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SUpervia

H 1 G VLI v=

Assinatura do

Investimentode . 5t0daViTe

fundo Supervia no Rio de
internacional Janeiro
o 1.400 9.500
Fundagao painéis painéis
9.500
1993 e

Aquisicao da DMS

a2
Airport

otima moohb
AT

NOALVO

ELMD

B3 LISTED NM

Listagem na B3

®

Ampliacao para 5

2017

Aquisicao da pa <o g novas localidades e
Publibanca; Aoncessaodo concessao SDU,
Concessao para os eroporto ge compra de
aeroportos Porto ~ Congonhas, Aquisi¢ao articibacio pela
Alegre, Fortaleza e da Otima. NoAlvo e P baxao P
Rio Galedo, Moohb Globo
26.300 55.000 65.789
painéis painéis painéis
18.300 29.400 61.021 66.652
painéis painéis painéis painéis

Publicidade e ELT L icicA P ia
DOOH Midia Aquisicdo da A/\Ac\qws(;gag da Elem|o~||a,
Elotrdnica TV Minuto S.A ~\cordo de concessao

para exploracao de
midia na CPTM em
Sao Paulo

Minute

O CPTM
@) Elemidia

Concessao de
Abrigo de 6nibus
em Porto Alegre

e relégios
digitaisem
Recife e Salvador

2024

Inicio da Operacao
no Terminal
Intermodal Gentileza,
lancamento da nova
versao do SMB e
plano de parceria



MAIOR Empresa de midia digital out-
of-home (“OOH") NO BRASIL

66,7 mil painéis digitais e estaticos nas principais
cidades do Brasil, impactando mais de 53 milhdes
de pessoas todos os dias*

Do digital out-of-home no Brasil — com 48.413
painéis digitais

Historico de Consolidacao
Comprovado

8 M&A e 13 concessbdes desde 2015, consolidando
o mercado OOH

Portfolio Escalavel e Diversificado

Presenca nos mais importantes Estados do
Brasil

Operamos em 4 verticais de OOH

Principais iniciativas de tecnologia

plataforma de planejamento e execu¢cao com
dados e métricas.

Aproveitando o crescimento do setor com uma



Nossas verticais

- ! )
..'

o

~;.:r " -
; : < ¥ A\ T S
(] V& | S ”

6.622 painéis «. 25.781 painéis
50% da Receita Bruta ‘ ¥ | 26% da Receita Bruta
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Edificios

ey,

. call
32.654 painéis

18% da Receita Bruta

' 4+ 6% da Receita Bruta
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Eletromidia 2024

Numeros do 1T24 para Receita e Painéis ﬁ




Principios “¢/icdos
\Vantagens da Eletromidia

/ Posicao de lideranca no
mercado, com escala
relevante e portfolio
diversificado

/ GCeramos campanhas
mais eficientes

reduzindo CAC para

OS anunciantes.

Ampla abrangéncia, com
oresenca nas localidades
mMais relevantes do pais

// Fletromidia inova o
mercado brasileiro de
OOH com tecnologia,
dados e metricas

Eletromidia 2024 ﬁ



Acorda, sai de casa, Vai para o trabalho usando Chega no trabalho
A anda pelas ruas transporte publico e pega o elevador '

JORNADA DO CONSUMIDOR ELETROMIDIA

Nossa plataforma integrada permite um
alcance recorrente e constante aos clientes

Chegaemcasae
pega o elevador Sai para almocar,

pega o elevador

Volta para casa usando Sai do trabalho e anda pelas Para voltar ao
transporte publico ruas. Vai ao shopping e happy trabalho, pega o
hour... elevador



Avenidas de
Crescimento

Transformacao Digital

» Dados e Métricas
» Automatizacao de Compra
» Marketplace

Expansao Core Business )
» Tecnologia

ME&A

Novas parcerias

Novas geografias

Novas licitacoes

Expansao nos ativos atuais

N
|
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Negdcios Adicionais
» Trilhos Verdes

