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1. Eletromidia
2. Modelo de negécio
3. Resultados do 4T22

4. Anexos




7%

se L e EE

Somos a MAIOR empresa de
midia digital out-of~-home DO BRASIL

Sao mais de 64 mil faces digitais e estaticas nas
principais cidades do Brasil, impactando mais de 25
milhées de pessoas todo dia

Do share de digital out-of-home do Brasil —sao
46.072 telas digitais

Time experiente

Management com alta experiéncia em OOH

Historico de consolidacao comprovada

8 aquisicoes e 12 concessdes desde 2015,
consolidando o mercado de OOH

Escala e Portfélio Diversificado

Presenca nos principais estados do Brasil
Atuacdo em 5 verticais do OOH




Nossa Historia

Expansao acelerada levou a consolidagao do mercado de OOH no Brasil

Investida do H.I.G.

Aquisicdo da
DMS Publicidade
e ELT DOOH
Midia Eletrénica

CAPITAL

EoE

o - Eletromidia

@ 05euCanal de Rua

# de
painéis

1993

2013

Eletromidia 2023

Assinatura dos
contratos de
concessao do
VLT e Supervia

no Rio de Janeiro

CARIOCA

2015

supervia
- —
'._.

—

—

Trens Urbanos

18.300

2016

tvMinute

sua TV fora de casa

Publibanca;
Concessao
aeroportos
de Porto Alegre,
Fortaleza e Galedo

26.300

—C
2
lCY uperfator
—C
RIQgalesio 2
:T- vo
Airport

2017

Aquisicdo da
Elemidia e
Contrato de
concessao
da CPTM em
S&o Paulo

29.400

Q CPTM

@ Elemidia

55.000

Listagem na B3,
Concessao de
Congonhas,
aquisicao Otima,
NoAlvo e Moohb

Lotima_
@ Congonhas
NOALVO

ELMD

B3 LISTED NM

2018

2020

64.891

Concessao de
abrigos de 6nibus
em Porto Alegre
e relégios de rua
em Recife e

Salvador
e
2021 4122




Nossas verticais

J

Transportes Elevadores

VETS Shoppings Aeroportos
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5.573 paineis 9.284 paineis ’ 29.915 paineis y 8.265 paineis
41% da Receita Bruta 23% da ReceitaBruta @ - 21% da Receita Bruta N A 5% da Receita Bruta

NUmeros da Receita e Panéis do 4722
Eletromidia 2023 ﬁ
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Fundamentos
solidos

\\ Posicdo de lideranca no mercado,
com escala relevante e portfélio
diversificado

\\ Alcance amplo, com presenca nas
localizagdes mais relevantes do
territério nacional

\\ Plataforma integrada de solugdes
de midia OOH e DOOH

\\ Eletromidia inova o mercado de
OOH brasileiro com tecnologia, dados
e métricas

e
)
&
O
-
+—
Q
L
8-
o
O
C
Q
—
2
)

Eletromidia 2023

conscientizacdo
(awareness)

e

Campanhas com cross entre OOH ou DOOH e o digital estao
ganhando escala. Direcionando o cliente para ambiente de
compra digital através dos ativos de out-of-home, gerando

campanhas mais eficientes e melhores resultados para os
anunciantes.




pega elevador bike e viaja ao trabalho

Chega em casa e
pega q elevador

A TXTIINTIITYTIRA

o |

A Acorda, sai de casa, Pega transporte publico, Chega no trabalho e v

JORNADA DO USUARIO ELETROMIDIA

Nossa plataforma integrada permite um alcance

pega elevador

recorrente e constante aos clientes

Sai para almocgar
k e pega o glevador

Volta pra casa de Sai do trabalho e anda pelas Volta do almocgo e
transporte publico ruas. Vai pro shopping e happy- pega o elevador
hour...
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Expansao Core Business
M&A
Novas parcerias
Novas geografias
Novas licitacoes

Expansao nos ativos atuais

Eletromidia 2023

Negdcios Adicionais
Trilhos Verdes

Wifi

App Residencial

Naming Rights

Transformacao Digital

Dados e Métricas

Automatizacao de Compra
Marketplace

Tecnologia




Nossa presenca em
RS

Pos IPO
9 cidades

Pré IPO
3 cidades

Campinas

Eletromidia 2023 ﬁ
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Eletromidia + Otima
One Stop Shop g

N\
Entrada no segmento de mobmé{lo

urbano em Sao Paulo

.
u
= |
S
-
Cem
&

Um dos contratos de mobiliario urbano
mMais importantes da América Latina >

Aquisicdo de 7465%

=1 +t4000 faces publicitarias

D Digitalizacao em curso - > - 3

@ Contrato de longo prazo e margens altas g '-f-"',»-.f

Eletromidia 2023




Instalacoes e
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Campinas*. .

