 2.0% p.a.;

iii.  Any greenfield projects are not included in
the calculation.

& 14955 16,406 19,328 21,830 24,780 24,888 | 23,859 20,908 22,728
(RS million)
'riﬁﬁg‘:;“' Stake (RS 8287 9,027 10,534 11,872 14,011 14,612 | 14034 12,752 14,070
Total GLA ('000 sqm) 746 746 746 757 710 711 709 723 727
Sq"rv]:‘)ed GLA (1000 454 455 455 459 453 471 469 489 490
Fg(%t))er of Shares 1 e 612 176,612 176,612 176,612 176,612 176,612 | 264,109 300,585 300,585
Share price (RS) 1725 2466 3714 36.86 5298 3997 | 1807 1850  24.38
NAV per Share (R$) 4692 5111 59.65 67.22 7933 8274 | 53.14 4242 4681

Reference Date: 12/31/2023
Company’s NAV and Market Cap (RS million)

+77.5%

14,070

0,
+6.7% 7928

5,798 6,186

Market Cap Market Cap EV NAV

(Jun/23) (Jun/24)

Reference Date for Market Cap and EV: 06/30/2024
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CAPITAL MARKETS

lguatemi is listed on B3, under the ticker
IGTI11, IGTI3, and IGTI4, and is part of several
indexes, such as: GPTW, IBOV, IBRA, IBXX, ICO2,
IDVR, IGCT, IGCX, IMOB, ITAG, SMLL, and
ELAS11. Moreover, since 01/02/2024, Iguatemi
is part of the ISE B3.

Our main shareholders and the Company's free
float, based on 03/31/2024, are described in
the table below:

ON PN Unit i i
Shareholding Structure IGTI3 (ONs)  IGTI4 (PNs) IGTI11 (Units) Equivalent Unit
| temi S.A.
(Iguatemi ) #Common  #Preferred #Common # Preferred (theoretical) % Total

shares shares shares shares

Controlling Shareholder 530,132,630 0 4,209,970 8,419,940 | 79,943,203 26.60%
Free Float 24,374,094 2,397,346 212,534,755 425,069,510(217,044,202 72.21%
Treasury shares 4 0 3,597,627 7,195,254 | 3,597,628 1.20%
Total 554,506,728 2,397,346 220,342,352 440,684,704 300,585,033 100.00%

lguatemi's units ended 2Q24 at RS 20.58.
Currently, 14 sell-side analysts have active
coverage on lguatemi shares.

IGTI11
Closing Price (Jun 30, 2024) RS 20.58
Highest Price in 2Q24 RS 23.01
Lowest Price in 2Q24 RS 19.31
Appreciation in 2Q24 -9.57%

Number of Equivalent Units 300,585,033
Market Cap (Jun 30, 2024)
Daily average liquidity in 2Q24 RS 87,948,359

Source: Bloomberg. Reference Date: 06/30/2024

Average quarterly volume (RS '000)

+17.0% 1
’7 87.948
73826 73079 75151
3Q23 4Q23 1024 2Q24

Source: Bloomberg. Reference Date: 06/30/2024

RS 6,186,039,976

In 2Q24, shareholder return increased by
81.5% compared to 2Q23, this growth was due
to the increase in dividends distributed in
addition to the intensification of the buyback
volume.

Return generated to shareholder (RS/share)

+81.5%W

0.75

2Q21 2Q22 2Q23 2Q24

I Dividend/Share [ Buyback/Share
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COMPANY EXECUTED APPROXIMATELY 17% OF ITS SHARE BUYBACK PLAN IN 2Q24, REACHING

69% OF THE AMOUNT APPROVED

As announced in the last quarters, the
Company has been executing its share buyback
plan, aimed at acquiring its shares below fair
value by january 2025.

The plan also includes the need for shares
distributed as a long-term incentive from
lguatemi.

In the second quarter, 1,050,000 units (IGTI11)
were acquired, equal to 16.9% of the total
share buyback plan approved totaling RS 22.5
million. In total, 4,265,600 units (IGTI11) have
been acquired so far, totaling RS 94.5 million,
representing 68.6% of the approved program.
In this last quarter, we reduced our SWAP
operation by 1,050,000 units (IGTI11).