> WIfi

» App Residencial

» Naming Rights
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2023

Sao Paulo
Rio de Janeiro

Campinas

o) U
U A Recife
Salvador

Cada vez mais presente

Brasilia
em todo territoério 2022 Porto Alegre
nacional Sao Paulo Belo Horizonte

Rio de Janeiro Curitiba
Campinas Fortaleza
Recife Florianépolis
Brasilia
2021 Porto Alegre
Rio de Janeiro Belo Horizonte
Curitiba

2020 Recife

DY BB Belo Horizonte

Belo Horizonte Curitiba
Curitiba



L29%

VERTICAL DE RUAS:
CRESCIMENTO DE TELAS
DIGITAIS

Jan/22

355

FACES DIGITAIS

FNUEN G EL L

1877

FACES DIGITAIS

Expansao digital
nas ruas do Brasil



Nosso proposit
Transformacao
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Nosso propgsito:

ESSE ABRIGO E UM DOS
35 PRIMEIROS COM
ENERGIA DO BRASIL.

O Santander




onglomerado de

a O Mmercado com suas

,radio, midia impressa e

mMa participacao de mercado

Ificativa e desempenha um papel
JNdamental na industria da publicidade,
moldando o cenario cultural do Brasil e
influenciando a opiniao publica.

@ o A Globo ja adquiriu 27,1% das acdes da
companhia.

Acordo de Acionistas com representacao No
Conselho de Administragao e participacao em
COMIités estrategicos.



-0

2N mercado
' & livre

LS

PARA R$25 OFF




PROGRAMATICA Fjeletromidia

GAMA

RS MM

Valor total de propostas

: comercializadas pelas DSP
Google Display

& VldeO 360 Do faturamento do 1T23

D






ﬁ m Evolucoes da plataforma

2023 2024

Recomendacao algoritmica \/
A plataforma sugere os ativos com base no target escolhido

{

Envio de material pela plataforma \/
Gestao de material acompanhando reprovacao, aprovagao e se esta em veiculagao

Analytics

Acompanhamento dos resultados da campanha que esta em veiculacao ou ja finalizada

Personalizacao do plano
Poder incluir e excluir produtos do plano que foi recomendado

Checking fotografico

Relatdrio fotografico das compras elegiveis a esta entrega

I LS
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ts] 50%
seo 2,035 =1, o
Planos do ADS De todos os planejamento
da companhia
=7.129 -~ @ 62%
= ® 7N

Materiais enviados Todos os materiais da
pelo ADS companhia

*Planejamento - de 01 Jan a 31 Marco



AQUI potenciat

inexplorado no OOH

(SMB)

OPORTUNIDADES

Mercado ainda inexplorado pelo OOH '
Escala, padronizagdo e ferramentas

R$ 1.25 Bi
Parcela
OOH
(5%)

O poder da geolocalizacao com contexto



Evolucoes SMB

Sistema de busca simplificada
(Encontro de pontos de anuncio ao redor do
estabelecimento ou aonde desejar)

Renovacao Facilitada

(Extensao do periodo de veiculacao em poucos
cliques)

Malis Possibilidades de Pagamento

(Extensao do periodo de veiculacao em poucos
cliques)

<

Criacao com Inteligéncia Artificial
(CGeracao de textos e imagens com IA, tornando

-

O anuncio mais atrativo.)
Eletromidia 2024

1°Tri 2024

RS 2w
RS
5,2M

Receita
(jan.23 —jan.24)

Revenue
Growth

+1.700%

(1T23x 1T24)

1° Tri 2023

RS T2«




eletromidia IGUATEMI Oi, Rodrigo! 2, Carrinho €@ =

Criag@o com Al

(oo}
ok

Gostaria de fazer a criag@o do seu andncio utilizando inteligéncia
artificial?