\ 660 abrigos :

N\
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e | |

\ 50 pain

Eletromidia 2023

*Dados de fev/23



em Recife

\\ 20 anos de con'cess?

.{ ‘:v e \,v\ ? / /
3 p §

1

\\ Contrato Exclusw@&_

¥

\\' 20 de 108 reloglc:

!

|
1
|
!

\
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\\ 20 pontos de W

\\ 35 areas verdes

Eletromidia 2023




Relégios Digitais e Abrigos
- de Onibus em

B

200 relogios digitais
400 painéis publicitarios
— digitais e estaticos;

. ‘i-"&lnstalagﬁo e manutencao de
' 836 abrigos de onibus

820 painéis publicitarios



Eletromidia ADS

\\ 13 agéncias ativas
\\ Todas as propostas estdo
disponiveis com dados e métricas

\\ Grandes marcas com acesso:

NETFLIX Claro~ amazon OBOTICARIO

e muito mais!

Eletromidia 2023

fi eletromidia B3

Login
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Temos ESG como premissa do
NOSSO Negocio

50 abrigos sustentaveis ja
instalados em Porto Alegre com
previsao de mais 25

3.000 lixeiras em Salvador até
2027

Assinatura do Pacto Global

Viabilizacao de mobilidade urbana
sustentavel - Tembici Brasilia

7.670 m?2 de adocgao areas verdes
em Recife ﬁ

Eletromidia 2023




Temos ESG como premissa do

NOSSO NegocCio

Eletromidia 2023

Parceria SOQUL

Seguranc¢a Publica com cameras
nas ruas

Abrigos com Wifi e iluminacao

Projeto Santander Capao Redondo

i



‘, Temos ESG como premissa do
' Nosso Negogio

1° Investor Day

Revisao do Cdédigo de Conduta

& Eletromidia 2023
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Informacoes
Financeiras 4T22 e 2022
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Rede de Painéis | Digitalizacao das ruas de Sao Paulo é destaq u%\

NO 4122
-
4T22 4T21 A A %

Ruas 5573 704 4.869 691,60%
Transportes 19.284 24.674 -5.390 ARSION

Edificios 29.915 25.704 4211 16,40%
Shoppings 1.854 1.674 180 10,80%
Aeroportos 8.265 8.265 0] 0%

% Digital 71% 72%

% Estatico 29% 28%

\\ Adicdo de 49 mil faces em ruas e 42 mil em edjficios leva a crescimento da
digitalizacao de nossos ativos.

Eletromidia 2023 ﬁ




Receita Bruta | Recorde em Receita Bruta

(em R$ milhdes)

1 + 44% vs. 4T21

204
4721

Receita Bruta

\\ Crescimento expressivo de R$ 90,3 milhdes e R$ 386,4 milhdes no 4722 e 2022

respectivamente

Eletromidia 2023

294

4T22

1 + 79% vs. 2021

874

488

2021 2022

Receita Bruta

Proforma

I

o

1+ 35% vs. 2021

918
678 I

202]

2022

Receita Bruta Eletromidia + Otima

Essas informagdes financeiras consolidadas Proforma nao auditadas, sdo apresentadas exclusivamente para fins informativos e ndo devem ser interpretadas como indicativo de futuras demonstragdes financeiras ﬁ

consolidadas da Companhia nem como demonstragdo do resultado consolidada efetiva, caso a combinagdo de negdcios acima mencionada tivesse ocorrido em 1° de janeiro de 2022.