Progression of the share buyback program and

SWAP

238
211 214 218 22,2
o159 9504 9,504

7,917 7,989 1.946 3016

'
7243 7.243 7243
6.288

5.238

2Q23 3Q23 4Q23 1Q24 2Q24

Share swap balance - Amount ('000)

I share buyback program balance -
Amount ('000)

Average price of IGTI11 in the period (R$/Unit)

JK Apartment — Events Space
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INDEPENDENT AUDITING SERVICES - COMPLIANCE
WITH CVM INSTRUCTION 381/2003

As of the first quarter of 2022, the Company sales, average rents, occupancy costs, average
and its subsidiaries began using the auditing prices, average quotes, EBITDA and Pro-forma
services of Deloitte Touche Tohmatsu Cash Flow, have not been reviewed by our
Limited. The Company's policy for contracting independent auditors.

services not related to external auditing from

our independent auditors is based on the The Company is subject to arbitration at the
principles that preserve the independent Market Arbitration Chamber, pursuant to the
auditor's independence. These internationally arbitration clause set forth in its Bylaws.

accepted principles are: (a) the auditor must
not audit their own work; (b) the auditor must
not hold a management position in their
customer; and (c) the auditor must not
promote their customer's interests.

Note: Non-financial data, such as GLA, average

ABOUT IGUATEMI S.A.

lguatemi is one of the largest full-service companies in the Brazilian shopping mall industry. Its
activities cover the whole range of the business, from conception, planning to development and
management of regional shopping malls, premium e-commerce under the marketplace model,
premium outlets and mixed-use real estate complexes with office and residential towers.

The Company was a pioneer in inaugurating the first mall in the country, Iguatemi Sdo Paulo, which
celebrates 57 years of operation in the market, and currently holds interest in 14 malls, two premium
outlets, one premium e-commerce in the marketplace model and four commercial towers.

The malls together total 726,000 sgm of total GLA, with owned GLA corresponding to 491,000 sgm.

lguatemi shares are traded on the B3 [IGTI11] and are part of the Ibovespa Index. Also, since January
2, 2024, the Company has been part of the B3 Corporate Sustainability Index ("ISE B3") portfolio, a
national reference in corporate sustainability.

Any statements on the outlook for the business,
estimates for operational or financial results, or the
growth outlook for Iguatemi that may be expressed
in this report are projections, and as such, are based
exclusively on the expectations of Iguatemi
management about the future of the business, and
its continuing access to capital to finance the
Company's business plan. Such statements are
subject substantially to changes in market
conditions, government rules, competitive pressures,
the performance of the sector, and the Brazilian
economy's performance, among other factors, and
are, therefore, subject to change without prior
notice.
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The Company's non-financial information was not reviewed by the independent auditors.

CONCILIATION BETWEEN CONSOLIDATED AND
MANAGERIAL FINANCIAL STATEMENTS

The Company's managerial information, based
on the consolidated income statement for the
year, was prepared to reflect the Company's

6.58% indirect interest in Shopping Iguatemi
Porto Alegre and the attached tower (lguatemi
Business) as of January 1, 2020. In accordance
with the accounting standards, this interest is

interest in all Malls and Towers in its portfolio,
including consolidating the

recorded in the income using the equity
method in the income statement for the
period.