Sim N&o N




Abrigo Amigo I
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Motores de crescimento
de OOH (Out-of-Home)

Infraestrutura

Digitalizacao
de Inventario

Consolidagao
Setorial

4%

Dados e Métricas

Plataforma de compra

\/

¥
X

B

Parcela Atual
OOH

Potencial
de OOH
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Resultados
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Receita bruta |
Crescimento constante de
Resultados

(R$ milhdes)
**8% 1.130
ﬁzo% 1.048

874

f +79%

488

2021 2022

2023 LTM 1T24

EBITDA ajustado:
Expansao consistente e
lucratividade \_

|

toon 372

f+37% 346

252

f +190%

87

2021 2022 2023 LTM 1T24

Eletromidia 2024

i



Destaques.

RECEITA
BRUTA

R$ 278um

+42%

x1T23

T

EBITDA

R$ 77mm

+51%

x 1723

32%

Margem Liquida

)

LUCRO
LIQUIDO

R$ 22um
6X

x 1723

9%

Margem Liquida

T

(e N\
/ CAIXA \
OPERACIONAL

R$ 117mm

antes de juros

153%

do EBITDA

\ ZA\ ZA\. A\ >

EBITDA, Margem EBITDA, Lucro Liquido e Margem Liquida fazem referéncia a indicadores Consolidados e Ajustados. Comparagéao versus 1T23.

ﬁ eletromidia 2024




Rede de
Painéis.

1T24 1T23
Ruas 6.622 5.830 +14%
Transportes 25.78] 25.571 +1%
Edificios 32.654 30.472 +7%
Shoppings 1.595 1.855 -14%
Total 66.652 63.728 +5%
% Digital 73% 71%
% Estatico 27% 29%

Digitais

Evolucdo

66.652
63.244 63.728

55.4

1T21 1T22 1T23 1T24



Receita
?ruta.

+42% +20%

1.130

= a 00

LTM 1T23 LTM 1T24




Receita bruta | Evolucao Trimestral em 2023 Tri/Ano F

(R$ milhdes) 36%

\
381
Tri/Ano
25%
Tri/Ano 1 9
Tri/Ano 20% 259 rAT2%
19%
212 1 o
196 VAR
—I 1 : I
1T23 2T23 3T23 4T23

Eletromidia 2024 ﬁ




Receita bruta | Evolucao Anual

(R$ milhdes)

1048

874

1 +19,8%

1 +79,2%

488

310

1+57,2%

2020 2021 2022 2023

|

Eletromidia 2024



EBITDA e
Margem EBITDA.

(em R$ milhdes)

+51% +27%

vs. 1T23 VS.LTM 1723

-/-

77

3%
372

Sl

33%
293
m B .

1T23 1T24 LTM 1T23 LTM 1T24

EBITDA, Margem EBITDA, Lucro Liquido e Margem Liquida fazem referéncia a indicadores Consolidados e Ajustados.



EBITDA e Margem EBITDA Ajustada | Evolucao trimestral
em 2023

(R$ milhées)

Tri/Ano
48%

Tri/Ano

23% 166

Tri/Ano Tri/Ano
15%
- 1 109%
‘ 1%
1T23 2723 3723 4T23
l EBITDA Ajustado — Margem EBITDA Ajustada

|

Eletromidia 2024



EBITDA e Margem EBITDA Ajustada | Evolucao anual

(R$ milhdes)
346
1 37,4% I

|

1 190,3%
87
22
1 294,2%
__ =
2020 2021 2022 2023

l EBITDA Ajustado — Margem EBITDA Ajustada

Eletromidia 2024 ﬁ




Lucro Liquido e
Margem Lucro Liquido.