Receita Bruta | Crescimento constante de Resultados

(em R$ milhdes)

1 +24% 294

i

1 +30%

210

1 +59%

132

1T22 2T22 3T22 4T22

Eletromidia 2023 ﬁ
Essas informagdes financeiras consolidadas Proforma nao auditadas, sdo apresentadas exclusivamente para fins informativos e ndo devem ser interpretadas como indicativo de futuras demonstragdes financeiras
consolidadas da Companhia nem como demonstragdo do resultado consolidada efetiva, caso a combinagdo de negdcios acima mencionada tivesse ocorrido em 1° de janeiro de 2022.



EBITDA e Margem EBITDA Ajustados | Forte expansao de [\
Margem '

Proforma
(em R$ milhdes) \

1 + R$62 milhdes vs. 4T21 1+ R$165 milhdes vs. 2021 1+ R%$127 milhoes vs. 2021

32% 26%
s = —
=

124 146
87
62
4T21 4T22 2021 2022 2021 2022
EBITDA Ajustado R$ milhées Margem EBITDA Ajustada % EBITDA Ajustado R$ milhées Margem EBITDA Ajustada % EBITDA Ajustado R$ milhées Margem EBITDA Ajustada %

Eletromidia + Otima

\\ O crescimento demonstra: (i) aumento da receita; (i) o investimento em verticais com maior
lucratividade; e (iii) a redu¢ao dos custos.

Eletromidia 2023
Essas informagdes financeiras consolidadas Proforma nao auditadas, sdo apresentadas exclusivamente para fins informativos e ndo devem ser interpretadas como indicativo de futuras demonstragdes financeiras
consolidadas da Companhia nem como demonstragdo do resultado consolidada efetiva, caso a combinagdo de negdcios acima mencionada tivesse ocorrido em 1° de janeiro de 2022.



EBITDA e Margem EBITDA Ajustados | Evolucao Trimestral
em 2022

(em R$ milhdes)

124
+66%
+68% 74

+375% 44

1T22 2T22 3T22 4T22

EBITDA Ajustado (R$ milhdes) =®— Margem EBITDA Ajustada

Eletromidia 2023

Essas informagdes financeiras consolidadas Proforma nao auditadas, sdo apresentadas exclusivamente para fins informativos e ndo devem ser interpretadas como indicativo de futuras demonstragdes financeiras
consolidadas da Companhia nem como demonstragdo do resultado consolidada efetiva, caso a combinagdo de negdcios acima mencionada tivesse ocorrido em 1° de janeiro de 2022.



Lucro Liquido Ajustado | R$73 milhoes no trimestre

(em R$ milhdes)

1+ R$55 milhées vs. 4T21 1 + R$96 milhdes vs. 2021

2% _— o
%

22
12

4T21 202] 2022

Lucro Liquido Ajustado Lucro Liquido Ajustado
Margem Liquida Ajustada % Margem Liquida Ajustada %

Eletromidia 2023

Essas informagdes financeiras consolidadas Proforma nao auditadas, sdo apresentadas exclusivamente para fins informativos e ndo devem ser interpretadas como indicativo de futuras demonstragdes financeiras
consolidadas da Companhia nem como demonstragdo do resultado consolidada efetiva, caso a combinagdo de negdcios acima mencionada tivesse ocorrido em 1° de janeiro de 2022.



Fluxo de Caixa | Conversao de EBITDA em Caixa

(em R$ milhdes)

|

Saldo Inicial 580.182

494.047 573,57%

(+/-) Caixa Operacional excl. juros pagos 253.115 36.879 216.236 586,34%
(-) Juros pagos -88.186 -36.659 -51.527 -140,56%
(+/-) Caixa Operacional Liquido 164.929 220 164.709 74867,73%
(+/-) Caixa Liquido Investimento -494.390 -104.072 -390.318  _37505%
(+/-) Caixa Liquido Financiamento -81.900 597.899 -679.799  113,70%

Saldo Final

168.821 580.182 -411.361

-70,90%

Eletromidia 2023
Essas informagdes financeiras consolidadas Proforma nao auditadas, sdo apresentadas exclusivamente para fins informativos e ndo devem ser interpretadas como indicativo de futuras demonstragdes financeiras
consolidadas da Companhia nem como demonstragdo do resultado consolidada efetiva, caso a combinagdo de negdcios acima mencionada tivesse ocorrido em 1° de janeiro de 2022.
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Glossario

Audiéncia - termo utilizado para definir as pessoas impactadas pelas midias do out-of-home.
AdTech - Advertising Technology ou tecnologia de publicidade em traducao livre

CAPEX expansao — quantidade de capital destinado para investimento/ aquisicdo de novos ativos, como painéis, telas
e outros equipamentos necessarios para o negocio.