CONSOLIDATED FINANCIAL STATEMENTS FOR THE YEARS OF THE SECOND QUARTER OF 2024

MANAGERIAL CONSOLIDATED INCOME STATEMENT

Gross Revenue 363,273 353,007 2.9% 705,063 679,281 3.8%
Deductions, taxes, and contributions -61,899 -50,335 23.0% |-120,539 -106,390| 13.3%
Net Revenue 301,374 302,672 | -0.4% | 584,524 572,891 | 2.0%
Cost of Goods and/or Services Sold -101,816 -96,470 5.5% -184,474 -207,382 | -11.0%
Gross Profit 199,558 206,202 | -3.2% | 400,050 365,509 | 9.4%
Operating Revenues/Expenses -36,095 -42,594 | -15.3% | -83,347 -79,270 5.1%
General & Administrative Expenses -38,178 -43,934 | -13.1% | -85,813 -80,265 6.9%
Other Operating Revenue and Expenses 5,707 5,688 0.3% 13,441 10,923 23.1%
Equity Gain (Loss) in Subsidiaries -3,623 -4,348 -16.7% | -10,975 -9,928 10.5%
Profit (Loss) Before Financial Result & Taxes 163,463 163,609 | -0.1% | 316,703 286,240 | 10.6%
Financial Result -76,289  -52,049 | 46.6% |-135,655 -133,317| 1.8%
Financial Revenue 35,792 60,202 | -40.5% | 54,942 110,249 | -50.2%
Financial Expenses -112,081 -110,110 1.8% -190,598 -233,165| -18.3%
Fair value of financial instrument 0 -2,141 | -100.0% 0 -10,401 | -100.0%
Profit (Loss) Before Income Taxes 87,174 111.560 | -21.9% | 181,047 152,922 | 18.4%
Income Tax and Social Contribution Tax -10,832 -14,244 | -24.0% | -23,615 -25,414 -7.1%
Profit/Loss in the Period 76,343 97,316 | -21.6% | 157,432 127,509 | 23.5%
éztr:t;:;ayble to Shareholders of the Parent ;¢ 316 95993 | -20.5% | 157,380 125,195 | 25.7%
g:tarr':mzﬁsto Non-Controlling 27 1,323 | -980% | 52 2314 | -97.8%
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EXHIBIT
CONSOLIDATED INCOME STATEMENT
Gross Revenue 359,552 349,282 | 2.9% 697,805 672,027 | 3.8%
Deductions, taxes, and contributions -61,518 -50,008 23.0% |-119,768 -105,621| 13.4%
Net Revenue 298,035 299,273 | -0.4% | 578,037 566,406 | 2.1%
Cost of Goods and/or Services Sold -102,066 -114,841 | -11.1% |-194,063 -218,637 | -11.2%
Gross Profit 195,969 184,432 | 6.3% 383,974 347,769 | 10.4%
Operating Revenues/Expenses -35,868 -36,416 -1.5% -74,382  -69,524 7.0%
General & Administrative Expenses -37,732  -36,981 2.0% -75,814 -68,670 10.4%
Other Operating Revenue and Expenses 5,674 5,681 -0.1% 13,432 10,877 23.5%
Equity Gain (Loss) in Subsidiaries -3,810 -5,116 -25.5% | -12,000 -11,731 2.3%
Profit (Loss) Before Financial Result & Taxes 160,101 148,016 8.2% 309,592 278,245 | 11.3%
Financial Result -73,231 -55,474 32.0% |[-129,222 -126,094 2.5%
Financial Revenue 51,011 59,749 | -14.6% | 106,402 128,696 | -17.3%
Financial Expenses -124,242 -113,081| 9.9% |-235,624 -244,388| -3.6%
Fair value of financial instrument 0 -2,142 | -100.0% 0 -10,402 | -100.0%
Profit (Loss) Before Income Taxes 86,870 92,542 -6.1% 180,370 152,151 18.5%
Income Tax and Social Contribution Tax -10,525 -13,840 | -24.0% | -22,937 -24,643 -6.9%
Profit/Loss in the Period 76,345 78,702 -3.0% | 157,433 127,508 | 23.5%
é;tr:.?;i/ble to Shareholders of the Parent o0 316 77378 | -14% | 157,381 125,194 | 25.7%
?ﬁgi’ﬁ;ﬁgg:o Non-Controlling 27 1,324 | -980% | 52 2314 | -97.8%

INCOME STATEMENT - MANAGERIAL X ACCOUNTING RECONCILIATION

Gross Revenue 359,552 3,721 363,273 | 697,805 7,258 705,063
Deductions, taxes, and contributions -61,518 -381 -61,899 | -119,768 -771 -120,539
Net Revenue 298,035 3,339 301,374 | 578,037 6,487 584,524
Cost of Goods and/or Services Sold -102,066 250 -101,816 | -194,063 9,589  -184,474
Gross Profit 195,969 3,589 199,558 | 383,974 16,076 400,050
Operating Revenues/Expenses -35,868 =227 -36,095 | -74,382 -8,965 -83,347
General & Administrative Expenses -37,732 -446 -38,178 | -75,814 -9,999 -85,813
Other Operating Revenue and Expenses 5,674 33 5,707 13,432 9 13,441
Equity Gain (Loss) in Subsidiaries -3,810 187 -3,623 | -12,000 1,025 -10,975
Profit (Loss) Before Financial Result & Taxes 160,101 3,362 163,463 | 309,592 7,111 316,703
Financial Result -73,231  -3,058  -76,289 |-129,222 -6,433 -135,655
Financial Revenue 51,011  -15,219 35,792 | 106,402 -51,460 54,942
Financial Expenses -124,242 12,161  -112,081 | -235,624 45,026 -190,598
Fair value of financial instrument 0 0 0 0 0 0
Profit (Loss) Before Income Taxes 86,870 304 87,174 | 180,370 677 181,047
Income Tax and Social Contribution Tax -10,525 -307 -10,832 | -22,937 -678 -23,615
Profit/Loss in the Period 76,345 -2 76,343 | 157,433 -1 157,432
égtr:k;gai/ble to Shareholders of the Parent 76.318 5 76316 | 157,381 1 157,380