Ox 49%

vs. 1T23 VS.LTM 1T23

172
15

4 py.
]

1T23 1124 LTM 1723 LTM 1T24




Lucro Liquido Ajustado e Margem Liquida Ajustada |
Evolucao anual

(R$ milhdes)

|

Eletromidia 2024



Fluxo de Caixa

Conversao Caixa Op / EBITDA § v‘\w +4,3% Divida
sobre EBITDA*
153% S

Caixa Operacional
ex Juros Pagos

Caixa Final

R$ 268M +30,6%

vs. 1123

EBITDA, Margem EBITDA, Lucro Liquido e Margem Liquida fazem referéncia a indicadores Consolidados e Ajustados.



Dividendos.

Destinacao

' \v 100%
do Lucro Liguido apds a
\ absorcao de prejuizos

acumulados

Pagamento ate 241 os




AheXxos

Eletromidia 2022



: Cal
onteudos gerados
w0

Eletromidia 202



\

_J

ﬁ eletromidia

|:__| ri.eletromidia.com.br

M ri@eletromidia.com.br
% +55 (11) 4935-0000

Ricardo Winandy
CFO/IRO
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Invested by H.1.G.

Foundation

—

Signing of a
contract with two
rail transport
companies in Rio

de Janeiro
1,400 9,500
panels panels
9,500 18,300
panels panels

2015

2 Acquisitions

2017

Acquisition of
transport screen
company

Advertising company
on tnewsstands
Concession for the
airports in Porto
Alegre, Fortaleza and
Rio de Janeiro

ELMD

B3 LISTED NM

26,300
panels

29,400
panels

2 Acquisitions: Media
in elevators and and
company with
concession
agreement in Sao
Paulo

Listing on B3
Concession for Airport
in Sao Paulo,
Acquisition of Otima,
NoAlvo and Moohb

®

Expansion to 5 new
locations and
another airport
concession in Rio de
Janeiro. Purchase of

stake by Globo

55,000
panels

61,021
panels

Concession for the
bus shelter in Porto
Alegre and digital
clocks in Recife
and
Salvador

65,789
panels

66,652
panels

2024

Start of Operations
at the Gentileza
Intermodal
Terminal, launch of
the new SMB
version and
partnership plan
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LARGEST Digital out-of-home
(“DOOH) media company IN BRAZIL

66,7 thousand digital and static panels in the main
cities in Brazil, impacting more than 53 million
every month.

Of digital out-of-home in Brazil — with 48,413 digital
panels

Proven Consolidation History

8 M&As and 13 concessions since 2015,
consolidating the OOH market

Scalable and Diversified Portfolio

Presence in the most important States of Brazil
We operate in 4 verticals of OOH

Leading technology initiatives

Leveraging the sector growth with planning and
execution platform with data and metrics

i



Our divisions

Transportation R
P Buildings

-, 25,781 panels

= 26% of Gross Revenue

_ 32.654 panels |

\
18% of Gross Revenue . 4

JET
N

6% of Gross Revenue

U R
s

1Q24 numbers for Revenue and Panels

50% of Gross Revenue

\ (I g' -

Eletromidia 2024

1,595 panels <'w=
? s



Solid Principles
Eletromidia’s Advantages

Generate more

// efficient campaigns
oy reducing CAC for
advertisers

/ Leadership position in the
Mmarket, with relevant
scale and a diversified
portfolio

Wide reach, with
presence in the most
relevant locations across
the country

/ Fletromidia innovates
the Brazilian OOH
Mmarket with

technology, data, and
metrics

Eletromidia 2024 ﬁ




. Wakes up, leaves  Goes to work using public Arrives at work and
the house, walks transport takes the elevator '

the streets
ELETROMIDIA CONSUMER’S JOURNEY
Our integrated platform allows a recurring and

constant reach to customers

Arrives home
and takes the Goes out to

elevator ) k lunch, takes the

Returns home using Leaves work and walks the To get back to
public transport streets. Goes to the mall and work, takes the
happy hour ... elevator




Growth
Avenues

Digital Transformation

» Data and Metrics

» Purchasing automation
» Marketplace

» Technology

Core Business
Expansion

New partnerships

New geographies

New bids

Expansion into current assets

I

YV V V

Additional Business

» Trilhos Verdes
> Wifi

» Residential App
» Naming Rights
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s OF THE ECONOMICALLY ACTIVE POPULATION OF
THE COUNTRY