CAPEX manutencao — quantidade de capital destinado para manutencao e preservagcao dos ativos.

Concessao - permissao concedida a Eletromidia por uma entidade, mediante licitacdo na modalidade de
concorréncia ou de leilao, para a exploragao de midia no local.

Painel estatico - face estdtica de diversos tamanhos, geralmente o anudncio é impresso em papel ou em adesivo.
Painel digital - tela com display dindmico de diversos tamanhos, o andncio veiculado pode ser personalizado.

Repasse - consiste em um valor pago (fixo ou variavel) pela Eletromidia as empresas concessionarias para explorar as
midias em seus espacos.

OOH ou out-of-home - midia que impacta o publico fora de suas casas, pode ter o formato estatico ou digital
(DOOH).

Eletromidia 2023
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Eletromidia 2023

Agenda

1. Eletromidia
2. Business Model
3. 4T22 results

4. Attachments




LARGEST Digital out-of-home ("“DOOH)
media company IN BRAZIL

More than 64 thousand digital and static panelsin
the main cities in Brazil, impacting more than 25
million people every day*

Of digital out-of-home in Brazil —with 46,072 digital
panels

Experienced Management Team

Management with vast experience in OOH

Proven Consolidation History

8 M&As and 12 concessions since 2015,
consolidating the OOH market

Scale and Diversified Portfolio

Presence in the most important States of Brazil
We operate in 5 verticals of OOH




Our History

Accelerated expansion led to the consolidation of the OOH market

in Brazil
Invested by H.I.C. Contract signature
of VLT
and Supervia in Rio
Acquisition of DMS Publkcidadio
and
ELT DOOH Midia
Eletrénica
18,300
. EoE
..Eletmm.dia CAPITAL

@ 05euCanal de Rua

tvMinute

supervia A sua TV fora de casa

\Viag V=
—
—
—
CARIOCA Vo

Trens Urbanos

# of
panels

’

Concession for the
airports Porto
Alegre, Fortaleza
and Rio Galeéo,

26,300

~
2
gl YLl uperfator

oaezo A0 )~
RIQgaleao
g n Gorlafezu

Airport

Acquisition of
Elemidia;
CPTM Media
exploitation
concession
agreement in
Sao Paulo

29,400

Q CPTM

@ Elemidia

55,000

Listing on B3,
Concession for
Congonhas Airport,  Porto Alegre and
Acquisition of Otima, digital clocks in
NoAlvo and Moohb = Recife and

1993 2013 2015 2016 2017 2018

Eletromidia 2023

2020

Lotima_
@ Congonhas
NOALVO

ELMD

B3 LISTED NM

64,891

Concession for the
bus shelter in

Salvador

2021 4Q22




Our verticals

Streets

5,573 panels

41 % of Gross Revenue

Transportation Buildings Malls Airports

< , A et
YN
}

19,284 pé”nel's . ¥ 29,216 panels
3% of Gross Reyenue .~ .~ 20% of Gross Revenue

1\ ATEES v

F - o
8,265 panels

] 1% of Gross Revenue 5% of Gross Revenue

—— .~

Eletromidia 2023

4Q22 numbers for Revenue and Panels ﬁ
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Solid
Principles

\\ Leadership position in the market,
with relevant scale and a diversified
portfolio

\\ Wide reach, with presence in the
most relevant locations across the
country

\\ Integrated platform of OOH and
DOOH media solutions

\\ Eletromidia innovates the Brazilian
OOH market with technology, data,
and metrics

n
)
O
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)
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Eletromidia 2023

awareness

onversion

Cross-over campaigns between OOH or DOOH and digital are
expanding. By guiding customers to the digital purchase
channel using out-of-home assets, we generate more efficient
campaigns and better results for advertisers.