Attributable to Non-Controlling

Shareholders 27 0 27 52 0 52
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ACCOUNTING CONSOLIDATED BALANCE SHEET

Current Assets 2,688,938 1,911,668 40.7%
Cash & cash equivalents 2,245,889 1,591,508 41.1%
Accounts receivable 229,603 206,306 11.3%
Inventories 33,442 33,024 1.3%
Recoverable taxes 57,535 47,130 22.1%
Prepaid expenses 15,037 19,324 -22.2%
Other current assets 107,432 14,376 647.3%

Non-Current Assets 5,745,541 5,847,777 -1.7%
Long-term assets 270,282 282,748 -4.4%

Financial investments 12,337 11,904 3.6%
Accounts receivable 168,049 188,555 -10.9%
Deferred taxes 23,638 16,799 40.7%
Credits with Related Parties 17,040 20,123 -15.3%
Other non-current assets 49,218 45,367 8.5%
Investments 5,307,944 5,394,248 -1.6%
Equity interests 320,862 327,538 -2.0%
Investment properties 4,987,082 5,066,710 -1.6%
Property and equipment 47,056 49,301 -4.6%
Intangible assets 120,259 121,480 -1.0%
Total Assets 8,434,479 7,759,445 8.7%

Current Liabilities 947,460 846,216 12.0%
Social and labor obligations 32,723 23,351 40.1%
Trade accounts payable 20,719 22,523 -8.0%
Tax obligations 32,603 37,084 -12.1%
Loans and financing 284,321 285,620 -0.5%
Debentures 422,565 410,750 2.9%
Other liabilities 154,529 66,388 131.0%

Non-Current Liabilities 3,327,202 2,678,550 24.2%
Loans and financing 2,295,583 1,645,589 39.5%
Debentures 997,663 997,443 0.0%
Liabilities owed to related parties 4,602 5,410 -
Other 3,639 3,644 -0.1%
Deferred taxes 9,179 9,939 -7.6%
Provisions 16,536 16,525 0.1%
Profits and revenue to be appropriated 0 0

Shareholders' Equity 4,159,817 4,234,679 -1.8%
Paid-in share capital 1,759,393 1,759,393 0.0%
Capital reserve 1,348,680 1,372,229 -1.7%
Profit reserve 894,166 1,021,797 -12.5%
Accumulated Profit/Loss 157,381 81,063 94.1%
Minority interest 197 197 0.0%

Total Liabilities 8,434,479 7,759,445 8.7%
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CASH FLOW STATEMENT

Net cash from operating activities
Cash from operations
Net income for the year
Depreciation and amortization
Gain or Loss on disposal of Permanent Assets
Income using the equity method
Monetary variations, net
Provisions for tax, labor, and civil risks
Deferred income tax and social contribution tax
Provision for share-based payments
Provision for bonus program
Allowance for doubtful accounts
Loss (gain) in interest
Deferred Revenue
Amortization of funding costs
Minority interest
Provision for inventory devaluation
Straight-line effect net of amortization
Changes in assets and liabilities
Other
Net cash from Investment Activities
Financial investments
Other
Net cash from financing activities
Amortization of financings
Dividends paid
Funds raised
Proceeds from Debenture issue
Proceeds from Share issue
Other
Increase (Decrease) in Cash and Cash Equivalents
Initial balance of Cash and Cash Equivalents

Closing balance of Cash and Cash Equivalents

90,120
227,242
76,345
47,346
0
3,810
71,928
11
-8,273
3,552
6,433
2,966
0
0
1,775
0
1,976
19,373
-27,829
-109,293
-651,528
-595,814
-55,714
580,014
-42,950
-49,935
700,000
0
0
-27,101
18,606
24,475
43,081