ELETROMIDIA IS



2023

Sao Paulo
Rio de Janeiro

@L il D | IL_ _lg Campinas
|,:l Recife
I o i | I Salvador
ncreasingily p!'esent. Db
across the entire national 2022 Porto Alegre
territory. Sao Paulo Belo Horizonte
Rio de Janeiro Curitiba
Campinas Fortaleza
Recife Florianépolis

Brasilia

2021 Porto Alegre

2020

Rio de Janeiro
Belo Horizonte
Curitiba

Rio de Janeiro

Belo Horizonte

Belo Horizonte

Recife Gl itlioa

Guritioa



L29%

GROWTH OF DIGITAL SCREENS
ACROSS OUR ENTIRE
NETWORK

Jan/22

355

DIGITAL PANELS

Currently

1877

DIGITAL PANELS

Digital expansion
in Brazil



Our purpose:
Transforming

» ¥

5

L

TR vy e




||

B

urP__‘ . 4

n¢

ESSE ABRIGO E UM DOS
35 PRIMEIROS COM
ENERGIA )O BRASIL.

O Santander




e largest media

Brazil dominates the

V, radio, print, and digital

a platforms. It holds a significant

share and plays a fundamental role

e advertising industry, shaping Brazil's
cultural landscape and influencing public

opinion.

Globo has already acquired 27.1% of the
company's shares.

Shareholders' Agreement with
representation on the Board of Directors and
participation in strategic committees..
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PROGRAMMATIC F cletromidic

RS MM
Total value of proposals
: marketed by DSPs

From 1Q23 revenues

Google Display
& Video 360







ﬁ m Platform Evolutions

2023 2024

Algorithmic recommendation v
The platform suggests the assets based on the chosen target

{

Material submission through the platform \/

Material management tracking disapproval, approval, and whether it's currently airing

Analytics

Monitoring the results of the campaign that is running or already completed

Plan customization
Ability to include and exclude products from the recommended plan

Photo checking

Photographic report of eligible purchases for this delivery

I LS




T ads RlerZ

<
ail

iee 42,035 g +50%

ADS Plans Of all the company’s
planning

7,129 —~ G 62%

Materials sent by All company materials
ADS

)

*Planning - from Jan O1 to March 31



AQUI

(SMB)

OPPORTUNITIES

Market still untapped by OOH
Scale, standardization, and tools

The power of geolocation with context

Unexplored OOH
potential

R$ 1.25 Bi
OOH
portion
(5%)



SMB Evolutions

Simplified search system
(A meeting point for advertising spots around
the establishment or wherever desired.)

Renovation made easy
(Extension of the broadcasting period in just a
few clicks.)

More Payment Possibilities
(Extension of the broadcasting period in just a
few clicks.))

4

Creation with Artificial Intelligence

advertisement more appealing.)
Eletromidia 2024

(Text and image generation with Al, making the

1°Quarter 2024

RS 2w
RS
5.2M

Revenue
(jan.23 —jan.24)

Revenue
Growth

+1,700%

(1023x 1Q24)

1° Quarter 2023

RS T2«




eletromidia IGUATEMI Oi, Rodrigo! 2, Carrinho €@ =

Criag@o com Al

o
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Gostaria de fazer a criagdo do seu anancio utilizando inteligéncia
artificial?