Wakes up, leaves Goes to work using public Arrives at work and
the house, walks the transport takes the elevator v
streets

ELETROMIDIA CONSUMER'’S JOURNEY

Our integrated platform allows a recurring and
constant reach to customers

Arrives home
and takes the Goes out to lunch,

elevator k takes the elevator

Returns home using Leaves work and walks the To get back to
public transport streets. Goes to the mall and work, takes the
happy hour ... elevator
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Core Business Expansion
M&A

New Partnerships
New Geographies
New Concessions

Expansion in current inventory

Eletromidia 2023

Additional Business
Trilhos Verdes

Wifi
Residential App
Naming Rights

Digital Transformation

Data and Metrics

Purchasing automation
Marketplace
Technology




Our presence In
Streets

After IPO

Before IPO
3 cities

Campinas

Eletromidia 2023 ﬁ
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Eletromidia + Otima
One Stop Shop g
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Entry IN the street furniture segnf@nf
IN Sao Paulo

oy

&

One of the most important urban furniture
contracts in Latin America >

Acquisition of 74.65%

=g ~4000 panels in the city of SGo Paulo

D Digitalization in progress - ~ upside >

@ Long-term contract and high margins ' ——

Eletromidia 2023
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\\ 660 active k
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\\ 605 static fa

\\ 303 installed Mt &
*‘:J” o '"

\\ 50 digital pane

Eletromidia 2023

*Feb/2023 Data



Digital Clocksg
in Recife

A €§r
a\\, ‘e%&k ¥

\\ 20 year concession’ '

\\ 20 mstalled cam

5
A

\\ 35 green areas

Eletromidia 2023




R Ilgltal Clocks and Street
- Sheltersin

‘of 200 digital clocks

400 advertising displays -
digital and static

r1nstallatlon and maintenance
of 836 bus shelters

Q’)n ahl\lgr'l-lc Nng r~||c~ |~
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Eletromidia ADS

\\ 13 active agencies
\\ All proposals with data and
metrics available

\\ Big brands with access:

NETFLIX Claro~ amazon OBOTICARIO

and much more!

Eletromidia 2023
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_Market still unexplored by OOH:-:
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We have ESG as a premise of our
business

50 sustainable bus stop sheltes
intalled in Porto Alegre with
additional 25 expected

3,000 trashcans in Salvador up to
2027

Global Pact Signing

Sustainable urbam mobility
viability - Tembici Brasilia

7,670 m?2 of green area adopted in
Recife

Eletromidia 2023 ﬁ




We have ESG as a premise of our

business

Eletromidia 2023

Partnership with GOUL

Public Security with cameras on
the streets

Bus shelters with wi-fi and public
lighting

Santander’s Capao Redondo project

i



We have ESG as a premise of our
business

15t Investor Day

Code of Conduct review

Eletromidia 2023
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Panels Network | Digitalization of the streets of Sao Paulo is a

highlight in 4Q22

4T22 4T21 A A %

Streets 5573 704 4,869 691.60%
Transportation 19,284 24,674 -5,390 -21.80%
Buildings 29,915 25,704 4,211 16.40%
YEUS 1.854 1,674 180 10.80%
Airports 8.265 8,265 0 0%

% Digital 71% 72%

% Static 29% 28%

|

\\ The addition of 49 thousand street faces and 42 thousand building faces leads to
the growth of digitization of our assets.

Eletromidia 2023




Gross Revenue | Record Gross Revenue [\

(R$ million)
\
Proforma
1 + 44% s 4Q21 1 + 79% . 2021 1 + 35% s. 2021
9218
874
678
294
204
4Q21 4Q22 2021 2022 2021 2022
Gross Revenue Gross Revenue Cross Revenue Eletromidia + Otima

\\ Expressive growth of R$ 90.3 million and R$ 386.4 million in 4Q22 and 2022, respectively

Eletromidia 2023 ﬁ
The pro-forma unaudited consolidated financial information is exclusively for information purposes and should not be interpreted as an indication of the Company's future consolidated financial statements, nor as an
actual consolidated income statement, should the aforementioned business combination have occurred on January 1, 2022