132,135
216,613
81,088
45,306
0
8,190
59,918
-65
-9,281
3,552
5,125
2,960
0
0
1,776
0
-1,884
19,928
33,708
-118,186
-64,420
14,223
-78,643
-102,713
-25,323
-49,934
0
0
0
-27,456
-34,998
59,473
24,475
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ADJUSTED CASH FLOW STATEMENT

Net cash from operating activities 220,364
Cash from operations 267,636
Net income for the year 76,345
Depreciation and amortization 47,346
Gain or Loss on disposal of Permanent Assets 0
Income using the equity method 3,810
Monetary variations, net 112,322
Provisions for tax, labor, and civil risks 11
Deferred income tax and social contribution tax -8,273
Provision for share-based payments 3,552
Provision for bonus program 6,433
Allowance for doubtful accounts 2,966
Loss (gain) in interest 0
Adjustment to fair value 0
Amortization of funding costs 1,775
Minority interest 0
Provision for inventory devaluation 1,976
Straight-line effect net of amortization 19,373
Changes in assets and liabilities -27,829
Other -19,443
Net cash from Investment Activities -55,714
Financial investments 0
Acquisitions of non-current assets -56,143
Other 429
Net cash from financing activities 490,164
Amortization of financings -42,950
Dividends paid -49,935
Funds raised 700,000
Proceeds from Debenture issue 0
Proceeds from Share issue 0
Other -27,101
Payment of interest -89,850
Increase (Decrease) in Cash and Cash Equivalents 654,814
Initial Balance of Cash and Cash Equivalents and Financial Investments 1,603,412
Closing Balance of Cash and Cash Equivalents and Financial Investments 2,258,226
(1) Operating cash flow adjusted by negative R$ 130.2 million for interest payment and net monetary variations.
(2) Cash from investments adjusted by negative RS 595.8 million classified as "Financial Investments."
3) Cash flow from financing activities adjusted by RS 89.9 million for interest payment.

273,490
259,383
81,088
45,306
0
8,190
102,688
-65
-9,281
3,552
5,125
2,960
0
0
1,776
0
-1,884
19,928
33,708
-19,601
-78,643
0
-78,822
179
-201,298
-25,323
-49,934
0
0
0
-27,456
-98,585
-6,451
1,609,863
1,603,412
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GLOSSARY

GLA: Gross Leasable Area.

Owned GLA: Total GLA x Iguatemi's share in
each mall.

Average Owned GLA: Arithmetic mean of the
owned GLA for each period. To avoid
distortions, in the months in which acquisitions
took place, we weighted the average over the
number of current days that each acquisition
contributed revenue to the Company.

Total GLA: GLA which corresponds to the sum
of all areas available for rent, except for kiosks,
in the Malls in which Iguatemi holds an interest.

Average Total GLA: Arithmetic mean of total
GLA in a period.

Rental per sgqm: Minimum rental, overage and
temporary rent divided by total GLA.

Capex: Amounts allocated for improvements to
developments, real estate development,
development of new shopping malls,
expansions, IT projects, and equipment, and
other investments.

Occupancy Cost as % of sales: Sum of total
rental (minimum + overage) + condominium
costs + promotion fund divided by Total Sales.
Reported in the "cash" accounting.

EBITDA: Non-accounting measure prepared by
lguatemi's Management, calculated under
provisions of CVM Circular Letter 01/2006,

Iguatemi Brasilia

consisting of operating profit plus net financial
result, depreciation and amortization.

FFO: Net Income + Depreciation and
Amortization.

NOI Margin: NOI of the developments over Net
Revenue of discounts of the development

NAV (Net Asset Value): Fair value of the
Company's investment portfolio.

NOI: Net operating income of consolidated
developments in Iguatemi interest.

Occupancy Rate: Total leased and occupied GLA
divided by Total GLA.

Total Malls: Number of malls in which Iguatemi
holds an interest.

Total Sales: Total sales reported by stores in
each of the malls in which Iguatemi holds an
interest.

Total Sales per sgm: Total sales divided by total
malls GLA.

Malls View: Management numbers include only
malls, therefore excluding towers, Outlets and
Power Center Iguatemi Campinas.

Retail View: Management numbers include
lguatemi 365 and i-Retail operations.
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