Sim N&o N




Guarded Bus Stop /i
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Growth drivers of
OOH (Out-of-Home)

Inventory
Digitalization
Sector
Consolidation

4%

Infrastructure

Data and Metrics

Current Share
OOH

Purchase Platform

o
2

(N

Potential
OOH
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Gross Revenue | Steady
growth of Results

(R$ million)

+8%
1,130

f+20% 1,048

2021 2022 ployi

LTM 1Q24

Eletromidia 2024

Adjusted EBITDA:

Consistent expansion and

profitability

2021 2022 2023

|

LTM 1Q24




ﬁ eletromidia 2024

Highlights

GROSS
REVENUE

R$ 278um

+42%

x 1Q23

T

EBITDA

R$ 77mm

+51%

x1Q23

32%

EBITDA Margin

\ =

)

LUCRO
LIQUIDO

R$ 22um
6X

x1Q23

9%

\ =

Net Margin

T

OPERATING

)
CASH

GENERATION

R$ 117mm

Before taxes

153%

of EBITDA

\- =

EBITDA, EBITDA Margin, Net Income and Net Margin refer to Consolidated and Adjusted indicators. Comparison versus 1Q23.

\- ~




Panels
Network.

1Q24 1Q23

Streets 6,622 5,830 +14%
Transport 25,781 25,571 +1%
Buildings 32,654 30,472 +7%
Malls 1,595 1,855 -14%
Total 66,652 63,728 +5%
% Digital 73% 71%

% Static 27% 29%

Digital

Evolution

66,652

63244 63,728
Ss’f/_/

1Q21

1Q22

1Q23

1Q24



Gross

Revenue.
+42% +20%

1.130

938
s B

1Q23 1Q24 LTM 1Q23 LTM 1Q24




Gross Revenue | Quarterly Evolution in 2023 Otr/Year
(R$ million) 36%

381

Qtr/Year
25%

Qtr/Year 1 +47.2%
Qtr/Year 20% 259

19%
212 1+21.8%

196

1 +8.3%

1Q23 2Q23 3Q23 4Q23

|

Eletromidia 2024



Gross Revenue | Annual Evolution

(R$ million)

1048

874

1 +19.8%

1 +79.2%

488

310

1 +57.2%

2020 2021 2022 2023

|

Eletromidia 2024



EBITDA and
EBITDA Margin.

+51%

vs. 1Q23

50,6

1Q23 1Q24

+27%

s.LTM1Q23

LTM 1Q23

372

LTM 1Q24



Adjusted EBITDA and EBITDA Margin | Quarterly Evolution

in 2023

(R$ million)

Qtr/Year
15%

Qtr/Year

|

48%

Qtr/Year
23%
Qtr/Year °
14%

1 109%

.|
B

79

159%

-1%

50

1Q23

Eletromidia 2024

2Q23 3Q23

4Q23

] Adjusted EBITDA — Adjusted EBITDA Margin




Adjusted EBITDA and EBITDA Margin | Annual Evolution

(R$ million)

|

1+190.3%
87
— 1 +294.2% .
2020 2021 2022 2023

]l Adjusted EBITDA — Adjusted EBITDA Margin

Eletromidia 2024 ﬁ




Net Income and
Net Profit Margin.

6x 49%

vs. 1Q23 vs. LTM 1Q23

172
15
py.

4 . - .

1Q23 1Q24 LTM 1T23 LTM 1T24




Adjusted Net Income and Adjusted Net Margin| Annual
Evolution

(R$ million)

12

M 2021 2022 ployi
-31 B Adjusted Net Income == Adjusted Net Margin

|

Eletromidia 2024



Cash Flow.

Op Cash / EBITDA Conversion ) ,\\ 439 _— .
1 53% R$ 117.3 MM to EBITDA ratio

Operating Cash
excluding Interest Paid

Closing Balance

R$ 268M +30.6%

vs. 1Q23




Dividends.

Allocation . “\v -Ioo%

Of Adjusted Net Profit
\ after absorbing

R$ 12 MM

accumulated losses

~N R$ 0‘09 Per share Payment by 241 os



Attachments

e .

Eletromidia 2024



16,

Eletromidia 2022




\

_J

ﬁ eletromidia

|:__| ri.eletromidia.com.br

M ri@eletromidia.com.br
% +55 (11) 4935-0000

Ricardo Winandy
CFO/IRO
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