Gross Revenue | Steady growth of Results

(R$ million)

o

294
1 +26%
1 238
210 +30%
1 +59%
132

1Q22 ployy. 3Q22 4Q22

Eletromidia 2023 ﬁ
The pro-forma unaudited consolidated financial information is exclusively for information purposes and should not be interpreted as an indication of the Company's future consolidated financial statements, nor as an
actual consolidated income statement, should the aforementioned business combination have occurred on January1, 2022



EBITDA and Adjusted EBITDA Margin | Strong margin [\
expansion '

Proforma
(R$ million) \

1 + R$62 million s 4Q21 1 + R$165 million s 2021 1 + R$127 million s 2021

2% m
45% 21% 252 273
!/ /

124
146
87
62
4Q21 4Q22 2021 2022 2021 2022
Adjusted EBITDA R$ million EBITDA Adjusted Margin % Adjusted EBITDA R$ millioqy EBITDA Adjusted Margin % Adjusted EBITDA R$ million Adjusted EBITDA margin %

Eletromidia + Otima

\\ The growth demonstrates: (i) increase in revenue; (ii) investment in higher profitability verticals;
and (iii) cost reduction.

Eletromidia 2023
The pro-forma unaudited consolidated financial information is exclusively for information purposes and should not be interpreted as an indication of the Company's future consolidated financial statements, nor as an
actual consolidated income statement, should the aforementioned business combination have occurred on January1, 2022



EBITDA and Adjusted EBITDA Margin | Quarterly evolution in

2022

( R$ million)
- -
-
+66% 124
+68% 74
+375% 4l
1Q22 2Q22 3Q22 4Q22
Adjusted EBITDA =@— Adjusted EBITDA Margin
Eletromidia 2023 ﬁ
The pro-forma unaudited consolidated financial information is exclusively for information purposes and should not be interpreted as an indication of the Company's future consolidated financial statements, nor as an

actual consolidated income statement, should the aforementioned business combination have occurred on January 1, 2022



Adjusted Net Income |R$73 million in the quarter

(R$ Million)

1+ R$55 million s 4Q21

18

47121 4122

Adjusted Net Incone
Adjusted Net Margin*

Eletromidia 2023

1 + R$96 million s 2021

105

12

pAOYA 2022

Adjusted Net Incone
Adjusted Net Margin

The pro-forma unaudited consolidated financial information is exclusively for information purposes and should not be interpreted as an indication of the Company's future consolidated financial statements, nor as an

actual consolidated income statement, should the aforementioned business combination have occurred on January 1, 2022



Cash Flow Conversion of EBITDA into Cash

(R$ million)

580,182 494,047

(+/-) Net Operating Cash excl. interest 253,115 36,879 216,236
(-) ) Interest paid -88.,86 -36,659 -51,527

(+/-) Net Operating Cash 164,929 220 164,709

(+/-) Net Cash Investment

-494,390 -104,072 -390,318
(+/-) Net Cash Financing

-81.,00 597.,899 -679,799

168,821 580,182 -411,361

Eletromidia 2023

|

573.6%
586.3%

-140.6%
74867.7%

-375.0%
-113.7%

The pro-forma unaudited consolidated financial information is exclusively for information purposes and should not be interpreted as an indication of the Company's future consolidated financial statements, nor as an
actual consolidated income statement, should the aforementioned business combination have occurred on January1, 2022
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Attachments

Eletromidia 2022



Glossary

Audience -term used to define people impacted by out-of-home media.
AdTech - Advertising Technology

Expansion CAPEX - amount of capital destined for investment/acquisition of new assets, such as panels, screens and
other equipment necessary for the business.

Maintenance CAPEX - amount of capital allocated for maintenance and preservation of assets.

Concession — permission granted to Eletromidia by an entity, through a bidding process in the form of competition or
auction, for the exploitation of media at the location.

Static panel - static face of various sizes, usually the ad is printed on paper or sticker.
Digital panel - screen with dynamic display of different sizes, the ad served can be customized.

Revenue share - refers to an amount paid (fixed or variable) by Eletromidia to the concessionaire companies to exploit
the media at their spaces.

OOH out-of-home — media that impact audiences outside of their homes, can be in static or digital (DOOH) format.

Eletromidia 2023
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% +55 (11) 4935-0000

Ricardo Winandy
CFO /IRO
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